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ot  censorship 


Before  his  name  was  known  around  the  House. 


(See  page  11) 
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invading  each 
other’s  turl 
(See  page  13) 

Oilman  dreps 
boycott  plans 
vs.  Texas  daily 
(See  page  14) 


Freshman  Congressmairt)'Neill 


He  won  his  first  election  when  he  was  just  24  years  old.  And 
somehow  people  knew  Thomas  P.  “Tip”  O’Neill  was  here  to  stay. 

Fifty  years  after  his  election  to  his  first  political  post,  we  at 
The  Boston  Globe  applaud  Tip  as  he  steps  down  from  his  last. 
After  all,  we’ve  followed  him  from  the  start.  From  state  legi¬ 
slator  to  congressman.  From  Speaker  of  our  House  to  Speaker 
of  the  House. 

In  fact,  years  before  Tip  even  thought  of  entering  the  political 
arena,  we  were  right  in  the  middle  of  it  giving  people  the  kind  of 
political  coverage  that  made  us  their  Number  1  vote. 

.  Which  is  why  years  before  Tip  topped  the  House,  the  biggest 
political  tip  on  the  street  was  to  read  The  Boston  Globe. 
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“A  MARKET  APART” 
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COOK 
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In  the  Chicago  market,  Greater  Chicago  Newspapers  have  always  been  a 
“market  apart,”  reaching  households  NOT  reached  by  the  Chicago  Tribune 
and  the  Chicago  Sun-Times.  To  complete  your  Chicago  buy,  you  need  GCN! 
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Sawyer,  Ferguson,  Walker  Co.,  Inc. 
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JANUARY 

26- 30— National  Association  of  Advertising  Publishers,  Mid-Winter  Confer¬ 

ence,  Marco  Beach  Hilton,  Marco  Island,  Fla. 

27- 29— ADSPO,  NevY  England  Advertising  and  Sales  Promotion  Show, 

Sheraton-Boston  Hotel,  Boston. 

29-31 — North  Carolina  Press  Association  Institute,  Carolina  Inn,  Chapel  Hill. 

FEBRUARY 

I- 3— SNPA  Editorial  Clinic,  Ritz-Carlton  Buckhead  Hotel,  Atlanta. 

6-1 1— Southern  Classified  Advertising  Managers  Association,  Conference, 
Hyatt  Regency,  Savannah,  Ga. 

8-12— National  Association  of  Printers  &  Lithographers,  Top  Management 
Conference,  Registry  Resort,  Naples,  Fla. 

12-14 — Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 
Arlington  Hotel  and  Spa,  Hot  Springs. 

12-15— California  Newspaper  Publishers  Association,  Hyatt  Regency  Hotel, 
Monterey,  Calif. 

12- 15 — Oklahoma  Press  Association,  Mid-Winter  Convention  &  Southwest 

Graphics  Expo  '87,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

13- 15 — Minnesota  Newspaper  Association,  Hyatt  Regency,  Downtown  Min¬ 

neapolis. 

16-17 — Suburban  Newspapers  of  America,  Circulation  Conference,  Royal 
Orleans  Hotel,  New  Orleans. 

18- 20— Ohio  Newspaper  Association,  54th  Annual  Convention,  Hyatt  on 

Capitol  Square,  Columbus. 

19- 21 — Annual  Communications  Conference,  Developing  Leadership  and 

Power  Through  Communications,  Howard  University  School  of  Com- 
munications.  The  Howard  Inn,  2225  Georgia  Ave.,  N.W,, 
Washington,  D.C. 

19-22— SNPA,  Mid-Winter  Meeting,  The  Breakers,  Palm  Beach. 

21-23 — Great  Lakes/Midstates  Newspaper  Conference,  Inc.,  Hyatt  Regency 
O'Hare,  Rosemont,  III. 

26-27— New  England  Newspaper  Advertising  Executives  Association,  Sales 
Conference,  Parker  House,  Boston. 

26-3/1 — New  England  Collegiate  Newspaper  Association,  Layfayette  Hotel, 
Boston. 

28- 3/4 — Inland  Daily  Press  Association,  Royal  Plaza  Hotel,  Orlando,  Fla. 

MARCH 

4-7 — National  Newspaper  Association,  Governmental  Affairs  Conference, 
Hyatt  Regency  Hotel,  Washington,  D.C. 

13- 15 — Mississippi  Valley  Classified  Advertising  and  Telephone  Sales  Man¬ 

agers,  Annual  Convention,  Palmer  House,  Chicago. 

15-17 — Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Royal  Sonesta  Hotel,  New  Orleans. 

18-20 — Newspaper  in  Education  Conference,  Westin  Hotel,  Chicago. 

21- 24 — Central  States  Circulation  Managers  Association,  The  Radisson, 

Indianapolis. 

25- 27 — America  East  Conference,  Hershey  Lodge  and  Convention  Center, 

Hershey,  Pa. 

26- 29 — Midwest  Circulation  Managers  Association,  Red  Lion  Inn,  Omaha. 

Seminars/ Worksiwps/Clinics 

FEBRUARY 

8-11 — SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics,  Univer¬ 
sity  of  Florida,  Gainesville,  Fla. 

8-13 — The  Poynter  Institute  for  Media  Studies,  Writing  Center:  Writers  & 
Editors,  St.  Petersburg,  Fla. 

8-21— The  Poynter  Institute  for  Media  Studies,  Management  Center:  Man¬ 
agement  for  Professionals,  St.  Petersburg. 

II—  NENA  Newspaper  in  Education  Committee,  Literacy  Seminar,  Hyatt 
Regency  Hotel,  Cambridge,  Mass. 

14- 20 — NACON  Winter  Sales  Seminar  and  Management  Workshop, 

Bonaventure  Hotel,  Los  Angeles. 

22- 25 — NCAMA,  Managing  the  Classified  Department,  Marriott  Hotel, 

Worcester,  Mass. 
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By  Doug  Borgstedt 


About  Awards 

Hickey-Mitchell  winners.  Hickey  Mitchell  Co. 
announced  the  winners  of  its  26th  Annual  International 
Newspaper  Carrier  Day  promotion. 

Roz  Jenney,  circulation  manager,  Bucyrus  (Ohio)  Tele¬ 
graph  Forum,  circulation  under  10,000. 

Becky  Bachel,  art  director,  circulation,  Couer  d'Alene 
(Idaho)  Press,  circulation  10,001  to  20,000. 

Robert  A.  Scott,  district  manager,  Attelhoro  (Mass.) 
Sun  Chronicle,  circulation  20,001  to  5(),(K)(). 

Brady  E.  Durrett,  circulation  sales  manager,  Amarillo 
(Tex.)  Glohe-News,  50,001  to  100,000  circulation. 

J.R.  Graves,  circulation  promotion  manager,  Colorado 
Springs  Gazette  Telegraph,  circulation  l(H),()()l  and  over. 

Don  Shephard,  circulation  department,  Manhattan 
(Kans.)  Mercury’,  the  L.  Scott  Olsen  Award  for  “Excep¬ 
tional  At  Large”  promotion. 

Mac  Norfleet,  senior  district  sales  manager,  Kentucky 
New  Era,  Hopkinsville,  Best  Use  of  Color  award. 

Judith  Getty,  community  relations  and  promotion  man¬ 
ager,  New  London  (Conn.)  Day,  the  Robert  A.  Macklin 
Memorial  “In  Depth"  award. 
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Outstanding  journalism  deserves  more  than  a  handshake 
Announcing  the  1987  Fred  Pettijohn  Awards. 


Each  year,  distinguished  News/Siin- 
Sentinel  journalists  are  presented  with  the 
Fred  Pettijohn  Award  to  honor  their 
personal  dedication,  professional  expertise 
and  continuing  contributions  to  their 
profession. 

Winners  were  presented  with  $1,000 


and  a  Fred  Pettijohn  Award  statue,  specially 
designed  tor  the  News/Sun-Sentinel  by 
Pulitzer  Prize-winning  editorial  cartoonist 
Pat  Oliphant. 

We  sincerely  congratulate  our  winners, 
acknowledge  their  achie\'ements,  and 
appreciate  their  commitment  to  excellence. 


Fort  Lauderdak/South  Palm  Beach 

News/ Sun-Sentinel 


First  Place 
Jean  Allen 
Travel  Editor 


First  Place 
Linda  Kleindienst 
Tallahassee  Bureau  Chief 


First  Place 
Bill  Sanders 

Asst.  Photography  Director 


you  can 
count  on  it 

•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
to  subscribe  or  to  advertise 


Editorial  workshop 


By  Roy  H.  Copperud 


Slinging  Siang  Nl  637 

The  be-all  and  end-all  of  slang  lexicons  in  this  country, 
since  I960  at  least,  has  been  Wentworth  and  Flexner's 
Dictionary  of  American  Slaufi,  and  it  was  reasonable  to 
assume  that  it  would  never  be  equaled,  much  less 
excelled.  It  was  enlarged  and  updated  in  1967  and  1975. 

Now  comes  the  splendid  New  Dictionary  of  American 
Slanii,  edited  by  Robert  L.  Chapman  (485  pages:  Harper  & 
Row;  $21.95).  A  new  volume  of  a  reference  work  invites 
comparison  with  its  predecessors,  odious  as  comparisons 
may  be,  but  this  case  is  different.  The  book  is  based  on 
W&F  and  contains  Flexner’s  admirable  preface.  The 
original  edition  of  W&F  contained  more  than  8,000 
entries;  Chapman  has  17,000,  more  than  twice  as  many. 
This  probably  reflects  luxuriant  growth  in  slang  rather 
than  any  neglect  by  W&F. 

W&F  probably  gained  its  widest  notice  when  Max  Raf¬ 
ferty,  then  superintendent  of  public  instruction  for  the 
state  of  California,  denounced  it  as  “a  practicing  hand¬ 
book  of  sexual  perversion."  This  assessment  got  on  the 
news  wires  and  was  broadcast  nationwide.  Whether  it 
stimulated  sales  of  the  book  I  do  not  know.  Slang  being 
what  it  is  —  and  with  twice  as  many  entries,  a  good  many 
of  them  obscenities  and  vulgarisms  —  the  new  dictionary 
may  well  prompt  another  uproar,  especially  considering 
the  anti-intellectual  and  saintly  climate  that  has  pervaded 
the  country  recently. 

The  editor  of  a  dictionary  of  slang  has  a  formidable  task, 
in  some  ways  the  most  formidable  faced  by  any  lexicogra¬ 
pher.  He  must  decide  what  expressions  are  too  passe  to 
qualify  for  inclusion  while  at  the  same  time  exerting  him¬ 
self  to  the  utmost  to  include  all  current  slang.  1  looked  up  a 
few  examples  that  I  consider  new  and  found  them  all. 

Terms  beyond  the  pale  are  identified  in  W&F  as 
“taboo.”  Chapman  uses  an  interesting  device.  Terms 
having  “strong  impact”  (vulgar)  are  bracketed  by  open 
triangles,  and  those  having  “strongest  impact”  (taboo)  are 
bracketed  by  solid  triangles.  When  necessary,  which  is 
seldom,  pronunciation  is  indicated  by  syllables:  copacetic 
(KOH  pa  SET  ic). 

If  you  have  kept  up  with  Valley  girls'  lingo  you  are 
familiar  with  f^rody  to  the  max  (disgusting;  nasty;  repel¬ 
lent;  bizarre).  However,  if  you  check  this  in  the  new 
dictionary  you  may  be  put  off  because  you  will  find  only 
the  entry  “grotty  .  .  .  (Variations:  }>roady  or  }>roaty  or 
groddy,  to  the  max  may  be  added).”  No  grody,  you  note, 
though  this  is  the  version  we  have  all  seen  any  number  of 
times. 

I  saw  grody  again  in  a  New  Yorker  profile  of  Nicolas 
Slonimsky,  which  reached  my  hands  about  the  same  time 
as  the  dictionary.  Slonimsky,  a  musical  lexicographer, 
became  acquainted  with  Moon  Unit  Zappa,  connoisseur 
of  Valley  girl  talk,  and  was  fascinated  by  her.  Later  he 
named  his  next  cat  Grody-to-the-Max. 

The  spelling  of  slang,  which  is  usually  spoken  and  does 
not  often  appear  in  print,  is  a  chancy  proposition. 
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A  maze  of  garbled  letters.  That’s  just  what  27 
million  Americans  see  when  they  look  at  a  page  of  print. 
They  couldn’t  distinguish  this  page  from  any  other. 

These  Americans  are  functionally  illiterate  — 
on  a  one-way  ticket  to  American  poverty. 

Illiteracy  breeds  frustration,  anguish  and  crime. 
Its  costs  are  enormous.  Welfare  checks,  lost  taxes,  poor 
workmanship  and  remedial  education  amount  to 
more  than  $200  billion  a  year. 

Federal  funds  to  figjit  illiteracy  are  sparse,  and  the 
administration  wants  them  cut  even  further.  Yet  each 
year  the  number  of  functional  adult  illiterates  grows 
by  another  2.3  million  persons. 

To  fight  adult  illiteracy,  we  need  to  stop  the  rising 
rate  of  teenage  dropouts.  About  30  percent  of  . 

America’s  teenagers  aren’t  graduating  from  I  11 
higji  school.  In  large  cities  the  dropout  rate  X  X’ 


runs  between  35-50  percent. 

We  cannot  let  almost  a  third  of  America’s  youth 
continue  to  drift  toward  hopelessness. 

That’s  why  the  National  Education  Association 
has  initiated  a  major  new  effort  to  rescue  young  people 
from  dropping  out.  The  NEA  has  established  a  $  1 . 7 
million  fund,  a  war  chest  against  dropouts  and  illiter¬ 
acy,  called  Operation  Rescue.  And  we’re  asking  other 
concerned  groups —both  inside  and  outside  education 
—  to  match  us,  dollar  for  dollar  in  our  fight  against 
academic  failure. 

Our  goal  with  Operation  Rescue:  to  cut  the 
dropout  rate  in  half  by  1990,  a  significant  step  to  stem 
the  tide  of  illiteracy. 

a  Our  goal  as  an  Association:  we  stand  for 

excellence  in  every  classroom,  for  every  child. 
That  has  never  wavered  in  128  years. 


National  Education  Association 


The  Subject  Is  Excellence 


With4)ple 
Desktop  Publishing, 
yoifll  still  have  tQ  send 
out  for  one  png 


One  of  the  most  common  ex¬ 
periences  in  the  graphic  design  business 
has  always  been  one  of  the  most 
uncontrollable  and  frustrating. 

Sending  out  for  the  thing?  you  need. 

Like  cofee  at 
2am  in  the  middle 
ofa  rush  job. 

Type  galleys. 

Stats.  Quickie  illus¬ 
trations.  Line  art. 

And  those  mer- 
gency,  last  minute 
changes  that  often 
end  up  sitting  with  a  messenger  at 
some  lunch  counter  somewhere. 

While  we  can’t  promise  any 
improvements  in  the  nation’s  messenger 
services,  we  can  promise  that  an  Apple 
Desktop  Publishing  System  will  make 
your  business  more  productive.  More 
profifcible.  And  give  you  more  control. 

If  the  word  “system”  conjures 
up  images  of  gigantic  machines  taking 
over  your  already  cramped  studio,  relax. 

An  Apple  Desktop  Publishing 
System  can  start  with  as  little  as  a 
Macintosh™  Plus  computer  and  a 
LaserWriter'^  Plus  printer. 

Two  machines  that  let  you 
create  camera-ready  art  of  near  typeset 
quality.  In  less  space  than  it  would  take 
to  squeeze  in  another  art  table.  And 
in  a  lot  less  time  than  it  takes  to  find  a 
supplier’s  rep  on  the  weekend. 

With  Macintosh’s  intuitive  mouse 
technology'  and  graphic  interface  com¬ 
bined  with  software  like  MacPainC 
MacDraw™  PageMaker,  ReadySetGo, 
LetraPage,  Cricket  Draw  and  Microsoft 
Word,  you  can  create  a  direct  mail 
campaign.With  full-page  illustrations 
of  the  client’s  product  line. 

Produce  finished  comps  for  a 
new  business  presentation.With  the 
copy  in  English  instead  of  Greek. 

Design  business  cards  that  open 
doors.  Or  overheads  that  generate 
exclamations  instead  of  yawns. 

All  virtually  overnight.  Or,  if  you’re 
really  organized,  during  the  course  of 
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Colonial  Lock  Co. 


And  in  the  style  that  best  expresses  it’s  letter  perfect.  And  send  it  to  any 
your  intentions.  Like  boldfaced  italic.  PosTSCRiPT-compatible  typesetting 
Or  outlined  small  caps.  machine. 

You  can  even  kern  each  indi-  Or  simply  have  a  messenger  t 

vidual  character  to  your  own  exacting  a  Macintosh  disk  over  to  the  tvpesetl 
^  standards. 

^  And  you  can  add 

new  faces  from  a 
growing  librarv: 

Including  our  fave 
.  rave,Garamond. 

j _  Then  there 

thousands 
I  of  graphics.  The  ones 
yourself  And 
the  ones  you  pick  up 
with  electronic  clip  art,  like  ClickArt 
or  Dynamic  Graphics  Desktop  Art. 

You  can  even  copy  black  &  white 
photographs  and  artwork  with  a  scanner. 

Of  course,  some  of  your  business 
will  alwavs  involve 


BRIGHT 

IDEA 

LIGHTING 


The  Allied  LitK^nic  Typesetter.  Even  though  it  may 
reside  at  the  typehouse.you  can  consider  it  part  of  your  Apple 
Desktop  PuhlLshing  System  and  use  it  from  your  desk. 

your  original  text  and  graphics  printed 
without  modification. 

At  a  commercial-level  resolution 
of  1250  or  2450  lines  per  inch. 

Ask  someone  who’s  already  using 
our  system.  Like  the  NewYorkTimes. 

They’ll  tell  you  that  it  makes 
them  more  productive  and  gives  them 
more  control. 

And  even  though  it  can’t  send 
out  for  coffee,  it’s  keeping  their  costs 
sweet  and  low 


Vthen  it  comes  to  bread  &  butter  jobs,  our  high  resolution 
graphics  can  help  you  put  something  new  on  the  menu.  Same 
goes  for  stationer)',  flyers  and  countless  other  tasks. 

a  normal  business  day.  Whatever  that  is. 

You  can  work  with  dozens  of  type¬ 
face  families  that  are  already  built-in 
to  the  liiserWriter  Plus  printer’s  memory. 

Including  Helvetica,Times, 
Palatino,  Avant  Garde  Gothic,  New 
Century  Schoolbook  and  Bookman. 

In  any  size  you  like,  from  4  pt. 
mouse  t)pe  to  720  pt.  banner  headline 
type.  Instantly.  And  painlessly. 


Oht  'iously.  there's  more  than  one  u  W'  to  set  a  u  at  'e. 

We  think  you  'll  like  our  kerned  i  'ersion. 

commercial  quality  typesetting. 

But  we’ve  taken  care  of  that  too. 

Because  we’ve  taken  the  care 
to  include  PostScript,  the  industry 
standard  page  description  language, 
in  our  Apple  LaserWriter. 

PostScript  also  runs  on  many 
other  output  devices  including 
commercial  typesetting  ^  ^ 
machines.  Like  Allied 
Linotronic  systems. 

So  all  you  have  to  do  is 
set  up  your  work  ^ 

on  your  Macintosh. 

Print  it  out  on  your  * 

LaserWriter,  so  you’re  sure  ^ 

©  1986  Apple  Computer.  Inc.  Apple,  the  Apple  logo  and  LaserWriter  are  registered  trademarks  of  Apple  Computer,  Inc.  Macintosh.  MacDraw  and  MacPaint  are  trademarks  of  Apple  Computer.  Inc. 
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Challenging  the  censors 

The  most  important  conference  ever  called  to  confront  the  world¬ 
wide  problem  of  censorship  will  be  held  this  weekend  in  London. 
Over  160  representatives  of  the  press  from  more  than  35  countries 
are  being  brought  together  by  the  World  Press  Freedom  Committee 
and  the  Edward  R.  Murrow  Center  of  Public  Diplomacy  at  Tufts 
University  to  discuss  censorship:  what  it  is  and  where  it  is  and  how  to 
be  more  effective  in  countering  it  throughout  the  world. 

Leonard  H.  Marks,  treasurer  of  the  WPFC  and  former  director  of 
the  United  States  Information  Agency,  recently  said  “the  free  press 
is  an  endangered  species  today.  The  virus  of  censorship  is  causing  a 
low-gi*ade  fever  that  could  affect  others  and  reach  near-epidemic 
proportions  in  certain  areas  of  the  world.  The  danger  is  not  theoreti¬ 
cal:  it  cannot  be  ignored.  The  only  antibiotic  known  is  in  our  hands  — 
a  vibrant,  aggi-essive,  articulate  campaign  against  press  controls 
and  the  observance  of  the  protection  of  a  free  press  reflected  in  the 
Declaration  of  Human  Rights.” 

The  London  conference  is  the  third  in  the  last  six  years  in  which 
representatives  of  the  Western  press,  with  some  input  from  editors 
in  the  Third  World  nations,  have  tried  to  promote  the  cause  of  a  free 
press.  The  conference  in  Talloires,  France,  Sept.  30  to  Oct.  2,  1983, 
under  the  same  sponsorship,  was  attended  by  90  leaders  of  the  free 
print  and  broadcast  press  from  25  countries,  including  some  from 
developing  countries.  It  re-emphasized  “the  principles  of  the  Dec¬ 
laration  of  Talloires  adopted  May  17,  1981,  which  stated  the  right  to 
know  and  be  informed  is  a  fundamental  human  right;  it  condemns 
proposals  which  would  restrict  that  right;  and  endorses  many  efforts 
being  made  to  develop  independent  news  media  and  unfettered  com¬ 
munications.” 

It  is  to  be  hoped  that  out  of  the  London  conference  will  come  some 
sort  of  an  action  plan  in  which  representatives  of  the  free  print  and 
broadcast  press  from  all  continents  will  take  on  the  responsibility  of 
intervening  in  countries  where  the  free  press  is  being  censored  and 
suppressed.  Many  avenues  of  approach  are  available  through  the 
courts  of  various  countries,  but  especially  through  a  worldwide 
forum  of  public  opinion. 

The  noticeable  increase  in  attention  and  attendance  at  this  meeting 
gives  some  insight  into  the  importance  of  its  goals. 

United  States  delegates  to  this  meeting,  of  which  there  are 
approximately  50,  whether  or  not  they  realize  it,  have  assumed  the 
ambitious  and  idealistic  goals  set  by  the  American  Society  of  News¬ 
paper  Editors  in  1945  when  it  dispatched  its  three-man  missionary 
team  on  its  40,000-mile  trip  around  the  world,  as  World  War  II  was 
ending,  to  promote  the  cause  of  a  free  press  in  the  post-war  world. 

It  was  a  crusade  that  was  met  with  a  lot  of  promise  but  little  action 
as  developing  nationalistic  governments  found  many  easy  reasons  to 
renege  on  promises  of  freedom  for  their  peoples  —  particularly, 
freedom  of  the  press.  It  seems  obvious  that  the  press  delegates  to 
Talloires  and  to  London  believe  it  is  not  too  late  to  try  again  now,  40 
years  later,  to  advance  the  cause  of  freedom  —  especially,  the  cause 
of  a  free  press  —  around  the  world. 
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Letters  to  the  Editor 


Says  flexo  firm  did  not  surrender  its  marketing  position 


We  are  writing  this  to  inform  you  of 
our  taking  strong  exception  to  the 
statement  in  the  Jan.  3  issue  of  Editor 
&  Publisher,  “A  setback  flexo  suf¬ 
fered  was  the  marketing  surrender  by 
W&H  which  assigned  its  U.S.  sales 
and  marketing  of  flexo  to  Publishers 
Equipment  Corp.” 

It  is  our  firm  conviction  that  the 
agreement  reached  among  our  three 
companies,  Windmoeller  and  Hoel- 
scher/Koenig  &  Bauer  and  PEC,  will 
accomplish  our  common  objective  to 
better  position  W&H,  K&B  and  PEC 
in  the  emerging  flexo  markets  and  is 
supportive  of  flexo  development  in 
the  U.S. 

In  fact,  W&H  and  K&B  have 
invested  heavily  in  this  market 
through  their  agreement  with  PEC 
and  have  not  “surrendered"  their 
marketing  position. 

W&H  and  K&B  did  recognize  the 
need  for  the  following:  broader  sales/ 
marketing  coverage  in  the  U.S.; 
domestic  engineering  expertise;  a 
qualified  field  service  organization; 
U.S.  manufacturing  capabilities;  and 
a  centrally  focused  marketing  effort 
by  a  single  company. 

With  these  needs  identified.  W&H/ 
K&B  selected  PEC  as  the  one  com¬ 
pany  that  could  provide  those 
requirements.  PEC,  at  the  same  time, 
felt  that  the  superior  flexo  technology 
and  product  lines  offered  by  W&H 
and  K&B  could  be  ideally  adapted  to 
the  U.S.  market. 

We  at  PEC  feel  strongly  that  the 
combination  of  our  extensive  mar¬ 
keting  capabilities  in  this  industry, 
plus  our  highly  experienced  design 
and  application  engineering  group 
with  an  in-place  electrical  and 
mechanical  field  service  organization 
and  two  manufacturing  facilities  in 
the  U.S.,  could  provide  the  experi¬ 
ence,  skills  and  facilities  necessary  to 
expand  the  flexo  market  in  the  U.S. 

PEC  has  in  the  last  two  years  sold 
five  flexo  presses,  several  flexo  unit 
additions  and  conversions,  and  a 
broad  range  of  direct  and  indirect 
flexo  color  elements  both  domesti¬ 
cally  and  internationally  using  W&H/ 
K&B  technologies. 

Furthermore,  the  interest  in  flexo 
products  now  offered  by  PEC  has 
never  been  stronger.  We  have  a  rec¬ 
ord  number  of  proposals  and  inquiries 
for  the  broad  array  of  products  now 
available  through  this  agreement.  We 
continue  to  be  optimistic  about  the 


flexo  market. 

As  reported  in  a  previous  article  in 
your  magazine,  K&B  and  W&H  have 
invested  several  million  dollars  in 
PEC  to  expand  their  presence  and 
position  in  the  U.S.  market.  This 
should  clearly  indicate  that  they 
indeed  are  not  “surrendering"  the 


marketplace  but  are  taking  a  bold  step 
forward. 

Evans  Kostas 


(Kostas  is  president  and  chairman. 
Publishers  Equipment  Corporation) 


Cartoonists  want  to  cooperate  on  sizing 


In  reply  to  E.B.  Wright,  Jr.  in  your 
column  on  the  sizing  of  comics,  the 
cartoonists  did  not  organize  a  petition 
or  make  demands  that  comics  run  in  a 
minimum  size. 

The  editors  were  polled  in  1984  in 
the  SAU  survey  and  they  chose  the 
standard  sizes  themselves.  As  the 
cartoonists  saw  their  work  sink  below 
this  minimum,  we  simply  got  together 
to  remind  the  few  editors  concerned 
to  remember  their  readers  —  espe¬ 
cially  the  elderly  who  are  turned  off 
by  anything  difficult  to  read. 

We  want  to  cooperate  with  editors 
to  keep  our  part  of  the  newspaper  ?s 
attractive  as  possible.  Less  than  159?^ 
of  the  newspapers  we  surveyed  ran 
some  of  their  features  smaller  than  the 
SAU  standards.  We  feel  this  is  a 
pretty  good  record. 

In  the  Nov.  27  issue  of  the  Kansas 


City  Times,  editor  W.W  Baker  told  of 
when  he  tried  to  conserve  news  space 
by  reducing  the  size  of  the  comics.  He 
was  barraged  with  protest.  “We  sur¬ 
render,  I  was  wrong,"  he  wrote,  and 
added  that  evil  may  befall  those  who 
break  the  Eleventh  Commandment  of 
American  journalism:  “Thou  shall 
not  fiddle  with  the  funnies." 

Mort  Walker 


Clarification 

Deadline  for  the  Children’s 
Express  Journalism  Award  is  January 
31,  not  December  31  as  E&P 
reported.  The  award  is  $1,000. 

The  contest  deadline,  however,  has 
now  been  extended  to  Feb.  28. 


A/lartin  Luther  King 
Jr.’s  legacy  lives  on 
in  his  widow  Coretta 
Scott  King,  president 
of  the  Martin  Luther 
King,  Jr.  Centerfor  Non 
violent  Social  Change. 

Coretta  Scott  King 
has  become  one  of 
the  world’s  most  influential  women.  Never 
before  have  her  words  been  more  important. 

We  are  proud  to  distribute  her  weekly  opin¬ 
ion  column  to  newspapers  throughout  the 
country. 


^  IHe  NEwtoRKllMiS  Syroiovnon  Sales  Core 

130  Fifth  Avenue,  New  York,  N.Y.  10011  •  800-972-3550  or  (212)  645-3000 


JANUARY 


19 


1987 

MARKS  THE 
SECOND  ANNUAL 
OBSERVANCE  OF 


G  JR.  DAY 


AS  A  FEDERAL 
LEGAL  HOLIDAY 


EDITOR  &  PUBLISHER  for  January  17,  1987 


9 


Online  via  Nexisfdirect  to  your  newsroom:  full 
text  of  every  news  story,  feature,  editorial  and 
column  in  today’s  Times  delivered  the  next  day 
on  your  own  terminal.  Plus  every  word  pub¬ 
lished  in  The  Times  since  June,  1980.  As  well  as 
short  takes  of  some  1,500,000  Times  articles 
from  the  past  17  years. 


With  the  Information  Bank  of  The  New  York 
Times  at  your  fingertips,  is  there  any  limit  to 
what  you  and  your  staff  can  do?  Think  about  it. 

^  For  full  details  about  The  New  York  Times 
Information  Bank  via  Nexisf  call  1-800-227 
-4908.  Or  write  Mead  Data  Central,  P.O.Box 
1830,  Dayton,  OH  45401. 


January  17,  1987 

Every  Saturday  since  1884 _ 


Pacific  rift 

Civilian  news  staffers  of  Pacific  Stars  and  Strips  say  military  is 
continuing  to  censor  news  stories;  Army  investigates,  rejects  charges 


By  Andrew  Radolf 

Civilian  news  staffers  of  Pacific 
Stars  and  Stripes  are  charging  that  the 
military  commanders  of  the  newspa¬ 
per  are  continuing  to  censor  news 
stories,  particularly  those  dealing 
with  Defense  Department  and  mili¬ 
tary  matters. 

The  staffers,  who  call  themselves 
Concerned  Civilian  Employees  of 
Stars  and  Stripes,  have  sent  written 
complaints  plus  copies  of  what  they 
allege  is  documentation  of  censorship 
to  several  U.S.  congressmen  and 
senators  in  the  hopes  of  spurring  an 
investigation. 

The  Army’s  Inspector  General’s 
office  in  Japan  has  already  investi¬ 
gated  the  situation  at  Stars  &  Stripes, 
but  in  a  Dec.  16,  1986  report  it 
rejected  the  staffers’  charges  of  cen¬ 
sorship. 

“We  have  concluded  that  in  the 
examples  provided,  the  determina¬ 
tion  of  what  was  or  was  not  printed 
was  within  the  purview  of  editorial 
Judgment  or  prerogative.  In  our  opin¬ 
ion,  there  is  no  censorship  or  the  man¬ 
agement  of  the  news  in  contravention 
of  the  Pacific  Stars  and  Stripes 
charter  .  .  .  Self-restraint  within  the 
PS&S  organization  and  in  accord  with 
the  PS&S  charter  is  not  the  same  as  a 
denial  of  journalistic  freedom  by  pres¬ 
sures  and  influences  from  outside 
PS&S,”  the  report  stated. 

A  public  affairs  officer  also  will  be 
reviewing  Stars  and  Stripes  from  Jan. 
20  to  23  during  the  regularly  sched¬ 
uled  general  inspection  of  the  news¬ 
paper. 

Military  spokesmen  said  the 
upcoming  inspection  was  “routine” 
and  “not  specifically  because  of  the 
complaints.” 

The  civilian  staffers’  group 
regarded  the  IG  finding  as  an  attempt 
by  military  officials  to  block  their  pro¬ 
tests.  In  addition  to  “an  on-site  inves¬ 
tigation  led  by  congressional  staff¬ 


ers,”  they  also  want  the  participation 
of  professional  journalists  and 
academics  “whose  judgment  of  what 
constitutes  censorship  could  be 
neither  dismissed  or  disputed  by  mili- 
taiy  officials.” 

Last  May,  Adm.  Ronald  J.  Hays, 
the  U.S.  commander-in-chief  in  the 
Pacific  and  the  publisher  of  Stars  and 
Stripes,  stated  he  would  not  tolerate 
censorship  of  the  newspaper  by  mili¬ 
tary  officers  who  were  displeased 
with  its  content  {E&P,  June  21 ,  1986, 

p.  20.). 


Adm.  Hays  issued  his  statement 
after  Stars  and  Stripes  editors  com¬ 
plained  they  were  prevented  from 
running  stories  about  servicemen 
being  sent  back  to  the  States  after 
they  tested  positive  for  AIDS  and 
financially  strapped  servicewomen 
and  military  wives  working  as  bar¬ 
maids  in  Okinawa. 

The  editors  also  charged  that  they 
were  reprimanded  for  running  an 
advance  story  about  the  battleship 
U.S.S.  New  Jersey’s  visit  last  sum¬ 
mer  to  Japan. 

Last  August  Air  Force  Col. 
Richard  Stevenson  was  removed  as 
the  paper’s  commander  and  trans¬ 
ferred  to  another  post  in  Hawaii.  He 
was  replaced  by  Airforce  Col.  Edwin 
Montgomery,  who  previously 
worked  at  the  Pentagon  as  a  member 
of  the  Joint  Staff. 

"There  were  editorial  decisions 
that  were  made  that  were  incorrect,” 
CINPAC  spokesman  Lt.  Col.  Terry 
McCann  (USA)  said  of  Stevenson’s 
transfer.  While  declining  to  provide 


more  specific  details,  McCann  added 
that  certain  “policies  and  procedures 
were  not  in  force  to  see  that  accurate 
and  balanced  information  was  being 
provided  to  the  armed  forces.  It  was 
not  because  of  censorship.” 

The  S&S  staffers  contend  that 
Montgomery  since  his  arrival  has 
instituted  a  policy  of  “outright  cen¬ 
sorship”  of  the  news. 

“Montgomery  routinely  edits  local 
copy  and  wire  service  reports,  delet¬ 
ing  information  relating  to  AIDS, 
South  Korean  politics,  adverse  mili¬ 


tary  news,  and,  most  recently,  stories 
which  present  the  Reagan  adminis¬ 
tration  in  a  negative  light. 

“Usually  he  excuses  such  actions 
by  explaining  that  the  information  ‘is 
not  balanced,’  ‘is  sensationalized,’ 
‘is  in  bad  taste,’  or  is  ‘old  news,”’  the 
civilian  employees  stated  in  a  Nov.  26 
“Memorandum  for  Record.” 

Specifically,  the  employees 
charged  that  Montgomery  had 
deleted  comments  critical  of  the  Rea¬ 
gan  administration  in  stories  dealing 
with  the  Libya  disinformation  cam¬ 
paign  and  the  president’s  decision  to 
deploy  nuclear  weapons  exceeding 
the  SALT  II  limits. 

“There  is  no  censorship  going  on  at 
Stars  and  Stripes.  There  are  editorial 
decisions,”  stated  McCann.  “Cen¬ 
sorship  is  put  on  by  external 
sources.” 

McCann  added  that  the  command 
of  Stars  and  Stripes  was  making  a 
“determined  effort”  to  see  that  the 
newspaper’s  military  audience 
(Continued  on  page  49) 


“Self-restraint  within  the  PS&S  organization  .  ..is 
not  the  same  as  a  denial  of  journalistic  freedom  by 
pressures  and  influences  from  outside  PS&S,”  the 
report  stated. 
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San  Juan  blaze  brings  out  ‘Extras’ 

El  Nuevo  Dia  and  Scripps  Howard-owned  San  Juan  Star  both  publish 
extra  editions  covering  the  New  Year’s  Eve  Dupont  Plaza  Hotel  fire 


By  Andrew  Radolf 

San  Juan  newspapers  traditionally 
don't  publish  on  New  Year's  Day.  so 
when  the  Dupont  Plaza  Hotel  went  up 
in  flames  on  Dec.  31,  two  dailies,  El 
Nuevo  Dia  and  San  Jiian  Star, 
decided  to  come  out  with  Extras 
rather  than  go  a  day  without  providing 
readers  with  coverage  of  the  confla¬ 
gration  that  claimed  96  lives  and 
injured  over  160  others. 

El  Nuevo  Dia,  a  tabloid  with  over 
200.000  daily  circulation,  published 
39,000  copies  of  its  24-page,  color- 
photo  Extra  and  “sold  out,"  reported 
editor  Carlos  Castaneda. 

The  newspaper  “gathered  some 
kids"  to  sell  the  Extra  for  the  regular 
250  cover  price  at  traffic  lights  and 
also  distributed  copies  to  stores  that 
were  open  during  the  holiday,  Cas¬ 
taneda  said.  El  Dia  did  not  have  any 
home  delivery  of  its  Extra,  he  said. 

“We  created  a  headline  and  name 
for  the  tragedy,  ‘La  Tragedia  del  Aho 
Viejo,'  and  used  it  in  headlines  and 
the  logo,"  he  said. 

The  Extra  emphasized  photo 
coverage  because  “the  details  were 
changing  every  minute,"  Castaneda 
said.  The  Extra  gave  “one  page  of 
details"  and  relied  on  “text  blocks" 
to  accompany  photos. 

When  the  paper  returned  to  full-run 
publication  on  Jan.  2,  the  photo  Extra 
was  used  “as  a  color  wrap"  around 


the  main  paper  because  “most  of  our 
readers  hadn't  seen  it,"  Castaneda 
said,  commenting  that  two-thirds  of 
El  Dia's  circulation  comes  from  home 
delivery. 

“I  saw  the  magnitude  of  the  fire.  1 
saw  the  local  tv  coverage  was  very 
poor,"  Castaneda  remarked  of  why 
he  decided  to  publish  an  Extra.  “1 
came  to  the  paper,  and  when  1  saw  the 
material  we  had  in  pictures,  1  decided 
to  come  up  with  an  edition." 


In  planning  for  the  Extra,  Cas¬ 
taneda  said  the  production  depart¬ 
ment  was  faced  with  the  problem  that 
Friday’s  paper  usually  runs  to  196 
pages,  the  full  capacity  of  Dia’s  12 
Headliner  offset  presses.  Complicat¬ 
ing  matters  was  the  fact  that  after  the 
paper  goes  over  160  pages,  the 
presses  can’t  produce  color. 

Castaneda  said  coming  out  with 
just  a  photo-Extra  solved  the  problem 
because  its  press-run  was  finished  in 


“I  saw  the  magnitude  of  the  fire.  I  saw  the  local  tv 
coverage  was  very  poor ...  I  came  to  the  paper  and 
when  I  saw  the  material  we  had  in  pictures,  I  decided 
to  come  up  with  an  edition.” 


The  editor  remarked  that  his  staff 
began  covering  the  fire  without  his 
having  to  call  anyone.  The  newspaper 
benefited  from  having  one  photogra¬ 
pher,  Gary  Williams,  who  lives  only 
five  blocks  from  the  hotel. 

El  Nuevo  Dia’s  biggest  photo¬ 
graphic  coup  came  when  photogra¬ 
pher  Ismail  Fernandez  “found  a  heli¬ 
copter”  that  had  landed  behind  the 
hotel  and  persuaded  the  pilot  to  take 
him  and  another  reporter  up  for  an 
aerial  view  of  the  fire.  Castaneda  said 
Fernandez’s  bird’s-eye  photo  was 
syndicated  worldwide. 


time  for  the  beginning  of  the  regular 
Friday  press-run. 

The  San  Juan  Star  had  only  a  skele¬ 
ton  crew  in  the  office  when  the  fire 
broke  out. 

When  its  magnitude  “became  evi¬ 
dent,”  editor  Andrew  Viglucci  and 
general  manager  John  A.  Zerbe  began 
discussing  the  possibility  of  publish¬ 
ing  a  special  edition  for  New  Year’s 
Day. 

By  5  p.m.  editorial  staffers  began 
calling  in  to  volunteer  their  services  if 
an  Extra  were  planned.  Viglucci  con- 
(Continued  on  pa^e  30) 
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Invading  each  other’s  turf 

St.  Petersburg  Times  announces  planned  expansion  in  Tampa  Tribune’s 
market;  Tribune  will  increase  its  staff  in  the  Times’  home  county 


By  Susan  Biddle  Jaffe 

With  all  the  fanfare  and  secrecy  of 
history’s  greatest  battles,  the  St. 
Petersburg  Times  and  Tampa  Tribune 
have  begun  jockeying  for  positions  in 
each  other's  back  yard. 

Though  fiercely  competitive  in  the 
outlying  areas  surrounding  the  two 
west  coast  cities,  the  New  Year's  Eve 
announcement  by  Times  Publishing 
Co.  chairman  Eugene  C.  Patterson  of 
a  major  expansion  into  Hillsborough 
County  marked  the  first  time  either 
Tampa  Bay  area  paper  openly  spoke 
its  intentions  to  increase  coverage  in 
the  other's  core  readership  area. 

Patterson's  announcement,  which 
was  made  public  in  both  the  Times 
and  the  Tribune  on  Jan.  1 ,  ended  sev¬ 
eral  months  of  area  speculation  and 
internal  company  rumors  of  such  a 
move. 

Expectations  for  an  announcement 
before  year-end  were  heightened  with 
the  November  closing  of  the  com¬ 
pany's  afternoon  paper,  the  Evening 
Independent .  The  decisions  —  to 
expand  the  Times  circulation  base 
and  to  close  the  Independent  — 
were,  however,  made  independently 
of  each  other  with  the  decision  to 
move  into  Tampa  being  made  first. 
Times  president  and  editor  Andrew 
Barnes  noted. 

Tribune  publisher  R.F.  “Red” 
Pittman  announced  his  paper's  inten¬ 
tions  to  increase  coverage  and  per¬ 
sonnel  in  the  Times'  home  turf  of 
Pinellas  County  on  Jan.  I. 

The  new  efforts  on  the  part  of  the 
Times  will  be  marked  by  the  creation 
of  a  new  Tampa  section,  as  well  as  an 
increase  in  Hillsborough  County- 
based  staff  to  38  and  the  creation  of  a 
new  bureau.  The  Times,  which  will 
move  into  an  expanded  Tampa  office 
later  this  month,  already  publishes 
several  other  regionalized  sections  in 
its  established  circulation  area. 

While  the  Tribune  has  no  intention 
of  creating  a  new  section  aimed 
specifically  at  Pinellas  County,  plans 
call  for  increasing  the  news  hole 
designated  for  area  news  in  the  regu- 


(Susan  Biddle  Jaffe  submitted  this 
story  on  a  free-lance  basis.) 


Eugene  Patterson 


lar  edition  and  increasing  Pinellas- 
based  staff  from  20  to  about  50 
employees  spread  between  three, 
possibly  four,  bureaus. 

Officials  of  both  papers  mentioned 
the  large  number  of  Bay  area  resi¬ 
dents  who  regularly  cross  one  of  the 
three  bridges  that  span  Tampa  Bay  as 
a  major  factor  in  each  expansion  deci¬ 
sion. 

“The  bay  is  not  a  barrier  but  an 
opening  to  all  the  people  around  its 
shores,  and  ...  its  bridges  do  not 
separate  them  but  rather  connect 
them,"  wrote  Patterson  in  a  New 
Year’s  letter  announcing  the  move  to 
Times  employees. 

Barnes  said  the  Times  will  intro¬ 
duce  its  new  section  on  Feb.  1 .  and  he 
expects  the  Tampa  edition  to  compete 
equally  with  the  Tribune  on  local 
Tampa  coverage,  although  he 
declined  to  make  any  market  share  or 
circulation  predictions. 

The  Times  estimates  its  average 
daily  circulation  at  285, OOO  and 
37().()(){)on  Sundays,  but  circulation  is 
just  3,400  daily  in  Hillsborough 
County,  with  another  900  Sunday 
readers. 

The  Tribune  has  daily  circulation  of 
240.00  with  a  Sunday  circulation  of 
325,000,  Pittman  said.  The  Tribune’s 
increase  in  Pinellas  coverage  will  be 
ongoing,  and  will  not  have  a  distinct 
starting  date. 

As  part  of  the  expansion,  the  Times 
will  place  1,000  specially  designed 
newspaper  racks  in  Hillsborough 
County  and  will  step  up  door-to-door 


subscription  sales  efforts. 

Just  the  same,  industry  watchers 
don't  expect  to  see  major  circulation 
gains  or  losses  among  the  core  reader- 
ships  of  the  two  papers.  Instead,  they 
liken  the  announced  expansions  to 
battles  between  papers  in  Dallas  and 
Fort  Worth,  or  Miami  and  Fort 
Lauderdale,  rather  than  with  the  kind 
of  traditional  newspaper  war  fought  in 
cities  like  Detroit  and  Denver. 

“The  biggest  difference  I  see  is  that 
instead  of  having  people  between 
them,  they  have  water."  said 
Washington-based  media  analyst 
John  Morton.  “1  suspect  the  Times 
will  have  more  luck  in  Tampa  — 
because  of  the  nature  of  the  tow  ns  — 
than  the  Tampa  Tribune  will  have  in 
St.  Petersburg.  But  where  they're 
really  fighting  it  out.  certainly  when  it 
comes  to  the  advertising  dollar,  is  in 
the  developing  areas  outside  the 
urban  areas." 

While  the  Tribune  is  hiring  new 
staff  to  increase  its  Pinellas  coverage, 
the  Times  has  moved  a  number  of 
prominent  staffers  across  the  Bay  to 
run  the  Tampa  bureau. 

Former  Evening  Independent  man¬ 
aging  editor  John  Costa  will  be  the 
editor  of  the  Times'  Tampa  edition. 
Costa.  42,  joined  the  Times  in  1973  as 
a  reporter,  and  has  worked  as  a  copy 
editor,  night  city  editor  and  editor  of 
the  Times'  regional  sections  in  Pasco. 
Hernando  and  Citrus  counties  before 
joining  the  independent. 

Robert  Hooker.  39.  will  be  city  edi¬ 
tor  in  Tampa.  Hooker,  who  has 
worked  for  the  Times  since  1971 .  was 
most  recently  the  paper's  special 
projects  editor.  Jill  Ross.  33,  moves 
from  the  sports  editor's  job  at  the 
Evening  Independent  to  become 
night  city  editor  of  the  Times'  Tampa 
edition. 

Conn,  daily  to 
convert  to  a.m. 

A  plan  to  convert  The  Day  of  New 
London,  Conn.,  to  a  morning  publica¬ 
tion  was  unanimously  approved  by 
the  newspaper's  board  of  directors. 

The  Day  is  slated  to  begin  publish¬ 
ing  in  the  morning  on  March  9. 
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Controversy  cools 

Oilman  Boone  Pickens  drops  his  boycott  threat  against  Amarillo  papers; 
editor  vows  to  be  more  vigilant  in  news  coverage  of  Pickens 


By  Mark  Fitzgerald 

Oilman  T.  Boone  Pickens  Jr.  has 
stopped  —  at  least  temporarily  — 
his  sniping  against  the  Amarillo 
(Tex.)  Globe  Times  and  Daily  News. 

And  for  his  part,  the  executive  edi¬ 
tor  of  the  two  Morris  Communica- 
tions-owned  papers  promises  to  be 
even  more  vigilant  in  rooting  out  news 
references  to  Pickens  as  a  “corporate 
raider.” 

An  informal  treaty  has  quieted  the 
feelings  of  Pickens,  the  Mesa  Petro- 
leum  chairman  who  has  been 
involved  in  some  of  the  biggest  corpo¬ 
rate  takeovers  and  near-takeovers  in 
the  1980s. 

Around  the  Christmas  holidays, 
however,  Pickens  was  clearly  hot.  He 
asked  Mesa  Petroleum  workers  to 
cancel  their  newspaper  subscriptions, 
for  example,  and  there  was  talk  of 
organizing  an  advertising  boycott 
among  other  local  businessmen. 

In  an  interview  with  a  local  tv  sta¬ 
tion,  Pickens  said  the  newspapers’ 
reporting  had  upset  him  to  the  point 
he  was  considering  moving  his 
company  —  which  employs  400 
residents  —  out  of  the  West  Texas 
town. 

He  attacked  the  Globe  and  News, 
saying,  “The  investigative  attitude  by 
the  local  papers  is  just  unacceptable. 
I'm  tired  of  fooling  with  people  that  all 
they  want  to  do  is  investigate  some¬ 
thing." 

Mesa  spokesman  David  H.  Batch- 
elder  says  “we  had  gotten  to  a  point, 
to  make  a  point,  where  we  controlled 
access"  of  the  company  to  Globe  and 
News  reporters. 

However,  as  controversies  go,  this 
one  had  a  short  half-life.  The  news¬ 
papers  themselves  never  really  took 
up  the  gauntlet  with  provocative 
statements  of  their  own. 

“1  don't  view  this  as  an  unusual 
thing,"  Mesa  spokesman  Batchelder 
said  in  a  telephone  interview.  “1  think 
this  sort  of  thing  happens  all  the  time 
with  local  newspapers.  This  (came  to 
attention)  because  of  Boone." 

Indeed,  the  skirmish  illustrates  not 
only  the  familiar  problem  of  newspa¬ 
pers  being  blamed  for  bad  news  — but 
the  more  pressing  problem  of  operat¬ 


ing  a  paper  in  an  area  where  people 
have  had  their  nerves  rubbed  raw  by 
bad  news. 

“We're  on  the  ropes  economically 
in  Texas  and  the  Southwest,  and  peo¬ 
ple  look  for  reasons.  Little  things 
make  them  uptight.  This  whole  (con¬ 
troversy)  is  a  symptom  of  the  eco¬ 
nomic  times  .  .  .  When  you  are  down 
and  out  it  just  hurts  to  keep  taking 
hits,”  executive  editor  Garet  von 
Netzer  told  E&P. 

And  though  he  is  ostensibly  on  the 
other  side.  Mesa  spokesman  Batchel¬ 
der  sounded  much  the  same  theme. 

“If  you  have  a  deteriorating  kind  of 
economy  like  we  have  here  in  the 
panhandle  of  Texas,  people  become 
more  sensitive  to  the  negative  report¬ 
ing  style  of  the  paper,"  Batchelder 
said. 

At  the  root  of  the  area's  problem,  of 
course,  has  been  the  yearlong  col¬ 
lapse  of  oil  prices  and  of  the  energy 
industry.  A  region  that  once  attracted 
workers  and  industries  in  droves  is 
now  losing  both. 


As  the  economic  situation 
worsened,  Batchelder  said,  “The 
negative  reporting  style  of  the  papers 
began  to  rankle. 

“People  thought  they  should  be 
presenting  a  better  image  of  Amarillo, 
building  Amarillo  up." 

And  Batchelder  said  there  was  a 
certain  resentment,  too,  of 
younger  —  and  aggressive  —  report¬ 
ers. 

“If  they  don't  have  a  story,  well, 
they're  going  to  make  one  up,"  he 
said.  “And.  of  course,  you  had  one 
reporter,  he  didn't  just  investigate,  he 
instigated.” 

Batchelder  referred  to  reporter 
David  Bloom  who  had  reported  on  the 
high  costs  of  building  a  new  home  for 
the  president  of  West  Texas  State 
University,  where  Pickens  is  chair¬ 
man  of  the  board  of  regents. 


At  a  press  conference  in  Novem¬ 
ber,  Bloom  used  the  microphone  to 
ask  for  specific  complaints  about 
Pickens  and  the  university  president. 
He  was  taken  off  the  story. 

In  the  controversy,  executive  edi¬ 
tor  von  Netzer  said,  the  Globe-News 
papers'  positive  reporting  has  been 
largely  ignored. 

During  a  phone  interview,  von  Net¬ 
zer  lavished  praise  on  Pickens  and 
detailed  the  extensive  coverage  given 
to  the  oilman's  many  charitable  con¬ 
tributions. 

“1  wish  the  bad  news  wasn't 
there,"  von  Netzer  said.  “1  hear  the 
same  thing  all  the  time  on  the  street: 
‘Why  do  you  all  have  to  put  all  the  bad 
news  on  the  front  page?'” 

After  some  meetings  in  which 
“both  sides  spoke  pretty  frankly,” 
von  Netzer  said,  the  controversy  has 
cooled. 

Globe-News  energy  reporter  A1 
Lewis  has  had  good  access  to  the 
company,  the  editor  said,  and  in  fact 
beat  the  Wall  Street  Journal  and  sev¬ 


eral  other  big  papers  in  breaking  the 
story  about  Pickens'  new  strategy  in 
his  attempted  takeover  of  Diamond 
Shamrock. 

Still,  von  Netzer  said,  “I'm  afraid 
even  if  you  do  your  job  fairly  and 
responsibly  and  compassionately  as 
possible  you  still  are  going  to  be  (seen 
as)  operating  on  negative  news.” 


150th  anniversary 

As  part  of  the  celebration  of  its 
I5()th  anniversary,  the  Jackson 
(Mich.)  Citizen  Patriot  will  publish  a 
commemorative  edition  on  March  1 8 
highlighting  the  past,  present  and 
future  of  the  newspaper  and  its  com¬ 
munity. 


“The  investigative  attitude  by  the  local  papers  is  just 
unacceptable.  I’m  tired  of  fooling  with  people  that  all 
they  want  to  do  is  investigate  something.” 
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Gomm  was  sole  broker  in  Dear,  Southtown  sales 


By  Andrew  Radolf 

R.  Gary  Gomm,  based  in  San  Anto¬ 
nio,  Tex.,  was  the  exclusive  broker  in 
the  sale  of  three  newspapers  owned 
by  the  Dear  family  to  Thomson  News¬ 
papers  in  1986. 

Gomm’s  “Letter  of  Agreement” 
with  the  Dear  Publications  and  Radio 
Inc.  made  him  the  exclusive  broker 
for  the  sellers  for  a  one-year  period 
beginning  on  Nov.  I,  1985.  The  agree¬ 
ment  stipulated  that  any  prospective 
buyers  must  go  through  Gomm  during 
the  exclusivity  period. 

The  three  newspapers  —  the 
Sedalia  (Mo.)  Democrat,  Rensselaer 
(Ind.)  Republican  and  weekly  EUzxi- 
heth  City  (N.C.)  Advance  were  sold  in 
April  1986. 

Gomm’s  role  as  the  exclusive 
broker  became  an  issue  after  the 
investment  banking  firm  of  Henry 
Ansbacher  Inc.  provided  E&P  with  a 
list  of  its  transactions  for  1986  and 
said  the  firm  had  “represented  Thom¬ 
son  Newspapers”  in  the  sale  of  the 
Dear  newspapers. 

Both  David  Dear,  former  president 
of  Dear  Publications,  and  Peter 
Bogart,  Thomson's  vice  president  for 
finance,  confirmed  Gomm's  assertion 
that  he  was  the  exclusive  broker  in  the 
sale. 

“It’s  in  the  contract.  He  (Gomm) 
was  the  only  broker,”  said  Dear.  “I 
wouldn’t  have  sold  to  Thomson  if 
Ansbacher  was  part  of  it .  They  did  me 
wrong.  They  sent  mail  without  my 
consent  to  all  my  stockholders  trying 
to  break  up  my  company.” 

Dear  said  the  letter  was  an  attempt 
to  create  pressure  from  other  family 
members  to  sell  the  company.  He 
added  that  he  had  informed  Thomson 
of  his  displeasure  with  Ansbacher. 

The  1983  letter  was  actually  sent  by 
someone  who  worked  for  the  commu¬ 
nications  and  publishing  group  at 
Banker’s  Trust.  However,  when 
Henry  Ansbacher  Inc.  opened  up  its 
New  York  offices,  Christopher  Shaw, 
the  former  head  of  the  Bankers  Trust 
group,  was  named  managing  director 
and  he  brought  along  with  him  nine 
members  of  his  Bankers  Trust  team. 
Shaw  is  now  chairman  of  Henry  Ans¬ 
bacher  Inc.  in  New  York. 

Shaw,  in  response,  stated  that  he 
did  not  send  the  letter  to  Dear,  and 
that  the  person  who  did,  whom  he 
declined  to  identify,  no  longer  works 
for  either  Ansbacher  or  Bankers 
Trust. 

“1  don’t  care,”  remarked  Dear. 
“Christoper  Shaw,  who  1  know  and 
helped  get  started  in  the  business. 


abused  my  friendship  by  permitting 
anybody  to  do  it.” 

“The  absolute  broker  was  R.  Gary 
Gomm,”  said  Thomson’s  Bogart.  His 
company’s  purchase  contract  with 
Dear  calls  for  Thomson  to  pay 
Gomm’s  fee  and  recognizes  his  exclu¬ 
sivity  arrangement  with  Dear. 

“No  one  did  anything  on  this  deal 
but  me,”  Gomm  told  E&P.  “I  did  it 
all.” 

However,  Bogart  commented  that 
Thomson  has  an  “ongoing  deal”  with 
Ansbacher  that  calls  for  the  firm  to 
search  out  desirable  newspaper  prop¬ 
erties  for  the  Toronto-based  newspa¬ 
per  group. 

Bogart  also  said  that  in  1983  Ans¬ 
bacher  “aproached  Dear”  about  sell¬ 
ing  on  behalf  of  Thomson.  “At  that 
time,  our  contact  was  Christopher 
Shaw,”  he  said. 

The  Dear  family  was  reportedly  not 
ready  to  sell  then.  When  the  family 
decided  in  1985  to  sell,  they  turned  to 
Gomm. 


“No  one  did  anything 
on  this  deai  but  me,” 
Gomm  toid  E&P.  “i  did  it 
aii.” 


The  family’s  letter  of  agreement 
with  Gomm,  drawn  up  by  the  broker, 
states  that  any  “prospective  buyers” 
who  had  contacted  the  Dears  prior  to 
Gomm’s  engagement  must  be 
referred  to  Gomm  in  all  further  dis¬ 
cussions. 

Bogart  said  that  the  initial  contacts 
Shaw  made  with  Dear  "helped  us  to 
the  point  we  knew  who  we  were  deal¬ 
ing  with.”  but  he  maintained  that 
Ansbacher  did  not  play  a  role  in  the 
actual  sale  negotiations  that  began  18 
months  later. 

“We  feel  they  (Ansbacher)  did  not 
have  a  claim,”  Bogart  stated  in 
asserting  that  Thomson  “did  not  pay 
them  a  fee  for  Dear.  1  think  he  (Shaw) 
felt  he  initiated  (the  Dear  acquistion), 
but  he  didn’t  complete  it.” 

Christopher  Shaw  and  Will  Whet- 
zel,  Ansbacher’s  senior  vice  presi¬ 
dent.  did  state  that  the  company 
included  Thomson’s  Dear  Publica¬ 
tions  acquisition  on  its  list  of  transac¬ 
tions  because  their  firm  had  made-the 
initial  contacts  that  led  to  the  deal. 

“There  was  clearly  an  introductory 
role.”  said  Whetzel,  although  he  con¬ 
ceded  that  Ansbacher  was  "not 
directly  involved  in  the  actual  deal¬ 


making  process.” 

“We  introduced  the  senior  people 
at  Thomson  to  David  Dear  for  the  first 
time  at  a  meeting  in  Washington  sev¬ 
eral  years  ago,”  Shaw  stated  to  E&P 
in  a  letter  from  Ansbacher’s  London 
offices.  Shaw  then  “arranged  two 
subsequent  meetings  between  the 
Thomson  people  and  Mr.  Dear  in 
New  York;  made  two  successive 
offers  to  Dear  on  Thomson’s  behalf; 
and  continued  to  follow  the  situation 
on  Thomson's  behalf  and  at  Thom¬ 
son's  request.” 

Shaw  was  also  reached  in  London 
by  telephone.  He  said  his  contacts 
with  Dear  go  back  to  1979  when  he 
was  still  with  Bankers  Trust. 

Shaw  said  it  was  common  for  news¬ 
paper  owners  to  bring  in  an  indepen¬ 
dent  broker  like  Gomm  after  another 
broker  or  investment  banker  had 
approached  them  with  sales  offers. 

“Very  often,  when  the  paper  does 
come  up  for  sale,  they’ll  go  to  some¬ 
one  else  and  say,  "See  if  you  can  do 
better,”’  Shaw  said. 

As  for  his  firm’s  relationship  with 
Thomson,  Shaw  said  Ansbacher  was 
the  company’s  “investment  banker” 
with  the  "main  job  of  getting  proper¬ 
ties  at  the  price  they’re  willing  to  pay. 
There  are  a  large  number  of  newspa¬ 
pers  that  we  follow  and  try  to  secure 
for  them.” 

Shaw  also  questioned  David  Dear’s 
assertion  that  Ansbacher  had  done 
him  “wrong”  by  writing  to  other 
family-member  shareholders. 

"It’s  arguable  whether  there’s  any¬ 
thing  wrong  with  contacting  the 
shareholders  of  a  company,”  he  said. 
*  *  * 

The  list  of  newspaper  sales  in  1986 
that  was  published  by  E&P  in  its  Jan. 
3.  1987  edition  mistakenly  named 
Henry  Ansbacher  Inc.  as  the  broker 
in  the  sale  of  the  Daily  Southtown 
Economist  by  Bruce  Sagan  and  other 
shareholders  to  a  subsidiary  of  Pulit¬ 
zer  Publishing  Co. 

R.  Gary  Gomm  was  the  exclusive 
broker  in  that  sale  also.  Ansbacher 
played  no  role  whatsoever. 

The  error  arose  when  Ansbacher 
publicly  distributed  a  list  (separate 
from  the  list  it  provided  E&P)  which 
stated  all  the  newspaper  transactions 
in  1986  known  to  the  firm. 

The  list,  on  the  investment  banking 
company’s  letterhead  stationery,  did 
not  distinguish  between  newspaper 
sales  which  involved  Ansbacher  and 
those  which  did  not. 

The  presence  of  the  Ansbacher  let- 
(Continued  on  pape  30) 
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New  French-language  tabloid  to  debut  in  Montreal 

Peladeau  hints  that  he  may  start  an  English  daily;  two  new 
papers  would  boost  to  six  the  number  of  daily  papers  in  the  city 


By  Mark  Fitzgerald 

Montreal  is  about  to  become  a  five- 
newspaper  city  —  and  it  may  soon 
get  yet  a  sixth  daily. 

In  early  February.  Le  Matin  will 
debut  as  a  French-language  tabloid 
aimed  at  a  high-demographic  reader- 
ship  and  unabashedly  influenced  by 
USA  Today-sly]e  graphics  and  story 
lengths. 

The  newspaper  will  be  printed  and 
distributed  by  Southam  Inc.'s  Mon¬ 
treal  Gazette,  the  city's  only  English- 
language  daily. 

At  the  same  time.  Quebecor  Inc. 
president  Pierre  Peladeau  confirmed 
to  E&F  that  he  is  preparing  to  launch 
an  English-language  tabloid  called  the 
Montreal  Herald. 

“We're  starting  on  it.  actually,  and 
should  be  making  decisions  (whether 
to  go  ahead)  by  the  end  of  this 
month."  he  said  in  a  telephone  inter¬ 
view. 

The  Herald  would  be  the  first 
English-language  competition  to  the 
I99.2()4-circulation  Montreal  Gazette 
since  the  Montreal  Star  closed  in 
1979. 

Peladeau  said  the  proposed  paper 
would  concentrate  on  sports  and  busi¬ 
ness  news.  The  tabloid,  which  does 
not  yet  have  a  cover  price,  would 
publish  on  Sunday,  unlike  the  Gazette 
which  has  a  more  traditional  Saturday 
weekend  edition. 

“The  best  comparison  (for  the 
Montreal  Herald)  would  be  the  To¬ 
ronto  Sioi,"  Peladeau  said. 

(A  few  years  back.  Peladeau 
started  a  new  newspaper  in  the 
U.S.  —  the  Philadelphia  Journal  — 
which  concentrated  primarily  on 
sports  and  business  news.  The  paper 
never  really  caught  on  and  was  even¬ 
tually  shut  down.) 

For  its  part.  Le  Matin  will  be  enter¬ 
ing  an  increasingly  intense  battle 
among  the  three  Montreal  Eranco- 
phone  dailies. 

Groupe  Quebecor's  Le  Jonrnal  in 
Montreal  has  long  led  the  contest  with 
a  daily  circulation  now  at  3 1 7.024  and 
a  Saturday  circulation  of  341.807. 
Trans-Canada  Newspapers  Group's 
l.a  Presse  has  a  daily  circulation  of 
188.792;  however  its  Saturday  edi¬ 


tion,  traditionally  a  Canadian  paper's 
biggest,  is  294,603. 

In  third  place  is  the  intellectually 
oriented  Le  Devoir,  a  33,000-circula¬ 
tion  paper  that  has  been  troubled 
recently  by  sagging  readership  and 
finaneial  losses. 

On  the  surface.  Le  Matin,  with  its 
plans  to  reach  a  better-educated  and 
affluent  readership,  would  seem  to 
threaten  Le  Devoir  most. 

And  in  fact,  Le  Matin's  corporate 
owner.  Publications  I.D.,  includes 
among  its  six  principals  four  journal¬ 
ists  who  previously  worked  for  Le 
Devoir. 


readership  polls,  Duguay  said. 

The  polls  won't  simply  be  for  the 
benefit  of  readers,  Duguay  said. 

“Also,  of  course,  we  can  use 
(them)  to  make  sure  (we  are  getting) 
our  target  reader,  the  person  we  want, 
we  are  exactly  reaching,"  he  said. 

Le  Matin  will  also  feature  extensive 
business  coverage,  especially  in  its 
end-of-the-week  Friday  edition, 
Duguay  said. 

“You  look  at  Saturday  papers  in 
Canada  now  and  they  are  magazines, 
really.  This  will  give  people  tools  to 
prepare  for  their  business  over  the 
weekend,"  he  said. 


“Well,  let’s  say  that  USA  Today  has  been  one 
(influence).  Also  we  are  taking  things  from  the  new 
papers  in  France,”  Duguay  said. 


But  publisher  Jean-Guy  Duguay 
says  the  struggling  Le  Devoir  is  not 
his  principal  competition. 

“No,  we  don't  see  ourselves  at  all 
in  competition  with  Le  Devoir.  There 
will  always  be  a  Devoir.  The  Quebe¬ 
cor  (paper)  will  stand  to  lose  a  few 
thousand.  La  Presse  will  stand  to  lose 
a  few  thousand."  he  said  in  a  tele¬ 
phone  interview  from  his  Montreal 
office. 

“We  think  there's  a  market  in  Mon¬ 
treal  for  readers  25  to  55  (years  old), 
with  income  averaging  $30,000  Cana¬ 
dian  a  year,  people  who  are  on  the  go, 
people  who  are  curious,  who  have 
very  little  time  for  a  newspaper."  he 
added. 

Le  Matin,  Duguay  says,  will  be  a 
4(),()()()-circulation  tabloid  with  a  6()9f 
news  hole,  published  Monday 
through  Friday  and  selling  for  50 
cents  a  copy.  Stories  will  be  “short, 
update  and  quick,"  and  graphics  will 
be  used  extensively,  he  said. 

Will  Le  Matin  be  a  Francophone 
USA  Today?  he  was  asked. 

“Well,  let's  say  that  USA  Today 
has  been  one  (influence).  Also  we  are 
taking  things  from  the  new  papers  in 
France."  Duguay  said. 

One  thing  the  paper  will  emphasize 
is  polls,  both  scientifie  surveys  and 


Montreal,  a  city  only  slightly  larger 
than  Baltimore,  already  supports  four 
newspapers.  But  Duguay,  who  spoke 
in  a  rush  of  words  throughout  the 
interview  and  said  work  at  Le  Matin 
was  going  “a  hundred  miles  an  hour," 
said  he  was  convinced  there  is  room 
for  one  more. 

“There's  definitely  room  in  Mon¬ 
treal  for  new  newspapers."  Duguay 
said.  “If  there's  not  —  well,  with 
good  luck,  it's  not  us  who  will  have  to 
go." 

Oct.  ad  spending 
up  for  papers 

Expenditures  for  newspaper  adver¬ 
tising  in  October  totaled  $2,519  bil¬ 
lion,  10.2%  more  than  in  October 
1985,  according  to  preliminary  esti¬ 
mates  from  the  Newspaper  Advertis¬ 
ing  Bureau. 

Retail  advertising  was  up  10.4%  to 
$1,346  billion.  Classified  was  up  by 
16.4%  for  the  month  to  $845  million, 
while  national  was  off  3.7%  to  $328 
million. 

For  the  ten  months  of  the  year-to- 
date,  expenditures  for  newspaper 
advertising  totaled  $21,958  billion, 
7.2%  ahead  of  1985. 
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Plans  for  Constitutional  celebration  are  taking  shape 


As  the  bicentennial  of  the  Constitu¬ 
tion  draws  nearer,  more  and  more 
organizations  are  announcing  their 
plans  to  commemorate  the  occasion. 

One  of  the  latest  groups  to  do  so 
was  the  American  Hotel  and  Motel 
Association,  which,  aided  by  the 
chairman  of  the  Commission  on  the 
Bicentennial  of  the  Constitution,  for¬ 
mer  Supreme  Court  Chief  Justice 
Warren  E.  Burger,  detailed  some  of 
its  ideas  for  the  “Summer  of  Great 
American  Hospitality”  from  May  25, 
1987  to  Sept.  17, 1987,  the  dates  of  the 
Constitutional  Convention  200  years 
ago. 

Burger  noted  that  the  commission 
is  aiming  its  efforts  primarily  at  youn¬ 
ger  people,  especially  those  in  school. 


“If  we  make  our  case  and  give  an 
understanding  (of  the  Constitution)  to 
most  people  under  the  age  of  50,  then 
we’ve  done  our  job,”  he  said. 

Among  the  commission’s  plans  are 
an  essay  contest  sponsored  in  con¬ 
junction  with  USA  Today  and  regular 
columns  written  and  edited  by  vari¬ 
ous  people.  Television  and  radio, 
however,  “will  be  the  most  important 
single  way  of  getting  the  message 
out,”  he  noted. 

Working  with  the  AH&MA,  Burger 
said  columns  may  be  prepared  for 
hotel  monthly  magazines,  and  discus¬ 
sions  are  under  way  about  the  best 
means  of  distributing  copies  of  the 
Constitution  in  pamphlet  form  to 


hotel  guests.  Some  50  million  pam¬ 
phlets  are  slated  to  be  issued  by  the 
commission. 

William  H.  Edwards,  AH&MA 
president  and  vice  chairman  of  the 
Hilton  Hotels  Corporation,  made 
note  at  the  press  conference  of  News¬ 
paper  Advertising  Bureau  president 
Craig  Standen,  whom  he  said  will  be 
reminding  newspapers  of  the  value  of 
special  sections  on  the  Constitution. 

Standen  said  that  newspapers  will 
be  provided  with  idea  kits  similar  to 
those  the  AH&MA  will  be  providing 
to  its  members,  and  that  newspapers 
will  be  kept  informed  about  what  the 
AH&MA  is  doing  in  order  that  they 
can  work  with  hotels  in  their  markets. 


Sunday  magazine  editors  form  their  own  organization 


By  Debra  Gersh 

After  37  years  of  having  its  annual 
conference  underwritten  by  the  Stan¬ 
dard  Gravure  Corp.,  a  group  of  news¬ 
paper  Sunday  magazine  editors  has 
branched  out  on  its  own  and  formed 
an  organization  known  as  the  Sunday 
Magazine  Editors  Association  (Sun- 
Mag). 

According  to  Melissa  Houte,  editor 
of  the  Dallas  Morning  News  maga¬ 
zine,  Dallas  Life,  and  newly  elected 
chairperson  of  SunMag,  when  the 
Standard  Gravure  printing  company 
of  Louisville  pulled  back  because  of 
expenses,  the  previously  informal 
group  of  editors  decided  to  make  it 
official. 

Although  there  were  offers  from 
other  printing  companies  to  under¬ 
write  future  meetings,  the  group 
decided  it  was  time  to  strike  out  on 
its  own,  she  said. 

“This  really  is  going  to  put  more 
responsibility  on  the  editors’  shoul¬ 
ders,  but  they’re  committed  to  it,” 
Houte  noted. 

The  core  of  the  45  members  belong 
to  Metropolitan  Sunday  Newspapers, 
an  advertising  sales  organization,  but 
Houte  stressed  that  SunMag  member¬ 


ship  is  not  restricted  to  Metro  Sunday 
magazines,  although  there  will  be  a 
SunMag  liaison  to  Metro.  Nor  is 
membership  confined  to  editors. 
Writers,  art  directors  and  others  in 
supervisory  positions  at  Sunday 
magazines  are  welcome  to  join. 

Annual  dues  of  $50  and  conference 
registration  fees  of  $200  should  enable 
SunMag  to  continue  holding  its  yearly 
meetings,  Houte  said,  adding  that 
each  conference  will  be  hosted  by 
newspapers  in  the  city  in  which  it  is 
held. 


“This  really  is  going  to 
put  more  responsibiiity 
on  the  editors’ 
shouiders,  but  they’re 
committed  to  it,”  Houte 
noted. 


The  first  meeting  is  scheduled  for 
some  time  in  the  spring  and  will  be 
hosted  by  the  Washington  Post  under 
the  chairmanship  of  Steve  Petranek, 
managing  editor  of  the  Post’s  Sunday 
magazine.  Houte  added  that  host 


newspaper  staffers  will  coordinate 
the  conference  and  supply  secretarial 
backup  and  the  like. 

Standard  Gravure  is  slated  to  pro¬ 
vide  transitional  assistance  to  the 
group  in  order  to  make  the  1987  con¬ 
ference  successful.  Tentative  sites  for 
the  1988  and  1989  conferences  are 
Dallas  and  Philadelphia.  The  annual 
meetings  are  open  to  anyone  involved 
or  interested  in  Sunday  magazines. 

A  release  announcing  the  formation 
of  the  group  noted  that  this  comes  at  a 
“time  of  change  for  the  field.  In 
recent  years,  several  newspapers 
have  folded  their  locally  edited  maga¬ 
zines,  while  industry  experts  say 
other  papers  are  considering  starting 
new  ones.  Three  newspapers  —  the 
Los  Angeles  Times,  the  San  Fran¬ 
cisco  Examiner  and  the  Washington 
Post  —  have  switched  to  a  consumer 
magazine  format,  and  other  papers 
have  redesigned  and  upgraded  their 
formats.” 

In  addition  to  Houte,  officers  of 
SunMag  include  Jeffrey  Klein,  editor 
of  West,  the  Sunday  magazine  of  the 
San  Jose  Mercury  News,  as  vice 
president  and  Susan  Baer,  editor  of 
the  Baltimore  Sun  magazine,  as  sec¬ 
retary-treasurer. 


Times  Mirror  group  ad  revenues  up 


Advertising  revenues  for  Times 
Mirror’s  Newspaper  Publishing 
group  for  the  four  weeks  ended  Nov. 
30,  1986,  increased  13.8%  to 
$132,460,000  from  $1 16,419,000  in  the 
prior  year.  For  the  48  weeks,  Jan.  1 


through  Nov.  30,  1986,  total  advertis¬ 
ing  revenues  were  $1,298,701,000 
compared  with  $1 ,234,909,000  for  the 
same  period  1985,  an  increase  of 
5.2%. 

The  results  of  the  Baltimore  Sun 


are  included  in  November  and  year- 
to-date  revenues  subsequent  to  the 
Times  Mirror  acquisition  of  the  com¬ 
pany.  The  results  of  the  Dallas  Times 
Herald  through  Aug.  31,  1986,  are 
included  in  year-to-date  revenues. 
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Providence  Journal  enters  telephone  information  joint  venture 


By  Debra  Gersh 

Thanks  to  “Livewire,”  Rhode 
Island  callers  can  get  more  from  this 
telephone  directory  assistance  than 
just  a  telephone  number  for  more  than 
50,000  area  businesses,  nonprofit 
groups,  churches  and  government 
agencies. 

Livewire  is  a  telephone  advertising 
service  that  provides  callers  with 
information  on  hours  of  operation, 
special  sales  or  events,  locations  near 
them  and  the  like.  Depending  on  how 
many  listings  a  business  contracts  for, 
the  service  can  even  provide  informa¬ 
tion  about  whether  a  certain  restaur¬ 
ant  accepts  credit  cards,  and  Live- 
wire  operators  can  even  directly  con¬ 
nect  callers  with  advertisers. 

The  Providence  Journal  Co., 
publisher  of  the  Providence  Journal 
and  Bulletin,  recently  formed  a  joint 
venture  with  Robert  C.  Lowry,  Live- 
wire  founder  and  president  of  ICCHI 
Communications  Corp.,  in  order  to 
expand  the  service. 

The  Journal  Co.  purchased  the 
minority  interest  from  Larry  E.  Man- 
ire,  who  helped  design  the  service’s 
computer  operation  and  who  will 
remain  as  a  Livewire  consultant. 

According  to  David  Donnelly,  a 


spokesman  for  the  Providence  Jour¬ 
nal  Co.,  Lowry  approached  the  com¬ 
pany  seeking  financing.  The  service 
was  not  a  distant  fit  from  the  Journal 
Co.’s  cable  and  broadcast  television 
concerns,  as  well  as  its  cellular  tele¬ 
phone  and  paging  systems,  Donnelly 
noted. 

In  addition,  he  said,  the  newspaper 
company  is  an  information  service, 
and  this  was  seen  as  another  way  to 
categorize  and  get  information  to  the 
public. 

Critical  to  the  success  of  Livewire 
has  been  the  unique  software  devel¬ 
oped  by  Lowry,  Donnelly  added.  The 
software,  written  in  the  MUMPS  lan¬ 
guage,  allows  operators  to  retrieve 
information  almost  immediately  and 
can  search  for  listings  by  many  differ¬ 
ent  groupings. 

Advertisers  wishing  to  be  included 
in  Livewire’s  listings  pay  an  annual 
fee  which  varies  depending  on  the 
number  of  locations  and  listing  head¬ 
ings,  Donnelly  explained,  noting  that 
the  average  fee  runs  about  $300 
to  $400  a  year.  Direct-connect  ser¬ 
vices  are  charged  on  a  per  call  basis. 

While  Donnelly  said  that  Livewire 
has  been  in  the  development  stages, 
operated  on  a  low-key  basis  with  vir¬ 
tually  no  promotion,  it  has  received 


“well  over’’  half  a  million  calls  since 
it  began  about  three  years  ago. 
(Lowry  spent  about  two  years  test 
marketing  the  service  in  parts  of  the 
state.) 

In  some  six  to  eight  weeks,  how- 
•ever,  that  low-key  approach  is  slated 
to  change,  as  a  full-scale  advertising 
and  promotion  campaign  is  set  to  get 
under  way,  Donnelly  said. 

“Certainly  it  will  be  a  newspaper- 
heavy  campaign,”  he  noted,  adding 
that  the  campaign  will  be  multi- 
media. 

The  service  is  now  looking  into 
adding  a  digitized  voice  component 
for  frequently  requested  information, 
and  may  even  provide  more  informa¬ 
tion,  such  as  sports  scores.  Donnelly 
cited  the  possibility  of  having  infor¬ 
mation  such  as  local  ski  conditions 
sponsored  by  a  local  ski  shop,  for 
example,  to  which  the  caller  can  be 
directly  connected  by  the  operator 
after  the  message. 

In  addition,  Donnelly  said  that 
Livewire  is  talking  to  other  operators 
elsewhere  who  might  be  interested  in 
using  the  system. 

Located  in  an  office  at  27  Dryden 
Lane  in  Providence,  the  number  for 
Livewire  is  (401)  351-4000. 


APA  to  move  office,  sells  its  clip  service 


The  Alabama  Press  Association 
has  sold  its  newspaper  clipping  ser¬ 
vice  and  will  move  from  Tuscaloosa 
to  Birmingham. 

Boards  of  directors  of  both  APA 
and  its  for-profit  affiliate,  the  Ala¬ 


bama  Newspaper  Advertising  Ser¬ 
vice,  made  both  decisions  in  Decem¬ 
ber.  The  decisions  end  discussions 
that  began  as  early  as  1974,  when 
APA  moved  off  the  University  of  Ala¬ 
bama  campus  but  remained  in  Tusca¬ 
loosa. 


APA  sold  its  newspaper  clipping 
service  to  Magnolia  Clipping  Service 
of  Jackson,  Miss.,  which  opened  a 
Tuscaloosa  office  Jan.  2.  The  APA 
staff  plans  to  move  to  Birmingham 
around  May  3 1 ,  when  the  lease  on  the 
Tuscaloosa  office  expires. 


Quebec  council  dismissed  64%  of  complaints  vs.  media  in  ’85 


Complaints  that  the  press  abused 
its  right  of  editorial  discretion  com¬ 
prised  one-third  of  all  the  cases  han¬ 
dled  by  the  Quebec  Press  Council  in 
1985,  according  to  its  annual  re¬ 
port. 

The  Quebec  council  considered  a 
total  of 41  complaints  in  1985  and  Hof 
them  involved  “abuse  of  editorial  dis¬ 
cretion.”  However,  the  council  dis¬ 
missed  the  complaints  in  64%  of  the 
cases. 

Nine  of  the  complaints  in  1985 
charged  the  defendant  with  “lack  of 
professional  discipline.”  In  six  of  the 
cases,  the  complaints  against  the 


press  were  upheld.  The  other  three 
cases  were  found  in  favor  of  the  press 
defendant. 

Another  five  complaints  alleged  the 
“use  of  inaccurate  methods”  in 
reporting.  Three  of  the  complaints 
were  upheld,  while  the  other  two 
were  dismissed. 

There  were  four  complaints  in  1985 
which  charged  the  press  with  using 
discriminatory  or  racist  language  in 
commentary  or  stories.  Three  of  the 
complaints  were  upheld,  and  the 
fourth  was  dismissed. 

Nineteen  of  1985’s  41  complaints 
were  brought  by  plaintiffs  from  “the 


public”  against  a  journalist  defen¬ 
dant.  Another  18  complaints  were 
brought  by  the  public  against 
“media”  organizations. 

One  case  involved  a  journalist 
bringing  a  complaint  against  another 
journalist,  and  two  complaints 
involved  journalists  bringing  com¬ 
plaints  against  media  defendants. 

There  was  a  case  involving  one 
news  organization  bringing  a  com¬ 
plaint  against  another. 

The  Quebec  Press  Council  is  a  tri¬ 
partite  body  consisting  of  members 
from  media  management,  journalists’ 
associations  and  the  public. 
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Covering  high  schooi  sports 

Dave  Krider,  sports  editor  of  the  LaPorte  (Ind.)  Herald-Argus,  is 
a  primary  contributor  of  USA  Today's  scholastic  sports  coverage 


By  Jim  Haughton 

American  sports  fans  have  become 
so  fascinated  with  following  the 
careers  of  talented  athletes  from 
junior  high  through  high  school  and 
college,  and  perhaps  into  the  pros,  a 
vast  new  interest  in  scholastic  sports 
has  developed.  Sharp  sports  editors 
are  satisfying  their  desires. 

The  result  has  been  increased 
coverage  of  both  men’s  and  women’s 
high  school  athletics  across  America, 
greater  emphasis  on  rating  teams 
locally  and  statewide,  plus  the  track¬ 
ing  of  top  high  school  athletes  as  they 
select  their  avenues  to  higher  educa¬ 
tion. 

Sports  fans  in  many  areas  thrive  on 
such  information  and  alert  sports  edi¬ 
tors  are  ready  to  provide  it. 

Certainly  one  of  the  leaders  in  this 
coverage  has  been  USA  Today,  with 
its  weekly  rankings  of  the  top  boys’ 
football  and  basketball  teams  plus  the 
rankings  of  the  leading  girls’  scholas¬ 
tic  court  teams.  The  paper  also  lists 
top  high  school  performers  in  sports 
as  varied  as  track  and  swimming. 

America’s  new  national  expert  on 
scholastic  sports  is  Dave  Krider,  a 
veteran  Indiana  sports  editor  who 
contributes  USA  Today’s  Tuesday 
ratings  in  football  and  basketball. 
Krider,  a  sportswriter  for  almost  25 
years,  has  been  sports  editor  of  the 
Hendd-Argus  in  LaPorte  for  the  past 
20-and-a-half  years  after  working 
earlier  at  the  Elkhart  (Ind.)  Truth.  He 
is  an  Indiana  University  grad  who 
twice  won  an  Ernie  Pyle  award  while 
in  college. 

Down  through  the  years,  Krider 
has  provided  Herald-Argus  readers 
with  extensive  coverage  of  high 
school  sports  in  an  area  where  there  is 
strong  local  interest  and  support. 

Several  years  ago,  Krider  met 
Larry  Donald,  then  editor  of  Basket¬ 
ball  Weekly,  at  a  Notre  Dame- 
Georgetown  basketball  game.  Krider 
told  Donald  the  Detroit-based  sports 
paper  couid  use  a  scholastic  column. 
Donald,  a  one-time  Ohio  sports  edi¬ 
tor,  laughed  him  off. 

“He  (Donald)  gave  me  a  shot  the 
next  year  with  four  columns  and  they 
took  off  right  away  because  he  got  lots 
of  letters  saying  this  was  great,  and 


where  had  it  been,”  Krider  recalled. 

Krider  increased  his  scholastic 
coverage  to  a  weekly  basis  for  the  16 
issues  of  Basketball  Weekly,  then 
added  a  column  of  a  similar  vein  for  its 
sister  publication  Football  News. 

When  Donald  purchased  Basket¬ 
ball  Times  and  became  its  editor, 
Krider  shifted  with  him.  Krider  also 
contributes  to  scholastic  publications 
Donald  edits  for  MacGregor  and  Con¬ 
verse,  all  aimed  at  coaches.  He  also 
writes  a  scholastic  feature  for  the 
Street  &  Smith  Basketball  Yearbook. 


Henry  Freeman,  sports  editor  of 
USA  Today,  said  Krider’s  name 
“kept  popping  up”  when  they  sought 
someone  to  write  the  scholastic  col¬ 
umns.  Don  Collins,  who  was  editor  of 
the  “Across  the  USA  in  Sports”  page 
that  carries  plenty  of  scholastic  sports 
news,  tracked  down  Krider  at  a  sum¬ 
mer  basketball  camp  in  Ohio.  Kri¬ 
der’s  column  ran  in  the  paper’s  first 
issue. 

“Collins  asked  me  to  do  the  basket¬ 
ball  poll  and  the  All-America  selec¬ 
tions,  then  wondered  if  1  could  do 
football,  too.  1  finally  took  on  the 
whole  package  because  it  just  sort  of 
fit  together,”  Krider  noted. 

For  eight  months,  from  late  August 
until  the  spring,  Krider’s  Sundays  are 
extremely  busy  as  he  contacts  rep¬ 
resentatives  across  the  country  in 
gathering  data. 

“I  use  pro  scouts,  college  and  high 
school  coaches,  and  selected  writers 
from  around  the  country  as  contacts. 
I  have  a  top  writer  in  Tennessee  and 
Georgia,  a  pro  scout  in  New  York,  a 
friend  who  runs  a  summer  league .  and 
a  writer  in  California,  among  others.” 
he  explained. 

Krider  spends  four  to  six  hours 
each  Sunday  making  calls  to  gather 
highlights  about  the  top  35  to  40  high 
school  teams  across  the  land.  His 
monthly  phone  bill  averages  S300  but 


has  gone  as  high  as  $706.  He  phones  in 
his  column  Monday. 

“We  have  a  tremendous  response. 
It  is  a  significant  part  of  our  cover¬ 
age,”  said  Freeman  about  the  USA 
Today  scholastic  reports.  John  Pitts, 
who  handles  Krider’s  column,  said: 
“We  get  mail  not  only  from  coaches 
but  local  people.  There  is  a  tremen¬ 
dous  reader  reaction.  It’s  very  grat¬ 
ifying. 

*  *  * 

Coverage  of  girls’  high  school 
basketball  rankings  nationally  each 


Wednesday  is  handled  for  USA 
Today  by  Mike  Flynn,  a  Philadelphia 
newspaperman  with  an  extensive 
background  in  women’s  basketball. 
In  1979  he  coached  the  Philadelphia 
Belles  to  a  National  AAU  title  and 
still  remains  coach  of  the  team.  He 
has  also  been  an  assistant  to  the 
women’s  court  coaches  at  St. 
Joseph’s  University  and  Rutgers  Uni¬ 
versity. 

It  was  Krider  who  recommended 
Flynn  for  the  girls’  rankings.  Like 
Krider,  Flynn  spends  Sunday  after¬ 
noons  and  Monday  evenings  talking 
with  contacts  around  the  country.  He 
has  a  home  computer  and  sends  his 
material  to  Arlington  late  Monday 
from  his  home.  He  said  covering  girls’ 
basketball  is  more  difficult  than  boys’ 
because  he  has  to  double-check  many 
tips. 

New  N.C.  weekly 

Alfred  Filler,  publisher  of  the 
North  Raleigh  (N.C.)  Tribune,  a 
weekly  community  newspaper,  has 
announced  the  start  of  a  second 
weekly  newspaper  in  South  Char¬ 
lotte,  N.C. 

The  South  Charlotte  Tribune  began 
with  a  Christmas  edition  on  Dec.  19, 
1986,  and  is  similar  in  design,  typogra¬ 
phy  and  format  to  its  sister  paper  in 
Raleigh. 


Krider  spends  four  to  six  hours  each  Sunday 
making  calls  to  gather  highlights  about  the  top  35 
to  40  high  school  teams  across  the  land. 
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A  hot  story  takes  shape  at 
TIME  Magazine. 

But  at  any  moment  an  even 
hotter  story  can  stop  the  presses. 

TIME  can  move  instantly  to 
handle  it. 

And  within  24  hours  the 
new  story  is  printed  and  ready 
for  distribution. 

All  over  the  country. 


AT&T  helps  make  that 
possible. 

An  AT&T  account  team 
worked  with  TIME  to  develop  a 
system  designed  specifically  to 
meet  their  needs. 

The  system  includes  both 
AT&T  SKYNET®  Digital  Service 
and  AT&T  ACCUNET  T1.5 
Service. 


Via  AT&T  satellite, 
SKYNET  Digital  Service  trans¬ 
mits  data,  video,  graphics  and 
voice— anything  that  can  be 
digitally  encoded. 

ACCUNETT1.5  Service 
sends  digitally  encoded  signals 
by  land. 

Together  they  enable  TIME 
to  transmit  a  page  with  text 
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and  color  to  all  their  presses 
throughout  the  country  in  under 
a  minute. 

A  full-color  cover  in  less  than 
two  minutes. 

In  fact,  the  whole  process, 
from  closing  to  distribution,  can 
take  place  in  just  24  hours. 

To  give  you  an  idea  how  our 
family  of  AT&T  Digital  Services 


work  together  to  help  TIME: 

Using  AT&T  ACCUNET  T1.5 
Service,  TIME  sends  a 
signal  by  land  to  an  AT&T  earth 
station.  Which  then  transmits  the 
signal  via  SKYNET  Digital 
Service  to  a  transponder  on  an 
AT&T  satellite. 

SKYNET  Digital  Service 
then  simultaneously  beams 
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Chernobyl  Reactor 
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the  signal  to  antennae  at 
time’s  printing  facilities  all 
over  the  country. 

TIME  relies  upon  SKYNET 
and  ACCUNET  Services  for 
incredibly  fast,  accurate  and  reli¬ 
able  transmission  of  data,  which, 
along  with  the  development  of 
innovative  production  techniques, 
allows  them  the  flexibility  to 
deliver  the  latest-breaking  news 
to  newsstands. 

Let  us  work  with  you  to  . 
show  you  how  our  family  of  AT&T 
Digital  Services  can  help  your 
business  send  and  receive  data. 
Nationally  and  internationally. 

With  the  same  speed,  accu¬ 
racy  and  reliability  that  TIME 
depends  on  for  its  magazine. 

All  the  more  reason  to 
choose  AT&T. 

To  find  out  more,  talk  with 
your  account  executive  at  AT&T. 

Or  call  one  of  our  sales 
specialists  at  1  800  222-0400. 


AT&T 

The  right  choice. 


LEGAL  BRIEFS- 

Reporter  will 
not  be  prosecuted 

The  Palm  BeachCounty  (Fla.)  state 
attorney  recently  decided  not  to  pros¬ 
ecute  a  Fort  Lauderdale  News/Siin- 
Sentinel  reporter  who  was  charged  by 
a  local  official  with  tape  recording  him 
without  permission  during  an  inter¬ 
view  in  his  office. 

In  declining  to  file  criminal  charges, 
state  attorney  David  Bludworth  said 
that  “in  totality  of  the  situation," 
reporter  Sally  Deneen  had  not  done 
anything  intentionally  wrong. 

Florida  law  makes  it  a  third-degree 
felony  to  tape  record  someone  with¬ 
out  permission. 

While  interviewing  Greenacres 
City  public  safety  director  Ebenezer 
Paikai  last  Nov.  20,  Deneen  had 
placed  her  tape  recorder  on  his  desk. 
But  Paikai  charged  that  although  the 
recorder  was  on  his  desk,  it  was  par¬ 
tially  obscured  by  his  appointment 
book.  He  said  he  did  know  he  was 
being  tape  recorded  until  the  reporter 
changed  the  casette. 

Paikai  accused  Deneen  of  tape 
recording  him  without  his  prior 
knowledge  and  the  next  day  filed  a 
complaint  charging  her  with  “illegally 
intercepting  oral  communications.” 

However,  after  arranging  a  meeting 
with  Paikai  and  Deneen,  Bludworth 
said  “the  matter  was  settled  ami¬ 
cably.” 

Photog  charged  In 
dispute  with  police 

Edmund  Lo,  29,  a  photographer 
who  works  for  the  Arkansas  Demo¬ 
crat,  h  sidled  io  goto  lrid\  Feb. 18  on  a 
charge  of  obstructing  governmental 
operations  as  the  result  of  a  dispute 
with  police. 

Lo  was  arrested  Dec.  9  after  an 
argument  with  officers  over  his  right 
to  be  where  he  was  and  take  pictures. 

Police  said  Lo  interfered  with  two 
officers  who  were  arresting  another 
man  on  a  charge  of  public  intoxica¬ 
tion.  The  police  said  Lo  got  between 
an  officer  and  the  man  being  arrested 
and  refused  to  move  out  of  the  imme¬ 
diate  area. 

Lo  said  he  was  told  by  one  officer, 
“Get  the  hell  out  of  here.” 

Lo  said  he  asked  why  he  was  being 
asked  to  leave  and  was  then  pushed  to 
the  edge  of  a  building  and  told  he 
could  not  move  closer  than  that  point. 
He  said  he  took  a  photograph  from 
that  spot  and  a  policeman,  using  pro¬ 
fanity,  demanded  the  camera  and  the 


film,  grabbing  at  the  equipment 
before  arresting  him. 

Walter  E.  Hussman  Jr.,  publisher 
of  the  Democrat,  said  he  was  satisfied 
that  Lo  did  not  misbehave  but  he 
doubted  a  suit  would  be  filed  over  the 
incident.  “We  want  it  to  stop  hap¬ 
pening  is  what  we  want,”  he  said. 

Democrat  photographer  Alex 
Brandon  was  arrested  March  24  while 
taking  pictures  at  the  scene  of  an  acci¬ 
dent.  He  was  charged  with  obstruct¬ 
ing  governmental  operations  but  was 
later  found  innocent. 

11 -year-old  suit 
settled  In  Conn. 

Women  newsroom  employees  of 
the  Jackson  Newspapers  of  New 
Haven,  Conn.,  have  settled  an  ll- 
year-old  sexual  discrimination  suit 
against  the  company. 

The  23  plaintiffs  will  receive  a  total 
of  Si 32,967,  ranging  from  S479  to 
$12,446  for  each  woman,  depending 
on  how  long  they  worked  for  the  com¬ 
pany  and  whether  they  were  reporters 
or  editors. 

The  suit,  filed  in  1975,  charged  dis¬ 
crimination  in  pay  and  promotions 
beginning  in  1972.  The  settlement 
came  after  a  trial  that  included  137 
days  of  testimony. 

Jackson  Newspapers  publishes  the 
morning  Journal-Courier  and  after¬ 
noon  Refiister.  The  newspapers  were 
recently  purchased  by  Ingersoll 
Publications  Inc. 

Ingersoll  decided  to  settle  the  case 
“in  an  effort  to  create  good  will 
amongst  its  employees,”  said  Milton 
Jacobsen,  attorney  for  the  newspa¬ 
pers. 

U.S.  District  Judge  W'arren  W. 
Eginston,  who  approved  the  agree¬ 
ment,  said  that,  had  he  ruled  in  the 
case,  he  probably  would  not  have 
ruled  in  favor  of  all  23  plaintiffs. 

Under  the  settlement,  the  more 
than  100  members  of  the  class-action 
part  of  the  suit  will  receive  about 
$17,000,  or  $166  each. 

No  libel  protection 
from  retractions 

Publishers  and  broadcasters  cannot 
protect  themselves  from  defamation 
suits  by  retractions,  the  Arizona 
Supreme  Court  has  ruled. 

The  court  rejected  a  provision  in 
state  law  under  which  a  printed 
retraction  of  similar  prominence  to 
the  defamation  prevented  suits  for 
actual  damages  such  as  loss  of  reputa¬ 


tion  or  emotional  injury  unless  the 
defamation  was  done  with  “actual 
malice.” 

A  victim  could  still  sue  for  “special 
damages”  such  as  loss  of  trade  or 
occupation,  but  the  justices  said 
many  victims  would  be  frozen  out  by 
the  restriction. 

The  court  said  in  its  ruling  that  the 
Arizona  constitution  specifically  bars 
the  Legislature  from  enacting  any  law 
that  forbids  the  right  to  sue. 

The  ruling  was  made  in  a  suit  by 
Steve  W.  Boswell  and  Jim  Mofford 
against  the  Phoenix  Gazette  over  a 
story  that  incorrectly  identified  them 
as  burglars.  The  newspaper  published 
a  retraction  in  its  next  edition. 

Gazette  managing  editor  Lynne 
Holt  said  he  could  not  comment  on 
the  decision  until  he  had  a  chance  to 
read  the  opinion. 

Representatives  of  the  Arizona 
Newspapers  Association  and  the 
Arizona  Civil  Liberties  Union  said 
the  decision  could  backfire  by  elimi¬ 
nating  the  incentive  to  publish  quick 
retractions  which  might  be  used 
against  them  in  court. 

“I  think  it  will  encourage  more 
frivolous  libel  suits  and  is  just  one 
more  erosion  of  the  First  Amend¬ 
ment,”  said  Jon  Fishman,  publisher 
of  the  Green  Valley  News  and  ANA 
president. 

Jury  awards  $5  In 
privacy-rights  suit 

A  Milwaukee  jury  has  awarded 
only  $5  —  $1  each  —  to  five  people 
who  said  their  rights  to  privacy  were 
violated  during  a  raid  on  their  house  in 
which  a  reporter  accompanied  police. 

in  making  the  nominal  award  in  the 
$12. 7-million  lawsuit  filed  by  Sally 
Heisner  and  her  five  children,  the 
U.S.  District  Court  jury  decided  that 
the  plaintiffs  did  not  suffer  any  real 
damages  in  the  March  16,  1984,  raid. 

The  family  sued  the  police  in 
Ripon,  a  central  Wisconsin  town  of 
7,000  residents;  the  company  that 
publishes  the  Ripon  Commonwealth- 
Press,  and  the  newspaper's  former 
editor,  Erin  Doege,  who  accompan¬ 
ied  the  officers  and  wrote  a  story 
about  the  raid. 

Police  broke  into  the  Heisner  home 
searching  for  arms  believed  owned  by 
Allen  Smith,  a  convicted  felon  who 
was  living  with  Heisner. 

Doege  took  pictures  of  the  house 
search  and  wrote  a  story  published 
April  12,  1984.  The  lawsuit  said  the 
article  “sensationalized  the  circum¬ 
stances  surrounding  the  search.” 
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Dismissal  is  upheld 
in  abuse-report  suit 

The  Oklahoma  Court  of  Criminal 
Appeals  has  upheld  the  dismissal  of  a 
suit  against  several  news  organiza¬ 
tions  that  reported  on  alleged  abuse  in 
a  juvenile  institution. 

The  appeals  court  backed  Okla¬ 
homa  County  District  Court  Judge 
David  Cook’s  ruling  on  the  libel  and 
invasion  of  privacy  allegations  filed 
against  the  Muskogee  Daily  Phoenix 
and  Times-Democrat  and  Oklahoma 
City  television  station  KOCO  by 
Thomas  Leroy  Norwood,  a  superin¬ 
tendent  at  Helena  State  School  for 
Boys. 

The  appeals  court  pointed  out  that 
Norwood  admitted  the  accounts  of 
the  alleged  abuse  originated  from 
reports  prepared  by  and  for  the  state 
Department  of  Human  Services  in  a 
proceeding  authorized  by  the  state. 

Lawyers  for  the  defendants  said  the 
stories  were  fair  and  accurate  reports 
of  the  proceedings  authorized  by  law, 
and  the  trial  court  agreed. 

The  appeals  court  said  an  invasion 
of  privacy  case  can  be  pursued  only 
when  the  matter  publicized  “is  not  of 
legitimate  concern  to  the  public.” 

“It  is  difficult  to  conceive  of  a  sub¬ 
ject  in  which  the  public  has  a  greater 
legitimate  concern  than  the  conduct 
of  a  public  official  in  charge  of  a  public 
institution  for  troubled  children,”  the 
court  said. 

Judge  who 
detained  reporter 
is  investigated 

Florida  state  attorney  Stephen 
Boyles  says  he  has  yet  to  decide 
whether  to  proceed  against  a  judge 
who  detained  a  reporter  for  ignoring 
the  judge's  “good  morning.” 

The  investigation  of  the  affair  was 
completed  Nov.  24  and  Boyles  said  he 
hoped  to  be  able  to  make  the  review 
public  soon. 

Palatka  Daily  News  court  reporter 
Butch  Prevatt  claims  he  was  held  by  a 
deputy  after  he  did  not  respond  to 
Circuit  Judge  E.L.  Eastmore’s  greet¬ 
ing  Sept.  5  in  a  Putnam  County  Court¬ 
house  hallway. 

The  deputy  escorted  him  to  the 
judge’s  chambers,  where  Eastmore 
lectured  him  for  about  five  minutes 
and  reprimanded  him  for  not  speaking 
to  a  circuit  judge  when  in  the  court¬ 
house,  Prevatt  said. 

A  week  after  the  incident,  Prevatt 
filed  the  criminal  complaint  that 
accused  Eastmore  of  false  imprison¬ 
ment. 


p  ::it  feels  good 
to  be  on  top  of 
business  stories, 
and  the  Bagehot 
Program' really 
you  th)^." 


Money  Reporter  Craig  Miller,  KPIX, 
San  Francisco;  1985-86  Bagehot  Fellow 

The  more  than  100  journalists  who've  been  through 
The  Bagehot  Fellowship  Program  share  Craig  Miller’s 
feeling  of  getting  ahead  and  staying  ahead.  Ask  them. 
You'll  find  them  now  on  the  staffs  of  The  York  Times,  Los 
Angeles  Times,  The  Wall  Street  iournal,  Forbes,  Business  Week, 
Time — virtually  all  nationally  known  media — and  in  posi¬ 
tions  of  increasing  responsibility. 

Currently  in  its  12th  year,  The  Bagehot  Fellowship  Pro¬ 
gram  is  an  intensive  mid-career  program  of  study  in  New 
York  City  designed  to  help  journalists  deepen  their  under¬ 
standing  of  economics,  business,  and  finance.  The  program 
combines  course  workat  Columbia  University  with  a  specifi¬ 
cally  tailored  program  of  s'eminars  and  dinners.  Guest 
speakers  have  included  Paul  Volcker  Donald  Regan,  T.  Boone 
Pickens,  Felix  Rohatyn,  Ted  Tlirner  and  Walter  Wriston. 

The  Bagehot  Fellowship  Program  is  open  to  journalists 
with  at  least  four  years’  experience.  Fellows  receive  free 
tuition  and  a  stipend.  Deadline  for  the  1987-1988  academic 
year  application  is  April  3.  For  further  information  and  an 
application,  write  to:  Bagehot  Fellowship  Program,  Gradu- 
ate  School  of  journalism,  Columbia  Univer- 
L'  sity.  New  York,  New  York  10027.  Come  join 
X  Jl  JLJL-J  us.  It’s  time  to  invest 

BAGEHOT* 

FELLOWSHIP 

’Pronounced  Badge*it 
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Courant  pushes  for 
political  advertising 

Newspapers  should  aggressively 
seek  political  campaign  advertising 
and  not  concede  any  ground  to  direct 
mail  houses  or  the  electronic  media, 
according  to  Raymond  Jansen,  senior 
vice  president  and  general  manager  of 
the  Hartford  (Conn.)  Courant. 

For  the  1986  elections  in  Connecti¬ 
cut,  Jansen  said,  the  Courant  printed 
almost  750,000  inserts  for  17  different 
candidates.  Over  500,000  pieces  were 
inserted  in  the  paper,  while  the 
remainder  were  mailed  to  non-sub¬ 
scribers  or  turned  over  to  the  candi¬ 
dates  for  hand-to-hand  distribution. 

The  Courant  also  carried  3,100 
SAUs  of  ROP  political  advertising, 
about  half  of  which  appeared  in  a 
special  zoned  voters’  guide,  Jansen 
said. 

Ky.  paper  records 
area’s  oral  history 

The  Owensboro  (Ky.)  Messenger- 
Inquirer  has  adapted  the  technique  of 
oral  history  to  create  a  series  of  sto¬ 
ries  published  under  the  title,  “A 
Generation  Remembers.” 

The  project  included  tape-recorded 
interviews  with  nearly  100  local  resi¬ 
dents,  and  began  with  an  in-house 
seminar  conducted  by  Dr.  Lynwood 
Montell,  head  of  the  Department  of 
Folk  and  Intercultural  Studies  at 
Western  Kentucky  University.  It 
included  20  pages  of  text,  photos  and 
graphics  that  documented  life  in  the 
Owensboro  area  during  the  first  half 
of  the  20th  century. 

Editors  may  obtain  a  reprint  of  the 
five-part  series  by  contacting  Rob 
Schorman,  executive  editor,  Messen¬ 
ger-Inquirer,  P.O.  Box  1480,  Owens¬ 
boro,  Ky.  42302. 

Pulliam  donates  to 
SPJ,SDX  project 

Project  Watchdog,  the  campaign  of 
the  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi  to  help  the 
American  people  understand  their 
stake  in  a  free  press,  has  received  a 
gift  of  $75,000  in  memory  of  Eugene 
C.  Pulliam,  one  of  the  founders  of 
SPJ,SDX. 

The  gift  from  Pulliam's  widow, 
Nina,  brings  to  $295,000  the  total 
amount  of  money  contributed  so  far 
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to  finance  Project  Watchdog.  The 
society  hopes  to  raise  $1.2  million  for 
the  program. 

Approximately  two-thirds  of  the 
money  raised  for  the  project  will  be 
used  to  produce  print  and  broadcast 
public  service  announcements,  which 
will  be  distributed  by  the  Advertising 
Council.  The  remaining  one-third  of 
the  money  will  be  used  to  finance  a 
toll-free  800  telephone  number  so 
people  who  hear  or  see  the  PSAs  can 
call  for  more  information. 

Project  Watchdog  is  slated  to  begin 
in  1987,  the  bicentennial  of  the  U.S. 
Constitution,  and  run  through  1991, 
the  200th  anniversary  of  the  Bill  of 
Rights. 

The  McCormick  Charitable  Trust 
made  a  grant  of  $150,000  to  the  proj¬ 
ect  last  year,  and  SPJ,SDX  board  of 
directors  voted  last  year  to  allocate 
$70,000  of  society  revenues. 

AM  radio  station 
acquired  by  Park 

Roy  H.  Park  Broadcasting  of 
Washington  has  contracted  to  pur¬ 
chase  the  broadcasting  facilities  of 
WGNW-am  in  Seattle,  Wash.,  from 
Salem  Northwest  Broadcasting  Inc. 

The  am  station  will  operate  as 
KEZX-am  and  complement  KEZX- 
fm,  which  has  been  under  Park  own¬ 
ership  since  1975.  KEZX-am  will 
commence  broadcasting  under  these 
call  letters  upon  Federal  Communica¬ 
tions  Commission  approval  of  the 
sale. 

In  addition  to  its  19  radio  stations, 
the  parent  company.  Park  Communi¬ 
cations  Inc.  of  Ithaca,  N.Y.,  owns 
and  operates  seven  television  stations 
and  publishes  88  newspapers. 

Study  finds 
poor  coverage 
of  black  community 

Central  Florida  news-gathering 
agencies  fall  far  short  of  the  mark  of 
effectively  covering  the  black  com¬ 
munity,  according  to  a  recently 
released  study. 

The  State  of  Blacks  in  the  Central 
Florida  Media  report,  prepared  by  the 
Central  Florida  Association  of  Black 
Journalists  and  Broadcasters,  is  a  sys¬ 
tematic  study  of  newspapers  and  tele¬ 
vision  news  coverage  during  the 
month  of  September  1986. 

The  study  also  looks  at  the  employ¬ 


ment  practices  of  the  news  media  and 
the  public’s  perception  of  their  per¬ 
formance  in  covering  the  black  com¬ 
munity. 

Among  the  findings  for  newspa¬ 
pers,  the  report  found  that  the  area’s 
largest  newspaper,  the  Orlando  Sen¬ 
tinel,  is  the  leader  in  recruiting  black 
journalists,  but  the  other  three  dailies 
have  little  or  no  black  employees  in 
their  newsrooms.  Further,  the  study 
found  that  in  all  four  newspapers,  the 
overwhelming  number  of  black- 
related  stories  dealt  with  crime, 
sports  and  international  black  affairs. 

Production  worker 
guilty  of  murder 

A  circulation  truck  helper  for  the 
Chicago  Tribune  was  found  guilty  of 
murder  in  the  stabbing  death  of 
another  worker  at  the  newspaper’s 
Freedom  Center  production  center  in 
October  1985. 

Robert  Carter,  who  was  fired  the 
day  before  the  murder,  was  convicted 
of  murdering  Glenn  Sykes,  another 
truck  helper  who  apparently  owed 
Carter  money. 

Milwaukee  Journal, 
McGuire  team  up 
for  benefit  event 

A  check  for  $237,000  was  turned 
over  to  the  Children’s  Hospital  of 
Wisconsin  recently,  the  net  proceeds 
from  the  1986  Milwaukee  Journall 
Al’s  Run. 

A  record  26,779  runners  and  walk¬ 
ers  participated  in  this  year’s  event, 
which  was  founded  in  1978  by  NBC 
Sports  commentator  and  former  Mar¬ 
quette  University  head  basketball 
coach  A1  McGuire,  who  celebrated 
his  50th  birthday  that  year  and  wanted 
to  make  a  significant  contribution  to 
the  Milwaukee  community. 

Newspapers  Inc.,  the  division  of 
the  Journal  Co.  that  publishes  the  Mil¬ 
waukee  Journal  and  the  Milwaukee 
Sentinel,  contributed  $20,000  in 
direct  sponsorship  plus  administra¬ 
tive  staff  to  help  run  the  event.  In 
addition,  more  than  $136,000  in  news¬ 
paper  advertising  space  was  contrib¬ 
uted  by  the  company. 

Revenue  collected  during  the  event 
comes  from  entry  fees,  corporate 
team  entries,  pledges  and  other  con¬ 
tributions.  McGuire  receives  no  com¬ 
pensation  for  his  involvement. 
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Insurance  firm  sues  lawyers  for  now  defunct  ENA  i 


By  Mark  Fitzgerald 

In  what  could  be  a  replay  of  a  bitter 
stockholder  suit  that  was  settled  for 
$7  million  last  October,  the  insurer  of 
the  Evening  News  Association  has 
sued  the  defunct  company's  lawyers. 

Harbor  Insurance  Co.,  which  pro¬ 
vided  liability  insurance  for  ENA’s 
directors,  filed  suit  in  Wayne  County 
(Mich.)  Circuit  Court  Dec.  29,  charg¬ 
ing  that  the  media  company’s  law  firm 
“knew  or  should  have  known”  that 
ENA’s  offer  to  buy  stock  back  at  $250 
a  share  was  far  too  low  a  price  “and 
thereby  subjected  (ENA  directors)  to 
civil  liability.” 

The  suit  was  filed  against  the 
Detroit  law  firm  of  Butzel,  Long, 
Gust,  Klein  and  Van  Zile,  and  seeks 
repayment  of  legal  fees. 

Harbor’s  principal  charge  is  virtu¬ 
ally  identical  to  that  made  in  an 
October  1985  lawsuit  by  24  sharehold¬ 
ers  who  accepted  the  $250  offer  made 
at  the  end  of  1984.  The  buyback  offer 
came  at  a  time  when  ENA,  which  had 
been  owned  by  Scripps  family  mem¬ 
bers  for  more  than  a  century,  was 
feeling  pressure  to  make  its  closely 


held  stock  more  liquid. 

However,  many  stockholders  who 
accepted  the  $250  tender  offer  were 
outraged  when  ENA  sold  to  Gannett 
in  August  1985  for  a  whopping  $  1 ,538 
a  share. 

ENA  was  the  publisher  of  the 
Detroit  News  and  several  other  dai¬ 
lies. 

After  three  weeks  of  trial,  the  case 
was  settled  for  a  reported  $7  million, 
which  was  paid  by  both  Harbor  and 
Gannett. 

Harbor’s  liability  was  never  pub¬ 
licly  established;  court  documents 
say  only  that  the  insurer  paid  a  "sub¬ 
stantial  sum.” 

In  its  complaint.  Harbor  blames 
Butzel,  Long  attorneys  for  advising 
the  ENA  board  to  urge  shareholders 
to  accept  the  $250-per-share  tender 
offer,  an  action  Harbor  charges  “vio¬ 
lated  (the  board’s)  fiduciary  and  legal 
duties  to  the  shareholders.” 

Butzel,  Long  attorneys  “knew  or 
should  have  known”  tiiat  ENA’s 
broadcasting  properties  alone  were 
worth  more  than  $250  a  share. 

The  insurer  also  charges  that  the 
law  firm  had  conflicts  of  interest  in  its 


trial  defense  of  ENA  that  violated 
professional  rules  of  ethics.  The  law 
firm  had  a  conflict  defending  the 
board  because  its  lawyers  had 
advised  the  board  on  the  buyback 
offer. 

“We  believe  very  strongly  there  is 
no  merit  whatsoever  in  the  claim.”  a 
lawyer  acting  as  spokesman  for  But¬ 
zel,  Long  said. 

Privately,  the  firm  pictured  the  suit 
as  a  bargaining  tool  in  negotiations 
over  lawyers’  fees.  One  lawyer  noted 
that  the  firm  has  not  been  served  in 
the  suit  more  than  10  days  after  it  was 
filed. 

“What  they're  going  to  have  to 
prove  is  everything  the  shareholders 
tried  to  in  their  suit  —  and  didn’t 
come  close  to  proving,”  one  lawyer, 
who  asked  not  to  be  identified,  said. 

In  addition,  the  attorney  noted  that 
the  insurer  will  have  the  additional 
task  of  proving  professional  negli¬ 
gence  by  the  law  firm. 

“They’ve  taken  a  staggering  bur¬ 
den  on  themselves,”  the  lawyer  said. 

Neither  Stephen  Ross,  the  attorney 
who  filed  the  suit,  nor  Harbor  Insur¬ 
ance  could  be  reached  for  comment. 


UNDERWRITER? 

Insurance  is  a  confusing  business  .  .  .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance .  . .  and  need  to  plug 
into  "our”  language  .  . .  give  us  a  call.  If  if  s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


INSUIANCI 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61710 
Phone:  309-766-2625 
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Reporter  refuses  to  tesify; 
charged  with  contempt  of  court 


Robert  Hohler,  a  reporter  for  the 
Concord  (N  .H.)  Monitor  was  charged 
with  contempt  on  Jan.  8  by  a  Maine 
Superior  Court  judge  after  he  refused 
to  testify  at  a  murder  trial  about  an 
interview  he  did  with  the  defendant. 

Hohler  was  not  jailed,  however, 
and  returned  to  New  Hampshire  after 
his  court  appearance. 

Two  days  later,  defendant  Richard 
Steeves  was  found  guilty  of  murder 
without  Hohler’s  testimony.  Hohler's 
attorney,  William  Chapman  of  Con¬ 
cord,  said  the  guilty  verdict  vindi¬ 
cated  Hohler's  position  that  his  testi¬ 
mony  was  not  crucial  for  the  prosecu¬ 
tion's  case. 

Hohler  contended  his  testimony 
was  not  needed  because  Steeves' 
statements  in  the  June  1985  article 
had  been  published  openly. 

Maine  prosecutors  said,  however, 
that  they  intend  to  proceed  with  con¬ 
tempt  charges  against  Hohler. 

They  had  argued  that  Hohler  must 
be  compelled  to  testify  because  the 
prosecution  needed  a  witness  in  order 
to  enter  the  article's  information  as 
evidence. 

Hohler  appeared  at  the  Maine  court 
after  the  New  Hampshire  Supreme 
Court  rejected  his  appeal  that  the  sub¬ 


poena  seeking  his  testimony  be 
quashed  on  First  Amendment 
grounds. 

The  New  Hampshire  Supreme 
Court,  in  upholding  a  lower  court  rul¬ 
ing,  said  that  since  Hohler  had  put  the 
statements  of  the  defendant  “in  the 
public  domain,  (he)  should  have  no 
problem  testifying  about  them."  The 
Supreme  Court  said  that  since  the 
interviewee  was  identified  by  name, 
confidentiality  also  was  not  an  issue. 

Managing  editor  John  Fensterwald 
said  Hohler  agreed  to  appear  volun¬ 
tarily  in  the  Maine  court  because  the 
New  Hampshire  Superior  Court 
judge  who  originally  upheld  the  sub¬ 
poena  “was  prepared  to  have  him 
forcibly  taken  to  Maine"  by  law 
enforcement  authorities. 

Hohler  interviewed  Steeves  while 
he  was  in  the  New  Hampshire  State 
Prison  forensic  unit  in  Concord. 
Steeves  had  previously  been  incar¬ 
cerated  for  nearly  18  years  at  the  New 
Hampshire  State  Hospital  forensic 
unit  in  Concord  in  connection  with 
murders  committed  in  the  1960s. 
Steeves  was  released  in  1984  after 
authorities  said  he  had  recovered 
from  his  mental  problems,  but  a  year 
later  he  was  back  in  custody. 


Ga.  Tech  settles,  records  available 


The  Georgia  Tech  Athletic  Associ¬ 
ation  has  agreed  to  make  its  records 
available  to  news  organizations,  set¬ 
tling  a  suit  to  make  the  documents 
public. 

The  Atlanta  Journal  and  Constitu¬ 
tion  had  been  seeking  a  court  order  to 
compel  the  organization  to  make  the 
records  public.  The  suit  was  filed 
after  the  Georgia  Supreme  Court 
ruled  that  a  similar  organization  at  the 
University  of  Georgia  was  subject  to 
the  state's  Open  Records  Act. 

The  Atlanta  newspapers  first  asked 
permission  last  May  to  inspect  the 
records  of  the  Georgia  Tech  Athletic 


Association,  but  the  request  was 
rejected  by  the  school.  The  Asso¬ 
ciated  Press  filed  a  similar  request 
earlier  in  1986  and  was  also  denied 
permission  to  inspect  the  records. 

But  the  Georgia  Supreme  Court,  in 
a  separate  suit  against  the  University 
of  Georgia  Athletic  Association  filed 
by  the  Macon  Telegraph  and  News, 
agreed  with  the  newspaper  that  the 
association's  ties  to  the  public  univer¬ 
sity  should  place  its  records  under 
public  scrutiny. 

Following  the  court  decision,  the 
Atlanta  newspapers  and  the  AP 
renewed  requests  to  inspect  the  Tech 
records. 


Laxalt  attorney  wants  testimony 


Sen.  Paul  Laxalt's  attorney  has 
asked  a  federal  magistrate  not  to 
rescind  an  order  requiring  a  private 
investigator  to  answer  questions 
about  her  work  for  a  California  news¬ 
paper  group  being  sued  by  Laxalt  for 
libel. 


Lawyer  James  Beasley  filed  the 
brief  in  response  to  an  appeal  of  the 
order  filed  on  behalf  of  McClatchy 
Newspapers. 

McClatchy  had  asked  Magistrate 
Phyllis  Halsey  Atkins  to  take  back  her 
(Continued  on  pufte  48) 


Display 
Ad  Makeup 


The  Concept  Publishing  Systems® 
AdNet  Plus™  System  introduces  an 
entirely  new  concept  in  “WYSIWYG" 
(What  You  See  Is  What  You  Get)  ad 
composition. 

AdNet  Plus  display  ad  software 
teamed  with  the  Apple  Macintosh™ 
computer  means  there  is  no  foreign 
computer  language  to  learn,  no  me¬ 
morizing  unintelligible  coding. 

AdNet  Plus  is  so  fast  and  easy  to 
operate  that  a  compositor  or  even  a 
salesperson  can  typeset  a  complete 
ad  with  borders,  screens,  tints  and 
linework  in  no  more  time  than  it  takes 
to  draw  a  rough  layout. 


—  True  Formatting 

—  Type  sizes  from  5  to 

120  point 

—  User  defined  leading 

—  Reverses 

—  Screen  tints 

—  Automatic  color  separations 

—  10  or  20  megabyte  hard  disk 

—  Full  screen  reduction 

—  Condensed  or  expanded  type 

—  Measurement  in  picas, 

inches  &  centimeters 

—  PostScripts^  output 

—  Conventional 

typesetter  output 


CONCEPT 

PUBLISHING  SYSTEMS 

ADNET-NEWSSET 


Concept  Publishing  Systems  ,  126  Monroe 
St.,  Beaver  Dam,  \W  53916.  Telephone  (414) 
887-3731.  Telefax  (414)  887-0439. 

Maentosh  k  a  trademark  Ikanted  to  Apple  Computer,  Cupertino. 
CA. 

PoatScrtpl  It  a  rc9ltleTad  trademark  of  Adobe  Svttcrm  Incorporated, 


EDITOR  &  PUBLISHER  for  January  17,  1987 


27 


ATIAM 

Uln\#ULATIi/N 

■ 

Circulation  must  stay 

By  Debra  Gersh 

It  is  vital  that  circulation  and  read¬ 
ership  issues  stay  at  the  top  of  the 
newspaper  industry’s  agenda, 
according  to  A1  Gollin,  vice  presi¬ 
dent/associate  director  of  research  for 
the  Newspaper  Advertising  Bureau. 

According  to  Gollin,  while  overall 
newspaper  circulation  has  grown 
over  the  past  years,  penetration  has 
declined,  largely  due  to  the  growth  of 
new  households  —  especially  single 
and  female-headed  —  as  the  baby 
boom  generation  has  matured  over 
the  past  ten  years. 

Gollin,  speaking  before  the  News¬ 
paper  Research  Council  conference, 
added  that  newspaper  circulation  in 
some  ways  is  like  votes  —  the  actual 
numbers  may  conceal  information. 

The  crux  of  the  readership  problem 
is  frequency,  he  continued,  adding 
that  on  a  weekly  basis  five  of  six 
adults  read  a  daily  newspaper,  62% 
frequently  and  28%  once  in  a  while. 

Occasional  readers  are  the  best 
potential  target,  Gollin  said,  noting 
that  they  are  likely  to  get  their  news 
from  television. 

One  key  is  to  develop  the  reading 
habit  early,  when  reading  begins,  and 
to  do  that,  newspapers  should  get 
both  parents  and  children  involved, 
he  said.  A  powerful  boost  comes  from 
Newspaper  in  Education  programs, 
especially  in  cases  where  the  newspa¬ 
per  is  not  received  at  home. 

Gollin  cited  such  reasons  as  poor 
delivery,  changes  in  lifestyles,  con¬ 
tent  dissatisfaction,  having  less 
money  and  less  interest  in  the  news  as 
causes  for  newspaper  losses,  and  sug¬ 
gested  that  editors  work  with  circula¬ 
tion  departments  to  develop  the  prod¬ 
uct. 

Of  those  who  frequently  read  a 
daily  newspaper,  nearly  all  read  the 
Sunday  edition,  he  continued,  noting 
that  on  the  weekend  people  are  more 
relaxed  and  have  more  time  to  spend 
with  the  paper.  In  addition,  the  Sun¬ 
day  paper  has  a  longer  shelf  life  and  its 
audience  tends  to  be  younger. 

Some  papers  offer  Sunday-only 
subscriptions,  and  Gollin  noted  that, 
to  bridge  weekend  and  daily  reader- 
ship  and  build  an  audience  from  the 
segments,  newspapers  need  to  sell 
differently. 

Newspapers  need  more  and  better 
circulation  strategies  and  individual 
newspapers  also  need  information 
continually,  Gollin  said,  adding  that 

at  top  of  newspapers’ 

the  industry  is  poised  to  take  advan¬ 
tage  of  newspaper  growth. 

In  Canada,  the  Canadian  Daily 
Newspaper  Publishers  Association 
recently  updated  a  study  of  the  coun¬ 
try’s  newpapers.  concentrating  on 
sales,  said  Arnold  Acton,  research 
manager  for  the  CDNPA. 

The  study  showed  that  a  vast 
majority  of  Canadian  newspapers  are 
on  the  right  track,  and  the  results 
were  put  on  videocassette  so  all  Cana¬ 
dian  publishers  could  see  and  discuss 
the  findings. 

While  overall  circulation  of  Cana¬ 
dian  newspapers  has  grown  some 
3.1%  from  1981-85,  household  pene¬ 
tration  has  declined,  Acton  told  the 
NRC. 

The  purpose  of  the  new  study  was 
to  observe  an,d  identify  trends  in  the 
market.  Questionnaires  were  sent  to 
all  CDNPA  members,  who  were 
divided  into  three  circulation 
groups  —  under  25,000;  25,000  to 
100,000;  and  over  100,000.  The 
study  encompassed  four  main  areas; 
distribution,  subscriptions,  service, 
and  sales  and  promotion,  he  con- 

agendas 

that  did  not  keep  such  lists  planned  to 
do  so  within  the  next  four  years. 

A  survey  of  the  number  of  youth 
carriers  at  each  circulation  size  group 
showed  an  average  percentage  of  98% 
for  the  smallest  group,  97%  of  the 
mid-sized  papers,  and  95%  at  the 
larger  papers.  The  biggest  problem 
with  youth  carriers  is  turnover,  as  the 
three  groups  showed  an  average  turn¬ 
over  rate  of  74%,  67%  and  85%, 
respectively. 

As  a  result,  many  Canadian  news¬ 
papers  are  opting  for  more  —  and  in 
some  cases  total  —  delivery  by  an 
adult  force,  the  study  noted. 

One  of  the  most  frequent  com¬ 
plaints  about  service  was  no  delivery, 
and  the  study  looked  at  how  easy  and 
convenient  it  is  for  a  reader  to  contact 
the  circulation  department.  One 
problem  uncovered  was  that  many 
circulation  departments  are  open 
from  about  8  a.m.  to  6  p.m.,  but  many 
readers  leave  for  work  before  eight 
and  are  home  after  six. 

Eighty-six  percent  of  the  city  news¬ 
papers  surveyed  offer  replacement 
papers  for  non-delivery,  while  57%  of 

According  to  Gollin,  while  overall  newspaper 
circulation  has  grown  over  the  past  years,  penetration 
has  declined,  largely  due  to  the  growth  of  new 
households . . . 

tinned. 

In  the  distribution  and  subscription 
patterns,  the  study  found  that  the 
average  number  of  districts  for  the 
smallest  circulation  group  was  six,  13 
for  the  next  size,  and  81  for  the 
100,000-plus  circulation  group.  The 
average  number  of  carriers  for  the 
three  groups,  respectively,  was  327, 
962  and  4,164. 

The  study  also  found  that  the  aver¬ 
age  district  manager  worked  37-38 
hours  per  week,  and  the  video  noted 
that  it  is  important  to  pay  attention  to 
their  care  and  welfare. 

In  terms  of  the  subscriber  systems, 
the  study  found  that  an  average  of 
14%  of  the  under-25,000  circulation 
newspapers  kept  an  on-line  list  of  the 
names  and  addresses  of  subscribers, 
24%  of  the  25 ,000-to- 100,000  circula¬ 
tion  papers  did  the  same,  and  an  aver¬ 
age  of  40%  of  the  papers  with  circula¬ 
tions  over  100,000.  Further,  the  study 
found  that  most  of  the  newspapers 

the  country  papers  do  the  same, 
according  to  the  study.  One-third  of 
the  circulation  departments  employ 
two-way  radios  to  contact  carriers 
about  replacing  papers  at  non-deliv- 
ered  homes. 

To  slow  the  rate  of  problems  with 
collections,  a  number  of  Canadian 
newspapers  are  moving  toward  a  pay- 
in-advance  system  —  although  the 
study  recommended  that  before  this 
is  done  the  paper  should  make  sure  it 
has  the  resources  to  handle  it  —  and  a 
few  are  accepting  credit  card  pay¬ 
ments. 

Home  delivery  numbers  are  down 
for  the  mid-  and  large-sized  papers. 
The  CDNPA  study  found  that  the 
average  increases/decreases  for  home 
and  single  copy  sales  in  the  three  cir¬ 
culation  groups  were;  under  25,000 
circulation,  home  up  1.5%,  single 
copy  down  1.9%;  25,000-100,000  cir¬ 
culation,  home  down  1.1%,  single 
(Continued  on  paf>e  48) 
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The  new  presidential  spokesman 

Bush  press  secretary  Marlin  Fitzwater  to  be  President  Reagan's  press 
spokesman;  has  his  first  exchange  with  the  White  House  press  corps 


By  James  E.  Roper 

The  White  House  has  selected 
Marlin  Fitzwater,  a  career  govern¬ 
ment  press  officer,  to  be  White  House 
press  spokesman,  succeeding  the 
resigning  Larry  Speakes. 

When  Speakes  made  the  announce¬ 
ment  in  the  White  House  pressroom 
Jan.  12,  reporters  applauded. 

They  know  Fitzwater  well. 

Since  April  1,  1985,  he  has  been 
press  secretary  for  Vice  President 
George  Bush.  Before  that,  he  was  a 
White  House  deputy  press  secretary, 
1983-85;  deputy  press  secretary  at  the 
Teasury  Department,  1981-83;  on  the 
public  relations  staff  at  the  Envrion- 
mental  Protection  Agency,  1972-81 ;  a 
speech  writer  at  the  Transportation 
Department,  1970-72,  and  at  the 
Appalachian  Regional  Commission, 
1965-67. 

“He’s  popular,”  said  one  veteran 
White  House  reporter.  “Hardly  any¬ 
one  has  come  in  with  such  good 
standing.  We  will  see  how  he  survives 
in  a  very  tough  job.” 

Fitzwater,  44,  will  work  with 
Speakes  until  the  end  of  January  and 
begin  conducting  White  House  press 
briefings  Feb.  2.  He  will  have  a  new 
title,  assistant  to  the  president  for 
press  relations.  This  leaves  the  estab¬ 
lished  title  of  press  secretary  with 
James  Brady,  who  has  not  been  able 
to  work  since  he  was  wounded  in  the 
assassination  attempt  on  President 
Reagan  March  30,  1981. 

The  annual  salary  for  Fitzwater’s 
job  as  presidential  assistant  will  be 
$77,400,  which  was  raised  from 
$75,100  Jan.  1. 

In  presenting  Fitzwater  at  the 
pressroom  announcement  of  the 
appointment,  Speakes  told  White 
House  correspondents;  “I  think  he  is 
the  ideal  choice  for  the  job.  He  knows 
you.  You  know  him.  He  knows  the 
White  House.  He  knows  the  staff.  I 
think  he’s  a  man  that  can  step  right 
into  the  job  and  do  it  very,  very  effec¬ 
tively.” 

Fitzwater,  bald  and  pudgy,  then 
began  his  first  exchange  with  the 
press  in  his  new  capacity. 

“I  think  it’s  obvious,”  he  said  with 
a  smile,  that  the  president  wanted  an 


anchorman  type  —  thin,  with  a  lot  of 
hair.” 

Solemnly,  he  declared:  “I  have 
served  in  the  government  for  the  last 
20  years  and  every  day  in  that  job,  1 
have  tried  to  keep  one  thought  in 
mind  —  that  we  are  doing  the  peo¬ 
ple’s  business  here  and  we  should  be 
able  to  explain  what  we’re  doing.  I 
believe  in  what  the  president  is  doing 
and  I  will  try  to  serve  his  interests  and 
yours  as  best  I  can  .  .  .  I  look  forward 
to  working  with  you,  with  the  White 
House  press  corps  in  the  days 
ahead.” 


The  honeymoon  lasted  at  least  that 
far. 

Then  —  Bill  Plante  of  CBS  News 
wanted  to  know  whether  Fitzwater 
would  have  daily  access  to  the  presi¬ 
dent. 

Fitzwater:  “The  president  and  I 
had  a  very  good  discussion  this 
morning  and  we  discussed  a  number 
of  approaches  that  I  felt  are  very 
important  to  the  job.  The  president 
was  very  forthright  in  how  he  wanted 
me  to  do  the  job  and  the  way  1  should 
approach  the  job.  And  1  will  have 
direct  access  and  report  to  him.” 

Sam  Donaldson  of  ABC  News: 
“Do  you  think  the  government  or  a 
government  spokesman  has  at  any 
time  the  right  to  lie  or  to  directly  and 
knowingly  mislead  the  public?” 

Fitzwater:  “Well,  I’d  rather — I 
think  rather  than  get  into  a  full- 
fledged  debate  today  ...” 

Donaldson:  “It’s  not  a  debate  — 
it’s  your  philosophy.” 

Fitzwater:  ”...  I  can  come  back 
at  a  later  time  and  you  can  have  at 
me.” 

Helen  Thomas  of  United  Press 
International:  “What  did  the  presi¬ 
dent  tell  you  about  how  he  wants  this 
to  operate  now?” 

Fitzwater:  “I’d  rather  not  discuss  it 


at  this  point.” 

Speakes:  “On  the  second  day  of 
February  ...  he  will  brief  and  I’m 
sure  he  will  have  the  Marlin  Fitzwater 
creed  and  a  statement  of  his  philoso¬ 
phy  and  be  willing  to  answer  your 
questions.  And  by  that  time  I'll  have 
taught  him  everything  I  know  and  you 
won’t  get  two  cents’  worth  out  of 
him.” 

Donaldson:  “Well,  don’t  teach  him 
everything,  for  God’s  sake.” 

Thomas:  “Was  he  (Fitzwater) 
picked  because  he’s  close  to  (White 
House  chief  of  staff)  Donald  Regan?" 


Speakes:  “He  was  picked  because 
of  his  professional  ability  and  his  re¬ 
putation  for  being  a  straight-shooter. 
And  I  think  that’s  number  one  priority 
of  a  press  spokesman  —  to  tell  the 
truth.  And  1  know  Marlin  has  a  repu¬ 
tation  for  that  ...  1  discussed  a  num¬ 
ber  of  names  with  Regan  back  in 
December  when  I  told  him  1  was 
leaving.  I  discussed  still  another 
group  of  names  with  him  last  week, 
and  then  he  passed  it  along  to  the 
president  and  the  decision  came 
back.” 

Thomas:  “What  was  Regan’s 
criteria?  What  would  he  know  about  a 
press  secretary?  He  decides  every 
day  what  we  can’t  cover." 

Speakes:  “As  far  as  a  press  spokes¬ 
man  is  concerned,  Don  Regan  is  A-1 . 
He  opened  up  everything  here  to  me, 
and  his  idea  is  ...  ” 

Thomas:  “To  you,  but  not  to  us.” 

Speakes:  “His  idea  was  to  see 
everything,  you  sit  in  on  everything, 
and  then  you  go  brief,  and  if  you 
screw  up  he  gets  you,  and  if  you  don’t 
screw  up  that’s  all  right.” 

Thomas:  “Doesn't  he  also  decide 
every  day  what  we  can’t  cover?” 

Speakes:  “Generally,  I  regret  to 
inform  you,  that  1  do.  And  1  say  mod- 
(Continiied  on  page  48) 


“Hardly  anyone  has  come  in  with  such  good 
standing.  We  will  see  how  he  survives  in  a  very  tough 
job.” 
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suited  with  parent  company  Scripps 
Howard's  assistant  editorial  manager 
David  Stolberg,  who  is  based  in  Cin¬ 
cinnati,  and  got  the  go-ahead  “to  give 
publishing  (an  Extra)  a  real  shot.” 

After  further  discussions  with 
Zerbe,  the  Star  decided  to  produce  a 
12-page  special  edition  that  would  be 
distributed  free  to  subscribers  and 
non-subscribers  alike. 

“The  copy  desk  people  were  called 
to  work;  two  graphic  editors  started 
planning  logos  and  layouts,”  related 
Viglucci.  “Three  reporters  working 
that  day  were  joined  by  four  others 
who  came  in  when  they  heard  about 
the  tire,  and  three  photographers.” 

The  editorial  people  worked 
through  the  night  preparing  the  spe¬ 
cial  edition  while  enough  production 
people  “were  located  to  print  a  news¬ 
paper.” 

The  presses  started  rolling  about 
11:15  a.m.  on  New  Year’s  Day  and 
turned  out  about  75,000  copies  — 
30,000  more  than  the  Star's  normal 
circulation,  Viglucci  stated. 

Circulation  director  Clyde  Fasick 
decided  to  use  district  managers  driv¬ 
ing  their  own  cars  to  distribute  the 
special  edition  to  whatever  stores 
were  open  and  to  those  carriers  who 
could  be  found. 

In  some  cases.  Star  employees 
handed  out  the  Extra  at  restaurants, 
traffic  lights  and  in  their  own  neigh¬ 
borhoods,  Viglucci  said. 

“The  Star  is  publishing  this  special 
edition  on  the  Dupont  Plaza  Hotel  fire 
as  a  community  service,”  the  Star 
said  in  a  box  above  the  logo.  “There 
was  no  regular  edition  of  the  newspa¬ 
per  scheduled  to  be  published  today. 
New  Year's  Day.” 

Last  November,  the  100,0()0-daily- 
circulation  El  Mnndo,,  which  had  pre¬ 
viously  published  365  days  a  year, 
had  decided  to  “Join  the  other  four 
newspapers  in  not  publishing  Christ¬ 
mas  and  New  Year's  Day,”  related 
executive  editor  John  Virtue. 

“For  internal  reasons,”  El  Mundo 
was  unable  to  publish  an  Extra  on 
New  Year's,  Virtue  said.  And  his 
frustration  was  compounded  by  the 
fact  that  “a  quirk  of  fate”  had  him 
stopping  off  at  his  bank  just  after  the 
fire  had  started  but  before  the  firemen 
and  police  arrived. 

“1  saw  the  smoke  billowing  out 
from  the  hotel  half  a  block  away,”  he 
said.  Thinking  it  was  just  a  smoke 
scare.  Virtue  decided  it  would  make  a 
good  picture  anyway  and  went  home 
to  get  his  son,  Mark,  who  is  a  photog¬ 
rapher  on  The  Tech  at  M.I.T. 


Alina  Luciano,  a  photojournalism 
graduate  from  Bradley  University  in 
Peoria,  III.,  was  the  first  El  Mundo  staff 
photographer  to  arrive  at  the  Dupont 
Plaza  Hotel  fire  scene. 

“By  the  time  I  got  back  to  the  hotel 
10  minutes  later,  all  hell  was  breaking 
loose,”  he  said. 

Virtue  “relieved  some  of  my 
frustration”  at  not  being  able  to  pub¬ 
lish  on  New  Year's  Day  by  “handling 
calls  from  stateside  newspapers  like 
the  New  York  Post  and  Hartford  Con- 
rant,  who  wanted  to  expand  on  wire 
service  copy,”  he  said. 

He  also  took  consolation  from  his 
staff  s  aggressive  reporting. 

By  another  quirk  of  fate,  El  Mundo 
staff  artist  Rafael  Morales  Mediavilla 
was  walking  in  front  of  the  hotel  the 
moment  the  fire  started.  Morales 
joined  “the  terrified  guests  fleeing  the 
hotel  and  later  wrote  a  first-person 
account,”  Virtue  said. 

“We  also  used  the  services  of  a 
resourceful  stringer  named  Leo  Fer¬ 
nandez,  who  provided  us  with  an 
aerial  shot  of  the  helicopter  rescue,” 
Virture  continued.  He  said  Fernan¬ 
dez  also  “donned  an  oxygen  tank  and 
passed  himself  off  as  a  rescue  worker 
to  get  us  the  first  interior  shots  of  the 
hotel.” 

Police  reporter  Fidel  Rodriguez 
broke  the  story  that  the  police 
believed  the  fire  was  a  case  of  “arson 
by  an  inflammable  liquid,”  Virtue 
said.  Fernandez  “was  also  exclu¬ 
sive”  with  a  story  that  the  hotel  had 
received  a  bomb  threat  Wi  hours 
before  the  fire,  he  said. 

“Reporter  Isabel  Cintron  used  her 
sources  to  come  up  with  a  floor  plan 
of  the  lobby  and  casino  area  and  then 
got  rescue  workers  to  pinpoint  where 
the  bodies  had  been  found,”  Virtue 


stated. 

“Chief  artist  Jorge  Vargas  took 
over  and  came  up  with  the  first 
graphic  showing  the  magnitude  of  the 
tragedy  by  sketching  in  the  victims,” 
he  continued.  “Our  front-page 
graphic  was  used  by  local  television 
stations  to  explain  what  happened.” 

Virtue  said  El  Mundo’s  “increased 
press  run”  sold  out  during  the  days 
after  the  fire. 


Sales 

(Continued  from  page  15) 


terhead  resulted  in  those  responsible 
for  producing  E&P's  list  believing 
that  Ansbacher  had  been  the  broker 
the  sale  of  the  Daily  Southtown  Econ¬ 
omist. 

The  error  was  pointed  out  to  E&P 
by  Shaw,  as  well  as  by  Gary  Gomm. 

Michael  Pulitzer  also  confirmed 
that  Gomm  was  the  exclusive  broker 
in  the  Economist’s  sale. 

Other  newspaper  sales  that  Ans¬ 
bacher  was  incorrectly  listed  as 
broker  for  were  three  Sparks  News¬ 
papers  in  California  —  the  Freemont 
Argus,  Hayward  Daily  Review  and 
the  Livermore-Tri  Valley  Herald',  and 
two  New  Jersey  newspapers  sold  by 
Allbritton  Communications  to  Gar¬ 
den  State  Newspapers  —  the  Pater¬ 
son  News  and  the  Union  City  Dis¬ 
patch. 

In  the  case  of  the  Paterson  News 
and  the  Dispatch,  there  was  no  broker 
involved. 

Also,  Ansbacher  was  listed  as 
broker  in  the  sale  of  the  Louisville 
Times  and  Courier- Journal  by  the 
Bingham  family  to  Gannett.  Ans¬ 
bacher  represented  only  Sallie  Bing¬ 
ham,  a  minority  shareholder,  in  that 
transaction.  Mr.  and  Mrs.  Barrie 
Bingham,  Sr.,  majority  shareholders, 
engaged  Goldman  Sachs  to  handle  the 
sale. 

According  to  George  Gill,  presi¬ 
dent  and  publisher  of  the  Louisville 
newspapers,  “Ansbacher  representa¬ 
tives  were  never  present  or  involved 
in  any  of  the  negotiations  or  the  final 
sale.” 

Paper  to  repeat 
hunt  for 
silver  bar 

The  Arlington  Heights  (111.)  Daily 
Herald  will  repeat  last  year's  highly 
successful  treasure  hunt  by  burying  a 
silver  bar  redeemable  for  a  $2,000 
cash  reward. 

Clues  to  the  location  of  the  10-troy- 
ounce  bar  will  be  printed  in  the  Herald 
beginning  Feb.  1. 
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Facing  A  Tyranny 
Of  Broken  Promises 


ODAY  Tlu*  American  Legion,  and 
indeed,  all  American  veterans, 
stand  at  a  critical  juncture  on 
the  long,  bitter  road  we’ve  traveled  in 
the  (luest  to  establish  and  preserve  the 
most  enlightened  system  of  earned  bene¬ 
fits  ever  bestowed  by  a  grateful  nation 
on  its  defenders. 

More  than  ever  before,  promises  made 
to  the  men  and  women  who  boi’e  arms  in 
defense  of  America  are  iK'ing  broken: 
broken  on  the  hard  ground  of  budget 
decisions  made  with  no  eye  to  the  human 
cost:  broken  on  the  backs,  in  most  cases, 
of  the  oldest,  the  poorest  and  the  sickest 
of  our  fellow  veterans.  And  nowhere  is 
this  more  apparent  than  in  veterans’ 
health  care. 

These  broken  promises  are  nothing 
less  than  a  tyranny  visited  on  those  most 
in  need  of  the  nation’s  protection — our 
older  veterans.  It’s  the  tyranny  of  an  old 
age  spent  in  |X)verty  and  di.sease:  the 
tyranny  of  broken  promi.ses  that  yank 
the  safety  net  from  once-healthy  men 
and  women  who  served  this  nation  in 
time  of  war,  and  whose  only  crime  is  to 
have  grown  old  or  [)(x)i — or  both:  and  it’s 
the  tyranny  that  takes  its  boldest  form  in 
the  VA’s  prcK-ess  of  recovering  costs 
from  veterans  who,  it  says,  can  afford 
other  sources  of  medical  care:  ihc  iiicdiix 
text. 

Inexorably,  the  budget  reductions  and 
the  means  test  exclude  more  and  more 
veterans  from  the  very  sy.stem  set  up  to 
protect  them  from  the  ravages  of  old 
age.  povei’ty  and  illness.  The  two  are 
linked,  not  only  in  the  language  that 
obscures  the  intent  of  (’ongre.ss,  but  also 
in  the  fundamental  provisions  for  care 
on  the  basis  of  si)ace  available.  That  is 
the  crux  of  the  matU'r. 

We  have  argued  that  veterans  who  can 
afford  health  care  are  but  a  small  per¬ 
centage  of  elderly  patients  who  seek  VA 
health  care.  We  also  maintain  that 
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reriuiring  those  veterans  to  i)ay  their 
own  way  is  not  the  real  problem.  Rather 
the  problem  centers  on  the  confusing 
and  intimidating  effect  of  the  means  test 
and  its  pajx'rwork  and  inU'rviews.  How 
many  of  our  sick  and  elderly  patients  are 
deterred  from  .seeking  the  care  to  which 
they  are  entitled’.^  Their  illnesses  are  not 
going  to  go  away,  which  means  they  will 
turn  to  state  or  locally  funded  hospitals, 
or  worse,  seek  no  care  at  all. 

When  arguments  about  the  means  test 
first  arose,  we  said  that  less  than  8  per¬ 
cent  of  the  elderly  veterans  could  afford 
treatment  elsewhere.  Now,  the  initial 
workload  summary  by  the  VA  shows 
that  only  2.8  percent  of  those  who  seek 
VA  health  care  have  other  options.  With 
only  10  percent  of  this  country’s  eligible 
veterans  using  the  VA  .system  today, 
currently  87,000  are  turned  away  each 
month.  Why’.^  Because  of  the  loss  in  the 
past  five  years  of  4,900  acute-care  beds, 
with  further  reductions  of  2,700 
pi-oposcd  for  1987.  The  beds  aren’t 
removed :  i)eople  to  care  for  veterans  who 
might  (x-cui)y  the  beds  are,  because  the 


VA  budget  is  being  cut.  And  on  that 
hangs  the  dilemma:  When  budget- 
cutters  see  those  empty  beds  at  VA 
hospitals,  they  want  to  cut  more  people 
‘.since  the  beds  aren’t  occupied,  anyway.’ 
It’s  a  vicious  cycle,  and  so  long  as  the  law 
provides  for  care  on  a  space-available 
basis,  all  the  space  in  the  world  means 
nothing  without  the  money  to  pay  for 
tho.se  who  provide  the  care. 

('ongre.ss  included  in  B.L.  99-272  a 
provision  stating  the  Administrator  of 
Veterans  Affairs  “shall”  provide  hospi¬ 
tal  care  for  certain  specified  categories 
of  veterans.  However,  the  VA  l(X)ksupon 
this  “shall”  with  the  proviso  that  oiilij  if 
space  is  available  in  VA  or  I)ei)artment 
of  Defense  facilities,  tir  if  the 
Administrator  has  authority  to  contract 
for  care  at  a  i)rivate  hospital.  The  \’A 
contends  it  has  limited  authority  in  this 
regard.  We  totally  disagree  with  this 
interi)retation  and  we  plan  to  take  every 
approi)riate  step  to  see  that  language 
clarified. 

The  resolution  of  that  disagreement  is 
only  the  beginning,  for  the  battle  will 
really  be  joined  ovei‘  the  budget,  to 
ensure  there  is  enough  money  available 
to  serve  the  space  that  ix  available. 

Means  testing  by  itself  is  more  a 
.symptom  of  the  di.sea.se  afflicting  the  VA 
than  the  dist'ase  itself.  The  disease  is.  by 
design,  a  steady  erosion  of  VA  facilities 
and  services. 

Berhai)s  when  Congress  examines  a 
stack  of  bitter,  real-life  ca.se  studies,  the 
specter  of  our  most  needy  veterans  being 
ca.st  into  the  welfare  wardsof  a  thousand 
indifferent  institutions  will  be 
eliminated. 

America’s  veterans  are  in  the  van¬ 
guard  of  a  national  health-care  crisis 
concerning  the  elderly.  How  we  and  the 
nation  deal  with  this  crisis  is  the  bell¬ 
wether  for  our  society’s  future. 


The  A  ging  Veteran 

Shifting  demographics  tell  a  sobering  story 

s  THK  nation’s  veterans  a^t'.  they 
realize  that  it  is  in  the  nature  of 
jrrowinjr  older  that  health  care 
needs  increase.  In  a  recent  survey  of 
veterans  55  and  over.  (JO  percent  said 
that  if  they  were  eligible  they  would  use 
Veterans  Administration  facilities. 

Currently,  only  slightly  more  than  10 
jiercent  of  all  eligible  veterans  use  the 
VA  health  care  system. 

These  veterans  know  that  the  VA  is  on 
the  leading  edge  of  research  into  the 
problems  faced  by  an  aging  population 
and  its  health  care  professionals  are 
aware  that  aging  brings  on  a  whole  new 
set  of  medical  and  economic  problems. 

As  people  age.  they  become  increasingly 
more  dei)endent.  re(iuiring.  early  on. 
health  maintenance  education  and  later, 
total  dependence  upon  a  medical  profes¬ 
sional  in  a  hospital  or  nursing  home. 

Older  patients  are  slower  to  respond  to 
treatment,  and  their  increased  in¬ 
cidence  of  sickness  is  often  complicated 
by  pre-existing  problems. 

While  a  relatively  small  number  of 
veterans  currently  use  the  VA  health 
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care  system,  the  need  for  these  services 
will  increase  over  the  next  decade  as  the 
number  of  veterans  over  (55  increases  to 
nine  million.  By  the  year  2()(M).  the  VA’s 
program  of  extended  care  for  older 
veterans  will  need  to  accommodate 
1 15.()()()  veterans  each  day.  compared  to 
40.{)()()  in  198;i. 


Some  states  may  be  less  affected  than 
others,  but  no  state’s  over-(i5  veterans’ 
population  decreased  during  the  past 
decade.  Discharges  of  older  veterans 
from  VA  medical  centers  will  increase 
from  the  present  level  of  .‘19  percent  of  all 
discharges  to  around  (50  percent  in  the 
vear  2()()(). 


Projected  Change  in  Veteran  Population  65  and  Over  By  2000 


The  Nation's  Hiddt 


Veterans  health  care  benefits  cut  across  all  political,  econo; 


The  federal  budget  includes  an 
asset  that  few,  if  any,  of  those 
responsible  for  state  budgets  are 
aware  of.  It  is  an  asset  that,  in  1985, 
accounted  for  some  $9.8  bill  ion  of  benefit 
to  the  citizens  of  the  United  States  — 
$9,878,849,424  to  be  exact,  that  state 
legislatures  did  not  have  to  raise  and 
their  politicians  did  not  have  to  account 
for.  If  current  challenges  to  the  nation’s 
largest  hospital  system  succeed,  all  that 
could  change. 


The  United  States  has  27,711,000 
veterans,  5,756,000  of  them  over  age  65. 
By  1990,  that  figure  will  increase  to 
7,023,600  and  by  the  year  2000,  the  total 
will  have  jumped  to  more  than 
8,829,400.  Without  VA  hospitals  and 
health  care  systems,  those  veterans  will 
have  to  be  cared  for  by  state  hospitals 
and  staffs  that  are  already  under  severe 
strains.  Can  the  states  afford  such  a 
budget  shock?  Can  their  residents  allow 
anything  short  of  the  quality  care  now 
being  provided  veterans?  How  has  such 
a  threat  arisen?  And  finally,  what  can  be 
done  to  avoid  its  obvious  consequences? 


Challenges  to  veterans’  earned  benefit 
programs  are  nothing  new.  What  sets 
current  propwsals  to  cut  VA  expendi¬ 
tures  apart  from  the  historical  pattern  is 
that,  in  1987,  it  is  not  only  the  cost  that  is 
under  scrutiny,  but  also  who  will  bear 
the  cost  of  veterans’  health  care  —  the 
VA,  or  other  federal  agencies  or  the 
states. 


nature  of  the  threat  to  VA  health  care. 


It  is  not  apparent  that  the  purpose  of 
such  proposals  is,  in  their  basic  form,  to 
force  states  to  absorb  health  care  costs 
traditionally  provided  by  the  federal 
government.  Lost  in  the  rush  for  change, 
how'ever,  is  an  understanding  of  the 
multiple  nature  of  the  VA  health  care 
system’s  mission:  to  provide  care 
tailored  to  the  needs  of  veterans:  to  back 
up  the  military  hospital  system  in  a 
national  emergency;  to  conduct  research 
and  to  train  the  nation’s  health  profes¬ 
sionals:  and  to  blaze  a  trail  for  all  other 
medical  entities  in  the  nation  in  the  area 
of  geriatric  care. 


Coupled  with  the  mood  of  less  govern¬ 
ment  services  by  the  federal  govern¬ 
ment  and  the  needs  of  the  private  sector 
is  the  pressure  on  the  federal  govern¬ 
ment  to  stem  the  tide  of  red  ink  washing 
over  the  nation. 


To  achieve  spending  cuts,  the  govern¬ 
ment  enacted  P.L.  99-272,  which  man¬ 
dates  gradually  lower  budget  ceilings 
for  certain  federal  spending  programs. 
The  Veterans  Administration  imple¬ 
mented  a  “means  test”  to  screen  certain 
veterans’  incomes  as  a  yardstick  against 
which  theireligibility  for  VA  care  would 
be  measured.  The  statute  also  says  that 
the  VA  “shall”  provide  health  care  for 
certain  veterans. 


Those  who  propose  to  dismantle  the 
VA  health  care  system  consistently 
recommend  alternatives  that  would, 
ultimately,  place  the  burden  for  provid¬ 
ing  health  care  on  the  individual  states. 
The  effect  of  America’s  aging  popula¬ 
tion  and  the  increasing  number  of 
veterans  over  age  65  indicates  that 
demand  for  health  care  by  those  aging  — 
and  possibly  indigent  —  veterans  will 
only  increase.  Thus,  veterans  will  have 
nowhere  else  to  turn  but  to  the  health 
care  systems  of  their  states.  This  effec¬ 
tive  transfer  of  funding  is  the  real 


What  has  come  to  pass,  however,  is 
very  strict  interpretation  by  the  VA 
which  says  it  will  provide  care  only  if  the 
space  is  available  in  VA  or  Department 
of  Defense  facilities,  or  if  the 
Administrator  has  the  authority  to  con¬ 
tract  for  care  at  a  private  hospital. 


What  is  happening  is  a  shifting  of 
responsibility  for  care,  not  elimination 
of  care.  Federal  officials  have  taken  a 
short  view  of  the  problem.  During  FY 
1985,  8,440  patients  were  treated  in  all 
state  home  domiciliaries;  13,540 
patients  were  cared  for  in  state  nursing 
homes:  and  there  were  3,991  patients 
treated  in  state  home  hospitals. 


As  in  the  general  population,  the  level 
of  elderly  among  veterans  will  increase: 
the  demand  by  them  for  health  care  will 
coincide  with  reaching  the  stage  in  life 
when  health  care  needs  are  greatest  — 
all  at  a  time  when  available  health  care 
owed  them  for  faithful  service  is 


The  human  face  of  an  impending  crisis 


What  has  not  been  taken  into 
consideration  is  the  approximately 
37,000  veterans  w'ho  were  turned  away 
from  VA  facilities  each  month  prior  to 
enactment  of  balanced-budget  legisla¬ 
tion,  in  addition  to  budgeting  cutbacks 
w'hich  limit  more  and  more  space  and 
personnel  available  to  provide  veterans’ 
health  care. 


threatened. 

The  elimination  of  VA  health  care 
would  affect  all  of  society.  The  Ameri¬ 
can  Legion  is  concerned.  The  leadership 
in  each  of  the  states  should  be  concerned, 
too. 


If  the  VA  health  care  system  is  drasti¬ 
cally  altered  each  state  legislature 
would  face  hard  decisions  that  could  call 
for  increasing  the  tax  burden  on  its 


ien  Asset 


lomic  and  social  lines 


constituency. 


In  addition,  money  not  spent  on  VA 
health  care  would  represent  millions  of 
payroll  dollars  lost  to  citizens  who  now 
work  for  the  VA  in  each  state.  Millions  of 
dollars  in  retail  sales,  jobs,  and  the  tax 
revenue  that  depends  on  VA  payrolls 
also  would  be  lost. 


Each  Governor’s  office,  as  a 
consequence  of  the  loss  of  VA  jobs  and 
the  tax  dollars  they  produce,  would  face 
the  political  fallout  as  the  state’s  health 
care,  education,  welfare,  unemploy¬ 
ment,  and  jobs  training  programs  reel 
under  the  impact. 


In  the  Congress,  legislators  who  may 
consider  the  VA  health  budget  outside 
their  concerns  will  experience  new 
realities.  The  critical  health  care  needs 
of  America’s  aging  veteran  pop^^lation 
will  be  met  by  other  programs  ill 
prepared  to  absorb  the  cost  and  meet  the 
demand.  For,  when  all  is  said  and  done, 
health  care  for  the  elderly,  whether 
veteran  or  not,  is  not  a  luxury.  It  is  a 
necessity. 


Any  drastic  alteration  of  the  VA 
health  care  system  will  not  ease  budget 
pressures:  rather  it  further  complicates 
matters  for  every  state.  The  loss  of  VA 
health  care  facilities  would  have  a 
significant  economic,  political  and  social 
impact. 


To  meet  only  its  health  care  responsi¬ 
bility  to  veterans,  the  VA  provided 
$9,878,849,424  during  FY  1985.  Even 
so,  the  1 72  VA  medical  centers  across  the 
nation  were  forced  to  limit  availability 
of  health  care  to  many  veterans.  The  pro¬ 
jected  population  of  U.S.  veterans  over 
age  65  will  place  tremendous  demands 
on  an  already  restrictive  VA  budget  be¬ 
cause  this  population  will  require  longer 
and  more  intensive  hospital  stays. 


Consider  for  a 
moment  the  dev¬ 
astating  impact  of 
having  no  VA 
health  care  sys¬ 
tem.  VA  facilities 
nationwide  treated 
1.4  million  in¬ 
patients  and  re¬ 
corded  19.6  mil¬ 
lion  outpatient 
visits  during  FY 
1985.  Additionally, 

59,349  veterans 
received  nursing 
home  care  in  VA 
facilities  and 
community  nursing 
homes  through  VA 
provided  funds. 

During  the  same 
period,  VA  pro¬ 
vided  medical 
training  to  more 
than  lOO.OOO  stu¬ 
dents  from  af¬ 
filiated  schools  in 
all  health  care 
disciplines,  nation¬ 
wide.  VA  facilities 
employed  244,413 
people,  with  sala¬ 
ries  alone  for 
them  totaling  $5,296,727,035.  It  is 
apparent  that  the  states  and  their 
economies  need  the  VA  as  much  as 
veterans  do.  We  must  build  our  alliance, 
because,  not  only  should  the  states  be 
concerned  about  the  health  and  welfare 
of  our  nation’s  past  defenders,  but  each 
state’s  leaders  must  also  consider  the 
impact  of  further  VA  budget  reductions 
and  elimination  of  services  will  have  on 
all  their  citizens. 

Provisions  and  funding  for  medical 
care  comprise  only  a  small  part  of  VA’s 
contributions  to  the  nation.  During  F'Y 
1985  alone,  total  VA  allocations  for 
veterans  equalled  $27,018,326,403. 
Included  in  this  amount  was 
$13,781,125,716  for  payments  to 
2,930,756  citizens  who  are  either  disa¬ 
bled  as  a  result  of  military  service 
(compensation),  or  receive  financial 
assistance  as  a  result  of  having  become 
unable  to  provide  for  themselves 
(pensions):  $1,248,521,647  in  Readjust¬ 
ment  and  Vocational  Rehabilitation  pro¬ 
grams:  $1,553,818,247  for  insurance  and 
indemnities:  and  $555,920,419  for 
construction  and  related  costs. 
Considering  future  annual  outlays,  the 
total  reaches  amounts  which  clearly 


could  not  be  pro¬ 
vided  through  the 
states’  resources 
alone. 

Other  contribu¬ 
tions  by  VA  to  the 
states  include  sup¬ 
port  of  Vietnam 
Veterans  Outreach 
Centers,  burial 
services,  regional 
offices,  and  other 
activities  and 
facilities  taken  for 
granted.  Clearly,  a 
loss  of  any  major 
component  of  VA 
spending  in  any  of 
the  states  is  a 
potentially  deadly 
blow  to  the  state  as 
well  as  to  her 
military  veterans. 

Each  state  gains 
a  significant  bene¬ 
fit  from  the  total 
impact  of  \'A 
programs.  The 
benefit  is  un¬ 
doubtedly  higher 
than  just  imper¬ 
sonal  dollar  fig¬ 
ures.  Medical 
education,  research,  employment, 
quality  of  life,  security,  peace  of  mind, 
and  the  ripple  effect  on  the  economy  all 
are  factors  hard  to  calculate. 

From  1974  to  1985,  the  VA  health  care 
system  experienced  a  usage  explosion. 
At  the  same  time,  the  total  budget  for 
the  system  grew  from  $3  billion  to  $9.8 
billion.  But  figures  mislead.  Projecting 
that  growth  in  constant  1974  dollars,  the 
VA  health  care  budget  grew  by  about 
1.25  percent  per  year. 

The  American  Legion,  the  nation’s 
largest  veterans  organization,  is  con¬ 
cerned  about  the  future.  Lawmakers 
and  fK)licy  makers  at  every  level  of 
government  share  that  concern.  The 
nation’s  veterans  do  not  oppose  change, 
but  any  change  must  benefit  all  citizens 
of  our  country,  and  not  be  at  the  expense 
of  those  least  able  to  provide  for  them¬ 
selves. 

There  are  approximately  28  million 
veterans  in  America.  Not  every  one  of 
them  will  require  medical  care  in  a  VA 
facility  as  they  age,  but  many  will.  And 
regardless  of  what  happens  to  the  VA 
health  care  system,  the  need  for  their 
care  will  not  go  away. 


Longer  waits  for  those  seeking  care 


Research,  High  Tech 
And  Humanitarianism 
At  The  Veterans  Administration 


TIIF.  most  important  mission 
of  the  Veterans  Administration  is 
to  ensure  that  quality  medical 
care  and  an  appropriate  level  of  benefits 
are  provided  for  eligible  veterans  and 
their  beneficiaries. 

In  1985  the  VA  treak'd  1.4  million  in¬ 
patients  at  172  medical  centers  and  an 
additional  9().()()0  veterans  in  non-VA 
hospitals  and  extended  care  homes.  At 
W  medical  centers  there  were  19.(5 
million  visits  for  outpatient  medical 
care.  During  the  same  period  VA 
surgeons  performed  more  than  478,000 
surgical  pnx'edures,  the  VA  filled  47.1 
million  prescrip¬ 
tions  and  provided 
disabled  vek'rans 
with  1.1  million 
new  prothestics 
and  sensory  aids. 

The  aging  of  the 
U.S.  vek*ran  popu¬ 
lation  however, 
presents  perhaps 
A  ’  s  greatest 
challenge  and 
opportunity  for 
meaningful  ser¬ 
vice  to  the  peoi)le 
of  the  United 
Stak's. 

Over  the  next 
two  decades  the 
number  of  vet¬ 
erans  over  (55  years 
of  agt*  will  increasi' 
to  nine  million. 

Until  last  year, 
with  the  imple¬ 
mentation  of  I*ublic 
Law  99-272,  vet¬ 
erans  over  (55  could 
receive 

regardless  of  need, 
if  space  were  a\:iilable.  The  reciuirement 
for  veterans  to  submit  to  a  means  k'st 
will  put  an  end  to  that  program.  Despik* 
this,  there  will  have  to  be  substantial 
changes  in  the  mix  of  services  k)  the  VA’s 
belief iciiiries  by  1990. 

Studies  of  the  aging  (irocess  and 
diseases  that  affect  the  elderly  are  high 


priorities  of  the  VA.  More  than  800  VA 
investigators  are  conducting  400  aging- 
related  research  projects  in  areas  such 
as  Alzheimer’s,  immune  .sysk'm  function 
in  aging,  osk'o|M)rosis,  and  bkxxl  pressure 
regulation.  There  are  several  benefits  to 
those  studies:  The  (juality  of  life  for 
elderly  veterans  will  be  improved,  and 
their  need  for  costly,  long-term  medical 
and  nursing  care  will  be  reduced.  What 
the  VA  learns  in  these  areas  will  benefit 
all  citizens. 

The  agency  continues  to  address  the 
special  needs  of  women  veterans.  The 
VA  Advisory  Committee  on  Women 
Vek'rans  has  exam- 
ined  health  care, 
rehabilitation,  bene¬ 
fits,  compensation, 
outreach  and  other 
programs  of  the 
VA.  Especially 
urgent  is  the  need 
for  VA  to  upgrade 
its  current  medi¬ 
cal  facilities  to  be 
able  to  deal  ade- 
(luately  with  the 
medical  and  per¬ 
sonal  needs  of 
women  veterans. 

To  help  VA  deal 
with  the.se  prob¬ 
lems  in  the  short 
run,  individual 
VA  centers  have 
the  authority  to 
contract  foi'  siK'cial 
services  such  as 
g>'necological  care. 

Vietnam-era  vet¬ 
erans  are  the  bene¬ 
ficiaries  of current 
VA  programs. 
Currently  there 
are  189  Vet  Centers  and  satellites 
serving  the  needs  of  Vietnam  veterans 
around  the  country.  Hundreds  of 
thou.sands  of  veterans  and  their  families 
are  served  by  the.se  centers  each  year. 
This  program  is  funded  through  1988. 

The  VA  has  been  directed  by  Congre.ss 
to  temporarily  jiresume  service 


connection  for  two  disea.ses  which  may 
have  been  caused  by  exposure  to  the 
herbicide  Agent  Orange.  The  agency’s 
research  into  Agent  Orange  was  turned 
over  to  the  Centers  for  Disease  Control, 
and  until  the  CDC  studies  are 
completed,  Vietnam  veterans  suffering 
from  certain  liver  disorders  and 
chloracne,  a  skin  condition,  are  con¬ 
sidered  to  have  service-connected  di.s- 
abilities. 

Unemployed  Vietnam-era  and 
Korean  \Var  veterans  are  eligible  for  a 
job  training  program  administered 
jointly  by  the  Vek'rans  Administration 
and  the  U.S.  Department  of  I^abor. 
Under  the  Emergency  Veterans  Job 
Training  Program,  (jualified  employers 
receive  50  percent  of  a  veteran’s  wage  up 


"The  aging  of  the  U.S. 
veteran  population  . . . 
VA's  greatest  challenge 
and  opportunity  for 
meaningful  service  to 
the  people  of  the  United 
States." 


to  $1(),()()()  per  year.  Employers  provide 
a  maximum  of  15  months  of  training  for 
certain  veterans  with  .severe  di.sabilities, 
and  up  to  nine  months  for  other 
veterans.  A  veteran  must  have  bt't'n 
unemployed  for  10  of  the  15  weeks  prior 
to  applying  to  the  VA  for  this  program. 

Since  1978  the  VA  has  been  in  charge 
of  the  administration  of  the  National 
Cemetery  system  in  the  U.S.  Of  the  VA’s 
1 10  national  cemeteries  in  88  states  and 
Puerto  Rico,  (54  are  open  to  new  inter¬ 
ments. 


High  technology  and  aging:  Newfrontiers 


A  Legion  Legacy 


"Today  The 
American  Legion 
is  fighting  just 
as  hard  for 
this  nation's 
veterans. " 

certain  classes  of  disability. 

Throujrhout  the  remainder  of  the 
192()s  and  early  into  Ib.’tO.  The 
American  Legion  continued  to  register 
legislative  achievements  necessary  for 
the  care  and  rehabilitation  of  disabled 
veterans,  which  culminated  in  the 
consolidation  of  the  Veterans  Bureau 
and  other  agencies  administering 
veterans’  benefits  into  the  independent 
Veterans  Administration,  on  July  21. 

During  World  War  11.  came  The 
American  Legion’s  greatest  legislative 
achievement.  .  .The  Servicemen’s 
Readjustment  Act  of  1941  (known  as  the 
(11  Hill  of  Rights).  This  concept  orig¬ 
inated  in  The  American  Legion,  a 
member  of  the  Legion  wrote  the  Rill,  an 
employee  of  the  Legion  suggested  its 
name.  Legionnaires  promoted  it  and 
handled  its  legal  presentation,  and  a 
former  Legion  National  Commander 
.secured  its  unanimous  approval  in  the 
Senate.  One  section  of  this  Bill 
authorized  .$.")0()  million  for  the  VA  to 
begin  hospital  construction. 


■  UK  AMKRK  AN  KKCION,  chartered 
by  Congress  in  1919  as  a  patriotic, 
mutual-help  and  community- 
service  organization,  today  has  more 
than  2.7  million  members  in  some  Ki.OOO 
American  Legion  posts  worldwide.  The 
founders  of  The  American  Legion 
focused  their  major  concern  on  the 
plight  of  the  disabled  veteran. 

Ix'gion  founders  saw  a  staggering 
number  of  returning  World  War  I 
veterans  needing  medical  attention. 
They  also  realized  there  were  not 
enough  hospitals  to  shelter  the  sick  and 
wounded,  much  le.ss  care  for  their  needs. 

The  War  Risk  Bureau  and  a  maze  of 
peripheral  veteran  services  were  a 
hodge-podge  of  mismanaged,  in- 
adetjuate  and  confused  agencies.  Some¬ 
how,  order  had  to  be  established  out  of 
the  chaos  if  veterans  ever  were  to  receive 
adequate  care. 

Late  in  1920  The  American  Legion  re¬ 
quested  a  Presidential  committee  to  in¬ 
vestigate  existing  conditions.  As  a 
result,  the  Dawes  Committee  was  ap¬ 
pointed.  This  committee,  with  represen¬ 
tatives  of  The  American  Legion, 
brought  about  Congressional  action 
consolidating  most  of  the  activities  deal¬ 
ing  with  World  War  1  Veterans  into  a 
new  independent  agency— The  United 
States  Veterans  Bureau. 

Under  careful  .study  by  The  American 
Legion,  the  Veterans  Bureau  faced 
many  reforms  in  the  next  two  years  to 
eliminate  abuses  that  deprived  veterans 
of  hosjjital  treatment  and  other  rights 
authorized  by  Congress. 

In  1928  The 
American  Ix'gion 
con- 
recom- 
m  e  n  d  a  t  i  o  n  s  f  o  r 
liberalization  of 
laws  and  regula¬ 
tions  governing 
veteran.s’  benefits. 

Within  a  year  ^  s 

Congress  had  en-  a, 

acted  the  World  KSw  Si 
War  Veterans  Act  JgaE/f  Bk 
of  1924,  which  in-  RbEi*  AI 
cludwl  many  of  The 
Anu-l'ican  Ijegion’s 
propo.sals  and  ex- 
tended  the  pre-  ./ff 

sumption  of  .st>rvice 
c  o  n  n  e  c  t  i  o  n  f  o  r 


The  19.7((s  .saw  the  Korean  War  and  a 
new  generation  of  veterans  with  rights 
and  iK'nefits  to  be  provided  by  the  VA.  In 
the  early  19()0s  the  VA  threatened  to 
close  81  regional  offices  and 
domiciliaries.  The  American  Legion 
argued  on  Cai)itol  Hill  and  saved  l.'lof 
those  offices. 

Vietnam  brought  alM)ut  even  more  de¬ 
mands  on  the  \’A  system  as  this  nation’s 
longest  war  produced  even  more 
veterans  requiring  services.  The  Ameri¬ 
can  Legion  (juickly  and  strongly 
supported  studies  and  research  to 
address  sjK'cial  problems  such  as  Agent 
Orange  exposure  and  delayed  stress 
syndrome.  The  Legion  was  instrumental 
in  the  transfer  of  Agent  Orange  re¬ 
search  to  the  Centers  for  Disease  Control 
in  Atlanta. 

Today  The  American  Legion  is 
fighting  just  as  hard  for  this  nation’s 
veterans.  In  1985.  and  again  in  198(1.  the 
Legion  was  alone  among  the  major 
veterans  organizations  to  oppose  legisla¬ 
tion  reciuiring  a  means  test  for  some 
veterans  who  seek  medical  care  in  \’A 
medical  centers.  And  we  have  objected 
strenuously  to  a  federal  law  that 
recpiires  medical  insurers  to  reimburs<' 
the  \’A  for  veterans’  health  care. 

American  Legion  volunteers  around 
the  country  are  working  to  ensure  that 
veterans  who  seek  care  from  the  VA  re¬ 
ceive  the  a.ssistance  to  which  they  are 
entitled  because  of  their  .service  to  the 
United  States. 


screening  procedures  are 
sc  r  u  t  i  n  i  zed  to 
doc  u  m  that 
W  there  ajv  noeligible 

^  veterans  turned 
away  because  no 
^  properly  staffed 
i)t.(ls  are  available 
or  there  are  Uk)  few 

_ — professionals  to 

care  for  them. 

•American 
Ix'gion,  which  has 
^  served  U.S.  vet- 
faithfully 
since  1919,  has  no 
intention  of  stand- 
K  *  ifiK  I*.'’  watch- 
ing  as  deserving 
veterans  are  denied 
care. 


Technology  of  the  '80s  in  facilities  from  the  '30s 


IN  BRIEF 


Wilson  nominated 
to  be  next 
ANPA  chairman 

George  W.  Wilson,  publisher  of  the 
Concord  (N.H.)  Monitor  will  be 
nominated  to  be  the  American  News¬ 
paper  Publishers  Association’s  next 
chairman  and  president  in  elections  to 
be  held  during  the  association’s  May 
3-6  convention  in  New  York. 

Wilson  is  currently  vice  chairman. 
The  recommendation  for  his  election 
to  chairman  and  president  was  made 
by  ANPA’s  nominating  committee. 

Arthur  Ochs  Sulzberger,  publisher 
of  the  New  York  Times,  was  nomi¬ 
nated  for  vice  chairman. 

Other  nominations  were:  For 
secretary  —  William  H.  Colwes  3rd, 
president  and  publisher  of  the  Spo¬ 
kane  (Wash.)  Chronicle  and  Spokes¬ 
man-Review.  For  treasurer  —  Lloyd 
G.  Schermer,  chairman  and  chief 
executive  officer  of  Lee  Enterprises. 

The  nominating  committee  also 
recommended  two  new  directors  for 
election  at  the  convention.  They  are 
Antonio  Luis  Ferre,  president  and 
publisher  of  El  Nneva  Dia,  San  Juan; 
and  Richard  J.  Warren,  vice  presi¬ 
dent,  editor  and  publisher  of  the  Ban¬ 
gor  (Maine)  Daily  News.. 

AP  board  chooses 
nominees  for  seats 

The  nominating  committee  of  the 
Associated  Press  board  of  directors 
has  chosen  candidates  for  election  to 
five  seats  on  the  AP  board. 

The  election  is  set  for  May  4  in  New 
York  at  the  annual  meeting  of  mem¬ 
bers. 

The  following  candidates  have 
been  selected:  James  K.  Batten, 
Miami  (Fla.)  Herald',  Frank  A. 
Blethen,  Seattle  (Wash.)  Times',  Wil¬ 
liam  M.  Boyd,  New  Brunswick  (N.J.) 
Home  News',  David  R.  Bradley  Jr., 
St.  Joseph  (Mo.)  News-Press  and 
Gazette',  J.  Stewart  Bryan  III,  Rich¬ 
mond  {Vzl.)  Times-Dispatclr,  Ruth  S. 
Holmberg,  Chattanooga  (Tenn.) 
Times',  Tom  Johnson,  Los  Angeles 
(Calif.)  Times',  Paul  J.  O’Brien,  Salt 
Lake  City  (Utah)  Tribune',  Joe  D. 
Smith  Jr.,  Alexandra  (La.)  Daily 
Town  Talk',  and  F.  A1  Totter,.  Wf-i/ 
Covina  (Calif.)  San  Gabriel  Valley 
Tribune. 

The  committee  also  nominated  the 
following  candidates  for  election  to 
one  seat  on  the  board,  from  member¬ 
ships  in  cities  under  50,000  popula¬ 
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tion:  John  O.  Emmerich  Jr.,  Green¬ 
wood  (Miss.)  Commonwealth,  and 
John  G.  Montgomery,  Junction  City 
(Kan.)  Daily  Union. 

Incumbent  directors  whose  current 
terms  expire  May  4  are  Erank  Batten, 
John  O.  Emmerich  Jr.,  Joe  D.  Smith 
Jr.,  J.  Stewart  Bryan  III,  Tom  John¬ 
son  and  James  K.  Batten. 


Scarborough 
adds  clients 

Scarborough  Research  Inc. 
recently  announced  new  additions  to 
its  client  newspaper  list  for  the  1987 
Newspaper  Ratings  Study. 

Scarborough  now  has  more  than  55 
client  newspapers  in  22  different 
ADIs  that  are  participating  in  the 
study. 

The  latest  newspapers  to  join  the 
clients  already  on  the  Scarborough 
list,  as  of  Jan.  4,  are:  the  Atlanta 
Journal  and  Constitution,  the  Daily 
News  of  Los  Angeles;  the  Everett 
Herald;  the  Fairfield  County  Dailies 
(the  Bridgeport  Post  and  Telegram, 
Danbury  News-Times,  and  the  Nor¬ 
walk  Hour  —  two  other  county  dai¬ 
lies  signed  as  clients  earlier);  the  Fort 
Worth  Star-Telegram;  the  Pasadena 
Star-News;  the  Los  Angeles  Herald 
Examiner;  the  New  York  Post;  the 
Riverside  Press-Enterprise;  and  the 
San  Bernadino  Sun. 


Execution  set 
for  killer 
of  reporter 

Pennsylvania  Gov.  Dick  Thorn¬ 
burgh  on  Dec.  30  signed  a  death  war¬ 
rant  for  the  execution  of  a  man  con¬ 
victed  in  the  shooting  death  of 
Charles  DeVetsco,  former  Sunbury, 
Pa.,  correspondent  for  the  Harris¬ 
burg  Patriot-News. 

The  convicted  murderer,  Keith 
Zettlemoyer,  shot  DeVetsco  four 
times  and  threw  the  corpse  in  a 
deserted  dumping  area  in  Harrisburg 
in  1980.  The  correspondent  was 
scheduled  to  testify  against  Zettle¬ 
moyer  in  a  robbery  trial. 

The  execution,  scheduled  for  Feb. 
24,  may  be  delayed  by  an  appeal  to  the 
U.S.  Supreme  Court,  according  to 
attorneys  in  the  case.  Thornburgh  had 
signed  a  warrant  for  execution  in 
1985,  but  the  state  Supreme  Court 
stayed  the  execution  at  that  time, 
pending  appeals. 
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NEWSPEOPLE  IN  THE  NEWS 


Daniel  L.  Crowe,  vice  president 
and  general  manager  of  Cincinnati 
Suburban  Press  Inc.,  has  moved  to 
president  of  A.H.  Belo  Corporation’s 
Dallas-Fort  Worth  Suburban  News¬ 
papers  Inc. 

He  succeeded  Dorman  E.  Cor¬ 
dell,  who  has  been  with  the  subsid¬ 
iary  since  1982  and  previously  was 
Texas  bureau  chief  for  the  Associated 
Press. 

Crowe  has  been  with  the  Ohio  com¬ 
pany  ten  years,  the  last  eight  as  gen¬ 
eral  manager. 

*  *  * 

Herman  Beals,  who  left  United 
Press  International  two  years  ago  to 
become  a  picture  editor  for  Reuters  in 
Washington,  has  returned  to  UPl  as 
Latin  American  editor. 

Beals  will  supervise  coverage  of 
Latin  America  and  coordinate  the 
daily  world  report  for  Latin  American 
clients.  A  veteran  of  more  than  15 
years  with  UPl,  Beals  has  served  as  a 
correspondent  in  Caracas,  Vene¬ 
zuela,  and  as  Latin  American  sports 
editor  and  Latin  America  editor  in 
New  York. 

Prior  to  joining  UPl,  Beals  was 
executive  editor  of  El  Munch,  San 
Juan,  an  editor  with  the  Associated 
Press  and  writer  for  newspapers  in 
Bolivia,  Venezuela,  Spain  and  his 
native  Chile. 

*  *  * 

Connecticut’s  United  States  sena¬ 
tors  have  named  new  press  secreta¬ 
ries. 

Steve  Snider,  previously  special 
assistant  and  speechwriter  for  Sena¬ 
tor  Lowell  P.  Weicker,  Republican, 
has  been  assigned  to  press  duties, 
assuming  responsibilities  held  by 
Jack  Dolan.  Both  Snider  and  Dolan 
earlier  worked  for  the  Washington- 
based  States  News  Services. 

Jason  F.  Isaacson,  who  has  been 
Washington  correspondent  for  the 
weekly  Litchfield  County  Times, 
New  Milford,  became  press  spokes¬ 
man  for  Senator  Christopher  J.  Dodd, 
Democrat,  succeeding  Paul  J. 
Allen. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 
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John  F.  Bitzer  Jr.  has  been 
appointed  president  of  South  Jersey 
Publishing  Co.,  publisher  of  the 
Atlantic  City  Press  and  the  Sunday 
Press.  Bitzer  succeeds  Donald  S. 
Taylor,  who  has  retired  after  22 
years  as  president. 

Taylor  and  Bitzer  are  members  of 
the  family  of  the  late  Holland  L. 
Adams,  who  purchased  the  newspa¬ 
pers  in  1951  and  sold  them  to  his  sons- 
in-law  and  daughters  in  1964. 

Also,  a  representative  of  the  third 
generation  of  the  family,  James  A. 
Taylor,  was  named  assistant  to  the 
publisher  of  the  Press  and  Sunday 
Press  and  a  vice  president  of  the  pub¬ 
lishing  company. 

Since  1965,  Bitzer,  who  lives  in 
Pittsburgh,  has  been  president  of 
Abarta  Inc.,  parent  corporation  of 
South  Jersey  Publishing  and  operator 
of  Coca-Cola  bottling  companies  in 
Pennsylvania,  Ohio  and  New  York 
and  continues  in  that  role.  He  has 
been  a  director  of  South  Jersey  Pub¬ 
lishing  since  1964. 

Donald  S.  Taylor  retired  also  as 
chairman  of  Abarta  as  well  as  presi¬ 
dent  and  publisher  of  the  Bethlehem 
(Pa.)  Globe-Times.  He  has  been  presi¬ 
dent  of  South  Jersey  since  1964  and 
served  as  publisher  until  1973.  His 
son,  James,  joined  the  Press  and  Sun¬ 
day  Press  in  1985  in  circulation  and 
advertising  and  recently  has  been 
project  coordinator  for  renovation  of 
the  newsroom  and  the  new  Pleasant- 
ville  and  Cape  May  Court  House 
offices. 

*  *  * 

James  Reindl,  news  editor  in  the 
Milwaukee  bureau  of  the  Associated 
Press,  has  been  named  news  editor  in 
the  Chicago  bureau.  He  joined  the  AP 
in  Detroit  in  1983  after  working  as  a 
reporter  for  the  Muskefion  (Mich.) 
Chronicle. 


Ben  Yagoda  is  now  film  critic  of 
the  Philadelphia  Daily  News,  having 
moved  from  Philadelphia  Mtifiazine, 
where  he  was  television  critic. 

From  1982  to  1985,  he  was  articles 
editor  of  the  magazine  and  earlier  in 
his  career  served  as  executive  editor 
of  New  Jersey  Monthly  and  as  film  crit¬ 
ic  of  The  American  Spectator. 

*  *  * 

Alan  Borsuk  was  named  editor  of 
the  Milwaukee  JonrnaTs  Sunday 
magazine,  Wisconsin. 

Borsuk  joined  the  newspaper  as  a 
reporter  in  1972  and  three  years  later 
was  named  assistant  metro  editor.  He 
has  been  a  columnist  since  1983. 

*  *  * 

Reginald  B.  Wells  was  named 
director  of  corporate  communica¬ 
tions  for  Morris  Communications 
Corporation,  Augusta,  Ga. 

He  has  a  background  in  journalism, 
film-making,  and  business  communi¬ 
cations.  He  was  a  staff  writer  and 
editor  at  Time  Inc.,  New  York  City, 
before  becoming  director  of  public 
relations  at  Scott  Paper  Company, 
Philadelphia,  and  later  at  Allied 
Chemical  Corporation,  New  York. 

*  *  * 

Tom  Kelly,  editor  of  the  Palm 
Beach  Post,  was  elected  president  of 
the  Florida  Society  of  Newspaper 
Editors  at  the  recent  meeting,  suc¬ 
ceeding  Tom  Weber,  who  remains  on 
the  board  of  directors. 

Bill  Fuller,  managing  editor  of 
the  Tallahassee  Democrat ,  was 
elected  vice  president,  and  Fred 
Hartmann,  executive  editor  of  the 
Florida  Times-Union  and  Jackson¬ 
ville  Journal,  was  elected  secretary- 
treasurer.  Other  new  directors 
include  Gary  Clark,  Florida  bureau 
chief  of  the  Associated  Press,  and 
Mike  Foley,  managing  editor  of  the 
St.  Petersburg  Times. 
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MICHAEL  PUTZEL,  chief  White 
House  correspondent  for  the  Asso¬ 
ciated  Press,  has  been  appointed  chief 
of  the  Associated  Press  bureau  in  Mos¬ 
cow. 

Putzel  has  spent  15  years  in  the 
nation's  capital  and  last  year  won  a 
Merriman  Smith  Memorial  Award  for 
excellence  in  presidential  reporting. 

He  joined  the  AP  in  Raleigh  in  1967 
and  covered  state  government  and 
politics  before  transferring  to  the  for¬ 
eign  desk  in  New  York.  In  1969,  he  was 
sent  to  Saigon  and  reported  on  the  war 
in  Southeast  Asia  as  it  spread  from 
Vietnam  to  Cambodia  and  Laos. 


Dionicio  Flores  has  been  named 
editor  of  7/?<"  New  Mexican,  Santa  Fe. 
Assistant  managing  editor  of  the  Tuc¬ 
son  Citizen  since  March  1985,  he 
replaced  Larry  Sanders,  who 
moved  to  USA  Todax  in  Washington, 
D.C. 

Flores  began  his  journalism  career 
at  the  Abilene  (Texas)  Reporter  News 
and  moved  to  the  Dallas  Times  Her¬ 
ald  where  he  held  various  editing 
posts.  In  1983  he  joined  the  Dallas 
Morniufi  News  and  worked  on  copy, 
foreign  and  state  desks. 

*  *  * 

Rupen  G.  Avakian,  editorial  direc¬ 
tor  of  The  Greenville  (S.C.)  News- 
Piedmont  Company's  alternate  publi¬ 
cations  and  manager  of  public  service 
and  newspaper  industry  affairs,  has 
retired. 

Avakian  served  as  wire,  news  and 
state  editor,  assistant  managing  edi¬ 
tor,  and  managing  editor  after  joining 
the  Greenville  News  as  a  reporter/ 
rewrite-staffer  in  1962.  He  began  his 
career  with  the  Gaffney  (S.C. )  Ledger 
as  a  reporter  and  later  city  editor. 

♦  *  * 

Tom  Brown,  former  publisher  of 
The  Missoidian,  Missoula,  Mont., 
has  moved  to  the  Concord  (N.H.) 
Monitor  as  publisher. 

George  W.  Wilson,  who  has  been 
publisher  of  the  Concord  newspaper, 
continues  as  president  of  the  Monitor 
Publishing  Company  and  the  parent 
corporation.  Newspapers  of  New 
England  Inc. 

*  *  * 

Daniel  E.  Pitcher  recently  was 
appointed  circulation  sales  manager 
ofThe  Princeton  Packet  Newspapers, 
Princeton,  N.J.  He  formerly  was 
assistant  circulation  manager  for 
promotion  at  the  Peoria  (\\\.)  Journal 
Star. 


A  number  of  staff  reassignments 
have  been  announced  at  The  Day, 
New  London,  Conn. 

Anthony  Cronin  was  named  busi¬ 
ness  editor,  a  new  position.  He  had 
been  news  editor  for  the  Courant's 
business  and  financial  desk  during 
I98I-I983.  He  returned  to  the  news¬ 
paper  from  NYNEX  Corp.,  New 
York,  where  he  was  director  of  corpo¬ 
rate  communications. 

Edward  K.  Murphy,  formerly 
sports  editor,  was  named  news  design 
editor.  He  will  work  with  Dorothy 
Torres,  assistant  managing  editor  for 
photography  and  graphics,  to  set  and 
implement  standards  of  design  for  all 
sections. 

Don  Cawley  was  named  sports 
editor.  He  joined  the  newspaper  in 
1973  and  has  worked  on  various  beats 
as  a  reporter  and  for  four  years  was  a 
news  copy  editor. 

Dick  LaCHAPELLE,  a  reporter, 
copy  editor  and  sportswriter  during 
eight  years  at  The  Day,  was  named 
assistant  sports  editor. 

*  *  * 

Norman  Pearlstine,  managing 
editor  and  vice  president  of  the  Wall 
Street  Journal,  has  been  elected  to 
the  board  of  managers  of  Haverford 
College  in  Haverford,  Pa.  A  graduate 
of  Haverford  and  the  University  of 
Pennsylvania  law  school,  Pearlstine 
is  a  member  of  the  American  Bar 
Association  and  the  Washington, 
D.C.,  Bar  Association. 

♦  *  * 

Kathryn  R.  Berry,  former  public 
relations  manager  for  the  Long  Beach 
(Calif.)  Press-Telegram,  has  opened  a 
public  relations  agency.  Berry  & 
Bauer,  in  Long  Beach.  Her  partner  is 
Cynthia  Bauer  Gomez,  a  former 
Press-Telegram  public  relations  assis¬ 
tant.  Their  major  client  is  the  Press- 
Telegram. 
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ARTHUR  OCHS  SULZBERGER  Jr.  has  been  named  to  the 
newly  created  position  of  assistant  publisher  of  the  New 
York  Times  effective  January  19.  The  appointment  was 
announced  by  his  father,  Arthur  Ochs  Sulzberger,  publisher 
of  the  newspaper  and  chairman  and  chief  executive  officer 
of  the  New  York  Times  Company. 

Sulzberger  Jr.  will  work  closely  with  Max  Frankel,  execu¬ 
tive  editor;  Jack  Rosenthal,  editor  of  the  editorial  page;  and 
Lance  Primis,  general  manager,  and  will  be  involved  in  a 
variety  of  news  and  business  activities. 

After  joining  the  Times  in  1978  as  a  general  assignment 
reporter,  he  spent  two  years  in  Washington  and  two  years  as 
a  reporter  and  assignment  editor  on  the  metropolitan  desk 
in  New  York.  He  next  worked  in  advertising  sales  and  was  an 
analyst  in  the  planning  department  and  most  recently  has 
been  production  coordinator  of  the  operations  department. 

Prior  to  the  Times,  he  was  a  reporter  for  the  Raleigh  Times 
and  a  correspondent  in  the  London  bureau  of  the  Associated 
Press. 


Joe  Bl'RCHICK  has  been  named 
executive  sports  editor  of  the  Nash¬ 
ville  Banner,  succeeding  Bob  Phil¬ 
lips,  who  was  promoted  to  city  edi¬ 
tor. 

Burchick  moved  from  the  Las 
Ve^as  Review-Journal  where  he  was 
sports  editor  the  past  three  years.  He 
joined  the  Las  Vegas  newspaper  in 
1972. 

*  *  * 

The  Foreign  Press  Association, 
comprised  of  working  correspon¬ 
dents  from  60  countries  based  in  New 
York  and  Washington,  has  re-elected 
Roy  Murphy  of  Television  New  Zea¬ 
land  as  president  for  a  third  term. 

Harry  Z.  Bau  of  El  Economista, 
Buenos  Aires,  was  re-elected  first 
vice  president,  and  Werner  K.  Till¬ 
man,  Foreifin  Trade  News,  German 
Federal  Republic,  was  re-elected  sec¬ 
ond  vice  president. 

Other  officers  elected  were;  Gianni 
Capra,  La  Voee  Repuhhlieana,  Italy, 
treasurer;  John  Ferc.sey,  Interco 
Press,  Argentina,  genera!  secretary; 
and  Igor  Makurin,  Tass  News 
Agency,  USSR,  assistant  general  sec¬ 
retary. 


Byron  C.  Campbell,  president  and 
publisher  of  the  Daily  News  of  Los 
Anf^eles,  was  elected  president  of  the 
Inland  Daily  Press  Association  during 
the  101st  annual  meeting  in  Chicago. 
He  succeeded  George  Lockwood, 
retired  managing  editor  of  the  Mil¬ 
waukee  Journal,  who  moved  to  chair¬ 
man. 

Norman  McMullin,  president  of 
Woodward  Communications,  Inc., 
which  publishes  the  Dnhnqne  Tele- 
praph-Herald,  was  chosen  president¬ 


elect  of  the  association  and  also  presi¬ 
dent  of  Inland  Foundation. 

Scott  Schurz,  publisher  of  the 
Bloomington  (Ind.)  Herald-Tele¬ 
phone  and  the  Bedford  (Ind.)  Times- 
Mail,  was  elected  vice  president  of 
the  foundation. 

♦  *  * 

The  promotion  of  Gannett  news 
executives  and  formation  of  the  Gan¬ 
nett  News  Committee  has  been 
announced  by  John  C.  Quinn,  execu¬ 
tive  vice  president/news  of  Gannett 
Co.,  Inc.,  and  editor  of  USA  Today. 
Quinn  will  chair  the  committee.  Its 
members  are: 

Charles  L.  Overby,  vice  presi¬ 
dent/news  and  information,  who  will 
expand  his  activities  in  working  with 
Gannett  editors  and  continue  his  role 
in  coordinating  corporate  news  activi¬ 
ties. 

Nancy  J.  Woodhull  is  being 
promoted  to  vice  president/news  ser¬ 
vices  and  will  have  overall  charge  of 
the  Gannett  News  Service  along  with 
current  duties  as  president  of  Gannett 
New  Media. 

Ronald  D.  Martin,  executive  edi¬ 
tor  of  USA  Today,  will  assume  the 
added  title  of  vice  president  of  the 
newspaper  and  coordinate  news 
activities  with  other  Gannett  mem¬ 
bers  through  the  committee. 

*  *  * 

A.  David  Gordon  was  appointed 
professor  and  chairperson  in  the  Divi¬ 
sion  of  Mass  Communication  at 
Emerson  College,  Boston,  effective 
Jan.  1. 

Dr.  Gordon  was  acting  dean  of  the 
School  of  Communication  at  the  Uni¬ 
versity  of  Miami,  Coral  Gables,  from 
its  founding  in  1985  until  April  1986 


and  earlier  was  chairman  of  the  com¬ 
munication  department. 

Prior  to  Miami,  he  taught  at  North¬ 
western  University’s  Medill  School 
of  Journalism  for  12  years,  at  the  Uni¬ 
versity  of  Wisconsin  a  year,  and  was  a 
reporter  for  the  Wisconsin  State  Jour¬ 
nal,  Madison. 


Peter  Kelley,  former  state  gov¬ 
ernment  reporter  for  the  Harrisburg 
(Pa.)  Patriot-News  newspapers,  has 
joined  the  Washington  staff  of  the 
Newhouse  News  Service  where  his 
duties  include  covering  Pennsylvania 
people  and  issues  for  the  Newhouse- 
owned  Harrisburg  papers. 


Howard  Nicks,  vice  president  of 
The  Oklahoma  Publishing  Company 
and  general  manager  of  the  Daily 
Oklahoman,  Oklahoma  City,  retired 
on  Jan.  1 ,  and  Edmund  O.  Martin  has 
replaced  him. 

Nicks  joined  the  company  in  1958 
and  worked  as  a  classified  ad  sales¬ 
man,  promotion  manager  and  adver¬ 
tising  director  before  becoming  gen¬ 
eral  manager  in  1975. 

Martin  was  publisher  of  the  Colora¬ 
do  Springs  Sun  until  it  was  sold  ear¬ 
lier  this  year  and  returned  to  Okla¬ 
homa  City  as  director  of  operations 
and  became  assistant  general  man¬ 
ager  last  August.  He  had  joined  the 
Oklahoman  in  1970,  holding  advertis¬ 
ing  posts  before  transferring  to  Colo¬ 
rado  Springs  in  1977  as  general  man¬ 
ager  of  the  Sun. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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Minn.  Press  Council 
upholds  complaint 

The  Minnesota  News  Council  has 
upheld  the  complaint  of  an  Eagan 
landowner  who  said  that  the  Dakota 
County  Tribune  gave  a  wrong  impres¬ 
sion  of  a  preliminary  court  decision  in 
his  lawsuit  against  the  city  of  Eagan 
because  the  newspaper  got  its  infor¬ 
mation  solely  from  the  city’s  press 
releases. 

When  R.J.  O’Neil  sued  the  city  of 
Eagan  over  a  land-use  dispute  in  the 
fall  of  1985,  his  suit  papers  asked  for 
$8.7  million  in  damages,  and  he  held  a 
press  conference  to  announce  his  law¬ 
suit.  Under  court  rules,  O’Neil’s  suit 
should  have  stated  only  that  damages 
“in  excess  of  $50,000"  were  sought, 
rather  than  stating  a  higher,  specific 
figure. 

The  city  moved  to  strike  the  allega¬ 
tion  of  money  damages,  and,  at  a 
court  hearing  on  Jan.  8,  1986,  the 
judge  signed  an  order  allowing  O’Neil 
to  amend  his  suit  to  ask  for  damages 
“in  excess  of  $50,000.”  The  court’s 
order  said  plaintiffs  “may  file  their 
Amended  Complaint.” 

On  Jan.  20,  1986,  the  Dakota 
County  Tribune  published  a  news 
story  with  the  headline,  “Judge 
orders  refiling  of  lawsuit  against 
city.”  The  story  began: 

“First  District  Court  Judge  Thom¬ 
as  Howe  ordered  Jan.  8  the  refiling 
of  a  lawsuit  against  the  city  because  of 
the  suit’s  damage  claim.  The  com¬ 
plaint  brought  by  Robert  O’Neil  origi¬ 
nally  listed  damages  to  be  $8.7  mil¬ 
lion,  and  the  court  required  the  dam¬ 
ages  to  be  listed  as  ‘in  excess  of 
$50,000.’” 

The  newspaper’s  story  was  based 
on  a  news  release  from  the  city  of 
Eagan,  in  which  it  was  said  the  court 
ordered  “the  refiling  of  the  com¬ 
plaint.”  The  newspaper  confirmed 
the  contents  of  the  news  release  with 
the  city  attorney. 

O’Neil  complained  the  headline 
and  news  story  were  misleading,  sug¬ 
gesting  that  the  lawsuit  had  to  be 
refiled,  that  is,  started  completely 
over,  and  leaving  the  impression  that 
the  court’s  order,  instead  of  merely 
correcting  a  relatively  minor  pleading 
mistake,  was  suggesting  the  amount 
of  O’Neil’s  damage  claim  was  itself 
somehow  improper. 

The  News  Council  noted  that  two 
other  newspapers,  the  Ea}>an  Chroni¬ 
cle  and  the  St.  Paul  Pioneer  Press  and 
Dispatch  explained  the  court  action 
correctly  because  they  contacted 
O’Neil’s  side. 

Twelve  of  the  council’s  24  mem¬ 
bers  participated  in  the  hearing  and 
voted  10-2  to  uphold  the  complaint. 


For  seasoned  feature 
editors  who  think 
they  have  seen 
everything! 

PAGEUP 

The  Complete  Lifestyle  &  Entertainment  Package 

What  is  PageUp? 
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wish  for  one  set  price. 

What’s  so  good  about  PageUp? 

•  Speed. 

You’ll  have  your  pick  of  the 
best,  each  week  by  wire,  auto¬ 
matically.  No  phone  calls. 

•  Versatility. 

Topics  will  include  social 
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TV,  art,  food  and  psychology. 
They’ll  work  in  virtually  any 
section  of  your  paper. 

•  Quality. 

You’ll  have  at  your 
fingertips  a  broad  array 
of  superior,  timely, 
tightly  written  stories— 
the  same  quality  you’ve 
come  to  expect  from  us. 

•  Savings. 

Whether  you’re  a 
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user  of  our  one-shots, 
you’ll  save  both  time 
and  money  by  subscrib¬ 
ing  to  PageUp. 

That’s  how  we 
planned  it. 

•  Starting  Feb.  I. 

For  more  informa¬ 
tion  and  a  free  trial  of 
PageUp,  call  Dan  Barber 
at  800-972-3550  or 
212-645-3000. 
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Offset  beats  out  flexo  in  Florida 

Ft.  Lauderdale  (Fla.)  News/Sun-Sentinel  will  buy  new  Goss 
Colorliner  offset  press  following  18-month  flexo  test 


By  George  Garneau 

The  Tribune  Co.'s  Fort  Lauderdale 
(Fla.)  News/Sun-Sentinel,  after  run¬ 
ning  a  flexo  press  for  18  months,  has 
chosen  offset  printing  for  a  planned 
SlI5-million  production  plant. 

Management  selected  Goss’  new 
Colorliner  offset  and  ordered  five 
complete  presses,  each  consisting  of 
nine  units. 

The  decision  in  Fort  Lauderdale 
was  a  setback  —  but  not  a  major 
one  —  to  the  acceptance  of  flexogra¬ 
phy  as  an  alternative  to  offset,  the 
dominant  newspaper  printing  pro¬ 
cess,  several  flexo  marketers  said. 

The  News/Sun-Sentinel  had  tested 
a  five-unit  Hexo  press  built  by  the 
German  partnership  of  Windmoeller 
&  Hoelscherand  Koenig  &  Bauer.  It 
printed  advance  sections  and  was 
evaluated  for  possible  installation  in 
the  new  production  plant  —  but  lost. 

Management  at  the  News/Sun-Sen- 
tinel  decided  “that  flexography  has 
not  developed  to  the  stage  that  suited 
the  needs  of  the  newspaper," 
according  to  a  release.  The  plant  was 
approved  in  December  by  the  direc¬ 
tors  of  the  Tribune  Co.  in  Chicago,  III. 

But  Jim  Robinson,  News/Sun-Sen- 
tinel  production  vice  president,  said 
the  decision  reflected  the  perceived 
needs  of  the  newspaper  in  its  market. 
The  Florida  market  is  regarded  as 
competitive  and  quality-conscious, 
and  the  Tribune  Co.’s  Orlando  Sen¬ 
tinel  has  succeeded  well  with  offset. 

“We  haven’t  abandoned  flexo," 
Robinson  said.  “We  still  use  it  and 
will  continue  to  do  so." 

The  flexo  press  will  be  used  until 
the  new  plant  begins  production, 
planned  for  late  I989,  and  then  will  be 
taken  out  of  service,  along  with  exist¬ 
ing  press  equipment,  he  said. 

Bob  Plaisted,  marketing  vice  presi¬ 
dent,  said  the  decision  was  based  on 
exhaustive  testing  that  left  questions 
unanswered  about  the  delicate 
balance  between  printing  materials 
and  equipment  involved  in  flexo. 

“There  was  no  one  deciding  factor. 
We  did  a  lot  of  research  that  shows  a 
lot  of  unanswered  questions  (about 
flexo)  that  we  felt  uncomfortable 
with.” 


Questions  involved  the  effects  of 
anilox  roller  wear,  plugging,  repro¬ 
duction  of  black-and-white  photos, 
plates  and  other  technical  factors, 
Plaisted  said. 

Plaisted  said  the  Colorliner’s  versa¬ 
tility  in  color  positioning,  simplicity 
and  straight  web  lead  were  contribut¬ 
ing  factors  in  the  decision. 

Related  development 
In  a  related  development,  the  Balti¬ 
more  (Md.)  Sun  has  signed  a  letter  of 
intent  to  buy  two  Colorliner  presses 
of  undetermined  size.  They  include 
folders,  structures  and  reels,  tensions 
and  pasters. 


“We  haven’t 
abandoned  flexo,” 
Robinson  said.  “We  still 
use  it  and  will  continue 
to  do  so.” 


Louis  Franconeri,  Sun  operations 
vice  president,  said  they  were  sched¬ 
uled  for  installation  in  the  second 
quarter  of  1 988. 

The  installations  in  Baltimore  and 
Fort  Lauderdale  will  be  the  second 
and  third  of  the  Colorliner,  which  was 
announced  by  Goss  last  year  (E&P. 
Sept.  25)  as  its  next  generation  of 
double-width  offset  newspaper  press. 
The  first  is  planned  at  The  Journal 
Newspapers,  publishers  of  U.S.  mili¬ 
tary  newspapers  and  daily  papers  in 
the  suburban  Washington,  D.C., 
area. 

Colorliner’s  modular  design  and 
blanket-to-blanket  printing  are  aimed 


at  maximizing  color  capacity  without 
sacrificing  page  capacity  and  at  print¬ 
ing  commercial-quality  work  at  news¬ 
paper  speeds. 

Construction  of  the  News/Sun- 
Sentinel ’s  355, ()()()  square-foot-pro- 
duction  plant  is  expected  to  begin 
early  next  year  on  a  site  in  Deerfield 
Beach.  Plans  include  provisions  for 
additional  press  units.  It  will  house 
production  and  circulation  operations 
and  will  include  space  for  other  sup¬ 
port  departments.  The  remainder  of 
operations  will  remain  in  downtown 
Fort  Lauderdale.  The  combined  cir¬ 
culation  is  more  than  2()(),()0()  papers  a 
day,  more  than  250,000  Sunday. 

The  News/Sun-Sentinel’s  W&H 
flexo  is  expected  to  remain  in  place 
until  the  facility  is  decommissioned, 
industry  sources  said.  It  could  be 
used  to  test  for  other  Tribune  Co. 
papers. 

George  Derby,  marketing  vice 
president  for  Publishers  Equipment 
Corp.,  which  has  taken  over  North 
American  marketing  and  support  for 
W&H  and  K&B  flexo  newspaper 
presses,  downplayed  the  significance 
of  the  decision  in  Fort  Lauderdale. 

“Fort  Lauderdale  is  a  bit  of  a  set¬ 
back  but  not  devastating  to  the  flexo 
market  in  any  way.  It  doesn’t  say 
anything  in  particular  about  the  flexo 
market  or  about  W&H  equipment. 
The  industry  continues  to  buy  flexo. 
The  flexo  market  is  continuing  to 
expand,"  Derby  said. 

He  said  PEC  has  at  least  1 5  propos¬ 
als  outstanding  that  await  decisions. 
PEC  does  flexo  retrofits  of  letterpress 
units  in  addition  to  handling  flexo 
newspaper  business  for  W&H  and 


Architect's  rendering  of  the  $1 15-million  Fort  Lauderdale  News  and  Sun- 
Sentinel  production  plant  that  is  scheduled  to  be  ready  by  1989. 
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K&B. 

M. A. N. -Roland  USA  Inc.,  the 
U.S.  arm  of  the  West  German  con¬ 
glomerate,  manufacturers  flexo 
presses  in  Middlesex,  N.  J.  and  has 
reported  several  impending  flexo 
press  sales. 

Derby  said  he  believes  quality  is 
not  an  issue  in  the  flexo-offset  debate. 
He  said  productivity  is  the  main  issue, 
and  plates  are  the  biggest  concern. 

While  problems  with  water-based 
flexo  inks  have  generally  been 
resolved,  Derby  said,  there  is  doubt 
about  the  availability  of  an  adequate 
system  for  making  photopolymer 
relief  plates  for  flexo. 

Several  suppliers,  each  taking  a  dif¬ 
ferent  approach,  are  developing  plate 
systems.  Problems  include  speed  and 
consistency. 

Flexography  offers  the  newspaper 
industry  several  advantages,  includ¬ 
ing;  Water-based  inks  do  not  rub  off 
on  readers’  hands,  and  they  avoid  the 
environmental  problems  of  using,  and 
disposing  waste  from,  standard  oil- 
based  inks.  Their  anilox  inking  sys¬ 
tems  print  consistently  and  with  far 
less  start-up  newsprint  waste  than 
other  techniques.  And  they  can  be  run 
with  savings  in  labor,  electricity  and 
maintenance. 

But  flexo,  a  young  and  emerging 
process  in  newspapers,  has  been 
unable  at  its  best  to  match  the  best 
offset  printing  on  newsprint,  experts 
agree. 

Besides  plate  and  earlier  ink  prob¬ 
lems,  flexo  has  been  plagued  by  plate 
plugging  and  poor  reproduction  of 
black-and-white  photos. 

But  average  flexo  is  said  to  be  as 
good  as  average  offset,  and  as  flexo  is 
deployed,  pressure  is  expected  to 
force  suppliers  to  solve  lingering 
problems. 

Flexo  has  been  tested  or  chosen  by 
more  than  a  dozen  U.S.  newspapers 
in  recent  years. 

Only  two  tests,  at  Fort  Lauderdale 
and  at  the  Washington  Post,  have 
involved  full  flexo  presses.  Only  three 
U.S.  papers,  the  Providence  (R.I) 
Journal-Bulletin,  Modesto  (Calif.) 
Bee  and  Peninsula  Herald  in  Monte¬ 
rey,  Calif.,  have  committed  to  flexo 
as  their  exclusive  printing  method, 
and  none  have  gone  into  full  produc¬ 
tion. 

Several  U.S.  and  foreign  press  sup¬ 
pliers  are  competing  in  the  market, 
and  the  largest  U.S.  builder  of  offset 
presses,  Goss,  has  estimated  that 
flexo  could  garner  20%  of  the  market 
for  double-width  newspaper  presses 
in  the  near  future. 

Newspapers  choosing  flexo  have 
cited  factors  such  as  environmental 
concerns,  ink  ruboff  and  savings  in 
labor  and  waste  paper. 


"We’re  only  at  the  beginning," 
said  one  flexo  salesman.  "(Flexo)  is 
developing  and  you  are  going  to  take 
some  risk.  People  remember 
dilitho  —  and  that’s  a  problem.’’ 
Dilitho  is  a  process  that  disappointed 
the  newspaper  industry. 


“There  was  no  one 
deciding  factor.  We  did 
a  iot  of  research  that 
shows  a  lot  of 
unanswered  questions 
(about  flexo)  that  we  felt 
uncomfortable  with.” 


A  combination  of  flexo  and  offset, 
known  as  keyless  or  anilox  offset, 
uses  flexo’s  anilox  inker  and  form 
rollers  for  inking  plates  on  otherwise 
offset  units.  It  is  being  tested  at  sev¬ 
eral  papers  and  prospects  for  its 
development  are  improving. 

Meanwhile,  offset  is  by  far  the  pre¬ 
dominant  process  for  newspapers 
modernizing  their  letterpress  opera¬ 
tions. 


Schipke  joins 
M.A.N.-Roland 

Andrew  Schipke,  who  touted  flex¬ 
ography  in  the  U.S.  newspaper  indus¬ 
try  for  Windmoeller  &  Hoelscher 
Corp.,  has  taken  over  flexo  opera¬ 
tions  for  another  U.S.  arm  of  a  West 
German  press  builder,  M.A.N.- 
Roland  USA  Inc. 

Schipke,  30,  made  the  move 
recently  after  W&H  handed  over  to 
Texas-based  Publishers  Equipment 
Corp.  the  North  American  marketing 
and  support  for  presses  made  by 
W&H  and  Koenig  &  Bauer,  also  of 
West  Germany. 

Schipke  has  eight  years  of  experi¬ 
ence  in  flexo,  three  as  director  of  sales 
and  marketing  for  W&H. 

He  said  it  was  "very  difficult  to 
leave’’  W&H  but  its  "overseas  manu¬ 
facturing  and  the  strength  of  the  U.S. 
dollar,  along  with  a  new  reorganiza¬ 
tion,  made  it  quite  difficult  to  be  effec¬ 
tive  in  the  U.S.  market.” 

M.A.N.-Roland  manufactures 
flexo  equipment  at  its  plant  in  Mid¬ 
dlesex,  N.J.,  at  the  former  home  of 
the  makers  of  Wood  and  Hoe  presses. 
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Mycro-Tek  enters  into  joint  marketing  agreement 

Kansas-based  firm  to  market  Norwegian  computerized  newspaper  system 


By  George  Garneau 

Mycro-Tek  Inc.,  moving  into  the 
arena  of  front-end  systems  for  large 
newspapers,  has  agreed  to  market  a 
Norwegian  firm’s  computerized 
newspaper  system. 

The  entry  of  systems  from  the  firm 
Norsk  Data  A.S.  of  Oslo  heightens 
competition  in  the  already  fierce 
newspaper  front-end  systems  market, 
characterized  by  price-cutting  and 
instability  among  vendors. 

The  joint  marketing  agreement 
gives  Mycro-Tek  of  Wichita,  Kan., 
the  exclusive  North  American  rights 
to  sell  and  support  Norsk  Data's  ND 
Comtec  Nortext  computerized 
typesetting  and  business  system  for 
newspapers. 

The  deal  also  makes  Norsk  Data 
the  only  significant  foreign-based 
vendor  in  the  market,  pitting  it  against 
such  U.S.  competitors  as  Atex  Inc., 
System  Integrators  Inc.  and  Crosfield 
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CSl,  which  are  all  relatively  active 
internationally. 

“It’s  competitive,  but  the  market  is 
there.  The  market  is  a  viable  mar¬ 
ket,”  said  Richard  Bailey,  Mycro- 
Tek  vice  president  for  sales  and  mar¬ 
keting. 

The  arrangement  gives  Mycro-Tek 
a  proven  technology  to  expand  its 
market  and  gives  Norsk  Data  a 
proven  sales,  marketing,  service  and 
customer  base  in  the  North  American 
market,  historically  a  tough  nut  for 
foreign  manufacturers  to  crack. 

The  deal  was  expected  to  close  Jan. 
14,  and  Mycro-Tek  said  it  would 
begin  marketing  the  Nortext  system 
under  its  own  name  in  February. 


"This  agreement  gives  Norsk  Data 
a  tremendous  opportunity  to  prove 
the  superior  quality  and  integration  of 
our  systems  and  to  compete  for  and 
win  market  share  in  the  home  country 
of  companies  we  have  successfully 
competed  against  in  Europe,”  said 
Rolf  Skar,  Norsk  Data  president. 

Plans  were  reported  to  interface 
Mycro-Tek’s  personal  computer- 
based  systems  for  small  newspapers 
with  Norsk  Data’s  minicomputer- 
based  systems  for  large  papers.  Such 
a  plan  would  give  Mycro-Tek's  cur¬ 
rent  customers  a  way  to  expand  their 
systems  without  changing  vendors. 

“The  technology  available  to 
Mycro-Tek  through  this  agreement 
will  allow  us  to  provide  a  better  migra¬ 
tion  path  for  our  existing  customers  as 
well  as  addressing  new  market  seg¬ 
ments,”  said  Jake  Sorg,  Mycro-Tek 
president. 

Mycro-Tek  systems,  like  the  one 
E&P  used  to  process  this  story, 
are  known  as  reliable  and  cost-effi¬ 
cient  for  small  publishers.  Since 
forming  in  1974,  the  company  has 
developed  650  U.S.  and  250  foreign 
customers,  mainly  newspapers,  aver¬ 
aging  1 1  terminals,  the  company  said. 
It  reported  sales  up  by  24%  last  year 
to  somewhere  below  $20  million. 


enough  to  reach  record  sales  and  pro¬ 
fits. 

Norsk  Data  has  been  active  with  its 
Comtec  system  in  Europe  and  has 
more  than  300  customers  in  publish¬ 
ing,  including  newspaper  systems  of 
more  than  100  terminals.  About  $20 
million  of  its  $350  million  annual  sales 
is  newspapers  and  publishing. 

“We  are  looking  at  the  top  600 
papers  in  the  United  States  and  larger 
commercial  print  shops,”  said 
Mycro-Tek’s  Bailey.  “Anybody  with 
32  terminals  and  up  is  a  viable  candi¬ 
date.” 

Bailey  said  his  company’s  existing 
customers  —  including  over  50  news¬ 
paper  groups  —  some  of  whom  have 


outgrown  their  systems,  would  pro¬ 
vide  “inroads”  for  the  Nortext  sys¬ 
tem. 

Mycro-Tek  holds  high  hopes  for  the 
arrangement  and  has  formed  ambi¬ 
tious  plans. 

In  a  memo  to  Micro-Tek  employ¬ 
ees,  Sorg  said  the  company  expects 
sales  to  increase  by  $50  million  during 
the  initial  three-year  period  of  the 
contract,  $30  million  of  it  destined  for 
Norsk  Data. 

To  support  such  growth,  amount¬ 
ing  to  50%  a  year,  Mycro-Tek  has 
received  a  $3. 5-million  recapitaliza¬ 
tion,  financed  through  equity  and 
debt,  from  Investment  Management 
Group  of  Kansas,  which  manages 
Kansas'  public  employee  retirement 
fund,  company  executives  said. 

The  deal  also  gave  Norsk  Data 
what  was  described  as  “a  small  per¬ 
centage”  of  Mycro-Tek,  which  is 
owned  mostly  by  management,  with  a 
minority  held  by  venture  capitalists. 

In  the  first  half  of  1987,  Micro-Tek 
said  the  agreement  will  create  15  to  20 
new  jobs  in  sales,  marketing,  training 
and  service,  and  three  Norsk  Data 
employees  will  join  Mycro-Tek’s 
operations  for  a  year. 

A  restructuring  that  will  accom¬ 
pany  the  agreement  will  divide 


“We  are  looking  at  the  top  600  papers  in  the  United 
States  and  larger  commercial  print  shops,”  said 
Mycro-Tek’s  Bailey.  “Anybody  with  32  terminals  and 
up  is  a  viable  candidate.” 
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Mycro-Tek  into  two  groups:  Newspa¬ 
per  Sales,  Nortext-Division  and  Com¬ 
mercial  &  Corporate  Systems. 

Sorg  said  Mycro-Tek  in  January 
will  receive  four  Norsk  Data  systems, 
one  a  large  system  for  internal  sup¬ 
port  and  in-house  training  and  three 
for  demonstrations,  research  and 
development. 

The  agreement  will  place  Mycro- 
Tek  representatives  on  Norsk  Data's 
marketing  and  product  planning  com¬ 
mittee  “for  future  product  integra¬ 


tion,”  Sorg  said.  “We  expect  to  have 
a  very  close  affiliation  with  their  out¬ 
standing  R&D  organizations.  .  .  ." 

Initially,  an  interface  will  allow 
Mycro-Tek’s  current  proprietary  ter¬ 
minals  to  operate  on  Norsk  Data  con¬ 
trollers  using  a  mix  of  software, 
Bailey  said. 

Sorg  said  his  company  would  con¬ 
tinue  its  Mycro-Comp  550  and  1100 
Plus  systems  and  would  announce 
new  devices  in  January. 

Norsk  Data,  mainly  a  computer 


company,  handles  sales  and  support 
through  subsidiaries  in  13  countries 
and  through  90  offices.  Its  computers 
are  used  for  data  processing  in  busi¬ 
ness  and  scientific  applications  as 
well  as  by  ND  Comtec  for  publishing 
systems.  Nortext  minicomputers  can 
run  editorial,  classified  and  business 
and  advertising  functions,  Bailey 
said. 

No  installations  have  been  sched¬ 
uled,  Bailey  said,  but  a  goal  is  to  sell 
10  systems  the  first  year. 


TECHNICAL  BRIEFS 


PEC  seals 
flexo  deal 

Publishers  Equipment  Corp.  of 
Dallas,  Texas,  said  it  has  closed  a  deal 
making  it  exclusive  North  American 
agent  for  flexographic  newspaper 
presses  made  by  the  West  German 
partnership  of  Windmoeller  &  Hoels- 
cher  and  Koenig  &  Bauer.  The 
arrangement  took  effect  Dec.  6. 

As  part  of  the  deal,  W&H  and  K&B 
have  acquired  $2  million  of  PEC  sub¬ 
ordinated  notes  convertible  to  com¬ 
mon  shares  at  S7.50  each. 

ITU  merges, 
details  are 
still  uncertain 

Calls  to  the  former  International 
Typographical  Union  headquarters  in 
Colorado  Springs,  Colo.,  are  now 
answered,  “Printing,  Publishing  and 
Media  Workers  Sector." 

Since  the  ITU  officially  merged 
Jan.  1  with  the  Communication  Work¬ 
ers  of  America,  the  nation's  oldest 
union  —  and  once  among  its  most 
powerful  —  it  has  ceased  to  exist,  a 
victim  for  the  most  part  of  technol¬ 
ogy.  Virtually  all  60  ITU  employees 
were  laid  off  and  about  52  were 
rehired  temporarily  by  the  CWA,  a 
spokesman  said. 

A  number  of  issues  regarding  the 
merger  remain  unresolved,  including 
the  transfer  of  assets,  property  and 
employees  to  the  Washington,  D.C., 
headquarters  of  the  CWA.  No  CWA 
budget  has  been  worked  out  for  man¬ 
agement  of  the  new  sector  and  no 
decision  has  been  made  on  terms  for 
allowing  CWA  retirees  into  the  Union 
Printers  Home. 

Chartered  in  1852,  the  ITU  mem¬ 
bership  peaked  in  the  I96()s  at  about 
100,000.  It  currently  represents 
40,000  active  workers  and  38,000 
retirees. 

“There  are  a  lot  of  details  to  work 


out  yet,”  said  a  union  officer  who 
declined  to  be  named. 

“We're  just  going  through  the  pains 
of  transition,  trying  to  put  everything 
together,”  he  said. 

Robert  McMichen,  former  ITU 
president,  following  the  merger, 
became  president  of  the  sector  and  a 
vice  president  of  the  CWA. 

Blade-Tribune 
expands  plant 

South  Coast  Newspapers,  includ¬ 
ing  its  flagship  Oceanside  (Calif.) 
Blade-Tribune,  has  announced  plans 
for  a  14,310-square-foot  expansion 
and  a  new  press. 

The  addition  includes  a  newsprint 
storage  area,  mailroom  and  loading 
dock.  A  Goss  Headliner  Offset  press 
is  scheduled  for  installation  in  the 
existing  building. 

San  Diego  architect  Eugene  Roach 
said  the  plans  were  approved  by  a 


commission  that  required  the  building 
to  meet  aesthetic  and  environmental 
standards. 

Tom  Missett,  Sun  Coast  publisher, 
said  growing  circulation  and  adver¬ 
tising  necessitated  the  expansion. 


S.F.  agency  gets 
ADMARC  software 

Neasi-Weber  International  has 
signed  an  agreement  licensing  its 
ADMARC  software  to  the  San  Fran¬ 
cisco  Newspaper  Agency. 

The  SF  Newspaper  Agency  repre¬ 
sents  the  advertising  business  opera¬ 
tions  for  both  the  San  Francisco 
Chronicle  and  the  San  Francisco 
Examiner. 

NWl  will  be  installing  the 
ADMARC  software  at  the  agency  in 
an  IBM  mainframe  (VSAM)  environ¬ 
ment. 


FROM  ACX>RA,  Ghana,  August, 

1986  .  .  . 

“.  .  .  and  many  others  who  left  in  tfje 
dark  days  of  1983  are  coming  hack  to 
Ghana,  lured  by  one  of  the  most  surpris¬ 
ing  flip-flops  on  the  continent:  The  left- 
wing  military  regime  has  embraced  tl3e 
economic  remedies  of  Western  capitalism. 

“So  far,  it  seems  to  he  working  .  .  . 

“Coc(Hi  pnHluction  is  up,  the  markets  of 
Accra  are  overflowing  with  everything 
from  luggage  to  mascara  and  tlw  proud 
people  of  Ghana  are  talking  with  hope 
again  about  the  future.  ” 

— ^Scott  Kraft  of  The  Ijos  Angeles  Times 

Outstanding  in  the 

LOS  ANGELES  TIMES-WASHiNGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW  Washington,  DC  2()()”l 
(202)  3.54-6 1’’.^ 
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It’s  all  here  at  your  fingertips... 
crucial  marketing  data...  in  the 
Editor  &  Pubiisher  1987  Market  Guide... 
the  most  efficient,  singie-voiume 
marketing  tooi  avaiiabie. 


You'll  find  the  latest  facts  and  figures 
for  over  1600  U.S.  and  Canadian 
newspaper  cities  —  data  on  industries, 
banking,  retailing,  utilities,  climate, 
transportation,  daily  newspapers  and 
circulation,  and  more! 

You'll  find  exclusive  1987  market 
rankings  of  leading  U.S.  cities, 
counties  and  Metropolitan  Statistical 
Areas  .  .  .  plus  exclusive  E&P 
standardized  14-item  surveys  for  every 
U.S.  and  Canadian  daily  newspaper 
market .  .  .  E&P's  1987  estimates  of 
total  retail  sales,  and  sales  in  various 
categories  such  as  food,  apparel, 
general  merchandise  .... 

And  more! 

Plus  a  brand  new  feature: 

Easy  Access  Section  Tabs  that  save 

you  valuable  time  by  making  vital 

information  even  easier  to  locate. 

Who  wiQ  find  the  Market  Guide 
invaluable?  Potentially  any  creative 
marketing  person  who  wants  to  make 
smart  marketing  decisions  and  sound 
advertising  plans.  Our  research  shows 
that  the  primary  uses  of  the  Editor  & 
Publisher  Market  Guide  are: 

I  to  make  market  comparisons; 

2.  to  check  the  growth  of  markets;  and 

3.  to  plan  business  locations. 


Whether  you're  advising  clients, 
buying  or  selling  equipment,  supplies 
or  services,  planning  merchandising 
locations  —  whatever  your  marketing 
aims  .  .  .  the  Editor  &  Publisher 
Market  Guide  is  your  single  most 
efficient  facts-and-forecasts  tool. 

Order  your  copy  today! 

I - 

I  Please  send  the  1987  EDITOR  &  PUBLISHER 
I  MARKET  GUIDE  as  checked: 

I  _ copies  at  $60  each  (One  to  four  copies) 

I  _ copies  at  $55  each  (Five  or  more  copies) 

I  Above  rates  for  U.S.  and  Canada  only. 

All  other  countries  $75  each. 

I  ALL  REMITTANCE  IN  U.S.  EXILLARS 

I  I  enclose  $ _ 

I  Name _ 

I  Title _ 

I  Company _ 

I  Nature  of  Business _ 

Address _ 

I  City - - - 

I  State _ Zip - 

Payment  must  accompany  your  order.  £p  §7 

I  New  York  buyers  add  appropriate  sales  tax. 

I  Mail  to:  Market  Guide  Dept. 

I  Editor  &  Publisher 

I  11  West  19th  Street 

I  New  York,  N.Y.  10011 


A  test  for  the  press 

The  media  are  under  the  public  microscope 
as  they  cover  the  unfolding  Iranian  arms  scandal 


By  John  McCauley 

The  press  will  be  under  the  public 
microscope  during  the  unfolding  Ira¬ 
nian  arms  sales  scandal  simply 
because  of  the  legacy  left  by  the 
Watergate  era. 

And,  at  the  same  time,  even  as  the 
news  continues  to  break,  editors  and 
broadcasters  hotly  debate  what  con¬ 
stitutes  responsible  reporting  of  this 
story. 

Those  were  the  major  concerns  of 
several  media  notables  who  appeared 
at  a  recent  two-day  conference  mark¬ 
ing  the  inauguration  of  the  Center  for 
Contemporary  Media  at  DePauw 
University. 

“We're  being  tested  here,  as  well 
as  the  Reagan  administration,”  said 
Robert  Giles,  executive  editor  of  the 
Detroit  News,  one  of  the  participants 
in  a  panel  discussion  which  dealt  with 
media's  role  in  the  investigation  of  the 
Iranian  arms  sales  and  aid  to  the  Con¬ 
tras  in  Nicaragua. 


“We’re  being  tested 
here,  as  well  as  the 
Reagan  administration,” 
said  Robert  Giles, 
executive  editor  of  the 
Detroit  News  . . . 


Also  on  the  panel  were  Hugh  Sidey, 
contributing  editor  of  Time  magazine 
who  writes  about  the  presidency; 
Michael  Gartner,  editor  of  the  Louis¬ 
ville  Courier-Journal  and  Louisville 
Times',  Wendy  Kaufman,  correspon¬ 
dent  for  National  Public  Radio;  Tre¬ 
vor  Brown,  dean  of  the  Indiana  Uni¬ 
versity  School  of  Journalism;  and 
Drake  Mabry,  director  for  the  Center 
for  Contemporary  Media,  who  served 
as  panel  moderator. 

"Following  Watergate,  the  press 
began  to  take  on  a  feeling  that  it  was 
very  powerful,"  Giles  noted.  "There 
was  a  feeling  among  some  journalists 
that  they  indeed  had  the  power  to 


(McGauIey  is  director  of  news  services 
for  DePauw  University.) 


change  things,  to  bring  down  people 
in  public  office.  This  led  to  a  period 
that  we've  all  struggled  with  as  jour¬ 
nalists  when  we  had  to  conclude  there 
was  a  credibility  gap.  There  was  a 
sense  that  we  were  arrogant,  that  we 
were  too  full  of  ourselves.” 

Kaufman,  frequent  host  of  “All 
Things  Considered”  on  National 
Public  Radio,  urged  all  to  read  and 
listen  to  a  wide  range  of  sources  when 
following  a  story  of  this  magnitude, 
and  not  rely  on  only  networks  or 
national  newspapers. 

"We  have  a  tendency  to  follow  the 
pack.  We  have  a  tendency  to  write  the 
same  headlines.  We  have  a  tendency, 
especially  in  the  network  news,  to  be 
what  we  affectionately,  or  disaffec- 
tionately,  call  ‘quick  and  dirty'  — and 
if  it's  wrong  —  well  ...”  Kaufman 
said. 

"There  is  a  lot  of  pressure  on  a  lot 
of  reporters  in  very  competitive  jobs 
to  be  first  and,  unfortunately,  some¬ 
times  being  right  or  being  completely 
right  falls  by  the  wayside.” 

Kaufman  charged  that  reports 
often  are  not  in  a  proper  context,  offer 
little  perspective  or  are  isolated 
details  which  are  sometimes  "really 
silly  stuff  that  takes  on  importance 
way  out  of  perspective.” 

Gartner,  who  is  also  president  of 
the  American  Society  of  Newspaper 
Editors,  countered  by  saying  journal¬ 
ists,  especially  those  covering  the 
unfolding  scandal,  are  responsible 
people  doing  the  vital  job  of  informing 
readers  and  viewers  to  everything 
there  is  to  know  about  the  con¬ 
troversy.  "...  There  is  the  presi¬ 
dent  saying  there  is  ‘bitter  bile  in  my 
throat.'  He's  back  here  blaming  it  all 
on  the  press  and  that's  just  not  the 
case  ....  They  (the  reporters  cov¬ 
ering  the  case)  are  not  out  to  enter¬ 
tain,  they  are  not  out  to  harass,  they 
are  not  out  to  grandstand.  They're  out 
to  tell  the  American  people  what  is 
going  on  in  this  democracy.” 

Sidey,  whose  interview  with  Rea¬ 
gan  about  the  arms  sales  was  a  major 
news  coup  for  Time,  said  "there  is 
much  like  Watergate  in  these  last  few 
days”  and  called  the  investigation 
and  massive  coverage  that  follow  it  an 
“untidy,  wasteful,  inefficient  but,  I 


believe,  absolutely  essential”  pro¬ 
cess. 

“We  cleanse  ourselves  in  these 
convulsions,  ”  Sidey  declared. 

Brown  of  the  lU  School  of  Journal¬ 
ism  offered  another  perspective  of 
press  behavior  during  the  continuing 
coverage  of  the  scandal. 

“One  way  (to  look  at  this)  is  to  see 
it  as  the  release  of  a  certain  amount  of 
pent-up  frustration  because  the  press 
for  several  years  has  been  trying  to 
bring  to  the  public's  attention  certain 
of  the  flaws  in  the  man  who  occupies 
that  office,  and  yet,  as  I  see  it,  many 
of  them  have  felt  that  the  public  hasn't 
listened  —  and  it  has  taken  a  crisis  for 
the  public  to  pay  attention.” 

However,  Sidey  was  more  blunt  in 
criticisms  of  the  press  itself. 

“I  have  watched  us  destroy  people; 
Ed  Muskie,  18  seconds  on  the  night 
news  weeping,  and  he  was 
out  .  .  .  George  Romney  saying  he 
was  brainwashed  —  finished.  There 
is  too  much  soap  opera.  If  you  watch 
the  press  conferences  in  Washington 
you’ve  seen  it  —  accredited  White 


“The  name  of  the 
game  is  not  information, 
it  is  to  harass  the 
president.” 


House  corespondents  who  go  in  for 
the  joust.  The  name  of  the  game  is  not 
information,  it  is  to  harass  the  presi¬ 
dent.  The  name  of  the  game  for  Rea¬ 
gan  is  to  appear  serene,  avoid 
answering,  and  escape  with  his  life.” 

On  the  other  hand,  Sidey  con¬ 
tended  the  press  is  beginning  to  learn 
and  understand  “the  power  of  this 
thing  we  have  created”  and  make 
adjustments,  educating  and  informing 
readers  and  listeners  as  never  before. 
“I  am  absolutely  convinced  that  we 
will  be  better  for  having  delved  as 
deeply  as  we  can,”  he  asserted.  Sidey 
then  attempted  to  place  the  current 
scandal  in  the  light  of  what  occurred 
during  Nixon's  administration. 

"Watergate  taught  us  something. 

(Continued  on  pane  48) 
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New  York  Times  bureau  chief  ordered  out  of  South  Africa 


The  South  African  government 
ordered  the  Johannesburg  bureau 
chief  of  the  New  York  Times  to  leave 
the  country  on  Jan.  10  and  refused  to 
grant  a  visa  to  his  replacement. 

The  government  also  refused  to 
reconsider  its  order  to  expel  Alan 
Cowell,  who  has  been  bureau  chief 
since  Oct.  1983.  Serge  Schmemann,  a 
former  Moscow  bureau  chief  for  the 
Times,  was  scheduled  to  replace 
Cowell  in  a  routine  personnel  rota¬ 
tion. 

The  order,  which  was  made  with¬ 
out  any  formal  explanation  by  the 
government,  “effectively  suspends 
the  Times’  firsthand  coverage  of 
South  Africa,”  the  newspaper  re¬ 
ported. 

Executive  editor  Max  Frankel 
called  the  government's  action  “dis¬ 
appointing”  and  said,  “We  will  do 
what  we  can  to  reopen  our  Johannes¬ 
burg  bureau  at  the  earliest  possible 
date.” 

Sources  within  the  government  told 
the  Times  that  Cowell  was  ordered 
out  of  the  country  in  reprisal  for  what 
South  African  authorities  “saw  as  a 


hostile  attitude  by  the  newspaper 
toward  the  Goverment."  The  news¬ 
paper  said  that  the  government  was 
concerned  in  general  about  adverse 
publicity  in  the  United  States  over  its 
racial  policies. 

The  expulsion  order  “represents 
the  harshest  South  African  govern¬ 
ment  action  against  any  daily  newspa¬ 
per  in  many  years,”  the  Times  stated. 

Cowell's  work  permit  had  expired 
last  June  19.  but  he  was  allowed  to 
work  in  South  Africa  while  his  appli¬ 
cation  for  a  renewal  was  under 
review.  On  Dec.  23.  the  authorities 
told  Cowell  his  renewal  application 
had  been  rejected,  and  further 
appeals  by  the  Times  were  unavail¬ 
ing. 

South  African  authorities  also  have 
not  responded  to  appeals  by  U.S. 
Embassy  officials  that  the  expulsion 
order  be  reconsidered,  the  Times 
said. 

Cowell's  expulsion  is  the  latest  in  a 
series  of  such  actions  taken  by  the 
South  African  goverment  against 
U.S.  newspapers. 

Last  June,  Richard  Manning. 


Newsweek'^  Johannesburg  bureau 
chief  was  expelled  and  the  bureau 
remained  unstaffed  until  a  replace¬ 
ment  arrived  in  December. 

Last  month.  Michael  Parks,  Johan¬ 
nesburg  bureau  chief  for  the  Los 
Anf>eles  Times,  was  ordered  out  on 
Dec.  31.  The  deadline  was  extended 
to  Jan.  31  pending  a  meeting  between 
South  African  authorities  with  the 
newspaper's  editors. 

The  South  African  police  has  also 
issued  new  orders  tightening  its  curbs 
on  the  country's  newspapers'  ability 
to  report  about  protest  against  apart¬ 
heid. 

The  order  prohibits  the  publishing 
of  reports  or  advertisements  which 
the  government  believes  improve  the 
image  or  defend  the  policies  of 
banned  organizations. 

The  order  came  after  several  news¬ 
papers  published  full-page  ads  by 
antiapartheid  groups  calling  on  the 
government  to  lift  its  ban  on  the  Afri¬ 
can  National  Congress,  the  main 
guerrilla  group  fighting  against  white 
domination. 


In  Comics 


THE  GRIZZWELLS  ™  by  Bill  Schorr,  NEA’s  newest  comic 
strip,  is  about  an  ordinary  American  family  -  of  bears.  The 
Grizzwells  are  as  warm  as  the  Waltons,  as  clever  as  the 
Cleavers  and  as  hip  as  the  Huxtables. 


€  1M7  by  NEA.  Me. 
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Bright  new  comics  are  part  of  the  NEA  Advantage. 

For  more  information  about  the  NEA  ADVANTAGE  call 
Brad  Bushell  at  1-800-221-4816  (in  New  York,  212-692-3700). 
United  Media  Canada,  416-821-0661 
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She  meshes  teaching  with  newspapers 

‘The  Mini  Page’  creator/editor  Betty  Debnam  of  Universai  Press 
Syndicate  taiks  about  her  weekiy  suppiement  aimed  at  kids 


By  Tricia  Drevets 

Although  she  officially  left  the 
teaching  profession  17  years  ago, 
Betty  Debnam  is  still  very  much  a 
teacher.  She  simply  exchanged  the 
confines  of  an  elementary  school 
classroom  for  the  pages  of  a  newspa¬ 
per.  And,  in  doing  so,  she  meshed  her 
lifelong  love  of  learning  with  her  fam¬ 
ily’s  background  in  the  newspaper 
business. 

Debnam  is  the  creator  and  editor  of 
“The  Mini  Page,"  a  weekly  tabloid 
children’s  supplement  distributed  to 
over  450  papers  by  Universal  Press 
Syndicate.  Debnam  developed  the 
feature  when,  after  teaching  the  pri¬ 
mary  grades  for  1 1  years,  she  was 
ready  for  a  career  change.  The  lack  of 
reference  materials  suitable  for  young 
readers  had  always  nagged  her  as  a 
teacher,  and,  in  1969,  she  was  ready 
to  launch  her  answer  to  the  problem. 

The  first  “Mini  Page"  was  pub¬ 
lished  that  year  in  the  Raleigh  (N.C.) 
News  and  Observer.  “1  can’t  say 
enough  about  the  News  and 
Observer,”  Debnam  stated.  “Dave 
Jones,  who  is  now  the  general  man¬ 
ager  but  who  was  the  advertising 
manager  then,  was  really  behind  ‘The 
Mini  Page’  from  the  beginning.  He 
had  five  kids,  and  he  thought  it  was  a 
great  idea.  And  1  was  just  as  thrilled 
with  it  being  in  that  first  paper  as  1  am 
now  with  450." 

In  the  early  days  of  “The  Mini 
Page,”  it  was  a  real  one-woman 
show.  “I  was  writing  the  copy,  draw¬ 
ing  the  cartoons  and  puzzles,  and 
selling  the  ads,"  recalled  Debnam. 
After  less  than  a  year,  the  Charlotte 
Observer  picked  up  “The  Mini 
Page,"  and  Debnam  drove  back  and 
forth  between  the  two  North  Carolina 
cities  writing  local  copy  for  each 
week’s  feature. 

Soon  other  newspapers  expressed 
interest  in  “The  Mini  Page,"  and, 
within  four  years,  national  advertis¬ 
ing  representatives  had  sold  the  fea¬ 
ture  to  250  papers.  In  1977,  “The  Mini 
Page”  —  which  by  then  had  dropped 


Tricia  Drevets  is  a  Chicago-based 
freelancer  who  periodically  writes  for 
E&P. 


Betty  Debnam 


its  advertising  and  was  being  mar¬ 
keted  as  a  straight  feature  —  came  to 
Universal. 

Debnam  —  a  Raleigh  native  who 
now  lives  in  the  Washington,  D.C., 
area  —  grew  up  in  the  newspaper 
business.  Her  father,  grandfather, 
and  grandmother  were  publishers  and 
editors  in  North  Carolina.  A  graduate 
of  the  University  of  North  Carolina 
who  holds  a  master’s  degree  in  educa¬ 
tion  from  Duke  University,  Debnam 
worked  in  advertising  and  public  rela¬ 
tions  before  beginning  her  teaching 
career. 

“I’d  always  liked  the  newspaper 
business,”  she  said.  “‘The  Mini 
Page’  is  an  outgrowth  of  my  love  for 
that  business  and  of  my  teaching 
experience." 

Each  week,  “The  Mini  Page"  fea¬ 
tures  a  different  theme  that  is  carried 
out  on  the  front  and  back  pages  of  the 
four-page  tabloid.  This  design  allows 
teachers  to  use  the  cover  as  a  bulletin 
board  poster  if  they  wish,  Debnam 
pointed  out. 

Themes  may  range  from  desert 
wildlife  to  dinosaurs,  from  drug  abuse 
and  crime  prevention  to  the  origin  of 
Valentine’s  Day. 

Debnam  conducts  an  annual  survey 
of  readers  and  teachers  to  get  ideas 
for  subject  matter.  She  also  keeps  up 


with  the  news  and  tries  to  keep  a  pulse 
on  what  interests  kids.  At  the  time  of  a 
recent  interview,  Debnam  was 
immersed  in  the  subjects  of  dinosaurs 
and  the  artist  Matisse  —  the  themes 
for  two  upcoming  issues.  Dot-to-dots 
and  other  puzzles  are  on  the  inside 
pages  of  “The  Mini  Page"  as  are  pro¬ 
files  of  U.S.  states,  recipes,  jokes, 
sports  news,  and  fun  facts. 

Although  the  soft-spoken  Debnam 
hesitates  at  calling  herself  an  artist, 
she  is  involved  with  all  the  art  work 
for  “The  Mini  Page.”  Until  recently, 
she  drew  everything  herself;  now  one 
of  her  assistants  draws  the  feature’s 
many  cartoon  characters  in 
Debnam’s  style. 

“My  drawing  style  has  a  simplicity 
to  it  that  kids  really  like,”  Debnam 
said.  “It’s  simple  enough  that  they 
could  do  it.”  Familiar  characters  to 
“Mini  Page"  devotees  include  Alpha 
Betty,  Rookie  Cookie,  Mighty 
Funny,  Gus  Goodsport,  and  Basset 
Brown  the  News  Hound. 

The  format  of  each  week’s  “Mini 
Page”  allows  for  flexibility  on  the  part 
of  subscribers.  The  feature  is  avail¬ 
able  in  a  condensed  one-page  format, 
and  the  modular  style  of  the  inside 
pages  allows  editors  to  drop  in  items 
of  local  interest  if  they  wish. 

Debnam  has  received  numerous 
educational  and  newspaper  awards 
over  the  years,  including  ten  distin¬ 
guished  achievement  awards  from  the 
Educational  Press  Association  of 
America,  a  citation  from  the  Ameri¬ 
can  Library  Association,  a  Freedom 
Foundation  honor  certificate,  and  a 
certificate  of  merit  from  the  Interna¬ 
tional  Reading  Association.  “The 
Mini  Page”  is  also  an  active  partici- 


Debnam  interviewing  Nancy  Reagan 
at  the  White  House. 
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The  first  'Mini  Page'  installment  on  the 
Constitution. 


pant  in  Newspapers  in  Education  pro¬ 
grams. 

One  of  Debnam’s  favorite  “Mini 
Page"  articles  was  based  on  a  per¬ 
sonal  interview  with  Nancy  Reagan. 
“Interviewing  Nancy  Reagan  was  a 
real  thrill,  but  without  sounding  like 
too  much  of  a  goody  two-shoes,  1 
really  enjoy  whatever  topic  I  am 


working  on,”  she  declared. 

“I  get  immersed  in  whatever  I  am 
researching.  For  example,  I  recently 
was  researching  polar  bears.  I  learned 
so  much  about  them  that  I  could  go  on 
a  polar  bear  lecture  circuit  ...  if 
there  was  such  a  thing,”  she  added 
with  a  laugh. 

Debnam  emphasized  that  “The 
Mini  Page”  places  very  strong 
emphasis  on  research.  “We  have 
excellent  sources  throughout  the 
country,”  she  said.  “And  we  usually 
have  one  or  more  of  our  sources  go 
over  the  copy  to  make  sure  our  facts 
are  correct.” 

Writing  for  elementary  school  read¬ 
ers  is  challenging  work,  Debnam 
admitted.  “I  have  to  write  and  rewrite 
and  write  again,”  she  explained.  “I 
try  to  make  it  as  interesting  and  as 
simple  as  I  can.  We  have  limited 
space,  but  you  want  to  make  sure  that 
in  your  brevity  you  are  still  correct.” 

A  major  project  Debnam  is  cur¬ 
rently  working  on  is  a  monthly  series 
on  the  U.S.  Constitution  in  honor  of 
its  bicentennial  this  September. 

Former  Chief  Justice  Warren  Bur¬ 
ger,  head  of  the  Commission  on  the 
Bicentennial  of  the  U.S.  Constitu¬ 
tion,  wrote  to  Debnam  requesting  her 


Universal  execs  purchase  papers 


participation  in  teaching  children 
about  the  Constitution. 

Debnam  met  with  Burger  and  his 
staff,  and  the  result  is  the  first  “Mini 
Page”  series  —  a  21 -month  rundown 
on  the  history  and  workings  of  the 
Constitution,  all  extensively 
researched  and  written  for  young  chil¬ 
dren. 

“It  sounds  trite,  but  teachers  can't 
teach  about  a  subject  unless  they 
know  about  it  themselves,”  said 
Debnam.  “We're  hoping  to  reach  the 
first-grade  teachers  with  our  series. 
They  don't  have  time  to  do  this  kind 
of  research. 

“I  look  upon  ‘The  Mini  Page'  as  a 
mini-unit  for  kids,  but  really  it's  for 
teachers  too.” 

Although  the  idea  of  the  series  itself 
(which  began  last  March)  and  its  edu¬ 
cational  benefits  appealed  to  her  from 
the  beginning,  Debnam  admitted  she 
is  particularly  proud  of  the  recogni¬ 
tion  Burger  gave  “The  Mini  Page”  by 
requesting  its  participation  in  the 
bicentennial  activities. 

“The  chief  justice  was  familiar  with 
‘The  Mini  Page’  and  was  very  suppor¬ 
tive  of  our  work,”  said  Debnam.  “It 
was  one  of  the  nicest  honors  I've  ever 
received,  and  it  means  a  great  deal  to 
me  both  personally  and  profession¬ 
ally.” 


Universal  Press  Syndicate  president 
John  P.  McMeel  and  vice  president 
Kathleen  W.  Andrews  have  pur¬ 
chased  Press-Courier  Publishing,  a 
California  newspaper  group  that 
includes  the  daily  Vista  Press  and 
weekly  San  Marcos  Courier  and 
Mobile  Homes  Courier. 

The  newspapers  —  which,  accord¬ 
ing  to  McMeel,  will  be  independent  of 
Universal  and  managed  separately  — 
have  a  combined  circulation  of  about 
60,000.  Gerald  Rusca.  formerly  with 
Tribune-owned  papers  such  as  the 


LosAufteles  Daily  News,  will  become 
PCP  publisher. 

McMeel  and  Andrews  announced 
in  October  that  they  were  forming  an 
association  with  Kansas  City  invest¬ 
ment  banker  Robert  J.  De  Vries  for 
the  purpose  of  jointly  acquiring  daily 
and  weekly  papers,  television  and 
radio  stations,  and  other  media  prop¬ 
erties  (see  E&P,  November  1).  The 
PCP  deal,  negotiated  by  De  Vries, 
was  the  association's  first  buy. 

More  purchases  are  planned  in 
1987,  said  McMeel. 


New  strip  does  unusually  well  in  poll 


“Calvin  and  Hobbes”  displayed 
“phenomenal  popularity”  for  a  rela¬ 
tively  new  strip  in  a  comics  survey 
recently  conducted  by  the  Chicago 
Tribune. 

Over  22,000  people  responded  to 
the  survey,  with  the  Tribune  ran¬ 
domly  pulling  out  2,000  ballots  to 
come  up  with  its  rankings. 

Bill  Watterson's  strip,  which  was 
introduced  by  Universal  Press  Syndi¬ 
cate  in  late  1985  and  picked  up  by  the 
Tribune  in  March  1986,  came  in 
seventh  among  38  comics  in  the 


survey's  main  “percent  reading  reg¬ 
ularly”  category. 

The  top  five  finishers  were  “Pea¬ 
nuts”  by  Charles  M.  Schulz  of  United 
Feature  Syndicate,  “For  Better  or  For 
Worse”  by  Lynn  Johnston  of  Univer¬ 
sal,  “Hagar  the  Horrible”  by  Dik 
Browne  of  King  Features  Syndicate, 
“Beetle  Bailey”  by  Mort  Walker  of 
King,  and  “Blondie”  by  Dean  Young 
and  Stan  Drake  of  King. 

“Calvin  and  Hobbes”  (see  E&P. 
February  8,  1986)  did  ev^n  better  in 

(Continued  on  page  46) 
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Our  Valentine  Mini  is  just  one  of  23 
special  feature  packages  for  1987.  It's 
filled  with  13  features  and  art  you 
can  use  as  an  advertising  supple¬ 
ment  or  weekly  editorial  filler.  If 
you've  got  your  heart  set  on  more 
readers,  order  it  now  on  AP  or  UPl 
high-speed  wire  or  camera-ready 
through  the  mail. 

Call  toll-free  800-445-4555  for  the 
table  of  contents.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 
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{Continued  from  page  45) 

two  other  categories  —  finishing  first 
in  both  the  “favorites”  and  “loyalty” 
sections. 


“For  Better  or  For  Worse,”  “The 
Far  Side”  by  Gary  Larson  of  Univer¬ 
sal,  “Cathy”  by  Cathy  Guisewite  of 
Universal,  and  “Peanuts.”  The  “loy¬ 
alty”  runners-up  were  “Doones- 


The  “favorites”  runners-up  were  I  bury”  by  Garry  Trudeau  of  Univer¬ 


sal,  “The  Far  Side,”  “For  Better  or 
For  Worse,”  and  “Cathy.” 

Speaking  of  “The  Far  Side,”  Lar¬ 
son  had  four  top-ten  books  last  week 
in  the  New  York  Times  “Advice, 
How-to  and  Miscellaneous”  list. 


Richard  S.  Newcombe  leaves  top  exec  post  at  NAS 

John  Killian  named  g.m.  of  the  soon-to~be-sold  syndicate 


By  David  Astor 

Richard  S.  Newcombe  left  his  post 
as  president  and  chief  executive  offi¬ 
cer  of  News  America  Syndicate  on 
January  9. 

NAS  national  sales  director  John 
Killian  has  been  appointed  general 
manager  in  Newcombe's  place. 

Newcombe's  departure  is  con¬ 
nected  with  the  announcement  last 
month  that  Hearst  Corporation  will 
be  purchasing  NAS  from  Rupert  Mur¬ 
doch,  renaming  the  operation  North 
America  Syndicate,  and  making  it  one 
of  the  King  Features  Syndicate  “group 
of  companies”  (see  E&P,  January  3). 
Hearst  offered  Newcombe  the  pres¬ 
idency  of  North  America  Syndicate, 
but  he  declined. 

“1  rejected  King  because  of  philo¬ 
sophical  differences  regarding  the 
talent,”  said  Newcombe,  who 
declined  to  be  more  specific  at  this 
time.  He  has  publicly  stated  in  the 
past,  however,  that  creators  should 
have  the  right  to  own  their  own  fea¬ 
tures  and  leave  a  syndicate  on  short 
notice  if  they  so  desire.  King  and 
other  major  syndicates  have  histori¬ 
cally  felt  otherwise. 

Martin  Singerman,  president  and 
chief  executive  officer  of  News 
America  Publishing  (the  parent  of 
NAS),  said  Newcombe  also  rejected  a 
“substantial”  offer  from  NAP.  While 
it  is  not  known  exactly  why  New- 
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combe  turned  NAP  down,  he  appar¬ 
ently  did  not  want  to  leave  the  syndi¬ 
cation  business.  NAP,  of  course,  will 
no  longer  own  NAS  when  the  Hearst 
purchase  gets  federal  government 
approval,  as  is  expected. 

Newcombe  declined  to  discuss 
future  job  possibilities  at  this  point, 
but  he  reportedly  felt  he  had  to  leave 
NAS  in  order  to  pursue  them. 

The  36-year-old  Newcombe  was 
vice  president  and  general  manager  of 
the  Los  Angeles  Times  Syndicate  prior 
to  becoming  head  of  NAS  in  Decem¬ 
ber  1984.  The  Georgetown  University 
graduate  is  also  a  veteran  of  United 
Press  International. 

The  35-year-old  Killian,  New- 
combe’s  NAS  replacement,  has  been 
with  the  syndicate  for  over  seven 
years  —  serving  as  Southeast  and 
Midwest  sales  representative  before 
becoming  national  sales  director  in 
April  1985.  Killian  holds  a  B.S.  in 
education  from  Northern  Illinois  Uni¬ 
versity  and  a  master's  in  special  edu¬ 
cation  from  Illinois  State  University, 
and  taught  elementary  special  educa¬ 
tion  for  over  five  years  before  enter¬ 
ing  the  syndicate  business. 

Killian,  who  said  he  has  not 
received  any  King/North  Americajob 
offer  at  this  point,  stated  that  he  was 
both  surprised  and  flattered  when  told 
about  his  new  appointment. 

“I  was  pleased  that  Martin  Singer- 
man  had  the  confidence  in  me  that  1 
could  do  the  job,”  he  stated. 

Killian  said  his  three  goals  as  gen¬ 
eral  manager  would  be  “to  make  sure 
the  transition”  to  Hearst  ownership 
“goes  as  smoothly  as  possible,”  do 
the  best  he  can  on  behalf  of  NAS 
cartoonists  and  columnists,  and 
“help  the  (NAS)  staff  as  much  as 
possible.” 

Hearst  has  not  yet  announced  how 
many  of  the  71  full-time  NAS  staffers 
will  ultimately  work  for  King/North 
America,  but  it  is  not  expected  that 
many  will.  Sources  indicated  that 
King  will  close  down  the  Irvine,  Cali¬ 
fornia,  headquarters  of  NAS  after  a 
transition  period.  King  would  then 
have  North  America  Syndicate  at  its 


New  York  City  headquarters  —  and 
the  two  syndicates  would  undoubt¬ 
edly  share  the  same  sales  force  and 
other  departments. 

Also,  sources  said  eligible  NAS 
staffers  have  been  offered  two  weeks’ 
severance  pay  for  every  year  of  ser¬ 
vice  if  they  stay  with  the  syndicate 
until  King  moves  it  to  New  York. 

In  a  related  matter,  three  people 
made  comments  about  the  impact  of 
the  Hearst  purchase  that  came  too 
late  to  make  it  into  last  week's  E&P 
story  on  reaction  to  the  deal. 

Newcombe  said  King/North 
America  will  still  have  strong  com¬ 
petition.  He  noted  that  several  major 
feature  distributors  are  owned  by 
“deep-pocket”  newspaper  compa¬ 
nies  that  can  put  more  money  into 
their  syndicates  if  they  so  desire. 

Singerman  said  that,  despite  talk 
about  the  King/North  America  deal 
reducing  competition,  there  is  more 
of  a  monopoly  situation  in  one-news¬ 
paper  markets  than  in  the  syndication 
business.  A  monopoly  paper  has  a  lot 
of  “leverage”  with  syndicates,  he 
commented,  because  there  is  no  other 
daily  to  sell  features  to  in  that  market. 

Syndicates  do  have  leverage  when 
it  comes  to  markets  containing  a 
paper  owned  by  their  same  company. 
San  Francisco  Chronicle  feature  and 
Sunday  editor  Rosalie  Muller  Wright 
said  she  is  disturbed  by  the  NAS  sale 
because  it  will  give  Hearst  more  syn¬ 
dicated  features  that  can  be  offered  to 
Hearst-owned  dailies  (like  the  San 
Francisco  Examiner)  before  rival 
non-Hearst  papers  (such  as  the 
Chronicle). 

Wright,  who  is  president  of  the 
American  Association  of  Sunday  and 
Feature  Editors,  also  said  that  the 
increasing  presence  of  “mega-syndi- 
cates”  will  lead  to  more  “pablum” 
when  it  comes  to  features  and  fewer 
“eccentric”  offerings  like  “The  Far 
Side”  by  Gary  Larson. 

“Readers  .  .  .  will  be  cheated,” 
declared  Wright,  who  noted  that  this 
reduction  of  syndicate  “risk-taking” 
might  lead  papers  to  increasingly 
develop  their  own  features. 
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Marvin.  Not  Just 

Fm:  Grownups. 

L 


That's  right.  One  of  the  ' 
most  popular  comic  strips 
with  adult  readers  is  also  a 
big  hit  with  kids  and  teen¬ 
agers.  In  newspaper  surveys 
from  New  York  to  San  Francisco,” 
7<:Jrom  Miami  to  Milwaukee, 
I  young  readers  have 
picked  MARVIN 
‘'as  their  favorite 
cartoon  character. 

Why?  Because  he's 
one  of  them.  Whether 
MARVIN'S  dealing  with 
his  yuppie  parents  or 
his  yappy  dog,  his  grandparents 


doting  or  his  cousin's  goading, 
the  kids  can  relate. 

And  with  nearly  500 
newspapers,  six  trade  ( 
^paperback  collections, 
a  line  of  Hallmark  greeting  ( 
cards,  and  a  primetime 
special  for  CBS,  MARVIN's  ^ 
popularity  with  the  young  and  the 
not-so-young  just  continues  to  grow. 


Not  Fw  Adults  Only 


For  more  information,  call  the  Sales  Department  collect  at: 

NEWS  AMERICA  SYNDICATE  •  1703  Kaiser  Avenue  •  Irvine,  CA  92714  •  714-250-4000 


White  House 

(Continued  from  pofte  29) 


estly,  I  do  make  recommendations.  If 
anybody's  got  any  other  recommen¬ 
dations  they  usually  voice  them.  Nine 
times  out  of  ten,  I  win.  If  there's  a 
dispute.  Regan  decides." 

A  reporter:  “Do  you  happen  to 
know  if  Marlin  has  had  similar  experi¬ 
ences  to  ones  you  had  from  Regan?” 

Speakes:  “  .  .  .  Marlin  will  have 
access,  and  that's  just  the  way  Don 
Regan  runs  the  store  here.  It's  the 
way  to  do  it.  Regan  is  top-notch  as  far 
as  keeping  the  press  spokesman 
informed  and  not  letting  him  get  blind¬ 
sided  and  getting  involved  in  every¬ 
thing.  There  are  no  secrets  with 
Regan." 

Speakes  is  leaving  the  White  House 
to  become  communications  director 
for  the  securities  firm  Merrill  Lynch 
where  Regan  used  to  be  president. 

Fitzwater  worked  for  Kansas 
newspapers  before  entering  govern¬ 
ment  service.  He  was  an  advertising 
executive  with  the  Manhattan  Mer¬ 
cury  and  correspondent  for  the 
Topeka  Capital-Journal  from  1962- 
65.  He  was  editor  of  the  Lindshurp 
News-Record  in  1962  and  also 
worked  for  the  Ahilene  Reflector- 
Chronicle. 

He  was  born  in  Salina,  Kan., 
received  a  bachelor's  degree  in  jour¬ 
nalism  from  Kansas  State  University 
in  1965  and  served  in  the  U.S.  Air 
Force.  He  has  two  teen-age  children 
and  resides  in  Alexandria,  Va.,  just 
outside  Washington. 


Test  press 

(Continued  from  pape  42) 


In  the  old  days,  whether  it  was  Teapot 
Dome  in  Warren  Harding's  time  or 
whether  it  was  Harry  Truman's  'Five 
Percenters,'  we  have  always  exoner¬ 
ated  the  president  first,”  Sidey  said. 
“We  decided  that  venal  and  clumsy 
aides  were  responsible  and  worked  up 
toward  the  Oval  Office.  Watergate 
turned  that  on  its  head.  Therefore,  in 
this  modern  environment,  Mr.  Rea¬ 
gan's  innocence,  or  declaration  of 
innocence,  is  not  enough.  We  are 
instantly  suspicious  of  the  president 

of  the  United  States  because  of  what 
Mr.  Nixon  did.  Therefore  Mr.  Reagan 
must  prove,  one  way  or  the  other  over 
these  next  weeks  or  months,  his  inno¬ 
cence." 


Laxalt 

(Continued  from  pape  27) 


order  to  investigator  Rayole  Charyn 
to  answer  questions  about  her  role  in 
helping  McCIatchy  prepare  a  defense 
to  the  libel  action. 

Laxalt  filed  a  $250  million  libel 
action  against  McCIatchy  after  the 
Sacramento,  Calif.-based  news  orga¬ 
nization  reported  the  Internal 
Revenue  Service  had  evidence  of 
skimming  at  a  Carson  City  casino 
while  under  Laxalt-family  control. 
Skimming  is  the  illegal  diversion  of 
profits  before  taxes  are  paid. 

During  pre-trial  questioning  last 
March,  Charyn  was  advised  by 
McCIatchy  attorneys  not  to  respond 
to  questions  about  her  role  in  helping 
prepare  a  defense.  Laxalt’s  lawyers 
said  this  was  an  improper  interference 
in  the  pretrial  discovery  phase. 

In  its  appeal  of  that  order, 
McCIatchy  argued  that  Charyn’s 
knowledge  was  protected  under  the 
attorney-client  relationship  and  the 
work-product  doctrine. 


Circulation 

(Continued  from  pape  28) 


copy  up  18.3%;  and  over  100,000  cir¬ 
culation,  home  down  4.2%,  single 
copy  up  8.7%. 

This  trend  suggests  that  newspa¬ 
pers  should  “go  with  the  flow"  and 
promote  single  copy  sales,  according 
to  the  CDNPA  video. 

In  terms  of  carrier  promotions,  all 
newspapers  surveyed  did  two  major 
carrier  sales  contests  per  year.  The 
under-25,000  circulation  group  did 
more,  perhaps  suggesting  why  home 
delivery  in  that  group  grew. 

The  study  found  that  average  per¬ 
centages  of  circulation  revenue  spent 
on  promotion  ranged  from  5%  at  the 
smaller  papers,  7%  at  the  medium-cir¬ 
culation  group,  and  8%  for  the  larger 
papers.  Fifty-five  percent  of  the 
under-25,()0()  circulation  papers  that 
responded  said  they  have  someone 
responsible  for  circulation  promo¬ 
tion,  and  62%  and  66%  for  the  25,()()()- 
100.000  and  over- 100,000  circulation 
groups,  respectively. 

The  gainers,  those  newspapers  that 
will  succeed,  are  those  that  are  well- 
tuned  to  the  market  and  give  readers 
what  they  want,  the  study  concluded, 
noting  that  criteria  for  success  include 
good  home  delivery  service  and  good 
carrier/district  manager  incentives. 

Circulation  gains  at  daily  newspa¬ 
pers  across  Canada,  the  study  noted, 
were  a  mixture  of  reaction  and  inno¬ 
vation. 


Shop  talk 

(Continued  from  pape  60) 


paper  Publishers  Association.  “The 
newspaper's  lobbying  efforts  should 
be  in  terms  of  an  educational  experi¬ 
ence  and  an  understanding  of  its 
problems." 

Keith  M.  Jensen,  general  manager 
of  the  South  Dakota  Press  Associa¬ 
tion,  said  sometimes,  however,  a  con¬ 
flict  of  interest  might  be  perceived. 

“Occasionally,  it  is  difficult  to  be 
lobbying  on  public  notice  statutes  and 
rates,  etc.,  at  the  same  time  we  are 
lobbying  against  advertising  taxes 
and  similar  matters." 

William  R.  Keller,  executive  direc¬ 
tor  of  the  Alabama  Press  Association, 
asserted,  “We  are  sensitive  to  our 
delicate  role  in  lobbying.  If  there  is 
criticism,  it  comes  from  our  own 
newspaper  executives.” 

One  of  their  main  functions  in  lob¬ 
bying,  organization  officials  said,  is  to 
inform  legislators  on  issues  affecting 
newspapers. 

“It  is  simply  wrong  for  the  newspa¬ 
per  industry  —  or  any  other  group,  or 
any  individual  —  to  presume  that  any 
elective  body  will  reach  an  informed 
and  just  decision  without  the  input 
and  guidance  from  those  who  have 
the  most  knowledge  about  the  subject 
involved,”  said  West  Virginia’s  Chil¬ 
dress. 

“Many  times  they  (legislators)  ask 
us  for  specific  information  about 
newspapers  on  a  variety  of  issues," 
said  Iowa's  Monroe. 

Said  Allied’s  Conrad,  “More  often 
than  not  the  proponents  of  the  legisla¬ 
tion  have  not  intended  to  impact 
newspapers,  haven’t  ever  realized 
that  this  would  be  a  result  of  their 
proposal.  Lobbying  is  the  process  of 
telling  them  and  getting  something 
done  about  it.” 

Dick  Shelton,  executive  director  of 
the  Florida  Press  Association,  said, 
“We  don’t  ask  for  favors  or  give 
them.  We  testify  at  committee  meet¬ 
ings  and  attempt  to  inform  and  edu¬ 
cate  legislators  and  others  as  to  the 
impact  of  various  legislative  propos¬ 
als.  “We  are  very  sensitive  to  any 
appearance  of  a  conflict  of  interest.” 

John  D.  Kutzer  of  the  New  York 
Newspaper  Publishers  Association 
said  those  who  oppose  lobbying  don’t 
understand  its  necessity. 

“Those  who  argue  that  the  newspa¬ 
per  industry  should  not  express  a 
position  on  a  given  subject  probably 
are  those  who  believe  that  an  editorial 
supporting  or  opposing  a  candidate 
for  office  will  have  a  significant 
impact  on  the  outcome  of  an  election. 

“We  know  this  is  not  the  case.” 
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abroad.  Circulation  of  the  35,000 
daily  newspaper,  at  250  daily  and  50c 
Sundays,  also  brings  in  some 
revenue. 

In  response  to  the  financial  prob¬ 
lems,  Pacific  Stars  &  Stripes  has 
reduced  staffing  at  its  bureaus  and  is 
reducing  staff  at  its  Tokyo  head  quar¬ 
ters  through  attrition  that  includes  not 
filling  the  positions  of  military  staff 
members  when  they  are  assigned  to 
new  duties. 

Montgomery  rejected  charges  of 
the  Concerned  Civilian  staffers  that 
S&S  sought  to  terminate  three  of  the 
civilian  employees.  He  said  that  the 
financial  crisis  forced  him  to  tell  the 
three  that  the  newspaper  could  no 
longer  pay  the  $17,000  off-base  hous¬ 
ing  allowance  they  were  getting  in 
addition  to  their  salaries. 

The  three  were  told,  Montgomery 
said,  that  they  had  the  option  of  mov¬ 
ing  onto  the  base  and  continuing  to 
work  for  S&S.  One  staffer  chose  to 
leave  the  newspaper,  he  said.  I 

AP’s  Super  Bowl  graphics  offered  on  computer  disk 

Super  Bowl  coverage  from  the  for  conventional  wire  distribution  as  disk  or  stat  form. 

Associated  Press  this  year  features,  well,  includes  team  statistics,  lineups.  In  a  related  matter,  AP  said  its 
for  the  first  time,  a  computer  disk  television  and  stadium  facts  and  past  January  graphics  on  the  federal 

containing  graphics  for  the  Macintosh  results  and  records.  budget  were  its  first  new  s  graphics 

personal  computer.  Contained  in  the  MacDraw  format  produced  at  a  remote  location.  Nor- 

“For  the  first  time,  AP  members  for  the  Macintosh,  it  is  the  first  AP  mally  composed  at  New  York  head- 

have  an  option  to  receiving  graphics  package  to  be  mailed  in  disk  form  as  quarters,  the  graphics  were  done  at 

on  the  wire,”  according  to  Brian  Hor-  well  as  carried  on  the  wire.  It  is  part  of  the  Washington,  D.C. ,  bureau  using  a 

ton,  photo  enterprise  editor  in  New  an  advance  package  including  color  Macintosh  and  base  material  pre- 

York.  “Newspapers  may  request  the  and  black-and-white  photos.  pared  earlier  in  New  York.  The 

Super  Bowl  graphics  by  mail  on  a  The  full  package  costs  $250  by  mail,  arrangement  allowed  AP  to  move  six 
computer  disk.”  including  color  and  graphics.  The  news  graphics  within  90  minutes  of 

The  package  of  27  graphics,  slated  graphics  package  costs  $35  by  mail,  in  the  8  a.m.  release  of  the  budget. 

Press  wins  one,  loses  one  before  the  Supreme  Court 

By  Janies  E.  Roper  ernment  interests  existed  —  and.  the 

^  ,  appeal  said,  none  was  shown  in  this 

The  U.S.  Supreme  Court  has 

refused  to  give  the  media  a  First  In  another  case,  the  Supreme  Court 
Amendment  right  to  see  pretrial  dis-  ^  California  law  that  virtually 

^  courts  m  requires  that  persons  filing  libel  suits 
civil  litigation.  against  the  media  do  so  only  after 

The  high  tribunal  rejected  without  a  demanding  retractions  of  offending 

hearing  an  appeal  by  the  Booth  News-  statements  within  20  days  of  the 

papers  of  Michigan  against  a  trial  publication  or  broadcast  of  the 

judge’s  decision  to  seal  pretrial  allegedly  libelous  material, 

papers  without  bothering  to  establish  Without  such  a  request  for  retrac- 
good  cause.  ^  plaintiff  under  the  Califor- 

The  documents  had  been  filed  in  a  nia  law  cannot  collect  for  general 

suit  by  Dow  Chemical  Co.  against  damages;  but  after  a  timely  demand 

Consumers  Power  Co.  in  connection  for  retraction,  a  plaintiff  is  not  limited 

with  cost  overruns  on  construction  of  in  the  amount  of  damages  he  can  col- 

a  defunct  nuclear  power  plant.  lect. 

The  Booth  Newspapers,  owned  by  The  Supreme  Court  upheld  the 
the  Newhouse  family,  had  a*'gued  in  a  California  statute  by  refusing  to 

brief  that  the  Supreme  Court  had  review  an  appeal  by  Julie  Fisher,  an 

endorsed  previous  sealings  of  civil  unsuccessful  1978  candidate  for 

suit  files  only  when  substantial  gov-  reelection  to  the  San  Diego  Board  of 


Education,  against  a  lower  court  deci¬ 
sion  dismissing  a  libel  suit  she  filed. 
The  suit  was  against  the  San  Diego 
Union,  owned  by  Copley  Press,  and 
her  opponent  in  the  race  for  the  Board 
of  Education  seat,  Yvonne  Larsen. 

The  suit  charged  that  Larsen's 
campaign  statements  and  the  Union's 
coverage  of  the  political  race  were 
defamatory,  but  ajudge  dismis,sed  the 
suit  on  grounds  that  Fisher  had  not 
demanded  retractions  within  20  days 
of  publication  of  the  offending  state¬ 
ments. 

Fisher  asked  the  Supreme  Court  to 
rule  the  California  law  was  unconsti¬ 
tutional  because  it  gave  the  media 
more  libel  protection  than  other  mem¬ 
bers  of  the  public,  but  the  Supreme 
Court,  asserting  that  no  substantial 
federal  question  was  involved, 
declined  to  intervene. 


Stars  &  Stripes 

(Continued  from  page  II) 

“received  all  the  news  in  balanced 
coverage.” 

“If  you  define  it  (censorship)  as 
directions  given  from  above,  there 
has  certainly  been  none  of  that,” 
stated  Montgomery  in  a  telephone 
interview  from  the  paper’s  Tokyo 
offices.  “I  have  received  no  instruc¬ 
tions  that  a  certain  story  is  to  be 
played  or  not  to  be  played.  The  judg¬ 
ments  I’ve  made  are  all  as  to  whether 
something  was  balanced,  objective  or 
too  sensational.” 

Montgomery  said  the  “difficulty” 
in  editing  Stars  and  Stripes  is  that  “it 
is  not  exactly  another  commercial 
newspaper.  We  can  only  sell  to  a  cer¬ 
tain  audience.” 

He  explained  that  Stars  and 
Stripes’  “primary  mission  to  provide 
uncensored  news”  to  overseas  mili¬ 
tary  personnel  “can  run  counter”  to 


its  secondary  mission  “to  provide 
applicable  DoD  stories  and  informa¬ 
tion  to  improve  mission  capability.” 

As  a  result  of  that  dual  purpose, 
Montgomery  continued.  Stars  and 
Stripes  must  “balance  news  value 
and  military  concerns”  in  covering 
“sensitive  stories  as  non-sensation- 
ally  as  possible.” 

Montgomery  said  Adm.  Hays  was 
concerned  that  “the  people  working 
on  the  paper  did  not  understand”  the 
dual  mission  of  Stars  and  Stripes. 

His  assignment  at  Pacific  Stars  and 
Stripes  includes  “reorganizing  the 
whole  outfit,”  Montgomery  said, 
noting  that  the  newspaper  is  exper¬ 
iencing  “serious  financial  difficul¬ 
ties”  as  a  result  of  the  decline  of  the 
dollar  against  the  yen. 

Its  main  source  of  income  comes 
from  operating  bookstores  on  military 
bases,  he  said.  The  newspaper  sells 
some  advertising,  but  it  is  restricted 
to  products  which  are  sold  only  to 
military  or  government  personnel 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ASTROLOGY 


AUTOMOTIVE 


COSMIC  COLLEGE.  Entertaining.  Infor¬ 
mative  new  weekly  all  about  Astrology 
and  Numerology.  Unique!  Combines 
cartoons  with  Q  &  A  text  to  attract  new 
readers.  Enhances  your  present  astro- 
feature  or  effective  by  itself.  FREE 
TRIAL.  Call  Larry  White,  Time  Data 
Syndicate,  PO  Box  717,  Manchester, 
NH  03105  (603)  623-7733. 


_ TRAVEL _ 

FAMILY  IN  MOTION.  Tired  of  same  old 
travel  pieces  about  places  most  readers 
never  see?  Husband-wife  team  offers 
practical,  weekly  column  on  family 
travel.  Please  call  (201)  778-3751. 


_ SOAP  OPERA _ 

Soap  Opera  Summaries:  most  accurate, 
up-to-date  and  inexpensive  weekly 
summaries  T.V.  Soaps,  3535  N. 
Fremont,  Chicago,  IL  60657,  (312) 
549-2643. 


_ HEALTH _ 

“HEALTH  PERSPECTIVES'’-RE  News. 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance  Q&A 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


"SENIOR  CLINIC”  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response."  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


ENTERTAINMENT 

A  NEW  YORK  COLUMN  APPEARING  IN 
59  WEEKLIES  COVERING  GOSSIP. 
THEATRE,  BOOKS,  RESTAURANTS, 
HUMOR,  MOVIES  &  PERSONALITY 
PROFILES  IS  AVAILABLE  TO  YOU 
GRATIS,  FREE,  WITHOUT  CHARGE. 
EXTRA  PLUS  FACTORS  EXPLAINED 
UPON  REPLY.  SAMPLES  SENT.  GARY 
STEVENS,  155  E.  38th  ST.,  NEW 
YORK,  NY  10016. 


BUSINESS  OPPORTUNITIES 

CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 

MAKE  HUNDREDS,  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor's  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001, 
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CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 


_ BUSINESS _ 

FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacurer.  Call  Kate  Leslie.  Editor, 
at  (612)  347-1415. 


BABY  BOOMERS 

BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


_ MONEY _ 

“MORE  FOR  YOUR  MONEY"-  Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th.  Temple,  TX  76501. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572, 


_ AGRICULTURE _ 

AGFORMATION,  a  weekly  news  and 
feature  column  on  Midwestern  agricul¬ 
ture  and  agribusiness,  covering  indivi¬ 
dual  states,  the  region  and  the  nation's 
Capitol.  For  more  information:  Agforma- 
tion.  Suite  204C,  500  N.  Robert  St., 
St.  Paul,  MN  55101,  (612)228-0114. 


_ PUZZLES _ 

PUZZLES,  Puzzles,  Puzzles.  Everyone 
loves  'em.  You  can  afford  us.  DICKSON 
(213)  515-5047. 


FEATURES  AVAILABLE 

SNAPPY  WEEKLY  sports  column 
available.  Often  humorous,  always 
entertaining  and  informative.  Can't  beat 
$50  monthly  price.  Free  samples.  Larry 
Schimkowitach,  7812  Express  Lane, 
Orange.  TX  77630. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  tor 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax.  partnership,  loan,  depre¬ 
ciation.  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure,  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C, 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


alan  g  lewis,  media  broker 

On  file  over  100  active  qualified  buyers 
for  oaily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road. 
Assonet.  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  vveekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course, 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr, 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services.  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEW  ADDRESS-Relocating  December 
1.  Same  confidential,  professional 
service.  Buyers  or  sellers  call  or  write 
Dick  Briggs.  DICK  BRIGGS  &  ASSOCI¬ 
ATES,  Box  579,  Landrum.  SC  29356, 
(803)  457-3846. 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver.  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers  Consultants 
PO  Box  607,  Berryville.  AR  72616 


NEWSPAPER  BROKERS 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE.  INC. 
Box  1220.  Townsend.  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

EXPANDABLE  10  YR.  OLD  EAST 
COAST  MONTHLY  BOATING  TABLOID 
NOW  AVAILABLE  FOR  CASH  PURCH¬ 
ASE;  14,500  AVERAGE  DISTRIBU¬ 
TION  PLUS  BOAT  SHOWS;  PRESENT 
OWNERS  7  PLUS  YRS.  NOW  RETIR¬ 
ING  FROM  ANOTHER  BUSINESS. 
CONTACT:  GEORGE  BLOOM.  ESQ.,  PO 
BOX  141,  MILLBURN.  N.J.,  07041. 


FOR  SALE  a  young  free  distribution 
TMC  publication  in  growth  Zone  3 
market.  The  publication  grossed  over 
$650,000  in  1986  with  a  circulation  of 
102,000.  The  product  has  in  place  a 
first  class  carrier  delivery  system.  Seri¬ 
ous  offers  will  be  considered.  Contact 
Box  1655,  Editor  &  Publisher,  for  more 
information. 


OWNER-PUBLISHER  wishes  to  sell  his 
semi-weekly  newspaper  including  a 
shopper  located  in  a  county  seat  city  in 
Iowa.  Business  includes  building  and  a 
six  unit  web  press.  Will  sell  for  gross  of 
$280,000,  liberal  terms:  30%  time  of 
sale,  balance  over  ten  years  with  9% 
interest.  Will  consider  non  compete 
agreement.  Box  1663,  Editor  & 
Publisher. 


E  &  P  CLASSIFIEDS 
For  information 
call 

(212)  675-4380. 


Small  east  Texas  weekly,  $65,000. 
Two  weeklies,  exclusive  to  county  in 
Texas  coastal  bend.  $950K.  We  have 
others,  free  list.  ATN,  Inc..  Bill  or  Ed 
Berger,  PO  Box  161503.  Austin.  TX 
78716-1503,  (512)  476-3950. 

SUBURBAN  SHOPPER  10,000 
circulation.  Gross  $93,500  in  1986. 
Price  of  $28,500  includes  equipment 
and  car.  Located  western  Illinois. 
Phone  days  (309)  944-5 1'81. 


TWIN  WEEKLIES  in  Central  Missouri. 
Priced  under  gross  $125,000. 

BLACK  HILLS  SD  weekly  and  shopper. 
Near  metro  area.  Gross  $255,000. 
$275,000,  $80,000  down.  12  years. 
MISSOURI  WEEKLIES,  central 
composing,  central  web  plant  with  4 
unit  press.  Gross  $490,000.  Terms. 
IOWA  WEEKLIES,  unopposed,  central 
plant,  6  unit  web  press,  fine  building. 
Gross  $1  million.  $950,000  includes 
all,  only  $125,000  down.  Terms. 

For  information  contact: 
Bolitho-Sterling 
Newspaper  Service 
James  C.  Sterling 
PO  Box  492,  Bolivar,  MO  65613, 
Phone  (417)  326-8700 


Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708.  Greenwood.  IN  46142. 


RUPERT  PHILLIPS  (501)  423-6688 
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ANNOUNCEMENTS 


INDUSTRY 

SERVICES 


RESEARCH 


SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


MARKET  SALES  &  SERVICES  —  (516) 
595-2777  NEWSPAPER  &  MAGAZINE 
CONSULTANTS  SERVING  GREATER 
NEW  YORK  AREA  CIRCULATION, 
SALES,  BILLING,  TRUCKING  AND 
OTHER  SERVICES  FOR  THE  PUB¬ 
LISHER 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


WRITING  TOO  MANY  STARTS 
compared  to  your  circulation  growth? 
Verify  100%  and  save  stops! 

Call  Ver-A-Fast  (216)  779-4050 


EDITORIAL  SERVICES 


GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e,  Chicago,  IL  60680,  (312) 
383-7845. 


MARKETING  SERVICES 


WANTED  ONE  DOM  casual  grid  font 
(115855-000)  fora  CG  video  universal. 
(602)  997-5811. 


TYPESETTING  SERVICES 


SAVE  $$$  for  editorial  services, 
typesetting,  printing.  Trained  journal¬ 
ists  handle  tabloids  and  magazines  for 
clients  across  the  U.S.  Page  makeup, 
editing,  rewriting,  typesetting,  our 
speciality.  We  provide  camera-ready 
boards,  but  can  do  printing  &  distribu¬ 
tion.  For  more  information  contact 
Thomas  Michalski,  Computype  Corp., 
1522-24  Central  Ave.,  Albany,  NY 
12205  or  call  518/869-2018. 


CONSULTANTS 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


IN-PLANT  offset  training  to  reduce 
waste,  improve  quality  and  production 
by  experiencd  trainer.  Garson  Wolitzky 
(516)  799-7448,  (212)  360-5740. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM  3510/508  typesetters,  five  54C 
'  ,  ,  cAiiTAD  nals,  processor,  large  se 

SQUeeze  Lenses  for  SAU  TAB.  typefaces 

Uns  repair/optimize  Herb  Carlbom  CK  ^  cantrell  (9 1 9)  828-7393 
Optical,  213/372-0372,  PO  Box  1067,  ’ 

Redondo  Beach,  CA  90278.  — Z — H - TZi', 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


2  COMPLETE  MERGENTHALER 
SYSTEM  5500 

INCLUDES: 

18  -  PRIME  200  COMPUTERS 
12  -  CDC  80  MB  DISK  DRIVES 
12  -  DISK  CONTROLLERS 
6  -  HOUSTON  L/P 

2  -  MAG  TAPE 
36  -  DISK  PACKS 

200  -  L400  TERMINALS 

3  -  WIRE  SERVICE  MODULES 

4  -  LINOTRON  606 
PHOTOTYPESETTERS 

THE  ABOVE  EQUIPMENT  WILL  BE 
AVAILABLE  MARCH  1987 
CONTACT:  MR.  KEVIN  GAFFNEY 
(212)  210-1730 
NEW  YORK  DAILY  NEWS 


COMPLETE  EDITORIAL  and'or  classi¬ 
fied  front  end  system.  7  Harris  1420 
editing  terminals-$2,000  each;  14 
Harris  Compuedit  terminals-$800. 
each;  4  Harris  single  sided 
Microstors’$2,800  each;  plus  parts  and 
cables.  Contact  Bob  Gemske,  Housa- 
tonic  Valley  Publishing  Co.,  New 
Milford,  CT  06776,  Tel. 

(203)  354-2261. 


COMPUTER  SOFTWARE 


HARRIS  Editorial, Classified  front  end 
stytem.  2  Harris  1420  editing 
terminals-$2,000  each;  17  Harris 
Compuedit  terminals-$60().00  each;  5 
Harris  single-sides  Microstors-  $2,500 
each;  plus  some  parts  in  cables.  All 
prices  negotiable.  Contact  John 
O’Brien,  Publisher,  Somerset  Press 
Newspapers,  Somerville,  NJ 
08876.(201)  722-3000. 


CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System/36.  Includes  inquiry,  data- 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 
STEELE'S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 


MISCELLANEOUS 


GARAGE  SALE:  Help  me  clear  out  this 
surplus  equipment.  Burroughs  B81 
business  computer-console  printer,  line 
printer,  processor.  Best  offer  over 
$100.  Stepper  3  station  collator  with 
quarter  fold  and  roll-tie  heads.  Best 
offer  over  $500.  Extel  printer  for  AP 
slow  wire.  Best  offer  over  $100.  All 
equipment  was  running  when  last  used. 
Also  have  broken  Compugraphic 
Computate  l-$75.00.  Bob  Palmer,  Mt. 
Pleasant  (TX)  Daily  Tribune  (214) 
572-1705. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

AM  VARITYPER.  Two  CompSet 
3510/508  typesetters,  five  5404  termi¬ 
nals,  processor,  large  selection 
typefaces. 


COMPUTERS 


TWO  CGC  Trendsetters,  6-48  pt.  & 
6-72  pt.  dual  disc  Editwriter  RC  proces¬ 
sor  and  5  MDT  keyboards.  Make  offer 
for  any  or  all  (602)  297-6339. 


COMPUTER  SYSTEM 

ALTOS  586-20,  512K  ram, two  - 

WYSE-50  terminals.  Includes  open  VIDEOSETTER  UNIVERSAL,  Reverse 
system  software,  general  ledger.  Lead,  Ruling,  $4500; 
accounts  receivable,  payable,  payroll.  UNISETTER  HR,  $3750; 

Make  offer.  Call  Jean  Lindley  (804)  DEK  For  Unisetter,  $900. 

857-1212  weekdays.  BOB  WSEBER  (216)  831-0480. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(2 1 5)  439- 1 942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUGRAPHIC  EQUIPMENT-Two 
Unitapes,  Two  Unified  Composers,  One 
Unisetter  HR  with  DEK.  (802) 
748-8121-Mark  Smith. 


COMPUKWIK  I  PROCESSOR.  New 
$800;  CG  SELECTLINE  PERMAKWIK 
PROCESSOR  w  DRIER,  New  $2650: 
Both  with  90  Day  Warrantee; 

ITEK  2024  MEGALITH  CAMERA 
PLATEMAKER,  $4500. 

ROB  WEBER  (216)  831-0480. 


EDIT  7770  II  HR,  4  Strips,  $7,750; 
EDIT  7700  HR,  $5250; 

EDIT  7500  HR,  $4500. 

BOB  WEBER  (216)  831-0480. 


GIMBELS  IN  NYC  has  closed,  and  their 
MCS  typesetting  system  is  for  sale.  Sale 
price  is  55,000  and  includes  MCS 
8,400  HS  with  65  fonts,  3  MCS-10‘s,  2 
MCS-5’s,  7  MCS-4’s,  Previewer,  Diablo 
printer  and  Zebra  2,400  processor  and 
dryer.  This  system  is  less  than  2  years 
old.  For  details,  call  Gary,  (716) 
385-3027. 


HARRIS  MICROSTOR  1250  w  Mob 
Winter  Board.  $3000; 

HARRIS  3800  TYPESETTER,  $4500; 
HARRIS  1420  TERMINAL,  $2250. 
BOB  WEBER  (216)  831-0480. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER  216831-0480. 


VIDEOSETTER  UNIVERSAL  8  grids, 
analog  and  digital  spare  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 


MAILROOM 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
I  (213)  256-4791 


I  M-M  Model  227-S  Inserting 
Machine  with  4  Insert 
Feeders. 

Available  with  or  without 
in-line  stacker. 

M-M  ITM  A492R  Quarter 
Folding  Machine. 


MULUIR-RAARTINI 


MUUER'MARTINI  cc.np  40  Ratxo  Drive 

P0Bo>  3360  Hjupoauge  N  V  1'787  (5i6i  MZ  <343 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


•24-P,  48-P  and  72-P  SHERIDAN 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuff ers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $8,500.  Call  Bill 
Schneider  (414)  784-0110. 


HARRIS  ON-LINE  INSERTER 
Complete  &  only  used  approximately  6 
months.  Used  on  our  1372.  Like  new 
$50,000. 

STACKERS 

2-550’s.  1-440  EDS-IDAB.  Approxi¬ 
mately  4  years  old.  $10,000  each.  Call 
Bob  Lane  (309)  686-3014,  Peoria 
Journal  Star,  Peoria,  IL. 


GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Colorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

Harris  V  700  5  units,  1  JF  10  folder, 

3  Butlers. 

Harris  V15A  7  units  2  folders 
Harris  V15A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VI 5A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder, 
immaculate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

Harris  V  700,  5  units,  JF  10  folder, 
Harris  V15-A,  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  upper  former 

GOSS 

Goss  Suburban,  6  unit  1000  series 
with  1500  series  folders 
Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

1  Goss  1500  series  unit 

2  Goss  1000  series  stacked  unit 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
Gregg  imprinter 
Goss'Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Goss,  Metroliner,  22",  6  units,  3  decks 
Metro,  22  3  4",  4  units,  1  deck 
Metro.  23  9'16’’,  9  units,  4  decks 
Cosmo,  22  3.4",  5  units 
Urbanite,  11  units,  1984 
Urbanite,  10  units,  1970-84 
Urbanite.  10  units,  1977-82 
Urbanite,  7  units,  3-color, 
1975-82 

Suburban  1500,  6  units,  1975 
Suburban  1500,  4  units,  4  megs 
SC,  7  units,  1974 
Community,  6  units,  1969-77 
Community  add-on  units 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 
V25,  6  units,  JF25,  1981 
V15A,  4  units,  JF4,  1980 
King,  Color,  5  units,  KC6,  1978 
Color,  6  units  l<J8.  1981 
News,  5  units,  KJ6.  1973-85 
News,  6  units,  KJ6 

Press  for  sale?  We  are  actively  buying 
presses  for  our  inventory. 

ONE  CORP  ATLANTA 
(404)  458-9351  TLX  700563 


TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 
Wheeling,  IL  60090 
f312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3  4". 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3'4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


HELP 

WANTED 


Chairperson 

Communications  Department 

Northern  Kentucky  University 

Applications  and  nominations  are 
invited  for  the  position  of  Chairperson 
of  the  Communications  Department. 
The  Department  inciudes  majors  in 
Journalism, The  Radio  Television/ 
Film,  and  Speech.  There  are  12  full 
time  faculty  members  plus  adjunct 
faculty.  The  Communications  Depart¬ 
ment  has  approximately  300  majors 
and  annually  services  more  than 
1000  non-majors  in  various  speech 
and  communications  courses.  The 
Department  has  a  strong  profession¬ 
al  orientation  and  an  outstanding 
internship  program.  Northern 
Kentucky  University  is  the  newest 
university  in  the  Kentucky  state 
system  and  has  approximately  9,00 
students.  NKU  is  located  in  the 
largest  metropolitan  area  of  any 
Kentucky  university,  and  is  about  10 
miles  from  downtown  Cincinnati. 

Applicants  must  have  a  Ph.D.  in  one 
of  the  three  major  fields;  minimum  of 
5  years  college  teaching  experience; 
the  equivalent  of  1  year  of  extra¬ 
academic  professional  experience  in 


GOSS 

-Metroliner,  2  units,  half  deck,  22V4” 
-Metroliner,  6  units,  3  half  decks.  22”, 
2:1  folder,  1980 
-Urbanite,  9  units.  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1'4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  a"- 
complete  press  or  individual  compo 
nents,  "as  is”,  or  rebuilt. 

IPEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


HARRIS  V25  4  unit  press  with  JFIO 
folder  1'2.  1/4  double  parallel,  H1978. 
Well  maintained  (314)  773-6005. 


PRESS  EQUIPMENT 
2  News  King  floor  postion  add-on  units 
2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

6  Unit/2  Folder  Community  with  SC  and 
Community  folder 

6  Unit  SSC,  1983,  22'/2",  4-high 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  19893,  22‘/2”,  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  units  -  U-731 
1  Harris  V-15A  unit  and  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


PARTS  FOR 
GOSS  PRESSES 

service-mechanical  &  electrical 
exchange  parts,  good  service. 
Dauphin  Graphics 
(717)  362-3243 
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GOSS 

Goss  Community  Presses 
5  IJnits,  1  S.C.  folder,  40  HP  drive 

3  Units,  1  S.C.  folder,  50  HP  drive 
Goss  Suburban  Press 

5  Units  (1-1500  Series),  6  pos.  roll 
stand,  40  HP  press  drive 
HARRIS 

Harris  V-15A  press  with  JF7  folder 

5  Unit  V-15A  press  mfg,  1975  with 
JFl 5  folder  and  upper  former 

KING 

Color  King  Press,  5  units  reconditioned 
with  2-KJ6  folders,  30  HP 
and  20  HP  press  drives 

NEWS  KING  PRESSES 

6  Unit,  KJ6  folder,  30  HP  drive 

4  Unit  Daily  King,  KJ6  folder, 

30  HP  drive 

MISCELLANEOUS 
Ebway  splicers 
3-Knife  trimmers 
Baldwin  count-o-veyou 
All  presses  available  “as-is",  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  641 1 1 
_ Contact:  Terry  Morton _ 

URBANITE/SUBURBAN  rollstands-42” 
diameter-one  four  position  2  web,  one 
six  position  3  web,  both  with  built-in 
hoist.  Presently  set  up  with  Urbanite 
drive  arrangement.  Taken  in  trade  on 
Ebway  HS-35000  zero  speed  splicers. 
Call  Tom  Curran  at  EBWAY  (312) 
526-7757. 

HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TE(:  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


_ ACADEMIC 

DIRECTOR  OF  STUDENT 
PUBLICATIONS-immediate  opening  12 
month  staff  position  responsible  for  the 
day-to-day  operations  of  a  student 
newspaper  and  yearbook.  Reports  to  the 
Director  of  Journalism  within  the 
Department  of  Communication.  Salary 
in  the  upper  $20’s  with  good  fringe 
benefits.  Bachelor’s  required.  Master’s 
preferred.  Experience  expected.  Work 
in  student  publications  a  plus.  Letter  of 
application,  vita,  name  and  phone 
numbers  of  3  references  to  Dan  P. 
Millar,  Chair,  Department  of  Communi¬ 
cation,  Indiana  State  University,  Terre 
Haute,  IN  47809  before  Janaury  23, 
1987,  AA/EOE. 


FACULTY  OPENINGS  IN  JOURNALISM 

Division  of  Mass  Communication, 
Emerson  College 

To  teach  courses  in  newswriting,  report¬ 
ing,  and  editing,  and  to  advise  the 
student  newspaper.  Rank  open;  docto¬ 
rate  preferred;  professional  experience 
required. 

Emerson  College  is  the  only  fully  accre¬ 
dited  specialized  undergraduate/ 
graduate  institution  in  the  country  dedi¬ 
cated  to  the  study  of  communication 
arts  and  sciences.  It  has  approximately 
2300  students,  a  highly  competitive 
salary  scale,  and  an  outstanding  fringe 
benefits  package. 

Each  of  these  positions  is  open  for  the 
Fall  of  1987.  Each  candidate  should 
have  an  appropriate  degree  (a  Doctorate 
or  where  appropriate,  an  M.F.A.),  as 
well  as  appropriate  professional  qualifi¬ 
cations  and  demonstrated  teaching 
ability.  Truly  outstanding  professional 
experience  will  be  given  full  considera¬ 
tion.  All  Emerson  faculty  members  are 
expected  to  continue  productive  schol- 
ary  and/or  professional  achievements 
and  activities. 

DEADLINE:  Applications  should  be 
addressed  to:  Mass  Communications 
Search  Committee,  100  Beacon  Street, 
Boston,  MA  (617)  578-8800. 

We  are  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Women 
and  Minorities  are  encouraged  to  apply. 

EDITOR  & 


the  applicants'  field;  minimum  of  3 
years  of  administrative  experience; 
and  a  record  of  scholarship  or  crea¬ 
tive  activity  in  the  applicants'  field. 
The  position  will  be  available  August 
1,  1987.  Salary  and  rank  are  based 
on  qualifications  and  are  competitive. 
Send  letter  of  application,  resume, 
transcripts  of  graduate  work,  and  3 
references  (including  phone 
numbers)  to  David  S.  Thomson, 
Chairperson,  Chairperson  Search 
Committee,  Communications  Depart¬ 
ment,  Northern  Kentucky  University, 
Highland  Heights,  Kentucky  41076. 
Application  postmark  deadline: 
March  13,  1987.  Northern  Kentucky 
University  is  an  affirmative  action/ 
equal  opportunity  employer  and 
actively  seeks  the  candidacy  of 
minorities  and  women. 


THE 

INDUSTRY’S 

MEETING 

PLACE 

KENT  STATE  seeks  two  tenure-track 
faculty  members  for  professionally 
oriented  journalism  program.  News 
sequence  has  opening  for  person  with 
strong  reporting  background.  Ability  to 
teach  also  in  one  of  following  is  desir¬ 
able:  graphics,  magazine  writing,  copy 
editing,  broadcast  reporting,  PR  posi¬ 
tion  requires  minimum  of  3  years 
professional  experience.  Advanced 
degree  preferred  for  both  positions; 
bachelor’s  degree  with  outstanding 
professional  background  considered. 
Deadline  Feb.  28.  Send  resume,  tran¬ 
script,  names  of  three  references  to  Dr. 
Joseph  Harper,  Director,  School  of  Jour¬ 
nalism,  Keqt  University,  Kent,  OH 
44242.  Kent  State  University  is  an 
equal  opportunity,  affirmative  action 
university,  and  specifically  invites  and 
encourages  applications  from  women 
and  minorities. 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1986) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


•  -i 


■J 


I 


Enclose  this  card 
with  your  payment. 


HELP  WANTED 


THE  UNIVERSITY  OF  ILLINOIS  at 
Urbana-Champaign  has  reopened  a 
search  for  an  experienced  newspaper 
journalist  to  teach  reporting  and  editing 
courses.  This  is  a  fulltime  tenure-track 
job  effective  August  21,  1987.  Applic¬ 
ants  should  have  at  least  ten  years  work¬ 
ing  experience  and  a  master's  degree. 
Salary  depends  on  qualifications. 
Address  questions  or  applications  to 
Search  Committee,  Department  of  Jour¬ 
nalism,  810  South  Wright  Street,  Urba- 
na,  IL  61801.  The  University  of  Illinois 
is  an  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 


CHAIR 

JOURNALISM  DEPARTMENT 
UNDERGRADUATE  &  GRADUATE 
PROGRAMS 

Position  requires  extensive  newspaper 
experience  and  desirably,  familiarity 
with  broadcast  news.  Teaching  experi¬ 
ence  a  strong  recommendation.  A  good 
and  knowledgeable  manager  of  a  practi¬ 
cal  journalism  curriculum  (public 
affairs  emphasis),  and  faculty,  staff, 
students  &  facilities.  Capable  of  deve¬ 
loping  "internships”  and  graduate  job 
opportunities.  Entrepreneurial  spirit. 
Good  public  skills  in  promoting  the 
department,  in  student  and  faculty 
recruitment  and  in  representing  the 
College.  Comfortably  humane  person 
who  can  make  the  Journalism  Depart¬ 
ment  a  good  and  friendly  place.  Compe¬ 
titive  salary  and  excellent  benefits. 
(Starting  date  Fall  1987  or  sooner.) 
Urban,  center-city,  independent,  liberal 
arts  college.  Stresses  Arts.  Media  and 
Commiunications.  5600  undergraduate 
and  graduate  students.  College  has 
impressive  reputation  for  innovative 
ideas  and  methods. 

Please  send  letter  of  application, 
updated  resume  and  references  to: 
Journalism  Department  Chair  Search 
Committee 

Academic  Dean’s  Office 
Columbia  College 
600  S.  Michigan  Avenue 
Chicago,  IL  60605 


Women  and  Minority  Candidates 
Encouraged. 

An  Equal  Opportunity. Affirmative 
_ Action  Employer _ 

DATA  PROCESSING 

COMMUNICATIONS  MANAGER  We  are 
a  midsized  company  located  in  the 
Southeast  and  are  looking  for  an  exper¬ 
ienced  professional  in  the  journalism 
and  communication  fields.  This  person 
will  be  responsible  for  all  external 
communications,  press  and  media  rela¬ 
tions  as  well  as  internal  communication 
functions  such  as  company  news  letter 
and  inter-company  bulletins.  Good 
inter-personal  skills  as  well  as  excellent 
verbal  and  written  communication  skills 
required.  We  offer  a  competitive  benefit 
and  relocation  package.  Salary  will 
commensurate  with  experience.  Please 
send  resume  along  with  salary  require¬ 
ments  to:  Box  1679,  Editor  & 
Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


PRESS  ASSOCIATION  MANAGER  for 
community  newspapers  of  Washington 
State  (WNPA).  Salary  D.O.E..  benefit 
package.  Send  complete  resume  to: 
Box  1636,  Editor  &  Publisher. 


CHIEF  FINANCIAL  OFFICER  for  growth 
oriented  Florida  West  Coast  Newspaper 
Group.  Management  experience  in 
financial  systems,  CPA  and  or  MBA 
preferred.  Newspaper  experience  help¬ 
ful.  Fast  growing  company  with  oppor¬ 
tunity  for  manager  with  technical 
competence  who  develops  stong  peer 
relationships.  Proven  ability  as  a  team 
leader  a  must.  Hands  on  familiarity  with 
micro  computers  and  general  know¬ 
ledge  of  larger  computer  system  is 
important.  Work  history  and  business 
reference  interviews  play  a  significant 
role  in  our  employment  decisions. 
Opportunity  for  stock  ownership  in  an 
entrepreneurial  company  with  a  ten  year 
succeess  story.  Interested,  qualified? 
Call  Derek  Dunn-Rankin,  President, 
Sun  Cost  Media  Group,  Dennis,  FL 
(813)  484-2611. 


GENERAL  MANAGER 
Immediate  opening  of  small  daily  news¬ 
paper  with  companion  TMC  shopper  in 
central  Florida.  Ideal  candidate  will 
have  strong  people  skills  and  back¬ 
ground  in  advertising  sales.  This  is  an 
excellent  opportunity  to  join  one  of  the 
fastest  growing  media  companies  in  the 
country.  Please  submit  resume  and 
salary  history  to  Tom  Reed.  PO  Box 
2768,  Warner  Robins,  GA  31099. 


GENERAL  MANAGER  Bi-weekly  in 
southside  Virginia  is  looking  for  a  gener¬ 
al  manager  with  strong  background  in 
sales  and  some  editorial  experience. 
Energetic,  innovative,  hard  working 
person  wanted.  Pay  $20,000  and  up. 
Send  application  to  Publisher,  PO  Box 
66  7,  Halifax,  VA  2  4  5  58. 


_  HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
Excellent  opportunity  to  join  The  New 
Jersey  Herald  as  our  number  two  adver¬ 
tising  executive.  Must  be  a  seasoned 
advertising  professional  who  can  moti¬ 
vate  and  train  sales  staff  in  all  advertis¬ 
ing  departments.  We  offer  a  competitive 
compensation  and  fringe  benefit  pack¬ 
age.  Send  resume  and  salary  history  to 
James  W.  Collins,  General  Manager. 
The  New  Jersey  Herald,  PO  Box  10. 
Newton,  NJ  07860. 


ADVERTISING  MANAGER  for  a  32,000 
ABC  daily  newspaper  in  a  growing  Zone 
2  market.  Position  reports  to  Adv. 
Director  and  requires  good  planning  and 
communication  abilities.  Must  have  a 
proven  track  record  in  managing  and 
motivating  staff,  with  the  ability  to 
assess  and  improve  sales.  Excellent 
people  and  sales  skills  are  essential. 
Major  account  contact  responsibilities. 
A  challenging  and  rewarding  long  term 
opportunity  for  the  right  person.  Send 
cover  letter  and  resume  to  Box  1678, 
Editor  &  Publisher. 

CLASSIFIED  SALES  MANAGER  for 
large  weekly  shopper.  Top  compensa¬ 
tion  package.  Send  resume  to 
Publisher,  Dollar  Saver,  37365  Central 
Mont  Place.  Fremont,  CA, 94536. 

ADVERTISING  MANAGER 
Newly  created  position  at  a  large  south¬ 
ern  New  England  daily  requires  a 
committed  advertising  professional  to 
manage  growth,  staff,  financial  and 
information  systems.  Minimum  7-10 
years  progressive  responsibility  in  all 
phases  of  advertising  sales  manage¬ 
ment.  Executive  compensation  package 
plus  corporate  relocation  benefits.  For 
consideration  send  letter  and  resume  in 
strict  confidence  to  Box  1685,  Editor  & 
Publisher. 


ADMINISTRATIVE  leni  S( 

salary 

TRAINING  AND  DEVELOPMENT  MGR.  ^ 

Zone  5.  We  are  seeking  an  experienced 
professional  to  direct  training  and  deve¬ 
lopment  activities.  Responsibilities  The  N 
include:  needs  assessment,  internally  ' 

developed  programs  and  the  develop¬ 
ment  and  monitoring  of  individual  deve¬ 
lopment  plans. 

Successful  candidates  must  have  a 
bachelor’s  degree  in  business,  human 
resources  or  journalism  and  at  least  5 
years  experience  in  administration  and 
facilitating  of  training  programs.  Send 
resumes  to  Box  1682,  Editor  & 

Publisher.  EOE.  _ 
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EMPLOYMENT  MANAGER 

The  New  York  Times  Regional  Newspaper  Group,  a 
Fortune  500  Company  headquartered  in  Atlanta,  is 
looking  for  an  innovative  employment  manager  who 
will  primarily  assist  publishers  of  30  newspapers  in 
the  Southeast  to  successfully  recruit  for  key  person¬ 
nel  and  professional  positions. 

Energetic  individual  must  have  at  least  5  years  of 
sound  recruiting  experience  and  good  track  record  in 
the  following  areas: 

•Establishing  a  pool  of  qualified  candidates 
•High  rate  of  success  in  matching  the  right  person 
with  the  right  job 

•College  and  minority  recruiting,  validated  testing, 
orientation  program. 

Management  development  and  succession  planning 
experience  will  be  helpful.  75%  TRAVELING 
REQUIRED.  Excellent  fringe  benefit  package  and 
competitive  salary.  If  you  can  handle  several  assign¬ 
ments  at  one  time  and  have  communication  and  prob¬ 
lem  solving  skills,  please  submit  your  resume  with 
salary  history  to: 

Amalio  Carneiro,  V.P.  Personnel 
The  New  York  Times  Regional  Newspaper  Group 
3414  Peachtree  Road,  N.E. 

Suite  1560 
Atlanta  GA  30326. 


(No  phone  calls  please) 

An  Equal  Opportunity  Employer  M  F 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  San  Mateo  (CA)  Times  retail  ad 
manager  is  retiring  in  March.  This 
44.000  daily.  25  miles  south  of  San 
Francisco,  is  seeking  a  proven  leader 
who  can  train  and  motivate  a  staff  of  10 
in  a  highly  competitive  market.  Excel¬ 
lent  salary,  benefits  and  incentives. 
Send  resume  and  salary  requirements 
to  Executive  Search.  Personnel  Depart¬ 
ment,  San  Mateo  Times.  PO  Box  5400. 
San  Mateo,  CA  94402.  No  calls  please. 


ADVERTISING  DIRECTOR  44.000 

FREE  DISTRIBUTION  WEEKLY 
Feeling  passed  over,  not  appreciated  or 
going  nowhere  in  your  current  job?  Are 
you  result  oriented,  and  an  achiever,  a 
hard  worker,  with  good  people  skills? 
We  need  you  and  will  pay  you  between 
$35,000  and  $38,000  to  manage  a 
staff  of  six  people  in  a  beautiful  North 
Carolina  market.  We  are  a  large  media 
company  with  excellent  benefits.  Put 
your  skills  to  work  where  you  will  be 
appreciated.  Please  submit  resume  to 
Box  1684  Editor  &  Publisher.  All  appli¬ 
cations  held  in  strictest  confidence. 

RETAIL  MANAGER 

Experienced  manager  sought  by 
50,000  circulation  weekly  newspaper 
group  in  Michigan.  Solid  product.  Solid 
staff.  Competitive  salary  package,  fring¬ 
es.  Willing  to  work  with  strong  rep  who 
wants  to  move  into  management.  Send 
resume  to  David  Hohendorf.  Associate 
Publisher.  Oakland  Community  News¬ 
papers,  7196  Cooley  Lake  Rd..  Union 
Lake.  Ml  48085.  (313)  360-6397. 

ASSISANT  CLASSIFIED 
MANAGER 

The  Fort  Worth  (Texas)  Star-Telegram 
(260,000  daily,  315.000  Sunday 
circulation)  is  looking  for  a  bright, 
aggressive  individual  with  3-5  years 
experience  as  CAM  or  Assistant  CAM 
with  a  solid  background  in  Classified 
advertising. 

This  position  needs  the  directional 
experience  that  a  dedicated  pro  can 
offer.  If  you’re  ready  for  a  new  challenge 
with  excellent  growth  opportunity, 
please  send  your  resume  including  past 
and  present  salary,  in  strictest  confi¬ 
dence.  to  Bill  Horton,  CAD.  Star- 
Telegram,  400  West  7th,  Fort  Worth. 
TX  76102;  or  call  (817)  390-7530. 

A  Capital  Cities  Communications 
Property 


ASSISTANT 

CLASSIFIED  MANAGER 

48,500  DAILY  IN 
VANCOUVER.  WASHINGTON 

We  are  looking  for  our  next  classified 
advertising  manager. 

Our  newspaper  The  Columbian,  is  an 
award-winner  with  a  progressive,  young 
management  philosophy  and  stable 
sales  staff.  Our  community  is  one  of  the 
fastest  growing  in  the  state.  On  the 
banks  of  the  Columbia  River  just  across 
from  Portland.  Oregon,  90  minutes 
from  ocean  beaches  and  Mt.  Hood  ski¬ 
ing.  Sixty  minutes  from  the  best  camp¬ 
ing  and  fishing  in  the  Northwest. 

Your  responsibility  bring  us  your  pre¬ 
sent  record  of  success  in  classified 
supervision,  telephone  and  outside 
sales.  Then  supervise,  train  and  moti¬ 
vate  our  12  salespeople  while  learning 
our  classified  operation  from  top  to 
bottom. 

Salary  -  negotiable.  Full  benefit  pack¬ 
age  including  27  paid  days  off  a  year 
and  employee  stock  ownership  plan. 
Send  a  letter  and  resume  outlining  your 
achievements  in  classified  to  Ann 
Michael.  The  Columbian.  PO  Box  180. 
Vancouver,  WA  98666. 

Equal  Opportunitv  Emolover 


HELP  WANTED _ 

_ ADVERTISING _ 

ADVERTISING  MANAGER 
Outstanding  opportunity  with  expand¬ 
ing  group  of  New  York  City  weeklies. 
Train  and  motivate  eager  young  sales 
team,  service  key  accounts,  work  with 
prize  winning  editorial  department  on 
special  editions.  Reply  in  confidence 
including  salary  history  to  Box  1693, 
Editor  &  Publisher. 

ADV  SALES  MANAGEMENT 
An  excellent  opportunity  in  advertising 
sales  and  management  for  a  qualified 
and  energetic  person  who  is  willing  to 
work  for  an  excellent  return.  Must  have 
good  sales  ability,  be  self  motivated  and 
willing  to  take  on  responsibility.  Layout 
skills  helpful.  Should  be  able  to  talk 
with  both  advertising  agencies  and  to 
accounts  both  in  person  and  by  tele¬ 
phone.  Able  to  organize  and  lead  adver¬ 
tising  dept.  With  direct  line  to  publisher 
of  multi  business  (4-color)  publica¬ 
tions.  Location  down  South.  Write  in 
detail  sales  record  and  qualifications  in 
field  of  management,  with  references. 
Interview  required.  Box  1666,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
The  Santa  Cruz  Sentinel,  in  Santa  Cruz, 
California,  is  looking  for  an  experienced 
Classified  Advertising  Manager.  Posi¬ 
tion  is  open  due  to  retirement.  Individu¬ 
al  should  have  competitive  market 
experience,  full  knowledge  of  classified 
systems,  telemarketing  and  outside 
sales  experience,  enthusiasm,  and  new 
ideas.  Staff  consists  of  a  supervisor, 
eight  telephone  ad  visors,  and  two 
outside  salespersons.  We  offer  a 
competitive  salary  and  full  benefits. 
Send  resume  and  salary  requirements 
tO:  Scott  Haskins,  Advertising  Director, 
Santa  Cruz,  Sentinel,  207  Church 
Street,  Santa  Cruz,  California,  95060. 

CLASSIFIED  MANAGER 
Seven  day  newspaper  over  40,000 
circulation  in  competitive  Zone  2  mark¬ 
et.  Ideal  opportunity  for  CAM  on  smaller 
daily  or  no.  2  on  larger  or  similar  circu¬ 
lation  newspaper.  Candidate  should  be 
strong  on  sales  and  ideas  to  lead  and 
motivate  outside  sales  staff  and  phone 
room.  Competitive  compensation  and 
excellent  fringes.  Send  resume  and 
salary  requirements  in  confidence  to 
Box  1671,  Editor  &  Publisher. 

CLASSIFIED  SALES  MANAGER  for 
competitive  Gulf  Coast  daily.  Position 
requires  proven  motivator  with  aggres¬ 
sive  marketing  skills.  Excellent  salary 
and  benefit  package.  Send  resume  and 
salary  history  to  Box  1697,  Editor  & 
Publisher. 


CO-OP  ADVERTISING  MANAGER 
This  position  is  newly  created  and 
reflects  the  full  support  which  The 
Times  gives  to  sales  efforts  in  co-op. 
NACON  membership.  Excellent  salary 
and  benefit  program.  Located  in  a 
Midwestern  market  that  offers  a  one 
half  hour  drive  to  the  Chicago  Loop  or 
Lake  Michigan's  Sand  Dunes.  To  apply 
call: 

Michael  J.  Fogarty  (219)  933-3253  or 
send  resume  and  salary  history  to: 
Michael  J.  Fogarty,  Advertising  Direc¬ 
tor,  The  Times,  417  Fayette, 
Hammond,  IN  46320. 

EXPERIENCED,  motivated  professional 
for  daily  in  Zone  8.  Excellent  package: 
Base,  commission,  benefits.  Send 
resume  and  cover  letter  to  Box  1646, 
Editor  &  Publisher. 

NORTH  CENTRAL  ILLINOIS  21,000 
daily  has  opening  for  account  executive. 
Established  territory.  Excellent  working 
conditions  and  fringes.  Must  be  self¬ 
starter/self-motivated/like  to  sell!  Send 
resume  to  J.  McCullough,  News- 
Tribune,  426  Second  St.,  La  Salle,  IL 
61301. 


HELP  WANTED 

_ ADVERTISING _ 

RETAIL  SALES  MANAGER 
This  northern  California  direct  mail 
shopper  is  looking  for  YOU!  You  have  a 
strong  track  record  in  planning  and 
achieving  sales  objectives  as  well  as  an 
insatiable  desire  to  succeed!  High  on 
our  skill  list  will  be  your  communication 
and  motivation  abilities.  Your  proven 
leadership  skills  will  add  to  our  success 
oriented  management  team,  as  you 
enjoy  an  attractive  compensation  and 
benefit  package.  Fit  the  bill?  We  want  to 
meet  you!  Send  your  resume  tO:  Gayle 
Greco.  Buyers  Guide,  PO  Box  D,  Fair- 
field.  CA  94533. 

SALES-  Advertising  sales  manager  for 
weekly  shopper  chain.  Zone  9.  TMC 
publication  with  180,000  circulation. 
Must  have  shopper  experience.  Excel¬ 
lent  salary,  plus  bonus.  Send  resume  to 
Box  1668,  Editor  &  Publisher. 

SALES  MANAGER 

If  you  are  sales  oriented,  competitive, 
creative  and  energetic  with  strong  j 
people  skills,  you  may  be  just  the 
person  we  need  as  sales  manager  of  the 
Daily  Journal.  Our  newspaper  is  located 
in  a  highly  competitive,  exciting,  centr¬ 
al  Indiana  metro  area  (Zone  5).  If  you 
have  the  above  qualifications,  send  your 
resume  to  Glorida  Stonecipher,  Adver¬ 
tising  Director,  Daily  Journal,  PO  Box 
699,  Franklin,  IN  46131. 

TELEPHONE  SALES  SUPERVISOR 
70,0000  circulation  Zone  2  New  York 
City  PMSA  Metro  Daily  needs  a  tcke 
charge  telephone  sales  professional 
with  excellent  sales,  administrative 
training  and  organizational  skills  to 
supervise  a  ten  person  staff. 

Your  abilities  are  more  important  to  us 
than  your  experience.  Send  resume  and 
salary  history  to:  Box  1682,  Editor  & 
Publisher. 

WANTED. ..An  experienced  retail  adver¬ 
tising  salesperson  with  major  accounts 
sales  ability.  We're  very  fussy  about  who 
we  hire,  but  offer  an  attractive  commis¬ 
sion  structure  which  can  put  a  sales 
professional  with  real  closing  ability 
into  a  significant  earning  situation. 
Send  letter  and  resume  to  Jim  Reid, 
Advertising  Director,  Townsend 
Communications  Inc.,  70007  NE 
Parvin  Rd.,  Kansas  City.  MO  64117. 
(816)  454-9660. _ 

_ ARTIGRAPHICS _ 

ART/GRAPHICS-  Dallas  Times  Herald 
seeks  artist/designer  who  can  produce 
dynamic  info-graphics.  Macintosh 
experience  preferred.  Contact  Stan 
Hulen,  Art  Director,  News  Art,  1101 
Pacific,  Dallas,  TX  75202.  (214) 
720-6933.  Equal  Opportunity  Employ¬ 
er  m/f. 


ASSISTANT  ART  DIRECTOR 
If  you  can  design  interesting  pages, 
know  news  when  you  see  it,  know  how  to 
find  good  photographers  and  good 
photographs  around  the  country,  can 
work  well  with  editors  and  production 
people  and  aren't  too  proud  to  do  your 
own  mechanicals  if  perfection  is  what 
you  want,  then  this  weekly  4-color 
newspaper  position  is  for  you.  And  if 
you're  really  good,  you'll  assist  art  direc¬ 
tor  in  projects  ranging  from  special 
sections  to  slick  magazines.  We  need 
someone  with  experience,  so  send 
resume,  samples  and  salary  require¬ 
ment  to  C.L.  (iurrie,  1 11  8th  Ave,  Suite 
900,  New  York,  NY  10011. 

GRAPHIC  REPORTER 
Knight-Ridder  Graphics  Network  is 
looking  for  an  informational  graphics 
specialist  with  Macintosh  Computer 
experience.  Salary  negotiable.  Send 
resume  and  portfolio  to  Wendy  Govier, 
Network  Resources  Manager,  KRGN, 
774  National  Press  Building,  Washing¬ 
ton,  D.C.  20045. 


HELP  WANTED 

_ CIRCULATION _ 

CARRIER  SALES  MANAGER 
VJe  are  seeking  an  enthusiastic,  crea¬ 
tive,  self-motivated  individual  to 
manage  our  carrier  sales  division.  The 
successful  candidate  will  be  responsi¬ 
ble  for  planning  and  developing,  coordi¬ 
nating  carrier  sales  and  will  work  in  the 
field  with  carriers  on  sales  develop¬ 
ment.  Individual  should  be  creative, 
have  the  ability  to  deal  with  youth  and 
adults.  Sales  background  and  manager¬ 
ial  experience  required.  College 
preferred.  Salary  commensurate  with 
experience.  Please  mail  resume  to 
Marlene  Otto,  Sales  and  Promotions 
Manager,  Arkansas  Gazette,  PO  Box 
1821,  Little  Rock,  AR  72203.  We  are 
an  equal  opportunity  employer. 


DISTRIBUTION  MANAGER 
Current  and  future  openings  for  DM  in 
the  following  markets:  San  Diego, 
Orange  County  (CA),  Norfolk  VA), 
and  Columbus  (OH),  Minneapolis-St. 
Paul  and  Memphis.  Monthly  publica¬ 
tion,  5-day  work  week.  Day  time  sche¬ 
dule,  you  will  supervise  2  to  4  carriers. 
No  collections.  Salary  $16,000  to 
$19,000  a  year  plus  generous  auto 
allowance  and  full  company  benefits. 
Send  resume  immediately  to: 

Tom  K.  Scardino 
National  Circulation  Director 
Haas  Publishing  Company 
3119  Campus  Dr. 

Norcross,  GA  30071 
EOE 


SINGLE  COPY  SALES  MANAGER 
Tucson  Newspapers  Inc.,  has  an  imme¬ 
diate  opening  for  a  single  copy  mana¬ 
ger.  The  position  requires  someone  who 
has  a  minimum  of  5  years  single  copy 
and  2  years  of  managerial  experience. 
The  person  selected  must  be  a  career 
oriented  professional  who  can  motivate 
and  lead  a  supervisory  and  clerical  staff 
responsible  for  both  an  AM  and  PM 
publication.  Strong  sales,  training  and 
budgeting  knowledge  is  a  must  along 
with  ability  to  execute.  Please  send 
cover  letter,  resume  and  salary  history 
to  Stan  Yoshida,  Operations  Manager, 
Tucson  Newspapers  Inc.,  4850  S.  Park 
Ave,,  Tucson,  AZ  85714.  An  Equal 
Opportunity  Employer. 

SUBSCRIPTION  MANAGER 
We  are  a  growing  and  dynamic  publish¬ 
ing  company  looking  for  an  organized 
and  career-minded  subscription  mana¬ 
ger  with  at  least  2  years  of  solid 
management  experience. 

You  will  be  responsible  for  all  phases  of 
new  subscriber  acquisition,  subscrip¬ 
tion  maintenance,  fulfillment  and  staf¬ 
fing.  You  must  have  a  thorough  know¬ 
ledge  of  every  aspect  of  direct  response 
promotion  and  direct  mail,  including 
development  of  renewal  and  billing 
series,  bind-ins,  blow-ins  and  house 
ads. 

Your  written  and  verbal  communication 
skills  are  tops,  and  you're  calm  and  cool 
under  pressure  and  deadline.  Know¬ 
ledge  of  PCs  a  plus.  For  a  rewarding 
career  challenge,  send  resume  with 
cover  letter  to  Box  1667,  Editor  & 
Publisher. 

TIRED  OF  THE  SNOW 
AND  COLD.. ..THEN  COME  TO 
TUCSON  SUNSHINE 
Tucson  Newspapers  Incorporated  is 
looking  for  experienced  district  sales 
managers  who  can  handle  the  challenge 
of  a  growing  operation.  If  you  have  a 
record  of  increasing  circulation,  effi¬ 
cient  service,  thorough  recruitment  and 
training  of  carriers  and  prompt  payment 
of  bills  then  you  may  qualify.  Please 
send  cover  letter,  resume  and  salary 
history  to  Ed  Alameda,  Administrative 
Assistant  to  the  Circulation  Director, 
Tucson  Newspapers  Incorporated, 
Tucson,  AZ  85714,  An  Equal  Oppor¬ 
tunity  Employer. 

EDITOR  : 


HELP  WANTED _ 

_ CIRCULATION _ 

CIRCULATION  MANAGER 
A  circulataion  base  which  could  explode 
with  the  right  person.  16,000  PM,  six 
day,  plus  a  weekly  and  TMC.  Needed  an 
experienced  person  to  lead  and  teach  a 
loyal  staff.  Candidates  should  have 
circulation  background  with  marketing, 
sales,  and  people  skills.  Send  resume 
and  salary  requirements  to  Personnel 
Manager,  The  Newport  Daily  News,  PO 
Box  420,  Newport,  Rl  02840. 

CIRCULATION  MANAGER-8,500  North 
East  Kansas  Daily  seeks  an  aggressive, 
hands  on,  innovative  manager.  The 
ideal  candidate  will  be  experienced  with 
ABC,  data  processing,  and  sales  tech¬ 
niques.  Excellent  salary  and  fringe 
benefits.  Junction  City  Kansas  is 
located  120  miles  west  of  Kansas  City, 
Missouri,  off  interstate  70.  Send 
resume  or  call  Roger  Waechter,  General 
Manager,  The  Daily  Union,  PO  Box 
129,  Junction  City,  Kansas,  66441 
(913)  762-5000. 


OUTSIDE  SALES  MANAGER 
We  are  seeking  an  enthusiastic,  self- 
motivated  individual  to  manage 
outside,  door-to-door  sales  crews, 
composed  of  youth  solicitors  and  adult 
sales  representatives.  The  successful 
candidate  should  have  direct  sales  and 
sales  training  experience,  preferably  in 
the  newspaper  industry.  Salary 
commensurate  with  experience  plus 
bonus.  Zone  6.  Potential  earnings  low 
$30K.  Please  mail  resume  to  Box 
1647,  Editor  &  Publisher.  We  are  an 
equal  opportunity  employer. 

REGIONAL  MANAGER 
Major  Connecticut  daily  is  seeking  a 
middle-management  circulation  profes¬ 
sional.  Five  years  circulation  experience 
with  demonstrated  achievement  in 
sales,  service,  leadership  and  planning 
required.  You  will  be  reporting  to  the 
Metro  or  Suburban  circulation  manager, 
with  responsibility  for  four  or  five 
branch  offices  strongly  oriented  towards 
home  delivery.  Heavy  emphasis  on 
youth  carriers.  We  are  a  300,000 
Sunday,  222,000  daily  dominant  in  our 
market.  Compensation  includes  compe¬ 
titive  salary,  bonus,  excellent  benefits 
and  company  car.  Degree  preferred.  To 
be  considered  please  send  letter, 
resume  and  salary  history  in  confidence 
to  Michael  Steeves,  Human  Resources 
Department,  The  Hartford  Courant,  285 
Broad  St.,  Hartford,  CT  06115.  EOE. 

COMPUTER  TECHNOLOGY 

TECHNICAL  SUPPORT  PERSON 
Future  oriented  person  to  coordinate 
computer  system  for  Knight-Ridder 
Graphics  Network.  Interfacing  of  news¬ 
paper  systems;  testing  and  evaluation 
of  new  hardware  and  software.  Must 
enjoy  travel  and  troubleshooting. 
Macintosh  experience  preferred.  Salary 
negotiable.  Send  resume  to  Wendy 
Govier,  Network  Resources  Manager, 
KRGN,  774  National  Press  Building, 
Washington,  D,C.  20045. 


ARE  YOU  GOOD?  Small  New  Jersey 
daily  in  very  competitive  market  needs 
aggressive  and  talented  Sunday  editor 
to  help  us  shape  up  our  Sunday  pack¬ 
age.  The  person  we're  looking  for  must 
know  news-  how  to  find  it,  assign  it,  edit 
it,  design  it,  lay  it  out,  and  move  it. 
Must  have  track  record  in  working  with 
reporters.  Excellent  layout  skills  imper¬ 
ative.  Good  opportunity  for  skilfull  copy 
editor  at  midsize  daily  or  city  editor  at 
small  daily  to  move  up.  Position  also 
requires  doing  a  regular  special  section 
and  occasionally  helping  out  on  copy 
desk.  Nine  to  fiver's  need  not  apply. 
Salary  mid  $20's.  Send  resume,  refer¬ 
ences  and  three  tearsheets  of  layouts  to 
Box  1670  Editor  &  Publisher. 
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ADMINISTRATIVE 


ADVERTISING 


PRODUCTION 


CIRCULATION 


General  Manager 
For  a  large  weekly  operation 
located  in  the  Midwestern  United 
States.  Will  function  as  chief  execu¬ 
tive  officer  at  this  location.  Report¬ 
ing  to  the  president.  Must  have  prior 
suburban  newspaper  experience  in 
a  competitive  market.  Salary  in  the 
sixties  plus  incentives. 

Director  of  Finance 
A  30,000  daily  located  in  the  South¬ 
eastern  United  States  is  seeking 
achief  financial  officer.  B.S.  degree 
required.  Data  processing  back¬ 
ground  essential.  Good  analytical 
and  people  skills  coupled  with 
successful  management  experi¬ 
ence.  Salary  in  the  forties. 

General  Manager 
For  a  group  of  weeklies  located  in 
the  Midwestern  United  States  with 
100.000  plus  circulation.  As  general 
manager  will  have  editorial  respon¬ 
sibility  but  not  production  responsi¬ 
bility.  Prefer  someone  with  a  strong 
sales  background.  Salary  in  the 
upper  forties  to  low  fifties. 

Publisher 

For  a  small  daily  located  in  the 
Southeastern  United  States.  Ideal 
candidate  will  have  a  strong 
marketing/advertising  background 
and  any  experience  with  commer¬ 
cial  printing  is  desirable.  Will  func¬ 
tion  as  the  chief  operating  officer  at 
this  location.  Salary  in  the  forties 
plus  incentives. 

Publisher 

For  a  100,000  plus  weekly  located 
in  a  large  Eastern  city.  Extremely 
competitive  marketplace  and  they 
are  a  combination  of  free  and  paid. 
Will  supervise  staff  of  sixty  and 
provide  camera  ready  to  outside 
firm  who  does  all  the  press  runs. 
Must  have  prior  weekly  experience 
in  a  competitive  market.  Salary  in 
the  forties  plus  incentives. 

Publisher 

For  a  small  daily  located  in  the 
Midwestern  United  States.  Will 
function  as  chief  operating  officer  at 
this  location.  Reporting  to  the 
corporate  president.  Individual  with 
a  strong  sales  marketing  back¬ 
ground  and  experience  with  small 
dailies.  Salary  in  the  forties  plus. 

General  Manager 
For  a  group  of  community  newspap¬ 
ers  located  in  the  Eastern  United 
States.  Total  paid  circulation  is 
20,000  and  total  circulation  is 
35,000.  Would  supervise  produc¬ 
tion,  advertising  and  circulation. 
Would  supervise  staff  of  sixty  and 
ideal  candidate  would  have  a  heavy 
sales  background  in  a  weekly  or 
shopper  environment.  Salary  in  the 
upper  thirties  to  mid  forties. 


Contact 

Patrick  J.  Quinn,  Jr. 


Gen  Sales  Mgr  to  $75,000  + 
Large  weekly  publication  is  seeking 
a  high  caliber  sales  professional  to 
supervise  our  regional  sales 
managers. 

Ad  Director  $65,000  + 

Our  client,  a  metro  daily  is  seeking 
an  ad  director  who  can  implement 
contemporary  ideas  in  a  sophisti¬ 
cated  environment. 

Prom  Mgr  $45,000  -i- 

A  large  metro  is  seeking  a  promo¬ 
tions  manager  who  has  strong  sales 
and  market  background. ..must 
have  proven  leadership  ability. 

Class  Ad  Mgr  $40,000  -i- 
Our  client,  a  50,000  daily  is  seeking 
a  creative  classified  ad  manager 
who  has  four  to  five  years 
experience. 

Ad  Mgr  to  $40,000 

A  large  Southeast  newspaper  is 
looking  for  a  classified  ad  mana¬ 
ger. ..telemarketing  supervision  a 
must. 

Retail  Ad  Mgr  to  $40,000 
East  Coast  weekly  is  seeking  a 
person  who  has  performed  well  in 
competitive  markets. 

Retail  Ad  Mgr  to  $40,000 
An  East  Coast  daily  is  looking  for  a 
retail  ad  manager,  this  position  is  in 
a  highly  competitive  market.  Must 
have  five  years  plus  of  creative 
accomplishments  and  be  able  to 
supervise  a  staff  of  fiteen. 

Ad  Dir  to  $40,000 

A  medium  size  Midwest  daily,  is 

seeking  an  ad  director  who  thrives 
in  a  competitive  environment. 

Ad  Dir  to  $40,000 

A  large  weekly  shopper  in  the 
Midwest  desires  an  ad  direc¬ 
tor. ..must  have  superior  sales 
record. 

Ad  Dir  to  $35,000 

Our  client,  a  small  daily,  located  in 
the  Midwest,  is  looking  for  an  exper¬ 
ienced  producer  who  can  effectively 
lead  people. 

Ad  Sales  $30,000 

Our  client,  an  East  Coast  newspap¬ 
er  is  seeking  a  sales  person  with 
several  years  of  space  sales 
experience. 

Ad  Mgr  $25,000 

A  small  A  Southeast  daily  is  seeking 
a  person  who  is  familiar  with  work¬ 
ings  of  classified  department. 

Ad  Mgr  $20,000 

A  small  daily  is  seeking  a  sales 
person  who  has  the  desire  and  abili¬ 
ty  to  move  up  to  management. ..part 
of  a  major  chain. 

Contact 

Fred  J.  Dunkerley 


Prod  Dir  to  $60,000 

For  a  100.000  daily  in  the  Midwest. 
Candidate  must  have  a  college 
degree  in  Business  or  Printing, 
knowledge  of  labor  laws,  and  sever¬ 
al  years  experience  as  a  production 
manager.  Should  also  have  experi¬ 
ence  in  commercial  estimating  and 
costing. 

Prod  Mgr  to  $55,000 

To  be  responsible  for  large  pre¬ 
press,  quality  control,  pressroom 
and  mailroom,  equipment  evalua¬ 
tions.  special  projects,  and  direct 
dealings  with  advertisers. 

Comp  Rm  Mgr  to  $50,000 

Immediate  opening  in  the  Midwest 
for  college  degreed  manager  who 
knows  hi-tech  equipment.  Will 
supervise  sixty  in  all  composing 
room  operations. 

Prod  Dir  to  $45,000  -t-  bonus 
An  Eastern  75,000  daily  has  an 
immediate  need  for  P.D.  to  super¬ 
vise  25  full-time  plus  part-time 
employees.  Strong  leadership 
required.  Will  develop  own  produc¬ 
tion  team,  then  be  responsible  for 
commercial  sales. 

Pressroom  Mgr  to  $45,000 

Our  Midwest  client  runs  four  lines  of 
Goss  Headliner  press.  Looking  for 
an  individual  with  mutli-line  press 
experience  and  experience  in 
managing  a  union  shop.  Will  super¬ 
vise  100  through  eight  middle 
managers.  Client  will  move  to  new 
plant  over  next  tew  years  and  will 
convert  a'i  lines  to  offset. 

Prod  Mgr  to  $40,000 

For  a  15,000  New  England  daily. 
College  degree  required.  To  super¬ 
vise  fifty  production  personnel. 
Commercial  experience  and  three 
shift  experience  required.  News¬ 
paper  and  web  experience  a  plus. 


Press  Rm  Mgr  to  $40,000 
Our  client  in  the  East  requires  an 
individual  with  heavy  maintenance 
and  repair  experience  to  supervise 
fifteen  through  two  foreman  on 
Goss  Headliners.  Responsibilities 
also  include  inventory  and  ordering 
all  supplies  including  newsprint, 
quality  control,  training,  and 
evaluation. 

Press  Foreman  to  $40,000 
An  Eastern  50,000  daily  desires  a 
night  side  press  foreman  with  Goss 
Metro  experience. 


Press  Supervisor  to  $40,000 
A  Midwest  metro  daily  is  looking  for 
a  night  side  press  supervisor  with 
offset  and  management 
experience. 


Giro  Dir  to  $70,000 

Major  metro  in  the  Western  U.S. 
seeks  an  aggressive,  take  charge 
type  for  this  position  who  has  exper¬ 
ience  in  a  competitive  marketplace. 
Strong  sales  and  promotional  back¬ 
ground  necessary. 

Giro  Dir  to  $40,000 

A  30,000  daily  located  in  the  Mid- 
Atlantic  area  is  seeking  candidates 
with  demonstrated  creativity  in 
promotions  and  sales.  Experience 
with  a  smaller  daily  a  plus. 

Giro  Mgr  $40,000 

A  major  metro  is  looking  for  a  candi¬ 
date  with  a  minimum  of  five  years 
experience  in  circulation  manage¬ 
ment  to  coordinate  circulation  activi¬ 
ties  in  a  multi  state  area.  Heavy 
customer  service  and  home  deliv¬ 
ery  background  required.  Also  IBM 
systems  experience. 

Sngle  Gpy  Sis  Mgr  to  $35,000 
A  major  metro  in  the  Northeastern 
U.S.  is  looking  for  a  single  copy 
manager.  Supervise  independent 
contractors  and  develop  strategies 
for  newly  created  department. 

Zone  Mgr  to  $35,000 

A  major  metro  is  looking  for  field 
sales  representatives  in  the  upper 
Midwest. 

Home  DeIvy  Mgr  to  $30,000 

A  75,000  daily  is  looking  for  a  home 
delivery  manager.  Supervisory 
responsibility  for  up  to  ten 
employees. 

Giro  Mgr  to  $30,000 

A  20,000  daily,  located  in  the  South¬ 
western  Unitd  States,  is  seeking  a 
person  with  supervisory  skills  and 
sales  promotion  background.  Posi¬ 
tion  would  also  supervise  the 
mailroom 

lOGirc  Mgr  to  $25,000 

Weekly  newspaper  chain  in  the 
Midwest  is  seeking  circulation 
manager  with  experinece  in  free, 
voluntary  or  mandatory  pay. 

Gustomer  Srvc  Rep  to  $25,000 
A  Midwestern  major  metro  is  look¬ 
ing  for  an  experienced  customer 
service  representative.  Handling  of 
complaints,  starts,  stops,  etc. 

District  Mgrs  to  $25,000 

An  80.000  plus  daily  is  seeking 
district  manager  with  one  to  two 
years  experience.  Supervise  fifty 
plus  carriers. 


Mailroom  Mgr  to  $40,000 
Our  client,  located  on  the  East 
Coast,  is  seeking  a  mailroom 
manager. 


Contact 
Vince  Maiocco 


Contact 
F.  Lincoln  Marx 


GORDON  WAHLS  COMPANY 
EXECUTIVE  SEARCH 

610  East  Baltimore  Pike 

(215)  565-0800  Media,  Pennsylvania  19063  Send  Resume  In  Confidence 

EDITOR  &  PUBLISHER  for  January  17,  1987  55 


HELP  WANTED _ 

_ EDITORIAL _ 

60,000-circulation  daily  in  competitive 
market  needs  aggressive,  organized 
reporters  with  general  assignment  and, 
or  business  writing  strengths.  Prefer 
1-3  years  experienece  on  a  daily.  Box 
1681,  Editor  &  Publisher. 

Aggressive  50,000  PM  seeks  exper¬ 
ienced  reporters  who  care  about  local 
news.  Resumes  tO:  Phil  Klinedinst, 
Managing  Editor,  The  York  Dispatch, 
PO  Box  2807,  York,  PA  17405. 


COPY  EDITOR—  Growing  PM  offers 
advancement  potential  for  editor  whose 
skills  and  aspirations  go  beyond  periods 
and  commas.  Resume  to:  Phil  Kline¬ 
dinst,  Managing  Editor,  The  York 
Dispatch,  PO  Box  2807,  York,  PA 
17405. 


COPY  EDITOR/Assistant  City  Editor  for 
growing  Zone  2  daily.  Strong  editing, 
layout,  and  people  skills  are  a  must. 
Box  1658,  Editor  &  Publisher. 

COPY  EDITOR 

The  La  Crosse  Tribune  seeks  a  skilled 
copy  editor  with  strong  editing,  design 
and  layout  skills.  The  person  we  hire 
will  work  the  rim  and  share  slot  duties 
on  a  7-day,  35,000  circulation  news¬ 
paper.  He  or  she  will  have  a  flair  for 
good  headlines  and  will  demand  strong, 
accurate,  grammatical  writing.  Send  a 
resume  and  a  letter  discussing  what 
makes  you  an  exceptional  copy  editor  to 
Human  Resources,  La  Crosse  Tribune, 
401  N.  Third,  St.  La  Crosse,  Wl  54601. 
Deadline  January  31. 

COPY  EDITOR  for  100,000-plus 
Sunday  paper.  Strong  headline  writing, 
layout,  and  editing  skills  required.  Send 
resume  and  clips  to: 

Bill  Rogosky 
205  W.  12th  Street 

Erie,  PA  16534 

COPY  EDITOR  for  Soundings,  a  national 
boating  tabloid  newspaper.  We  publish 
8  editions  a  month,  at  a  pace  similar  to 
dailies.  But  the  organization  is  more 
human-scale  with  more  opportunities  to 
make  your  presence  count  then  at  most 
dailies.  Skills  required  include  copy 
editing,  page  layout  and  headlining. 
Boating  knowledge  desired.  Work  in  a 
beautiful  waterfront  setting.  Send 
resume  to  Editorial  Director,  Sound¬ 
ings,  Essex,  CT  06426. 


ATTENTION 

MINORITY 

JOURNALISTS 

Are  you  interested  in  an  editing 
career  on  a  daily  newspaper? 
The  1987  Editing  Program  For 
Minority  journalists  offers  a 
number  of  full  fellowships  in 
it’s  8  weeks  summer  training 
session  at  The  University  of 
Arizona,  Tucson.  This  inten¬ 
sive  program  in  editing  and 
management  techniques  results 
in  a  full  time  editing  job  on  a 
daily  newspaper  at  the  end  of 
the  program.  Prefer  at  least  one 
year  professional  journalism 
background,  k’or  details  and 
application  contact:  EPM), 
University  of  Arizona,  Journal¬ 
ism  Department,  Tucson,  AZ 
85721,  (602)  621-5777,  Appli¬ 
cation  deadline  Febuary 
1,1987. 


_ HELP  WANTED _ 

_ EDITORIAL _ 

METRO  EDITOR  for  a  "growing  fast" 
Chicago  suburban  daily.  Need  someone 
who  can  work  with  copy  and  people. 
Lead  and  teach.  Daily  emphasizes 
community  news  but  with  full  line  ol 
news  and  features.  We're  good  but  wani 
to  get  better.  Position  requires  strong 
people  skills.  Tell  us  how  you  do  it 
State  salary  needs.  The  Daily  South- 
town,  a  Pulitizer  Community  newspap¬ 
er,  5959  South  Harlem,  Chicago,  It 
60638. _ _ 

EDITORIAL  WRITER 
I  he  Shreveport  Journal,  an  indepen¬ 
dent  progressive  daily  in  northwest 
Louisiana  is  seeking  a  bright  journalist 
interested  in  editorial  writing.  A 
successful  candidate  will  excel  at  writ¬ 
ing,  editing  and  layout.  The  journal 
presents  an  alternative  viewpoint  to  a 
larger,  conservative  Gannett  paper.  This 
is  an  interesting  opportunity  to  make 
the  difference  in  a  changing  communi¬ 
ty.  The  Journal  is  an  equal  opportunity 
employer.  Send  resume,  diverse  clips  to 
Matt  Jacobs,  PO  Box  31110,  Shreve¬ 
port,  LA  71130  or  phone  (318) 

459-3291. _ 

COPY  EDITORS-New  Hampshire 
statewide  paper  has  night  desk  open¬ 
ings,  at  top  pay.  Two  years  experience, 
proven  editing  and  layout  ability  under 
tight  deadlines  essential.  No  phone 
calls.  Send  resume  and  clips  to  C. 
Perkins,  ME,  The  Union  Leader,  Box 
780,  Manchester,  NH  03105. 

COPY  EDITOR  for  small  Zone  1  daily. 
Strong  on  news  and  feature  copy,  head 
line,  layout.  1-2  years  experience  in 
Zone  1  preferred.  Box  1695,  Editor  & 
Publisher. 

COPY  EDITOR 

The  Orange  County  Register,  Califor¬ 
nia's  third  largest  daily  is  looking  for  an 
exceptional  experienced  copy  editor  for 
its  feature  and  entertainment  sections. 
Strengths  we  seek:  a  respect  for  writers 
style-and  the  talent  to  make  it  better, 
ability  to  write  strong  witty  headlines 
and  layout  pages  with  a  flair.  We  work  a 
4-day-(40  hr.)-week.  Send  cover  letter 
resume,  and  samples  of  your  work  to 
Mike  Whitehead,  Assistant  Managing 
Editor,  Administration,  The  Orange 
County  Register,  625  North  Grand  Ave, 
Santa  Ana,  CA  92711.  An  Equal  Oppor¬ 
tunity  Employer. 

DOWNTOWN  LOS  ANGELES  daily 
needs  news  editor  with  strong  know¬ 
ledge  of  law  and  good  wire  editing 
skills.  Send  resume  and  clips  to  PO  Box 
54026,  Los  Angeles,  CA  90054. 

EDITORIAL  PRO 

We  are  looking  for  a  quality  oriented 
person  with  ability  to  organize  editorial 
staff.  Responsibilities  include  plan¬ 
ning,  production  and  a  layout  of  4-  color 
monthly  magazine;  writing  own  articles; 
editing  articles  written  by  other  writers. 
Position  open  in  sun  belt.  Excellent 
living  condition  for  bringing  up  a  family. 
We  are  looking  for  the  right  person  to 
carry  a  heavy  load  of  responsibilities. 
Serious  applicants  only.  Interviews 
required.  Send  resume  with  letter 
explaining  qualifications,  clips,  refer¬ 
ences  and  salary  history.  Box  1665, 
Editor  &  Publisher. 

ASSISTANT  EDITOR 
Large  Weekly 

We  are  seeking  a  bright,  lively,  self¬ 
starter,  to  give  our  Massachusetts  week¬ 
ly  an  extra  dose  of  professionalism. 
Working  under  a  seasoned  editor,  you 
will  give  us  crisp  layouts,  clear,  concise 
headlines  and  two  or  three  good  stories 
per  edition. 

Journalism  degree  and  two,  three  years 
of  experience  required. 

Reply  tO: 

Dan  Warner,  Editor 
Eagle-Tribune 
Box  100 

Lawrence,  MA  01842 


_ HELP  WANTED _ 

_ EDITORIAL _ 

ASSISTANT  SPORTS  EDITOR 
Medium  size  daily  in  New  York  State's 
Hudson  Valley  seeks  an  assistant  sports 
editor.  Must  have  minimum  5  years 
experience  copy  editing.  We're  looking 
for  someone  with  better  than  average 
problem  solving  skills,  good  organiza¬ 
tion  and  creative  thinking.  Anything  our 
sports  editor  would  be  called  upon  to 
do,  the  assistant  should  be  prepared  to 
handle.  Send  resume  and  references  to 
Box  1674,  Editor  &  Publisher. 

ASSISTANT  EDITOR  Features  depart¬ 
ment  of  daily  financial  services  news¬ 
paper  seeks  enthusiastic  self  starter  to 
coordinate  special  editions.  Must  be 
able  to  take  process  from  concept 
through  printed  page.  Creativity,  eye  for 
detail,  ability  to  challenge  copy  and 
work  well  with  writers  key.  We  are  also 
looking  for  experienced  copy  editor, 
mortgage  finance  reporter,  and  bank 
automation  reporter.  Send  resume, 
cover  letter,  salary  history  to  Box  1694, 
Editor  &  Publisher. 

Assistant  Business  Editor 

Promotion  Assistant 
JOB  BANK  has  immediate  openings  for 
an  assistant  business  editor  of  a  large 
West  Coast  daily  and  a  promotion  assis¬ 
tant  for  a  large  East  Coast  daily.  For  the 
promotion  job  we  are  seeking  a  person 
with  a  background  in  both  journalism 
and  promotions.  If  you  are  interested  in 
these  positions,  please  send  your 
resume  to  JOB  BANK.  2615  River  Rd. 
Suite  7,  Cinnaminson,  NJ  08077  or 
call  Director  Debra  Bissinger  at  (609) 
786-1910,  There  are  no  referral  fees  if 
you  qualify  for  the  above  position. 

BUSINESS  WRITER 
We're  looking  for  a  talented,  productivri 
business  writer  to  join  the  business 
section  of  the  200,000  circulation 
Dayton  Daily  News  and  Journal  Herald. 
This  is  a  job  for  a  hot  shot;  an  exper¬ 
ienced  professional  who  can  do  daily, 
Sunday  and  project  work;  who  can  write 
with  authority  and  power;  who  can  dig 
below  events  to  explain  their  signifi¬ 
cance  to  readers;  who  wants  to  be  part 
of  a  team  building  a  leading  business 
section.  Send  resume  and  clips  to  Jon 
Talton,  Business  Editor,  Dayton  Daily 
News,  and  Journal  Herald,  4th  and 
Ludlow  Sts.,  Dayton,  OH  45402.  Equal 
Opportunity  Employer. 

CHIEF  FINANCIAL  OFFICER 
Newspaper,  commercial  printing,  and 
radio  broadcasting  companies  offer 
outstanding  opportunity  for  highly  qual¬ 
ified  person.  Position  requires  inter 
personal  and  supervisory  skills  and 
strengths  in  oral  and  written  communi¬ 
cations,  business  and  financial  analys¬ 
is,  and  accounting.  Person  reports  to 
president  and  is  responsible  for  plan¬ 
ning,  budgeting,  management  of 
accounting,  management  information 
and  data  processing  departments.  Mini¬ 
mum  of  5  years  experience  with  2  in 
supervision.  Send  resume,  references, 
and  salary  requirements  with  a  cover 
letter  explaining  your  interests  in  the 
position  to  Ella  Mae  Peay,  Director  of 
personnel.  Messenger-Inquirer,  Owens¬ 
boro,  KY  42302.  We  are  an  equal 
opportunity  employer. 

CIRCULATION  MANAGER  We're  look¬ 
ing  for  an  energetic  achievement 
oriented  person  for  30,000  daily.  One 
who  is  promotion  conscious  and  people 
oriented.  Good  opportunity  for  an  exper¬ 
ienced  individual.  Send  resume  to 
David  Rutledge,  PO  Box  481,  Barling- 
ton,  NC  27215. 

CITY  EDITOR  The  Chattanooga  Times 
seeks  experienced  supervisor  for  staff  of 
20.  Send  resume  and  cover  letter  about 
your  background,  strengths,  style  and 
thoughts  about  newspapers  to  Paul 
Neely,  PO  Box  951,  Chattanooga,  TN 
37401. 


HELP  WANTED _ 

_ EDITORIAL _ 

CITY  EDITOR  The  Register  Citizen,  a 
growing  17,000  circulation  AM  daily  in 
Torrington,  CT  seeks  an  editor  for  its 
exceptionally  strong  6-member  city 
reporting  team.  Our  present  editor,  soon 
moving  to  a  larger  newspaper,  has  deve¬ 
loped  a  winning  combination  of  news 
reporting,  writing  and  display.  We  want 
an  ambitious  intelligent  journalist  to 
help  build  on  this  foundation.  Letter 
and  resume  to  David  Parker,  Managing 
Editor,  Register  Citizen,  190  Water  St., 
Torrington,  CT  06790. 

CITY  EDITOR 

The  York  Daily  Record,  a  40,000  7-day 
AM  in  the  nation's  87th  largest  metro 
market,  needs  a  city  editor  to  lead  a 
talented  reporting  staff  in  a  highly 
competitive  market.  The  person  we  hire 
will  be  a  teacher,  a  motivator,  a  skilled 
page  designer,  a  talented  writer  in  his  or 
her  own  right  and  someone  who  knows 
what  it  takes  to  meet  deadlines.  In 
return,  we  offer  a  competitive  salary, 
excellent  benefits  and  a  chance  to  grow 
in  a  professional,  quality-conscious 
atmosphere.  Send  a  resume,  design 
samples  and  a  letter  describing  your 
philosophy  of  what  makes  a  good  city 
editor  to:  Sam  Fosdick,  Executive 
Editor,  York  Daily  Record,  1750  Indust¬ 
rial  Highway,  York,  PA  17402. 

CITY  EDITOR  &  COPY  EDITOR 
The  Miami  Herald's  daily  Spanish- 
language  AM  newspaper,  El  Miami 
Herald,  needs  two  experienced  journ 
alists  with  excellent  command  of  writ¬ 
ten  and  spoken  Spanish,  well  versed  in 
Latin  American  affairs,  to  immediately 
join  our  staff  of  20  in  Miami,  Florida  as, 
respectively.  City  Editor  and  Copy 
Editor.  Letter,  resume,  and  salary 
sought  tO:  Angel  Castillo,  Jr.,  Assistant 
Managing  Editor.'News,  One  Herald 
Plaza,  Miami,  FL  33132-1693. 

COME  HOME  TO  MAINE.  We  seek  two 
reporters  for  weekly  papers  in  the  lakes 
and  mountains  of  Maine  and  New 
Hampshire.  Send  resume  and  clips  to 
Julie  Hamlin,  Personnel  Director, 
James  Newspapers,  Norway,  ME 
04268.  (207)  743-7011. 


EDITORIAL 

COMPUTER  SYSTEMS  NEWS 
A  leading  weekly  business  newspaper 
based  on  L.l.  seeks  highly  motivated 
persons  to  work  in  a  professional  enviro- 
ment  offering  career  advancement 
opportunities: 

COPY  EDITOR 

Magazine  supplements.  3-4  years  exper¬ 
ience  required.  Industry  knowledge 
preferred. 

ASST.  MANAGING  EDITOR- 
Report  on  industry  news.  Previous 
supervisory  experience  preferred. 

Resume/cover  letter, 'clips  tO: 
RECRUITER  D.  CSN 
600  Community  Dr., 
Manhasset,  NY  11030 

EDITORIAL 

Leading  weekly  newspaper  covering 
computer  industry  is  seeking  business 
reporter  for  its  Boston  Bureau.  Write 
news  &  features.  Daily  newspaper 
experience  a  plus.  Industry  knowledge 
helpful.  Send  cover  letter,  resume  & 
clips  to  Recruiter  D-3,  CSN,  600 
Community  Dr.,  Manhasset,  NY 
11030. 

EDITOR  WANTED  Zone  2  newspaper 
with  a  circulation  28,600  daily  29,600 
Sunday  is  seeking  an  aggressive  highly 
skilled  editor  who  has  a  thorough  know¬ 
ledge  of  all  facets  of  the  news  depart¬ 
ment,  including  general  news,  sports, 
features,  business  and  layout.  Candi¬ 
date  must  have  excellent  management 
and  communication  skills  and  a 
commitment  to  excellence.  Send  a 
detailed  resume  and  salary  require¬ 
ments  to  Box  1664,  Editor  &  Publisher. 
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_ EDITORIAL _ 

Experienced  News  Editor  for  fast  grow- 
ng  twice  a  week  newspaper  in  South 
Mississippi.  Send  resume  and  clips  to 
PO  Box  1171,  Columbia,  MS  39429. 

ENGLISH  EDITOR 

The  Inter-American  Development  Bank 
and  (IDB),  a  public  international 
'inancial  institution  headquartered  in 
Washington, D.C  has  a  challenging 
opening  for  a  writer/editor  in  its  Press 
Section.  The  IDB.  with  a  membership  of 
44  countries  is  the  leading  source  of 
public  sector  financing  to  Latin  America 
and  the  Caribbean  where  it  promotes 
economic  and  social  development 
through  investment  projects  and  techni¬ 
cal  cooperation  progress. 

The  successful  candidate  will  write  press 
releases,  feature  stories,  speeches  and 
statements  about  Bank  activities  in 
member  countries  and  will  have  the 
opportunity  to  visit  project  sites  as  part 
of  his/her  reporting  functions.  The  posi¬ 
tion  entails  researching,  interviewing 
and  responding  to  inquiries  from  the 
news  media,  groups  and  members  of 
the  public  interested  in  the  organiza¬ 
tion’s  issues.  The  editor  will  also  contri¬ 
bute  in  the  preparation  of  a  daily  press 
clipping  service  distributed  to  the  orga¬ 
nization's  top  officials. 
Requirements:-Degree  in  journalism 
and/or  several  years  of  broad  experience 
in  financial  and  economic  report¬ 
ing, -full  proficiency  in  English  and  a 
good  knowledge  of  Spanish,  French  or 
Portuguese. 

We  offer  an  excellent  salary  and  benefit 
package,  including  relocation  costs. 
Interested  applicants  should  send  a 
cover  letter  and  detailed  resume  indi¬ 
cating  nationality,  salary  history  and  list 
of  references  familiar  with  your  work. 
Applications  should  be  received  or  post¬ 
marked  no  later  than  January  31,  1987 
to: 

Inter-American  Developoment  Bank 
Recruitment  Section/ED 

1300  New  York  Ave.,N.W. 

Washington,  D.C.  20577 


ENTERTAINMENT  EDPOR 
We’re  looking  for  an  editor  who  can 
show  flair  with  ideas,  editing  and  layout 
to  put  out  Central  New  York’s  premier 
arts,  entertainment  and  leisure  maga¬ 
zine.  Candidate  should  have  strong 
organizational  skills  and  should  know 
how  to  work  effectively  with  reporters 
and  other  editors.  Please  send  resume 
and  samples  of  work  to:  William  Robin¬ 
son,  Herald-Journal,  PO  Box  4915, 
Syracuse,  NY  13221. 

EXECUTIVE  NEWS  EDITOR  The  San 
Jose  Mercury  News,  a  Knight-Ridder 
newspaper,  seeks  executive  news  editor 
to  run  news  desk,  supervise  Page  One 
production,  oversee  live  sections  for 
Sunday  paper.  Must  have  solid  back¬ 
ground  in  copy  editing,  layout,  experi¬ 
ence  in  similar  job  on  quality  metro 
paper.  Apply  in  writing  only  tO:  John 
Epperheimer,  AME/News,  Mercury 
News,  750  Ridder  Park  Drive,  San  Jose 
CA  95190. 


FASHION  REPORTER 
An  excellent  opportunity  exists  for  a 
fashion  reporter  with  our  210,000 
circulation  daily.  Duties  will  also 
include  writing  and  reporting  for  our 
weekly  style  section  and  our  semi¬ 
annual  special  fashion  magazine.  The 
ideal  candidate  should  have  related 
experience  and  excellent  writing  skills 
as  well  as  initiative,  creativity  and  the 
ability  to  understand  our  market  and  the 
interests  of  our  readers.  We  offer  an 
attractive  salary  and  benefit  package 
that  includes  dental  insurance  and 
tuition  reimbursement.  Please  send  a 
resume,  cover  letter  and  your  best  clips 
to  Donald  W.  Zimmerman,  Assistant 
Director,  Personnel,  The  Providence 
Journal,  75  Fountain  Street,  Provi¬ 
dence,  Rl  02902.  An  equal  opportunity 
employer. 


HELP  WANTED 


_ EDITORIAL _ 

FEATURE  EDITOR 

You’re  fascinated  with  people  and  life, 
and  you  can  write  about  both  with  flair, 
wit,  and  imagination.  Now,  can  you 
teach  others  to  do  the  same?  Lead  our 
three-person  "You  and  Yours”  desk  and 
join  a  first  class  editing  team. 

REPORTERS 

We  also  need  two  reporters  who  can 
think  and  write,  who  are  curious  about 
life  around  them,  and  who  care  about 
the  craft  of  reporting. 

The  Sandusky  Register  is  a  27,500, 
7-day  P.M.  Send  letter,  resume  and 
clips  to  Rex  Rhoades,  Sandusky  Regis¬ 
ter,  314  W.  Market  St.  Sandusky,  OH 
44870,  To  return  material,  include 
SASE. 


FEATURE  WRITER  For  lifestyle  section 
of  mid-sized  Southern  daily.  Assign¬ 
ments  will  range  from  short,  lively 
features  to  in-depth,  issue-oriented 
stories,  food  and  homes  features.  A 
minimum  two  year’s  experience  on  a 
daily  preferred.  Send  resume,  writing 
samples  and  a  list  of  story  ideas  to: 
Living  Editor,  Savannah  News-Press, 
PO  Box  1088,  Savannah,  GA  31402. 


FREELANCE  WRITERS  for  award 
winning  trade  magazine  serving  compu¬ 
ter  dealers.  Must  know  products  and 
industry.  Send  resume,  clips  to  Tom 
Farre,  PO  Box  1952,  Dover,  NJ  07801. 


FREELANCE-New  racing  newsweekly 
seeks  lively  and  informative  feature  arti¬ 
cles.  Send  stories  with  cover  letter  to 
Editor,  Box  RA,  18  Industrial  Park 
Drive.  Port  Washington.  NY  11050. 


LIFESTYLE  EDITOR 
Quality-oriented,  dominant  Florida  daily 
seeks  person  with  ability  to  organize 
staff  of  three  while  handling  heavy  load 
from  writing  weddings  and  features  to 
laying  out  sections.  $22,000,  full 
benefits.  Send  resume,  clips  to  Execu¬ 
tive  Editor,  Naples  Daily  News,  PO  Box 
7009,  Naples,  FL  33940. 


LIFESTYLE  EDITOR 
Growing  46,000  AM  daily  in  coastal 
city  needs  experienced  editor  with  flair 
for  designing  eye-catching  feature 
pages,  strong  editing  skills  and  sound 
news  judgment.  Will  supervise  six- 
person  lifestyle  staff  producing  daily 
and  Sunday  lifestyle  section,  plus  week¬ 
ly  food,  amusements,  ’Neighbors’  and 
TV  sections.  Strong  emphasis  on  local 
movie  production  industry.  Send 
resume,  5  to  7  layout  samples  to  John 
Meyer,  Managing  Editor,  Wilmington 
Morning  Star.  PO  Box  840,  Wilmington, 
NO  28402, 


MANAGING  EDITOR  skilled  in  organiz¬ 
ing  people  &  projects  sought  by  multi- 
publication  company.  Job  offers  real 
challenge  and  future  if  you  have 
management  AND  hard  news  experi¬ 
ence,  can  focus  on  bottom  line  plus 
firm’s  overall  direction  while  juggling 
many  details.  Some  editing  and  report¬ 
ing.  Good  pay,  benefits,  bonuses.  Full 
resume  to  DS,  1117  N.  19th,  #200, 
Arlington,  VA  22209. 


MANAGING  EDITOR 
Zone  1 

Qualified  candidates  will  have  a  back¬ 
ground  in  business/financial  journal¬ 
ism,  an  understanding  of  computer- 
retrievable  data  base  services  and  the 
ability  to  manage  and  motivate  an  exist¬ 
ing  staff.  Replies  should  include  a 
resume  showing  at  least  2  years 
management  experience,  a  brief  letter 
and  references.  We  offer  excellent 
benefits  very  competitive  salary.  EOE. 
Reply  in  confidence  to  Box  1691, 
Editor  &  Publisher, 


HELP  WANTED 


_ EDITORIAL _ 

THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  DC 
seeks  graduate  assistants  to  assist  in 
teaching  and  professional  duties  while 
earning  a  Master’s  degree  in  journalism 
and  public  affairs.  This  ten  month  prog¬ 
ram  begins  in  September.  Program 
includes  Washington  internships  and  a 
faculty  with  top  professional  creden¬ 
tials.  For  more  information  write  to 
School  of  Communication  Graduate 
Journalism  Committee-E,  The  American 
University,  4400  Massachusetts  Ave. 
NW,  Washington,  DC  20016.  An  Equal 
Opportunity  and  Affirmative  Action 
Employer. 


NEWS  EDITOR 

The  Herald,  a  7  day  56,000  circ.  daily 
35  miles  north  of  Seattle,  is  seeking 
individual  to  lead  a  topflight,  12  person 
news  desk.  The  sucessful  candidate  will 
exhibit  superb  news  judgment,  have 
excellent  editing  and  layout  skills,  know 
how  to  motivate  and  reward  staffers  and 
meet  deadlines.  We  are  Washington 
Post/owned  newspaper  in  competition 
with  Seattle  dailies  in  a  growing  market 
that  will  soon  include  an  Navy  carrier 
base.  Excellent  salary  and  benefit  pack¬ 
age.  Send  resume  and  work  samples  to 
Stan  Strick  Mananging  Editor,  The 
Herald,  Box  930,  Everett,  WA 
98206-0930. 


NEWS  EDITOR 

National  weekly  news  magazine  has  a 
big  job  for  a  tough  editor.  Join  top 
management  in  a  team  that  has  had 
extraordinary  success  over  the  past 
year,  covering  Wall  Street  and  finance 
with  tough,  investigative  reporting  and 
an  irreverent  style.  This  is  a  senior- 
level,  supervisory  position  involving 
serious  journalism:  writing,  editing,  and 
reporting  both  features  and  news 
stories.  Reply  in  confidence  to  the 
Editor-in-Chief,  Derek  Drew,  IDD  Maga¬ 
zine,  150  Broadway.  New  York.  NY 
10038. 


NEWSPAPER  COPY  EDITOR,  with 
layout  talent.  Seeks  editor  who  knows 
how  to  improve  local  news  story,  write 
headlines,  design  feature  pages  with 
flair.  Quality  a  must.  Not  an  entry  level 
job.  Send  resume,  clips  to  Robert 
Kozak,  Editor,  Lancaster  New  Era,  8 
West  King  Street,  Lancaster.  PA 
17603. 


REPORTER  beginner  to  3  years  experi¬ 
ence:  general  assignment;  Finger  Lakes 
region,  12,000  PM  daily;  send  resume, 
clips  to  Robert  Matson.  ME,  The  Daily 
Messenger,  73  Buffalo  St.,  Canan¬ 
daigua.  NY  14424. 


REPORTER 

Progressive  14.0000-circulation  5-day- 
week  afternoon  paper  on  the  coast  of 
Maine  seeks  reporter  with  some  experi¬ 
ence  to  cover  all  aspects  of  several 
communities-government,  law  enforce¬ 
ment,  education,  features.  Basic  skills 
such  as  spelling,  grammar  adherence  to 
style  are  important.  Reporter  must  be 
able  to  work  quickly  but  accurately. 
Excellent  pay  and  benefit  package. 
Send  resume  and  clips  to  Dave  Swear¬ 
ingen,  Editor,  The  Times  Record  PO 
Box  10,  Brunswick.  ME  04011-0010. 
No  phone  calls  please. 


REPORTER 
WITH  EXPERIENCE 
A  monthly  business  magazine  in  South¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials  who  can 
cover  complex  issues  and  write  an 
occasional  feature  with  flair.  Applicants 
must  have  a  minimum  of  3  years  experi¬ 
ence.  Please  submit  samples  of  written 
work  that  emphasize  your  versatility.  Do 
not  call.  Send  correspond¬ 
ence  to:  Editor.  Business  N  H.  177  E. 
Industrial  Dr..  Manchester,  NH  03103. 
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_ EDITORIAL _ 

EXECUTIVE  SPORTS  EDITOR 
THE  CHARLESTON  GAZETTE  seeks 
person  to  manage  sports  department, 
not  cover  big  game.  Should  be  strong  on 
planning,  layout,  motivation,  and 
believer  that  in  principle  sports  is  news. 
Staff  of  six.  Seven-day  publication. 
Competitive  salary  and  benefits.  Write 
Don  Marsh,  Gazette,  Box  2993,  Char- 

leston.  WV  25330. _ 

LIFESTYLEWRITER 
Feature  writer  with  at  least  five  years 
daily  newspaper  experience  wanted  for 
lifestyle  section  of  190,000  AM  in  Zone 
5.  Possibility  for  advancement  to  lifes¬ 
tyle  editing  position.  Send  resume  and 
clips  to  Box  1680.  Editor  &  Publisher. 

STYLE  EDITOR  50,000  circulation 
York  Sunday  News  is  looking  for  an 
editor  for  its  style  section.  Style  is  news 
and  features  about  families,  people  and 
places  in  York  and  Adams  counties  It  is 
fashion  and  food  and  a  lot  more.  The 
retirement  of  the  section  editor  is  creat¬ 
ing  this  opening  for  an  experienced 
editor.  If  you  write,  edit,  and  create 
imaginative  layout,  send  a  letter  and 
resume  to  David  M.  Hennigan,  Editor, 
York  Sunday  News.  PO  Box  1961,  York. 
PA  17405 


GOVERNMENT  JOBS  $16,040- 
$59,230  yr.  Now  Hiring.  Call  (805) 
687-600(5  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 


NEWSWRITER  being  sought  by  interna¬ 
tional  news  service  of  United  Methodist 
Church,  second  largest  Protestant 
denomination  in  the  (J.S.  Job  opening 
in  Washington,  D.C.  Beginning  April  1. 
Beginning  salary  $25,000-$28,000. 
Requirements  include  knowledge  of 
Christian  Church,  an  undergraduate 
degree  in  journalism,  a  keen  sense  of 
the  newsworthy.  Preference  will  be 
given  to  persons  having  experience  In 
both  print  and  electronic  news  media 
and  second-language  skills  in  Korean  or 
Spanish.  Contact:  Thomas  S.  McAnally. 
PO  Box  320.  Nashville.  TN  37202. 
(615)  742-5470.  Deadline  Feb.  1. 

MAYBE  YOU’VE  HEARD  OF  US— The  El 
Paso  Herald-Post.  We’re  small,  just 
31,000  circulation.  But  we  are  gather¬ 
ing  attention  as  the  best  little  newspap¬ 
er  in  Texas,  and  we’re  aiming  to  get 
better  in  our  coverage  of  this  culturally 
distinctive,  jumping  border  area  of  one 
and  a  half  million  people.  If  you  want  an 
international  experience,  and  if  you  can 
write  with  style  and  report  with  intelli¬ 
gence.  please  send  a  resume  and  cover 
letter  to  Jay  Ambrose,  Editor,  El  Paso 
Herald-Post.  PO  Box  20,  El  Paso.  TX 
79999. 


NEW  DAILY 

The  SARASOTA  INDEPENDENT  serving 
Sarasota  county  Florida  began  publish¬ 
ing  December  1,1986.  and  is  now 
expanding  its  staff.  Senior  editors;  copy 
editors;  editorial  writers;  investigative, 
business,  health,  and  general  assign¬ 
ment  reporters  are  needed  for  expand¬ 
ing  news  staff.  Profit  sharing.  Exper¬ 
ienced  professionals  who  thrive  on 
challenge. 

Send  resume  and  clips  tO: 

Publisher.  Sarasota  Independent 
Executive  Office.  3982  Bee  Ridge  Road 
Sarasota,  FL  33583. 


SOUTHERN  CALIFORNIA  daily  with  a 
circulation  of  85,000  seeks  art  critic  to 
join  10-member  feature  staff.  Success¬ 
ful  applicant  will  have  several  years 
experience  covering  the  arts  including 
plays,  art  exhibit  and  classical  music. 
Solid  reporting  skills  a  must.  Salary 
commensurate  with  experience,  up  to 
about  $600.00  per  week.  Send  resume 
and  sample  clips  to  Kathryn  Frank. 
Accent  Editor,  Bakersfield  Californian. 
PO  Bin  440,  Bakersfield.  CA  93302. 
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REPORTERS 
85.000  plus  Zone  6  daily  is  seeking 
young  hungry  reporters  with  at  least  2  to 
3  years  experience  at  small  or  medium 
sized  daily  in  Texas,  Arkansas,  or  Okala- 
homa.  If  you  want  a  challenge  in  a 
tough,  competitive  market,  send  clips, 
resume  and  salary  requirements  to  Box 
1687,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
In  booming  area  of  Southern  California, 
our  140,000  morning  paper  needs  an 
aggressive  editor  who  can  polish  staff 
copy,  sharpen  wire  stories  and  write 
headlines  that  grab  the  reader.  Because 
we  have  ordered  state-of-the-art  color 
presses,  layout  skills  also  desirable. 
Send  resume  and  other  supporting 
material  to  John  Garrett,  The  Press- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 


SPORTS  LAYOUT.  Suburban  Seattle 
AM  seeks  deskman  with  daily  experi¬ 
ence  to  produce  lively  section  in  compe¬ 
titive  market.  Solid  news  judgment, 
editing  skills,  graphics  background 
required.  Chance  to  join  APSE  award 
winner.  Send  resume,  tear  sheets  and 
references  to  Sports  Editor,  Journal- 
American,  PO  Box  90130,  Bellevue, 
WA  98009-0130. 


SPORTS  REPORTER  needed  immediat- 
ley.  Small  northern  NY  daily  looking  for 
and  aggressive  individual  to  cover  local 
and  area  sports.  Must  love  sports. 
Prefer  some  experience  in  writing  and 
photography,  but  a  top  notch  recent 
journalism  school  graduate  will  be 
considered.  Send  resume  stating 
education,  experience,  clips,  and  salary 
requirements.  Box  1657,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


REPORTER 

Imaginative  enterprising  reporter 
wanted  for  24,000  daily  consistently 
recongnized  as  one  of  the  top  papers  of 
it’s  size  in  New  England.  Regional 
candidates  preferred.  Send  resume, 
five  desk  clips  to  Ned  Bristol,  Managing 
Editor,  The  Sun  Chronicle,  Box  1677, 
Attleboro,  MA  02703. 


SPORTS  WRITER  21,000  Midwest 
daily  has  immediate  opening  for  a 
number  2  sports  writer  with  modular 
layout,  editing,  and  writing  skills.  Send 
resume,  salary  requirements  and  clips 
to  Joyce  McCullough,  News  Tribune, 
426  Second  Street,  Lasalle,  IL  61301. 


SUNDAY  EDITOR 

23,000  circulation  Zone  2  daily  start¬ 
ing  up  a  Sunday  edition  in  May.  Need 
experienced  editor  who's  sharp  on  orga¬ 
nization,  possesses  excellent  editing 
skills  and  whose  middle  name  is  PLAN- 
NING.  Prior  mid-level  management 
experience  on  a  Sunday  is  a  plus.  Send 
resume,  salary  history  to  Box  1673, 

Editor  &  Publisher _ 

THE  JACKSON  SUN,  a  37.000  west 
Tennessee  daily,  owned  by  Gannett,  has 
an  opening  tor  an  assertive  and  exper¬ 
ienced  news  reporter.  One  year  report¬ 
ing  experience  required.  Applicants 
should  send  references,  resume,  writing 
samples  and  why  they  should  be  hired 
to  Mary  Reed,  City  Editor,  The  Jackson 
Sun,  PO  Box  1059,  Jackson,  TN 
38302, 


THE  MIAMI  NEWS  is  looking  for  an 
experienced,  versatile  reporter  who 
knows  how  to  dig  in  a  major  metro  mark¬ 
et.  Send  resume  and  clips  in  overnight 
mail  tO:  Paul  Kaplan,  City  Editor,  The 
Miami  News,  PO  Box  615,  Miami,  FL 
33152. 


HELP  WANTED 


EDITORIAL 


WANTED;  EDITOR  tor  17,500-circula¬ 
tion  daily  newspaper  located  in  eastern 
North  Carolina.  Responsible  for  make¬ 
up  of  editorial  page,  including  writing 
editorials,  working  with  and  teaching 
reporters,  critiquing  their  work  and 
offering  suggestions  for  improvements 
and  rewarding  excellence  with  praise. 
Would  fill  in  for  managing  editor  during 
vacation  or  other  absences.  Requires 
broad  knowledge  of  all  phases  pf  editor¬ 
ial  content  of  paper.  Must  be  active  in 
community  affairs.  Send  resume  and 
references  to  Morgan  Dickerman, 
Publisher,  The  Wilson  Daily  Times, 
Inc.,  PO  Box  2447,  Wilson,  N.C. 
27894-2447, 


WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J.  Lacey.  WA  98503. 


WHERE  ARE  YOU? 

Editor  wanted  for  fast  growing,  26,500 
circulation  alternative  newsweekly  in 
350,000  metro  population.  Should 
possess  excellent  editing  ability,  strong 
writing  skills,  great  sense  of  humor  that 
is  reflected  in  your  copy,  and  a  feel  for 
marketability  of  the  product.  Good  judg¬ 
ment  a  necessity.  Dull  people  should 
not  apply.  We're  quality-oriented, 
profit-directed  and  a  fun  team.  If  we're 
speaking  to  you,  please  let  us  know. 
Send  resume  to  Publisher,  Upstate, 
4415  Thornhill,  Shreveport,  LA  71 106, 
and  call  to  tell  us  it’s  in  the  mail  (318) 
865-4233, 


WIRE-NEWS  EDITOR.  Zone  4.  Mini¬ 
mum  3  years  experience  a  must. 
Supervise/motivate  Copy  Desk  Person¬ 
nel.  Duties  include  but  not  limited  tO: 
layouts,  wire  editing,  critiquing,  &  sche¬ 
duling.  Should  possess  ability  to  write 
great  headlines.  Box  1688,  Editor  & 
Publisher. 


Zone  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  it's  ten- 
number  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  OH  44501-0780. 
No  phone  calls,  please. 


_ PRINTING _ 

PRINTING  SUPERVISOR 
Dynamic,  growing,  nationwide  news¬ 
paper  company  is  looking  for  a  highly 
motivated,  flexible  and  energetic  indivi¬ 
dual  to  supervise  two  shifts.  Equipment 
would  be  15  unit  Goss  Urbanite.  Quali¬ 
fied  person  would  have  supervisory 
experience.  We  offer  a  competitive 
starting  salary  depending  on  experi¬ 
ence.  Interested  candidates  should 
send  resume  with  salary  requirements 
to  Roger  Stec,  Assistant  Production 
Director,  307  Derstine  Ave.,  Lansdale, 
PA  19446. 


MAILROOM 


FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc..  11  Main  St..  Southboro.  MA 
01772,  Attn;  Manager  Human 
Resources 


HELP  WANTED 


MAILROOM 


MAILROOM  NIGHT  SUPERVISOR 
minimum  three  years  supervisory  exper¬ 
ience.  Knowledge  of  Harris  1372-P 
inserter,  Muller  stitch  and  trim  equip¬ 
ment  helpful.  Send  resume  with  cover 
letter  tO:  Randy  Richards,  Mailroom 
Manager,  The  Ledger.  PO  Box  408, 
Lakeland,  FL  33802, 


_ MARKETING _ 

MARKETING  PROMOTION  MANAGER 
SAN  JUAN,  PUERTO  RICO 
The  fastest  growing  publishing 
company  in  Puerto  Rico  is  looking  for  a 
creative  individual  to  manage  a  3 
person  department  in  research,  writing 
of  advertising  and  circulation  presenta¬ 
tions,  direct  mail  and  ad  copy  writing. 
Will  work  with  our  art  department  and 
an  advertising  agency.  Company  is  11 
years  old  and  publishes  the  number  1 
ad  pages  area  business  publication  in 
the  U.S.  (English).  The  fastest  growing 
full  color  lifestyle  magazine  (Spanish) 
in  the  U.S.  and  a  business  newsletter 
(English).  Should  have  minimum  3 
years  good  creative  and  communica¬ 
tions  experience  for  this  very  busy  chal¬ 
lenging  position.  Spanish  bilingual  a 
plus.  Send  samples  and  resume  includ¬ 
ing  salary  history  tO: 

Publisher 

CARIBBEAN  BUSINESS 
1700  Fernandez  Juncos  Avenue 
San  Juan,  Puerto  Rico  00909 


PRESSROOM 


PRESSMAN  full  time  for  early  morninig 
paper.  Needs  at  least  2  years  experi¬ 
ence  on  WEB  offset.  Harris  press  know¬ 
ledge  preferred.  Excellent  pay  and 
benefits.  Send  resume  to  Vero  Beach 
Press  Journal.  PO  Box  1268.  Vero 
Beach,  FL  32961. 


PRESSROOM  FOREMAN 
A  rare  opportunity.  The  Cape  Cod 
Times,  a  rapidly  growing  7  day  morning 
newspaper  (45,000  plus)  and  member 
of  the  Ottaway  Group,  is  seeking  a 
pressroom  foreman.  Responsibilities 
include  all  aspects  of  press  and  plate¬ 
making  operation;  quality  control,  sche¬ 
duling,  training,  purchasing,  budgeting 
etc.  We  are  looking  for  a  leader  with 
Goss  metro  and  4-color  experience  as 
well  as  strong  people  skills.  If  you 
possess  these  qualities  and  are  ready  to 
join  a  team  committed  to  excellence, 
send  resume  to:  Peter  Meyer,  Produc¬ 
tion  Manager,  Cape  Cod  Times,  319 
Main  St..  Hyannis,  MA  02601. 


PRODUCTION 


COMPOSING  ROOM  MANAGER  for  a 
progressive  15,000  circulation  daily  in 
scenic  western  Massachusetts.  We 
need  a  team  player  with  excellent  orga¬ 
nizational  and  people  skills  to  manage 
our  composing  room.  Come  and  enjoy 
the  quality  of  life  that  can  only  be  found 
in  a  small  but  beautiful  New  England 
town.  Send  resume  or  contact  Doug 
Hillman,  Director  of  Operations,  The 
Recorder,  14  Hope  Street,  Greenfield, 
MA  01301.  (413)  772-0261. 


PRODUCTION  MANAGER  a  fast  grow¬ 
ing,  7  day  newspaper  in  New  England  is 
seeking  a  team  leader  with  a  proven 
track  record  in  production  management 
to  take  responsibility  tor  composition, 
press  and  technical  departments. 
Candidates  should  possess  a  strong  mix 
of  technical  and  management  skills 
including:  full  color  offset  printing, 
computer  technology,  quality  control, 
budgeting  and  communications. 
College  degree  preferred.  Please  submit 
a  detailed  resume  including  salary 
history.  All  inquiries  will  be  held  in 
strict  confidence.  Reply  to;  Nashua 
Telegraph,  Personnel  Manager,  17 
Executive  Dr..  Hudson  NH  03051. 
EOE. 


WRITER 

DATA  BASE 
WRITERS 

Dow  Jones  &  Company,  Inc.,  is  seeking  Data  Base  Writers  for 
its  News/Retrievel  Service,  the  leading  interactive  information 
service  of  its  kind. 

We  are  seeking  professionals  with  at  least  1  -2  years'  experi¬ 
ence  with  a  daily  newspaper  or  wire  service.  Duties  include 
rev/riting  and  formatting  wire-service  copy  for  our  online 
news,  business  and  sports  services  at  our  Princeton,  N.J., 
facility. 

Dow  Jones  offers  growth  potenial,  attractive  salaries  and 
excellent  benefits.  Please  send  a  detailed  resume,  including 
salary  history  and  clips  in  confidence  to: 

Regional  Personnel  Manager 
Dept.  DB-EP 

Dow  Jones  &  Co.,  Inc. 

P.O.  Box  300 

Princeton,  New  Jersey  08543-0300 

an  equal  opportunity  employer  M/F 
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HELP  WANTED 


RESEARCH 


RESEARCH  MANAGER 
Southern  California  100,000  plus 
circulation  daily.  Versed  in  all  facets  of 
media  research  and  its  use.  Rush 
resume,  salary  requirements  to  Box 
1632,  Editor  &  Publisher. 


PROMOTION  RESEARCH  Newspaper 
group  with  small  to  medium  size 
newspapers  has  immediate  opening  for 
experienced  newspaper  promotion 
research  person  to  fill  new  position. 
Able  to  create  lively  in-paper  advertising 
campaigns,  direct  mail  pieces,  advertis¬ 
ing  sales  kits  and  radio  spots.  Must 
have  above  average  understanding  of 
newspaper  research  and  be  able  to 
conduct,  reader  and  marketing  surveys. 
Heavy  travel.  Starting  salary  $40,000 
to  $45,000  commensurate  with  experi¬ 
ence  and  skills.  Send  cover  letter  and 
resume:  Box  1656,  Editor  &  Publisher. 


LOCAL  DISPLAY  SALES  MANAGER 
Mid  sized  Zone  2  daily  Sunday  seeks  an 
aggressive  marketing  oriented  manager 
to  challenge  and  lead  experienced  local 
sales  staff  of  15  to  reach  the  potential. 
Must  demonstrate  leadership  abilities 
and  possess  excellent  human  relation¬ 
ship  skills.  The  ideal  candidate  will  be 
strong  in  ideas,  planning  and  follow- 
through  and  a  major  contributor  to  our 
sales  management  team.  Live  in  a  clean 
and  progressive  community  and  enjoy 
an  excellent  compensation  and  benefit 
package.  Send  resume  and  salary 
history  to  Box  1683,  Editor  & 
Publisher. 


AD  SALES  ABILITY  IMPORTANT 
Excellent  income  opportunity.  Run  and 
own  local  monthly  newspaper  for  Bingo 
players.  Part  of  national  franchise 
network.  Complete  training,  start-up 
materials,  monthly  camera  ready  pack¬ 
age  provided.  You  write  local  stories, 
take  photos,  sell  ads  and  distribute. 
$2,000  to  $4,000  capital  necessary, 
10%  royalty  monthly.  Openings  in  Ohio, 
Pennsylvania,  Connecticut,  North 
Carolina,  Iowa,  Oklahoma,  New 
Orleans,  Chicago,  Atlanta,  Memphis 
and  New  Hampshire.  Call  collect  (206) 
771-1454  or  (206)  771-2455. 


PUBLIC  RELATIONS 


Public  Relations 

MANAGER  OF 
EXTERNAL 
AFFAIRS 

We’re  seeking  an  individual  to  develop, 
coordinate  and  implement  communica¬ 
tion  activities  intended  for  external 
audiences.  This  includes  plannning, 
writing,  editing  and  coordinating 
production  of  publications  such  as  the 
Quarterly  Magazine,  newsletters,  annu¬ 
al  report  and  brochures:  also  to  coordi¬ 
nate  media  relations  including  writing 
and  editing  news  releases,  planning  and 
executing  news  conferences. 

Candidate  must  have  strong  news  writ¬ 
ing  skills  and  experience.  A  Bachelor's 
degree  in  a  related  field  such  as  English 
or  Journalism  and  2  -  3  years  related 
experience. 

Competitive  salary,  excellent  benefits 
package  and  3  weeks  paid  vacation. 
Interested,  qualified  candidates  may 
send  resume  to: 

Martha  Songer 
Assistant  Director 
of  Public  Affairs 
HAMOT  MEDICAL  CENTER 
201  Stcte  Street 
Erie,  PA  16550 

Equal  Opportunity  Employer 


HELP  WANTED 


PUBUC  RELATIONS 


3  POSITIONS  AVAILABLE  at  expanding 
P.R.  firm  with  media  clients.  Entry 
level;  good  writing,  typing  skills  essen¬ 
tial.  Middle  management;  good  writing, 
some  bookeeping,  client  contact. 
Account  Executive;  extensive  writing, 
booking  experience.  Call  (212) 
947-9898. 


DIR.  OF  COMMUNICATIONS;  Womens 
International  Tennis  Assn.  Extensive 
experience,  contacts  and  credibility  in 
sports  media  required.  Publication  and 
ad  experience  desirable.  Salary  negoti¬ 
able.  Send  resume,  references  and 
salary  history  to  WITA,  Box  47,  2665  S. 
Bayshore  Dr.,  Miami,  FL  33133. 


SPOKESPERSON 

Major  national  trade  association  has 
immediate  opening  for  national  spokes¬ 
person  with  strong  public  speaking  and 
writing  skills.  Position  involves  substan¬ 
tial  travel  and  high  profile  media  work. 
Salary  to  $40,000.  Submit  resume  and 
writing  samples  to  Box  1660,  Editor  & 
Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


CORPORATE  CONTROLLER'Chief 
Financial  Officer;  extensive  group  finan¬ 
cial  management  experience;  financial 
systems,  budgeting,  computer  applica¬ 
tion,  taxes.  (813)  530-4892  or 
530-4557. 


FINANCIAL  OPERATIONS  DIRECTOR 
...15  years  financial  experience. ..Last 
5  years  at  200,000 -r  newspaper. 
Initiated  extensive  improvements  thru 
creative  system  changes  and  revised 
workflow  organization  and 
control. ..Expertise  in  Budgeting, 
Planning. ..Responsible  for  Internal 
Auditing  Billing'Credit  Col  lections 
Personnel.  Have  coordinated  develop¬ 
ment  of  major  Advertising  Financial 
Cost  systems.  Call  Mike  Reibling  at 
(817)  249-2434.. 


PUBLISHER-GENERAL  MANAGER 
Experienced  daily  TMC  and  weekly... 
Excellent  management  and  people 
skills...  Seek  #1  or  #2  position...  AIsc 
excellent  references...  Zone  9,  8.  6. 
But  would  consider  other  zones.  Avail¬ 
able  after  Feb.  1,  1987. 

(702)  873-3936  Dale  Musick. 

PUBLISHER-EXECUTIVE  with  proven 
bottom  line  results  on  daily  and  weekly 
publications.  Experience  in  tough 
competitive  markets.  Innovative  mark¬ 
eting  and  promotional  skills.  Proven 
leader  and  motivator.  Public  relations 
and  community  involvement  a  special¬ 
ty.  Can  do  it  all-excellent  references. 
(818)  359-2449. _ 

_ ADVERTISING _ 

ADVERTISING  MANAGER,  14  year 
sales/management  background  involv¬ 
ing  major  metro  dailies,  smaller  dailies, 
weeklies  and  a  shopper  seeks  a  Retail  ot 
Classified  Manager  position  with 
40,000-circulation  of  larger  daily  or  Ad 
Director  position  with  25,000-circula¬ 
tion  or  larger  group-owned  daily  in 
zones  7,  8,  9.  Ken  Stuart,  (916) 
583-1115. _ 

EXPERIENCED  MEDIA  PROFESSION¬ 
AL  with  23  successful  years  in  retail 
and  national  advertising,  seeking  news¬ 
paper  executive  position.  Excellent 
rapport,  highly  motivated,  proven 
accomplishments,  excellent  references. 
R.R.  Russell,  23396  Harvard  Shore 
Dr.,  St.  Clair  Shores,  Ml  48082.  (313) 
294-9135. 


POSITIONS  WANTED 


CARTOONIST 


AWARD  WINNING  syndicated  political 
cartoonist  seeking  full-time  staff  posi¬ 
tion.  Original  wit  and  genuine  artistic 
ability.  Moderate/independent  views. 
Consider  the  value  of  addressing  state 
and  local  issues  on  your  editorial  page. 
For  samples,  write  Box  1672,  Editor  & 
Publisher. 


ENTHUSIASTIC  art  grad  seeks  editorial 
cartoonist  and  or  staff  artist  position  on 
daily  publication.  Experience  on  weekly 
and  monthly.  Editorial  work  picked  up 
by  college  syndicate.  Resume,  portfolio 
upon  request.  Leo  Micheal,  2492 
Haverhill  Rd.,  Fairlawn,  OH  44313. 


CIRCULATION 


CIRCULATION  PROFESSIONAL,  with 
two  years  experience  as  Circulation 
Manager,  good  communicator,  aggres¬ 
sive  in  sales,  a  people  manager,  seeks 
to  be  Circulation  Manager  at  a  20,000 
daily.  Contact  Garry,  (419)  435-5136. 


DO  YOU  need  a  good  solid  circulation 
department?  I  can  put  it  together  for 
you.  Top  references.  Box  1661,  Editor 
&  Publisher. 


I  can  make  an  immediate  and  effective 
contribution  to  your  circulation  depart¬ 
ment.  Computer  knowledge. 


SUPERVISOR-  10  yrs.  experience- 
sales  minded  leader  seeks  opportunity. 
Will  re-locate  anywhere.  (806) 
376-9455 


EDITORIAL 


CITY  EDITOR  at  40,000  PM  paper 
seeks  new  challenge  on  larger  or  smaller 
paper.  Superior  credentials  in  manage¬ 
ment,  copy  editing,  layout  and  editorial 
writing  (conservative).  Box  1659. 
Editor  &  Publisher. 


EDITING/REPORTING  position  sought 
with  publication  in  50,C)00  plus 
area,  any  zone.  Energetic  hard  worker 
looking  for  challenge,  change.  Able  to 
start  immediately.  Resume,  clips,  refer¬ 
ences  furnished.  PO  Box  18543,  Baton 

Rouge.  LA  70893. _ 

GRAPHICS  DIRECTOR  to  manage 
photo  and  art  staff.  Can  coordinate 
production  of  graphics,  illustrations  and 
set  design  standards.  Award  winner. 
Box  1690,  Editor  &  Publisher. 


HAVE  CLIPS  WILL  TRAVEL:  Editor  of 
Canada's  largest  student  paper,  U.S. 
citizen  bypassed  J-school  to  study  the 
English  language  and  pursue  journalism 
at  the  University  of  Toronto.  Seeks  chal¬ 
lenging  position  with  a  news  organiza¬ 
tion.  Municipal,  arts,  and  national  polit¬ 
ical  reporting  experience,  editor  of 
campus  magazine.  Available  15  May 
198A  Jeb  Blount,  c/o  The  Varsity.  44 
St.  George  St.,  Toronto,  Ont.  M5S  2E4 
Canada,  (416)  979-2865. 


POSITIONS  WANTED 


EDITORIAL 


EDITORIAL  PAGE  editor  or  writer:  Let 
highly  experienced  award  writer  build 
credible  page.  (319)  391-2118 


EXPERIENCED  SPORTS  Writer  heading 
out  to  Arizona  in  late  March  for  a  week 
of  baseball  spring  training.  Get  those 
hard  to  reach  Arizona  clubs  with  first 
class,  detailed  coverage  responding  to 
your  own  needs.  Call  RICARD  FINN 
(212)  772-9761. 


RECENT  28-year-old  Temple  University 
grad  with  reporting  and  editing  experi¬ 
ence  seeks  position  with  daily  newspap¬ 
er.  Hard  worker,  mature  and  depend¬ 
able.  Contact  Anthony  DeMarco.  7009 
Hilltop  Rd.,  Upper  Darby,  PA  19082. 
(215)  352-9383.  Clips  and  resume.  All 
zones  considered. 


SOON  to  be  Temple  graduate  seeks  full¬ 
time  employment  on  daily  sports  staff. 
Knowledgeable  and  deadline  exper¬ 
ienced  with  layout  and  editing  skills. 
Ihor  Rebensky,  6227  Cardiff  St.. 
Philadelphia,  PA  19149,  (215) 
289-3150. 


SPORTS  COLUMNIST  Talented  and 
dedicated.  Has  done  it  all.  in  top  mark¬ 
et  and  on  national  scale.  Will  re-locate 
for  first-class  situation.  Please  call 
(201)  778-5526. 


SPORTS  EDITOR 

Award-winning  assistant  sports  editor 
with  6  years  experience  directing  writ¬ 
ing  staff,  desk  staff  and  special  sect- 
tions,  looking  for  challenge  of  running 
sports  staff.  Equally  enjoys  fine  writing, 
editing  and  graphics.  Box  1649.  Editor 
&  Publisher. 


TRAVEL  JOURNALIST/COLUMNIST, 
five  years  freelancing  for  major  news¬ 
papers  and  national  international  maga¬ 
zines.  seeks  assignments  or  f  t  editorial 
position.  Copy-editing  graphics  experi¬ 
ence.  484  Lake  Park  #67,  Oakland,  CA 
94610. 


WASHINGTON,  D.C.,  area  J-grad  seeks 
position  to  utilize  newswriting  skills. 
Local  and  state  government  reporting 
experience  on  daily  newspapers.  Clips. 
PO  Box  98,  Toms  Brook.  VA  22660. 


YOUNG,  AWARD-WINNING  theater 
writer-critic  with  daily  deadline- 
oriented  criticism  experience  seeks 
position  on  entertainment  staff. 
Genuine  interest  in  the  arts.  Kenneth 
Jones  (313)  647-1535. 

_ MARKETING _ 

STAFF  DIRECTOR  to  develop  marketing 
strategies  and  sales  materials,  plus 
coordinate  promotional  events.  I  can 
produce  radio,  TV.  and  in-house  ads  for 
all  departments.  Award  winner.  Box 
1692,  Editor  &  Publisher, 


E&P  Employment  Zone  Chart 


/ 


EDITOR  &  PUBLISHER  for  January  17,  1987 


SHOP  TALK  AT  THIRTY  - 

State  newspaper  associations  say  iobbying  is  important 


By  James  W.  Johnson 

A  survey  of  organizations  repre¬ 
senting  the  newspaper  industry 
reveals  that  most  of  those  groups  rank 
lobbying  as  the  most  important  func¬ 
tion  they  perform  for  their  members. 
Of  the  30  organizations  that  returned 
a  questionnaire  on  their  lobbying 
activities,  most  said  lobbying  was 
vital  to  protect  newspapers’  access  to 
information  and  to  combat  legislation 
harmful  to  the  press’s  economic  inter¬ 
ests. 

The  organizations  also  said  they 
feel  they  have  no  special  privilege  as 
newspaper  lobbyists,  receive  no  spe¬ 
cial  favors  and  are  simply  exercising 
their  right  of  free  speech. 

They  also  see  their  role  as  provid¬ 
ing  information  that  helps  legislators 
understand  issues  of  concern  not  only 
to  newspapers  but  to  their  readers. 

In  addition,  no  organization  said  it 
made  direct  campaign  contributions 
to  legislators  nor  contributed  to  politi¬ 
cal  action  committees. 

The  survey  revealed  that  the  extent 
of  lobbying  ranges  from  asking  news¬ 
paper  members  to  contact  their  law¬ 
makers  about  specific  legislation  to 
hiring  professional  lobbyists. 

The  organizations  say  they  spend 
as  much  as  900  hours  a  year  on  lobby¬ 
ing  and  as  much  as  $30,000  on  efforts 
to  influence  legislation. 

Among  the  issues  the  organizations 
lobbied  were  open  courtrooms,  shield 
laws,  public  records,  open  meetings 
and  libel  legislation. 

In  addition,  the  groups  lobbied 
legislation  that  would  impose  a  tax  on 
advertising;  video  display  terminal 
legislation;  child  labor  laws  restrict¬ 
ing  newspaper  carriers;  seat  belt 
requirements,  public  notices,  and 
telephone  monitoring  restrictions. 

Copies  of  the  questionnaire,  most 
of  which  were  sent  to  state  organiza¬ 
tions  representing  newspapers,  indi¬ 
cated  that  most  lobbying  efforts  were 
directed  at  state  legislatures. 

The  general  theme  running 
throughout  the  responses  to  the  ques¬ 
tionnaire  was  that  lobbying  is  vital  to 
the  public’s  as  well  as  the  newspa¬ 
pers’  well-being. 

“My  God,  man,  if  state  press  asso¬ 
ciations  did  not  ‘lobby,’  every  group 
seeking  to  inhibit  public  scrutiny  of 
their  actions  would  surely  succeed; 


(Johnson  is  an  associate  professor  of 
journalism  at  the  University  of 
Arizona.) 


every  politician  seeking  to  punish  the 
press  for  exposing  his  or  her  misdeeds 
would  succeed  in  taxing  newspapers 
to  death,”  said  W.F.  Childress, 
executive  director  of  the  West  Vir¬ 
ginia  Press  Association.  “To  not  lob¬ 
by  is  to  invite  peril  or  destruction.” 

“We  believe  in  lobbying,”  said 
Jerry  Zubrod  of  the  Washington 
Newspaper  Publishers  Association, 
“but  as  a  defensive  measure  since  we 
rarely  institute  any  legislation  unless 
it  is  in  the  public  good.” 

Jim  Raglin,  manager  of  the 
Nebraska  Press  Association,  said 
newspapers  can’t  meet  their  aspira¬ 
tions  and  goals  of  informing  the  public 
if  they  don’t  earn  a  profit. 

“Sometimes  there  are  forces  that 
would  enact  into  law  some  legal 
obstacles  to  profitable  publishing,” 
Raglin  said. 

“Despite  what  some  journalists 
might  think,  lobbying  is  not  the  same 
as  mucking  out  a  cattle  truck,”  he 
said.  “Representing  the  newspaper 
industry  is  a  worthy  cause  in  my 
book.  Those  purists  in  print  who  think 
otherwise  suffer  from  myopia.” 


Noted  Hugh  Stevens,  general 
counsel  for  the  North  Carolina  Press 
Association,  “You  prevail  on  issues 
when  you  would  otherwise  get  the 
hell  kicked  out  of  you.” 

C.  Dennis  Schick,  executive  direc¬ 
tor  of  the  Arkansas  Press  Associa¬ 
tion,  sees  lobbying  as  an  effort  to 
assure  that  information  is  available  to 
newspapers’  readership. 

“Since  the  average  citizen  does  not 
seem  to  care  much  about  open  meet¬ 
ings,  open  records,  free  press  issues, 
etc.,  it  is  up  to  the  people  in  the  media 
to  act  for  the  people,”  he  said. 

“In  most  instances,  if  media  people 
did  not  take  action  on  these  issues,  no 
one  else  would.” 

Bill  Monroe,  executive  director  of 
the  Iowa  Newspaper  Association, 
echoed  the  theme  that  lobbying  is 


vital  to  the  economic  interests  of  his 
members’  newspapers;  “Without 
newspaper  lobbying,  many  open  rec¬ 
ords  and  meetings  would  be  closed, 
public  notice  advertising  would  be 
eliminated  and  many  newspapers 
would  be  put  out  of  business  by  post¬ 
age  rate  increases.” 

Paul  Conrad,  executive  director  of 
the  Allied  Daily  Newspapers  in 
Tacoma,  Wash.,  said  his  organiza¬ 
tion’s  newspapers  rarely  make  gains 
through  its  lobbying  efforts. 

“What  they’ve  realized  is  more  the 
minimizing  of  potential  losses.  We 
very  rarely  are  asking  for  anything  but 
a  continuation  of  the  status  quo. 

“1  won’t  deny  that  in  some 
instances  the  status  quo  may  be  to  our 
benefit  in  a  way  that  some  segments 
of  society  feel  is  unreasonable,”  Con¬ 
rad  said.  “But  I  like  to  think  that  most 
of  the  time  we  are  asking  only  to  be 
allowed  to  perform  our  function  in 
society  in  the  way  newspaper  have  for 
200  years.  .  .” 

The  organizations  reported  they  do 
not  see  lobbying  as  asking  for  favors 
or  constituting  any  conflict  of  inter¬ 


ests;  “Lobbying  is  not  the  business  of 
asking  favors,”  observed  Richard  W. 
Cardwell,  general  counsel  of  the  Hoo- 
sier  State  Press  Association.  “Lob¬ 
bying  is  the  business  of  protecting  and 
advocating  the  interest  of  your  mem¬ 
berships  that  are  affected  by  pro¬ 
posed  legislative  action.” 

Ray  Carlsen,  former  executive 
manager  of  the  Virginia  Press  Associ¬ 
ation  and  now  with  the  Inland  Press 
Association,  doesn’t  view  lobbying  as 
asking  for  favors  from  government. 

“As  a  matter  of  fact,  we  scrupu¬ 
lously  avoid  anything  that  appears  to 
be  a  favor,”  he  said. 

“Effective  lobbying  should  not 
involve  the  asking  and  granting  of 
favors,”  said  Christine  B.  Garvey, 
counsel  for  the  Pennsylvania  News- 
(Continued  on  page  48) 


“My  God,  man,  if  state  press  associations  did  not 
‘lobby,’  every  group  seeking  to  inhibit  public  scrutiny 
of  their  actions  would  surely  succeed;  every  politician 
seeking  to  punish  the  press  for  exposing  his  or  her 
misdeeds  would  succeed  in  taxing  newspapers  to 
death,”  said  W.F.  Childress,  executive  director  of  the 
West  Virginia  Press  Association.  “To  not  lobby  is  to 
invite  peril  or  destruction.” 
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THE  POWER  IS  YOURS 

The  CGS  250G  terminal  from  CYBERGRAPHIC  SYSTEMS  gives  you  many  times  the  process¬ 
ing  power  of  most  terminals  currently  used  in  newspaper  production.  The  intelligent 
CYBERGRAPHIC  terminals  allow  everything  from  keyboard  entry  to  modular  page 
make-up  and  manipulation  to  be  performed  right  in  the  terminal.  This  means  greater 
throughput  and  performance,  regardless  of  system  load.  Now  the  ultimate  terminal  is 
available. 


•  m 


1  PRODUCE  TEXT 

Designed  for 
■  both  sophisti¬ 
cated  editorial 
functions  as  well  as 
providing  complete 
■  •  display  advertising 

capabilities.  The  CGS  250G  terminal  can 
perform  up  to  300  different  routines. 


2  EDITORIAL  MODULAR  MAKE-UP  The 

COMPOSE  command  allows  you 
■  to  perform  local 
H  &  J  and  copyfit  on  all 
elements  of  text  using 
any  combination  of 
fonts,  sizes,  and  depth. 

Styles  can  be  selected 
with  user-friendly  syntax  _ 

in  the  story  header. 


3  DISPLAY 

ADVERTISING 
■  MAKE-UP  Text 
can  be  entered  on 
this  terminal  or  any  of 
the  integrated  CGS 
.  .  family  of  terminals.  The 

CGS  250G  has  fully  inter¬ 
active  functionality  in  WYSIWYG  mode  for 
all  display  advertising  functions  including 
mouse  and  tablet  control. 


4  ALONGSIDE 
WYSIWYG 

■  The  DRAW 
command  lets  you 
preview  the  typeset 
image  on  one  side 
of  a  split  screen,  while 
■  maintaining  text  on  the 
other  side.  Alterations  are 
re-drawn  immediately  as  a  result  of  H  &.  J 
continually  showing  you  a  soft  typeset  result. 

5  MOUSE  OR 
KEYBOARD 

■  The  EDIT  mode 
gives  you  image 
manipulation  using 
eithe’  keyboard  tab- 
let  or  mouse.  Heads,  *  ■ 

blocks  of  text,  I  '  ' 

boxes,  borders,  ,  ^ 

size,  measure,  — 

position  can  be  defined  and  manipulated. 
Fonts,  sizes,  kerning,  measures,  and  set 
widths  are  also  controlled  by  a  simple  point 
and  click  menu,  ail  interactive. 

CYBERGRAPHIC  SYSTEMS  offers  you  the 
kind  of  terminal  as  part  of  an  integrated 
publishing  system  that  will  make  you 
wonder  how  you  ever  lived  without  it. 
With  CYBERGRAPHIC  SYSTEMS  the  power 
is  yours. 


the  co5t  effective  solution 


CL|berg(aphic 


CYBERGRAPHIC  SYSTEMS  INC. 

47  Constitution  Drive,  Bedford,  NH  03102 

(603)  472-2523 


WHO  MEETS  THE  MAEK? 

THE  EDWARD  J.  MEEMAN  AWARDS 


RKCONSEKWriON  JOURNALISM 


EDWARD  J  MEEMAN  AWARD 


The  late  Edward  Meeman,  who  was 
conservation  editor  of  Scripps  Howard 
Newspapers,  was  committed  to  en¬ 
suring  that  progress  didn’t  destroy 
nature. 

The  Scripps  Howard  Foundation 
recognizes  his  dedication  to  conser¬ 
vation  with  awards  for  coverage  and 
education  about  the  environment  and 
the  forces  that  affect  it.  A  winner,  in¬ 
dividual  or  newspaper,  will  be  chosen 
in  two  categories — over  100,000  circu¬ 
lation  and  under  100,000.  The  winner 
in  each  category  will  receive  a  $2,000 
cash  prize  and  a  bronze  plaque. 

AWARDS  AID  DEADUMES 

Tlw  Walker  Stone  Awaid/EditorialWritiiig:  Feb.  2, 1987 
TbeEdwanIXMeemanAwaids/CoDaeivation  Journalism:  Feb.  8, 1987 


Judges  are  Gerald  Garcia,  publisher, 
Bryan-CoUege  Station  (Texas)  Eagle; 
Larry  Allison,  editor.  Long  Beach  Press- 
Telegram;  and  Jack  Tinsley,  executive 
editor.  Fort  Worth  Star-Telegram. 

For  entry  information,  write  to 
Scripps  Howard  Foundation,  1100 
Central  Tlust  Tower,  Cincinnati,  OH 
45202.  No  work  will  be  accepted  after 
deadline.  Each  entry  must  be  accom¬ 
panied  by  a  completed  entry  blank. 
Enter  to  meet  the  mark. 

SCRIPPS  HOWARD 
i!i  FOUNDATION 

COMMITTED  TO  EXCELLENCE 

The  Roy  W.  Howard  Newspaper  Awards/Public  Servin:  Feb.  18, 1987 
The  Edward  Willis  Scripps  Award/FirstAmendment:  Feb.  19, 1987 
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